Original Cast Derby Off and Running 



By REN GRF.VATT 

NEW YORK — The original cast Broadway show 
derby got under way in earnest last week with Columbia 
first to record one of the the new season's shows, the 
Stem adaptation of Edgar Lee Masters' classic, "Spoon 
River Anthology." 

Columbia, which underwent one of its less success- 
ful cast album years last season, appears to be on the 
way to regaining lost ground during this new season, 
since it also recently acquired the rights to "The Girl 
Who Came to Supper." with Jose Ferrer and Florence 
Henderson, which opened to highly favorable reviews 
Monday (30) in its Boston tryout. The Noel Coward 
musical, which was produced by Herman Levin, pro- 
ducer of "My Fair Lady," is due for its Broadway bow 
on December 5. 



The same label also has the cast album rights to 
the new Meredith Willson show, "Here's Love," which 
opened on Broadway Thursday (3). The show enjoyed 
a generally tavorable reception during its out of town 
tryout tour. New York critics gave it generally warm 
notices. 

RCA Victor, meanwhile, has at least one potentially 
successful vehicle on its hands in "110 in the Shade." 
which opened a few weeks ago in Boston, an adaptation 
of "The Rainmakers." The cast features, among others, 
Robert Horton (of "Wagon Train" fame) and Stephen 
Douglas. Music is by Harvey Schmidt and Tom Jones. 

Victor also has the rights to two other current 
properties, one of which has already hit Broadway, and 
the other still out of town. "The Student Gypsy," by 
Rick Besoyan of "Little Mary Sunshine" fame, opened 



Tuesday (I), starring Allen Swift, Dom de Luisc, Eileen 
Brennan. Don Stewart and Shannon Bolin. remained 
something of a question mark. Victor's other current 
property. "Jennie." with Mary Martin, is still on the 
tryout trail. 

Capitol's current interest lies in "Zenda," a new 
Alfred Drake-Anne Rogers vehicle, with music by 
Vernon Duke, and lyrics by Leonard Adelson. Sid Kull- 
er and Martin Charnin. which has already had break-in 
engagements in San Francisco and Los Angeles. The 
show is scheduled for a Broadway opening 
November 26. 

Capitol is also placing much hope on the new 
Barbra Streisand show. "Funny Girl," due on Broadway 
February' 13. Another musical for the future is "A Girl 
to Remember," which will star Carol Burnett. This one. 

(Continued on page 3) 
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Luther King Sues 3 Firms 

NEW YORK — The Reverend Martin Luther King has filed suit in U. S. District Court here, charg- 
ing infringement of copyright, against three record companies. Defendants are listed as Mr. Maestro. 
Inc.. New York; 20th Century-Fox. Inc.. New York, and Motown Record Corporation. Detroit. 

The suit charges each firm with alleged unauthorized use on records of King's now famous "I 
Have a Dream" speech, delivered during various mass rallies for integration, including the recent 
march on Washington, staged 



'by combined organizations work- 
ing toward integration. 

King said that prior to Sep- 
tember 30, he prepared for oral 
delivery a lecture titled "I Have 
a Dream," for which he claims 
he secured a copyright. Shortly 
thereafter, the complaint 
charges, the defendant compa- 
nies recorded and placed on the 
market for sale recordings of the 
speech. King seeks an injunc- 
tion, damages, and an account- 
ing, and asks that all unsold 
copies of the various disks be 
impounded and delivered up to 
him. Suit was filed by the firm 
of Lubell and Jones. 

At least one of the disks, that 
put out by Mr. Maestro, has 
been on the market here for 
several weeks and has been the 
subject of a saturation campaign 
of radio mail - order spot 
announcements. 



PLAYBOY CHAIN SEEKS 
LABEL AFFILIATION 

NEW YORK — Talks are currently under way between Playboy 
Enterprises and several record labels for the distribution of an album 
series under the "Playboy Presents" banner. The series, showcasing 
talent introduced in the expanding international Playboy Clubs chain, 
is being co-ordinated and produced by Victor Lownes III. He is the 
former vice-president and promotion director of both the Playboy 
magazine and Playboy Clubs, and currently maintains offices here 
and in Chicago. 

Lownes appointed Bud Prager. former SESAC general manager, 
to supervise the "Playboy Presents" scries. In addition. Prager will 
develop music publishing and management facets of the operation. 
Lownes also named Rosemarie Mendelsohn to the disk production 
staff. She served formerly as talent co-ordinator for the Playbov 
Clubs. 

According to terms being discussed with the record companies, 
the firm finally chosen to handle the "Playboy Presents" albums will 

{Continued on pane 3) 



BENNETT BIDS FOR 
LIBERTY LABEL 

NEW YORK — Liberty Records President Al Bennett is negotiat- 
ing to reacquire the label from its parent company. Avnet Electronics 
Corporation, Billboard learned last week. According to reliable 
sources, an agreement had been reached at week's end and final 
details will be ironed out before it is presented to Avnet st ckholders. 
Avnet purchased Liberty ap- 



proximately two years ago with 
360,000 shares of its stock on a 
stock trading basis of five Avnet 
shares for three shares of Lib- 
erty. Deal was hailed at the time 
as the outstanding label pur- 
chase in disk history with Avnet 
paying more for Liberty than 
had ever been paid before for 
a record company. 

Negotiations between Bennett 
and Avnet have been going on 
for the past three weeks. Bill- 
board learned. First disclosure 
that Avnet and Liberty were on 
the verge of breaking up their 
short-lived marriage came last 
week when Avnet. in a letter to 
stockholders, revealed it was 
negotiating to sell its Liberty 
Records subsidiary (Billboard, 
October 5). The prospective 
purchaser was not identified in 
the Avnet letter. 

Bennett, in reacquiring Lib- 
erty, will take over ownership 
of the Imperial label as well. 
Imperial had been purchased by 
Liberty on behalf of Avnet dur- 
ing the past two months, and is 
being operated as a subsidiary 
of Liberty. 

Bennett entered the Liberty 
firm six years ago, and became 
president when the label's 
founder. Sy Waronker, moved 
up to board chairman. Under 
the Bennett-Waronker guidance 
the firm became, as it is today. 
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one of the industry's strongest 
firms. 

When reached by Billboard, 
neither Bennett nor Avnet would 
comment on the reported deal. 



ARMADA Throws Weight Behind Meeting 



By NICK BIRO 

CHICAGO — An enthusiastic 
Association of Record Mer- 
chants and Distributors Associ- 
ation (ARMADA) board wasted 
no time meeting here last week 
to prepare for a record industry 
practice conference authorized 
by the Federal Trade Com- 
mission. 

Such a conference has been 
sought by ARMADA since 1961 
and the tone of the meeting 
was one of victory and jubila- 
tion. 

ARMADA immediately ap- 
pointed a committee of distrib- 
utors and manufacturers (asso- 
ciate members) to draw up a 



set of recommended rules to be 
presented to the FTC. 

The distributor group also 
passed a resolution welcoming 
the conference and urging "the 
other trade associations in the 
industry to extend their whole- 
hearted co-operation to insure 
the success of the conference." 
Sees Great Chance 
Earl Kintner, ARMADA coun- 
sel and former FTC chairman, 
said it was all a "great oppor- 
tunity for this (record) industry' 
to adjust its many violations of 
law without the government 
suing large numbers in the in- 
dustry — a practice that would 
be expensive both to the tax 
payer and industry." 



Kintner said the conference 
supplied "an opportunity for 
the industry to stabilize itself 
by complying with the law — 
and an opportunity to institute 
fair dealings required by the 
law." 

The ARMADA committee of 
six distributors and nine man- 

uf:icttircrs will meet nilhin fit) 

days to prepare its rec- 
ommended rules for the FTC. 

After initial informal confer- 
ences, the FTC will publish a 
first draft of industry rules in 
the Federal Register and will 
invite additional comments from 
the industry. 

At this point the Commission 
customarly holds hearings, and 



accepts oral and written testi- 
mony. Following the hearings, 
the Commission promulgates its 
final rules. 

These have the legal rami- 
fication of being the FTC's in- 
terpretation of the law. Thus, 
a violation of the rules is gen- 
erally treated as a violation of 
the law. 

Counsel Kintner noted, how- 
ever, that the advanatgc of the 
entire proceedings is that the 
Commission prefers to keep com- 
pliance voluntary. He empha- 
sized that the Commission 
doesn't turn to legal enforce- 
ment unless it has exhausted 
all voluntary avenues. 

Kintner and Amos Hcilicher, 



ARMADA president, both com- 
mented on the complete unani- 
mity evidenced *hroughout the 
meeting. Without except.*^ 
cv*.ry one ot the 30 or^ 
members present weld * *" 
conference as a long-aj 
and much-needed step 
bringing order back to the' 
ord industry 

Heilicher noted realistically 
lhat "everyone is violating ihi 
law — majors and indies. The 
FTC is giving us a cr uce to 
wash our hands." 

Much of tb • .ng was 
devoted to i' -«ve and 

take on the *f the 

rules. Dir as 
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issue the series under its existing labels. Playboy is not seeking to 
have label identity of its own, but will have its product released 
under the label of the firm handling the line. 

The firm getting the Playboy series will enjoy the promotion 
of the 2 million circulation magazine. In addition, the Playboy Clubs 
will serve as a farm system for fresh talent. The Playboy Clubs 
chain is currently operating clubs in six major markets, Chicago, 
New York, St. Louis, Miami, New Orleans and Phoenix, and is 
scheduled to open additional clubs within the next six months in 
Detroit, Baltimore, San Francisco, Kansas City and Manila, Philip- 
pine Islands. Clubs also are under construction in I.os Angeles, Wash- 
ington, Boston, Dallas, and Pittsburgh. Plans call for clubs in London, 
Paris, and other major European cities. 



Justice Dept. Won't 
Say on BMI Rumor 



WASHINGTON— A story in 
a broadcasting trade magazine 
that the BMI consent decree was 
the object of accelerated investi- 
gation at the Justice Department 
was not confirmed by the De- 
partment here last week. Spokes- 
men for the Anti-Trust Division 
said investigation of workings of 
the BMI consent decree have 
been more or less continuous for 
the past 10 years, but no immi- 
nent action could be confirmed 
at any level of inquiry by Bill- 
board's Washington reporter. 

Justice spokesmen could not 
peg any official source for the 
trade paper story, which claimed 
that Justice was "on the verge" 
of some move to bring BMI con- 
sent terms more in line with 
those of the American Society of 
Composers, Authors & Publish- 
ers. ASCAP has continually 

Sressed Justice for action, hold- 
lg that the small-gauge BMI 
consent decree gives them a 
competitive advantage over 



Kapp Names 
Neil Galligan 

NEW YORK — Neil Galligan 
has been named singles sales 
manager for Kapp Records, ac- 
cording to national sales man- 
ager Al Chan. Galligan also is 
in charge of Congress Records, 
now a Kapp subsidiary and 
prior to its recent purchase by 
Kapp, an indie firm operated by 
Galligan. 

Reporting to Galligan in his 
new post, will be promotion 
chief Moe Prcskcll, and his staff, 
Gene Armond (New York); Bill 
Mulhern (East Coast); Dennis 
Ganim (Midwest) and Gil Fric- 
sen (West Coast). 



ASCAP's far more stringent de- 
cree terms. (To which BMI re- 
plies that most amendments to 
the ASCAP decree are based on 
complaints from within the So- 
ciety itself and aimed at fairer 
distribution.) 

One Justice Department staf- 
fer speculated that talks between 
Justice people in the New York 
office and ASCAP complainants 
may have given rise to the ru- 
mors of imminent action. But 
Washington office of Anti-Trust 
Division seemed mystified as to 
source of the rumor, and one 
staffer said some of the items 
in the story re the BMI consent 
decree were not altogether ac- 
curate — again indicating lack of 
official source. 



Davidson to 
Meet Staffers 

HOLLYWOOD— Bruce Da- 
vidson, recently named Capitol's 
single record merchandising 
manager, will meet his team of 
Western region fieldmen as one 
of his first assignments. 

The former Philadelphia pro- 
motion manager will be working 
with Bob Harris, diskery's local 
branch promo man; Buck 
Stapleton, the assistant field 
singles rep in Hollywood, and 
Guy Haynes, the San Francisco 
branch promo manager. 

In addition to the normal pro- 
motion man's activities, David- 
son will develop ideas to pro- 
mote single sales, prepare infor- 
mation for field personnel con- 
cerning new product and visit 
many of the company's top ac- 
counts. 

He has been with Capitol 
eight years and has been in the 
industry 15 years. 



HOLLYWOOD — War- 
ner Bros, board of directors and 
Frank Sinatra have signed legal 
documents firming the acquisi- 
tion of Reprise Records by War- 
ners. The signing on September 
23 came seven weeks after the 
announcement that Warners 
was purchasing the Sinatra disk- 
ery while its parent was enter- 
ing into a separate agreement 
with his Essex Film operation. 

In a separate move, Sinatra 
was named special assistant to 
Jack L. Warner, president of the 
film company. The newly cre- 
ated post is for three years, with 
Sinatra employed in capacities 
other than as an entertainer. 
Warner said Sinatra's services 
would be rendered directly to 
him and that the actor would 
be called upon to assist in spe- 
cial assignment at the corporate 
level. 

The time lag between an- 
nouncement and signing was 
caused by delays in clarifying 
legal aspects of the transaction. 
Separate Rosters 

The two diskeries will main- 
tain separate identities through 
their own logs, artist rosters, 
sales and a.&r. departments. 
Moe Ostin, who continues to 
manage the Reprise operation, 
now reports to Mike Maitland, 
president of Warner Bros. Rec- 
ords. 

George Lee will serve as 
director of Eastern operations 
for both Warner and Reprise. 

Continuing with Ostin are 
Sonny Burke, a.&r. director; 
Jimmy Brown, a.&r. producer; 
Mel Price, sales manager; Jack 
McGraw, promotion manager, 
and Merle Shore, art director. 

In selling the company to 
Continued on page 8 



Atco to Handle Coast Line 



NEW YORK— Atco Records 
has taken on the distribution of 
its first independently produced 
album line. Vault Records, out 
of the West Coast. Atco is han- 
dling "Hot Rod City" and the 
entire Vault line of singles and 
LP's, marking an expansion in 
the taking on of outside product 
by the combined resources of 
Atlantic and Atco. 

The deal for the Vault mate- 
rial was worked out between 
Atlantic Vice-President Jerry 
Wexlcr and Jack Lewerke of the 
West Coast-based Vault firm. 
Besides the "Hot Rod" LP, 
which is reported to be cut to 
tie in with the younger genera- 



Camden Sets 
Yule Plans 

NEW YORK— A large and 
varied merchandising and pro- 
motion program is set for the 
RCA Camden Christmas and 
catalog best seller product, ac- 
cording to H. R. Clark, manager 
of product planning. Clark said 
that all new and catalog Christ- 
mas product will carry a 12 per 
cent discount to distribs and a 
100 per cent return privilege 
during the campaign. 

All Camden tapes, new and 
catalog, also will have the added 
12 per cent discount and 100 
per cent return privilege. Adver- 
tising, point of sale material, 
etc., will back the campaign. 



tion's next musical fad, Atco will 
also distribute the label's surf- 
ing albums. "Surfbcat" and "The 
Challengers on the Move," by 
the Challengers and the various 
artist set, "Oldies, Goodies and 
Woodies" are included. 

The singles being handled by 
Atco from Vault are "Foot Tap- 
per," by the Challengers and 
"Surfin' Hearse," by the Quads. 

The list of outside distributed 
labels handled by Atlantic and 
Atco now number nine. In addi- 
tion to Vault, Atco now dis- 
tributes all singles product on 
the Volt, and Colt .45 labels. In 
addition Atco also distributes 
specific titles on the Minaret 
and Moonglow logos. Atlantic is 
national distributor for all Stax 
and Shirley product, and dis- 
tributes specific titles on the 
Lupine and Instant labels. 



Name Kasha 
Indie Man 
For Mercury 

CHICAGO — Al Kasha, one 
of Columbia Records' most suc- 
cessful a.&r. producers for the 
past two years, has been named 
an independent producer for 
Mercury Records, according to 
an announcement last week by 
Irwin Steinberg, Mercury ex- 
ecutive president. 

Kasha produced Steve Law- 
(Continued on page 8) 
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ZENDA REVIEW 

'Zenda/ Sadly, 
Just Won't Do 

By ELIOT HEGEL 

LOS ANGELES — "Zenda," 
the romantic musical based on 
Anthony Hope's whimsical ca- 
price, "The Prisoner of Zenda," 
has top name headliners, witty 
situations, cavorting dancing 
girls and colorful scenery, but 
musically the play falls apart. 

And this is unfortunate be- 
cause Alfred Drake's robust 
baritone voice and Anne Rogers' 
delightful British soprano are 
wasted on material lacking the 
emotion and sweep needed to 
sell the production. In this re- 
spect, Capitol may find itself 
with a weak musical but a coy 
comedy original caster on its 
hands. 

"Zenda," which opened here 
last month, makes its bow on 
Broadway November 26. 

The play has many things go- 
ing for it — which have to be 
seen to be enjoyed — such as the 
choreography and settings. 

Drake reveals himself as an 
excellent comedian utilizing one- 
liners and a range of facial ex- 
pressions to capture his audi- 
ence. Chita Rivera, the fiery 
Latin dancer, emerges as an 
exciting performer on all counts. 

The setting is modern Europe, 
with Drake adeptly playing the 
dual roles of an English enter- 
tainer and the salacious king of 
Zenda. (Armen Mathews as the 
Queen Mother works harmoni- 
ously with Miss Rogers playing 



album of which is already set 
to appear on ABC-Paramount, 
will debut here next April 26. 

Columbia has already signed 
for the rights to the upcoming 
musical adaptation of "What 
Makes Sammy Run," which will 
star Steve Lawrence, who is 
also a Columbia pactee. The 
show will shortly go into rehears- 
al with a February 4 target 
date for Broadway. It's also 
rumored that Columbia has ac- 
quired the cast album rights to 
"Hamlet," to star Richard Bur- 
ton on Broadway next winter or 
spring, following his current 
filming assignment in Mexico. 



her daughter Princess Flavia.) 

An unusually large cast of 
singers and dancers whirl and 
twirl to twist rhythms, the bossa 
nova, mambo and waltz time. 
But "Zenda" lacks the potent 
musical material with which an 
audience can walk away hum- 
ming. 

Vernon Duke's music, with 
lyrics by Leonard Adelson, Sid 
Kuller and Martin Charnin, ably 
holds the show together, but one 
is always wishing the show were 
more compelling. 

Several numbers do stand 
out, including the romantic 
"Yesterday's Forgotten," sung by 
Drake and Miss Rogers, and 
"Love Is the Worst Possible 
Thing," teaming Miss Rivera 
with Drake in an up-tempo 
comedy routine. 

Each of the principals is 
given sufficient vocal material, 
but if "Zenda" is to succeed as 
a musical it needs stronger 
melodies than were heard in the 
shake-down performance. 



IN BOSTON 

Coward's 'Girl' 
Alive & Free 

By CAMERON 1)1 AV AR 

BOSTON— Herman Levin of 
"My Fair Lady" fame has pre- 
sented another young lady to 
the theater-going public. "The 
Girl Who Came to Supper" was 
warmly greeted, enthusiastically 
applauded, and in general 
clutched to the audience bosom. 

On the bones of Terence Rat- 
tigan's "Sleeping Prince" Harry 
Kurnitz has wisely and shrewdly 
pulled the pW an^ kept it taut. 
Noel Cowai. - , ^n his un- 
mistakable ' " Vht anu 
occasions' ' egestive 
banter to i. 

ing music t . , . 

as of last niv 

Oliver Smith' 
lent, and Irene 

tumes are com, 

furbelows and hats 
ence Henderson as ..ai 
gan, the girl from the tc:'riut 
company of "The Coconut 
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towa r 
-os- 
fri" 



Girl," sings up 
through the prod 
of the best sedu 
gives Jose Fer 
a good run 
Ferrer plav 
touch of 
keeps t* 



•m 



storm all 
. In one 
=nes she 
■"'ince. 



from 
plav 
de' 



4 BILLBOARD 



OCTOBER 12, 1963 



Conservative Ranks Swelling 



UA Announces 
10% Discount 
Program 

LAS VEGAS— United Artists 
Records announced a 10 per 
cent discount program during its 
national sales meeting held here 
last week. The move brings the 
firm into line with a growing 
number of companies which 
have recently adopted more con- 
servative discount policies dur- 
ing stocking programs. 

During the three-day session, 
the firm unveiled new product 
and a new kiddie line under the 
over-all tag, "The Mad, Mad, 
Mad, Mad Plan." This takes its 
name from a key album in the 
fall promotion, the sound track 
to the current Stanley Kramer 
film, "It's a Mad, Mad, Mad, 
Mad World." 

On hand were Art Talmadge, 
president; Si Mael, vice-presi- 
dent and comptroller; Joe Ber- 
ger, national sales manager, 
Uoyd Liepsig, director of crea- 
tive services; and Jay Jacobs, 
national director of sales mer- 
chandising and promotion. From 
the parent film company were 
Vice-President Dave Picker and 
executive vice - president of 
United Artist Music, Michael 
Stewart. 

A mass of new product on a 
variety of lines was introduced 
to the distribs who arrived from 
30 key areas in the United 
States and Canada. 

Besides product on the UA 
label, new albums on Musicor, 
Tale Spinners kiddie line and 
UA jazz were introduced. Spe- 
cial emphasis was also put on 
product being distributed by 
United Artists on the Park Ave- 
nue, Garex. Arthur Godfrey's 
Contempo Records line and the 
Ascot subsid. 

Special presentation was also 
made of a new label called 
Peter Penguin Childrens Rec- 
ords. This new line will sell at 
$1.98. There are six albums in 
the first release. On the Ascot, 
are a series of what the firm 
designates as super-albums in 
which, for the first time, four 
motion picture sound tracks are 
combined in one set. These are 
slated to sell at a suggested list 
price of $3.98 and $4.98 retail. 

Another sound track album 
being debuted on the UA label, 
besides the "Mad, Mad, etc." set 
is "Johnny Cool," scored by Bill 
May, which includes Sammy 
Davis Jr., as special guest artist. 



Elmer Bernstein, 
Mercer Teaming 

HOLLYWOOD — Composer 
Elmer Bernstein has teamed with 
Johnny Mercer in writing the 
title tune from the Paramount 
picture, "Love With a Proper 
Stranger." 

Bernstein will record the score 
and a title single for Ava Rec- 
ords. 

Bernstein's collaboration with 
Mercer is their first assignment 
together. It is also the first time 
Bernstein has written simulta- 
neously with any lyricist. 

Mercer has been working suc- 
cessfully with Henry Mancini 
the last several years and trade- 
sters are wondering whether the 
new team can achieve the same 
kind of commercial success. 



Mort Hoffman 
In Glancy Post 

NEW YORK — Mort Hoff- 
man has been named to the post 
of general manager, Columbia 
Records Sales Corporation, ac- 
cording to Norman Adler, exec- 
utive vice-president, Columbia 
Records. Hoffman succeeds Ken 
Glancy, former vice-president of 
the sales wing of the company, 
who was named last week to the 
post of vice-president of a.&r. 

Hoffman will report directly 
to Bill Gallagher, vice-president 
of marketing for Columbia, and 
will be responsible for the man- 
agement of the New York mer- 
chandising staff. His duties will 
encompass the formation of sales 
objectives and policies, planning 
sales and merchandising pro- 
grams and maintaining channels 
of distribution for CRSC. 

Previously, Hoffman had been 
associated with Columbia in 
various sales capacities. He 
joined the firm in 1948 with its 
Pittsburgh distributor. He later 
served as sales promotion man- 
ager there, as a district manager 
for CRSC, as a regional Mid- 
west sales manager, and most 
recently as national sales man- 
ager in New York. 



Ferrante and Teicher, Dakota 
Staton, Garnet Minims, Al Cai- 
ola and the Isley Brothers are 
also in the line-up. In the UA 
country end, Pappy Daly's star 
artists, George Jones and Melba 
Montgomery, also have new sets 
in the release. 



ARMADA Names Jones 
To Executive Sec'y Post 



CHICAGO — The Association 
of Record Merchants and Dis- 
Vributors Association 
(ARMADA) named Edgar M. 
Jones, long-time journalist and 
public relations expert, its ex- 
ecutive secretary and simultane- 
ously paid tribute to Paul Acker- 
man, who recently left the as- 
sociation to return to Billboard 
as music editor. 

Board members passed a res- 
olution of thanks and apprecia- 
tion to Paul Ackerman for his 
outstanding, loyal and dedi- 
cated services as executive sec- 
retary to ARMADA. A plaque 
will be presented to Ackerman 
shortly. 

Jones, who at one time was 



Billboard's Washington corre- 
spondent, has been acting as 
interim executive secretary. 
Most recently he was associate 
director of public relations, for 
the United Service Organiza- 
tion in New York. 

He operated his own public 
relations consulting service and 
was at one time public informa- 
tion specialist for the federal 
government in Washington and 
the United States Army in the 
Europe. 

He also spent many years as 
a newspaperman and writer in 
Washington, covering the White 
House, executive departments, 
Congress, and the federal courts. 



WB to Hold 
1-Price, 1-Deal 
Till Year's End 

HOLLYWOOD — Warner 
Bros. Records will maintain a 
one - price, one - deal policy 
through the end of December, 
Bob Summers, national sales 
manager, announced last week. 
Warner's thus becomes the latest 
in a series of diskeries to re- 
sort to a conservative pricing 
policy with respect to its dis- 
tributors. 

The new Warner's deal calls 
for 10 per cent discount on all 
new and catalog product 
through the end of December. 
"Our move was prompted by 
the request of many distribu- 
tors and dealers," Summers 
said, "all of whom voiced the 
opinion that the record industry 
needs a healthier economy. 

"Many distributors and deal- 
ers have been sorely over- 
burdened and as a result were 
not enjoying sufficient inventory 
turnover," he said. 'They had 
to resort to drastic discount 
policies which left them too 
little a margin of profit. Our 
new policy will enable all of 
our distributors to more ac- 
curately forecast, and to sell 
product and not necessarily 
price alone." 

Columbia Records has already 
resorted to an all-year-round, 
lower price, no deal policy. Sev- 
eral other record firms, includ- 
ing Kapp, ABC - Paramount, 
RCA Victor, Mercury and Jubi- 
lee also adopted more conserva- 
tive pricing policies. 



Hot Rodding 
New Kick for 
Hot Rods 

HOLLYWOOD— First it was 
surfing, now it's not rodding. 
That's the new kick Capitol 
Records is planning to launch 
with the Beach Boys and Dick 
Dale. 

Hot rod music will be another 
commercial name for what is 
rock and roll. Diskery will have 
five hot rod LP's on the market 
within the next two weeks, in- 
cluding the already released 
"Shut Down," by various Capi- 
tol artists; "Little Deuce Coupe," 
which is the title of the Beach 
Boys' current single; "Checkered 
Flag," by Dick and the Del- 
Tones; "Hot Rod Rally," fea- 
turing three new teen groups, 
and "The Big Sounds of the 
Drags," which the label says 
was recorded at major drag races 
around the country. 

V o y 1 e Gilmore, Capitol's 
a.&r. veep, believes the label 
can spring hot rod music into a 
national trend because he claims 
drag racing is practically the na- 
tional pastime of American 
teen-agers. 

Capitol will supply deejays 
with a sampler LP and a diction- 
ary of hot rod terms, much in 
the manner it prepared for the 
surfing craze. 



Philips Buys Master 

CHICAGO— Philips Records 
has purchased the master for 
"Young Boy BJues" from the 
Kirk label in Houston. The disk, 
by Steve Tyrell, has reportedly 
sold over 7,000 in the Houston 
area. Philips rushed the disk out 
last week. 




IT'S SECOND TIME mound for 
Ernest Aihworth'i "Talk Back 
Trembling Lipt." Already the top 
hit in the country field, the outing 
it going pop in a big way. 1214 
it tho number. Hickory it the label. 
(Advertisement) 



NEWS REVIEWS 

Simon Kid LP's 
Just Right Pie 

Record Guild of America has 
released a new series of "Simon 
Says" kiddie LP's, to sell in the 
$1.98 market. The initial group 
of six packages are neatly con- 
ceived to hit this market with 
a breadth of different types of 
kiddie entertainment, from nur- 
sery rhymes to dramatized story 
material. 

AH are done with taste and 
imagination and even those in- 
cluding nursery rhymes and 
songs of animal land, an area 
which can often become plod- 
ding and dull, keep up the level. 
"The Instruments of the Orches- 
tra," though not a new experi- 
ence, is well handled by orkster 
Richard Maltby, and the same 
can be said of Sonny Fox in his 
'Tubby the Tuba" story. High- 
lights of the six LP's would be 
the two story sets, including 
narration, spots of dialog and 
excellent musical backgrounds. 
The new diskings, from Record 
Guild of America, are numbered 
from M-14 to M-19. 



Kid Science LP's 
Expertly Done 

"Singing Science Records" is 
the tag covering a series of 
expertly produced (by pop clef- 
fer Hy Zaret) children's learn- 
ing records, the first six of 
which have recently hit the mar- 
ket. Seldom, it may be said, has 
learning for the youngsters, age 
approximately 5 to 12, been so 
well sugar-coated. 

Titles of the sets, for exam- 
ple, include "Space Songs," with 
Tom Glazer and Dottie Evans; 
"Energy and Motion Songs" 
(same pairing); "Experiment and 
Activity Songs" with Dorothy 
Collins" and "Nature Songs" 
with Marais and Miranda. The 
songs by Zaret pack much 
learning into them in a form that 
will make kids think they're 
tuned in on a wild adventure 
store. Lou Singer deserves a 
bow, too, for the music. 

Of not a little merchandising 
value are the covers themselves, 
which are composed of a series 
of designs and simple figures of 
the type that kids would draw 
in school, and all colored in 
with crayon, in a most lifelike 
manner. Series numbers run 
from MR 0312 to 0314, 0316 
and up to 0322. 

REN GREVATT 



Skitcti Signed 

NEW YORK — Skitch Hen- 
derson has been signed as musi- 
cal director for "Kate Smith at 
Carnegie Hall" scheduled for 
Saturday evening, November 2. 



London Music 
Paper Is Sold 

LONDON — Britain's lead- 
ing musical paper, the New 
Musical Express, has been sold 
by its owner, Maurice Kinn, to 
Cecil King's publishing group, 
the International Publishing 
Corporation, which used to be 
known as the Daily Mirror 
Group. 

The New Musical Express — 
its 300,000-copies weekly circu- 
lation is larger than the com- 
bined sales of all its British 
competitors— will be handled in 
the group by the George 
Newnes Company. For a mini- 
mum of two years Maurice Kinn 
becomes one of the board of 
directors of New Musical Ex- 
press, Ltd. 

Other directors on the new 
board will include the paper's 
editor Andy Gray, and ad- 
vertisement manager, Percy 
Dickins. 
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17 for Victor 
In Pop in Oct. 

NEW YORK — RCA Victor 
pop album release for October 
totals 17 packages, including 
debuts by baritone John Gary 
and The Page 7 Group and al- 
bums by Sonny Rollins, Cole- 
man Hawkins, Paul Desmond 
and Martial Solal. There are 
also new recordings by Norman 
Luboff, Ann - Margret, Dick 
Schory and Homer and Jethro. 

(Continued on pane 8) 
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How Hartstone Wears 7 Hats 



NEW YORK — "I'd like to see a law that 
would protect the independent record retailer 
against loss leader extinction," said Leon C. Hart- 
stone, in reviewing various facets of his first six 
months in business for himself. Hartstone left his 
post of vice-president at London Records earlier 
this year after a 1 3-year tenure. 

Hartstone, with his brother George and God- 
frey Dickey, started Mutual Distributors in Boston 
in 1946. Later Hart Distributors in Los Angeles 
and Stone Distributors in San Francisco, were 
added to the Hartstone fold and have been oper- 
ated as family entities ever since. 

In addition, the same group also operates six 
record stores under a separate corporate name. 
Krey Disc, in Boston. Hartstone, thus, feels he 
knows the dealers' problems and is, in fact, a 
champion of the indie retailer. 

Sees No. I Goal 

"Legislation against the use of the loss leader 
should be the No. 1 aim of any and all national 
dealer organizations," Hartstone asserted. "It's the 
most serious problem they have today," he added, 
throwing down a copy of the New York Times 
Sunday entertainment section. "Look at these ads. 
This is what I mean. These big stores are simply 
destroying the value concept of records." 

"This is destructive and the U. S. is supposed 
to protect the small merchant against destructive 
price competition. Actually, many States have 
such laws, but few dealers will ever use them. In 
Massachusetts, we had the problem with our 
stores and we went to court about it against a 
prominent discounter there. We won and they 
were enjoined from selling below cost. If they do 
it again, they're in contempt of court." 

Hartstone feels that the record business is going 
through much change, with the future not particu- 
larly clear. "Our approach today is to simply 
be in the record business and stop trying to figure 
out what's right or what's best. We feel that 
even today, it's still possible to make a reasonable 
profit — not a big profit you understand — but a 
reasonable one." 

Many Areas 

To this end, Hartstone has opened up shop in 
virtually every area of the disk business. Through 
his Independent Producers Group (IPG) he's a 
manufacturer. This includes his own IPG label 
and the signing of labels of indie producers for 
distributing deals. 

Through Mutual, Hart, Stone and the newest 
entity, Cleve-Disk in Cleveland, he's in the dis- 
tributing field, Cleve-Disk. incidentally, now has 
a branch with full warehousing in Cincinnati, 



giving the Hartstone operations five separate out- 
lets. A sixth market is reached, too, since some 
of the Cincinnati lines are also handled for the 
Indianapolis territory. 

Through his Pioneer Record Sales firm, he's 
also in the leased department business, having 
just taken over five departments, two each in 
Los Angeles and San Francisco and one in Phoe- 
nix, of the Consumers Mart of America (CMA) 
chain from Lcnnie Garmise of Chicago. 

Through yet another entity, Cal-Raks, there is 
the rack-jobbing end. By the end of this month, 
the firm will have five major installations on the 
West Coast. At the retail level, there are the six 
Boston stores with four more in the works within 
the next two years, again evidencing faith in 
the full-line retail end of the business. 

With respect to racking, Hartstone feels that 
the field must eventually change into a regional 
or local character rather than national. "Let's face 
it," he said, "someone right in St. Louis, who 
knows that market and its needs and its pricing 
structure, can do a better job there than some- 
body from Boston or New York. It just has to be. 
Sees Wrongs 

"I think some aspects of the racker's approach 
have been wrong. He has to become more like a 
real dealer and he can only do that with real 
merchandising, let us say, honest merchandise and 
honest merchandising. 

"1 can give you one good example of how a 
good merchant can do better than a rack or a 
lease, if it's not operated like a real store. Sam 
Goody has a store out on Long Island in a Floyd 
Bennett shopping center. There are record racks 
all over the place out there, but Goody still does 
a better job and in many cases he does it with 
higher prices. 

"In out racks, our leased departments, and our 
stores, we'll run them all like full-line stores. I 
think the same idea occurred to the White Front 
people in Southern California. They finally got 
rid of their leased departments and put in their 
own record buyer." 

"As far as being in the record producing end of 
the business is concerned," Hartstone continued, 
"That's a problem. You have the big fellows with 
the connections who can offer movie contracts 
and the like to their artists. Then you have the 
sheer geniuses like Phil Spector. We sometimes 
wonder, what is the middle-of-the-road man sup- 
posed to do? Sometimes it seems that it's either 
all genius or all hype in this business. We'll just 
keep looking around for good records and hope 
we can keep our hand in." 



BOOK REVIEW 

Can't Put Down This Home 



NEW YORK — A new book 
by Elliot Home should warm 
many a status-minded cat with 
new parlor games. It's called 
the Hiptionary, It's profusely 
illustrated by Jack Davis, whose 
pen and ink is often seen in 
Mad Magazine, and it is pub- 
lished by Simon & Schuster, 
(Home's a.m. to p.m. gig is in 
the RCA Victor press pen.) 
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Average No. Copies 
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As the subtitle indicates, this 
is a book which explains "A 
Hipster's View of the World 
Scene." Along with such mun- 
dane definitions as pro-football, 
(elephant ball), psychoanalysis 
(getting the attic cleaned), the 
city of Washington (Sam City), 
Home, with Davis' talented as- 
sistance, describes a number of 
topical personalities and historic 
events. 

The President, for instance, is 
'The Man." Pierre Salinger is 
"The Man's Mouth"; Secretary 
of the Treasury G. Douglas Dil- 
lon is "The Baker." Nelson 
Rockefeller is "Joe Sincere" and 
"Daddy Warbucks" is Barry 
Goldwater. The Peace Corps is 
called "Schrivers Jivers" and the 
integration issue is called "Blues 
Behind the Cotton Curtain." 

This is no dull definitive work 
on the peculiar jargon of the 
jazz musician and his hippy. 
It's a lively work in which 
Home makes up much hipese as 
he culls from that already in the 
lexicon. 

For relatively small bread, 
(ace.95) this soft-cover 79-page 
book is a groove. Jack Maher 



I verttl that the statements made by me above are correct and complete. 

(Signed) John W. Ross, Secretary 

The Billboard Publishing Company 



Ink Paul Winchell 

HOLLYWOOD — TV star 
Paul Winchell signed an exclu- 
sive recording contract with 
Dore Records. Winchell's initial 
wax for the label is "Little Or- 
phan Boy," which the ventrilo- 



Confirmation 
Seen on Wood 
Approaches 

HOLLYWOOD— The success 
of "Sugar Shack," by Jimmy Gil- 
mer and the Fireballs on Dot 
Records, points up the thinking 
by the firm's president. Randy 
Wood, of going outside the 
company to purchase a hot indie 
master. 

The current smash single, 
which has climbed Billboard's 
Hot 100 chart in' four quick 
weeks, was purchased by Wood 
from Norman Petti of Clovis, 
N. M. 

The purchase was the fourth 
made by Wood of material 
which has climbed into the Top 
10 on the singles charts. These 
other singles included "Wipe 
Out" by the Surfaris, purchased 
locally; "Pipeline" by the Chan- 
tays and "Boss" by the Rum- 
blers, bought from Downey 
Records, a suburban L. A. com- 
pany, and "Hot Pastrami" by 
the Dartells, bought locally from 
Irwin Zucker. 

The significance of these pur- 
chases places Wood squarely in 
the battle to buy action masters 
from outside sources. In the 
past, Dot's success has come 
from its own stable of artists 
built around Lawrence Welk, 
Billy Vaughn. Pat Boone, Jim- 
my Rodgcrs and Steve Allen. 



quist sings straight without the 
use of his Jerry Mahoney char- 
acter. 



Billboard Cubs 
Back on Beat 



NEW YORK— As the nation's 
schools reopened, Billboard last 
week resumed operation of its 
College Bureau, an on-the-cam- 
pus fact-gathering organization 
devoted to disk and talent 
coverage. 

The Bureau's "Campus Cubs" 
report to Billboard's readers on 
audience reception of recording 
artists playing college dates, and 
affect of their personal appear- 
ances on disk sales in school 
areas. 

Before recording artists appear 
at campus concerts. Billboard's 
Campus Cub representatives 
alert record dealers, radio-TV 
stations, and juke box operators 
in the school areas to the time 
and place the artists will appear. 

The Campus Cub program, 
an industry service inaugurated 
last year by Billboard, today 
has representatives at more than 
50 colleges and universities in 
the U. S. It operates under the 
direction of Frank Luppino at 
Billboard's New York headquar- 
ters. 



COLLEGE CORNER 

Cannonball 
Kicks Off 
III. Season 

By JOHN CARLISLE JR. 

University of Illinois 
(Billboard Correspondent) 

Julian (Cannonball) Adderley 
and the Gateway Trio kicked 
off the concert season at the 
University of Illinois in a dou- 
ble-feature registration week 
program. 

Despite competition from all- 
school dance and numerous fra- 
ternity and sorority events, the 
concert drew an enthusiastic 
crowd of 2,437. 

The Adderley sextet was a 
model of proficient versatility, 
wowing the audience with 
smooth and swinging renditions 
of a wide variety of jazz and 
blues material. The highlight of 
their performance was pianist 
Victor Feldman's moving con- 
ception of Duke Ellington's 
"Come Sunday." 

The audience was slow in 
warming up to the Gateway 
Trio, possibly because of a lack 
of familiarity with the group. 
The Trio followed Adderley on 
the program, and their folk 
sound seemed rather thin after 
the powerful Adderley sound. 

The campus newspaper, the 
Daily Illini, summed up audi- 
ence's reaction, saying that 
Adderley and the Gateway Trio 
"present a nice entertainment 
package." 

Area record dealers reported 
a little action on various records 
in the Adderley catalog follow- 
ing the concert, but the general 
reaction was that the sales were 
not unusually high. 

No sales of the Gateway 
Trio's first album, the "Mad, 
Mad, Mad Gateway Trio," were 
reported within the week before 
or the week after the concert. 

This concert was the first to 
be held in the new University 
of Illinois Assembly Hall, com- 
pleted last spring. The seating 
capacity of the circular hall can 
be varied for between 3,500 and 
8,000 persons for an on-stage 
concert, seating up to 18,000 
persons for a concert in-the- 
round. 



KOL 6000 MONAURAL; KOS 2400 STEREO; OQ 602 4-TRACK STEREO TAPE 



IT'S HEREON COLUMBIA RECORDS B ! THE ORIGINAL CAST ALBUM OF 
THIS YEAR'S BIG BROADWAY MUSICAL SHOW OF SHOWS... AVAILABLE 
FROM YOUR COLUMBIA RECORDS DEALER THE WEEK OF OCTOBER 13th! 
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Oscar Davis Prexy 
Of New Long Firm 



NASHVILLE— Hubert Long, 
president of Hubert Long Talent 
Agency here, last week an- 
nounced the formation of a new 
company, Sponsored Events, 
Inc., and completion of arrange- 
ments with Oscar Davis, per- 
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sonal manager of Ray Price, for 
the new firm to handle future 
bookings for Price. 

Davis, who will remain as 
Pitce's personal manager, has 
been named president of the new 
corporation. Long will serve as 
secretary-treasurer; Jim Peachy 
and Richard Blake, of Indian- 
apolis, are vice-presidents. Of- 
fices will be at 806 1 6th Avenue 
South, Nashville. 

Long said Sponsored Events 
will co-sponsor c.&w. personal- 
appearance shows, beginning 
with a tie-in with the Kroger 
food stores. The shows will tie- 
in newspaper, radio and TV pro- 
motion and advertising in Kro- 
ger market areas where shows 
are booked. 

The first Kroger show will 
be October 20 at Cobo Hall, De- 
troit, where Davis set a box- 
office record earlier this year. 

Artists set for the show in- 
clude Roy Acuff and the 
Smokey Mountain Boys, Marty 
Robbins, Red Foley, George 
Jones, Lester Flatt and Earl 
Scruggs and the Foggy Moun- 
tain Boys, Porter Wagoner, Mel- 
ba Montgomery, Jean Shepard, 
Bill Monroe and the Blue Grass 
Boys, the Collins Kids, George 
Hamilton IV, Hank Williams 
Jr. and Grant Turner. 

Long, in announcing the Ray 
Price arrangement, said all fu- 
ture talent for Sponsored Events 
will be booked by the Hubert 
Long Agency. 



Schwartz in 
New Quarters 

PHILADELPHIA — Red 
Schwartz, former Vee Jay na- 
tional promotion director, has 
set up headquarters for his Red 
Top Records and Carney Music 
Publishing. 

Schwartz, who exited Vee Jay 
Records recently after a six-year 
association, helped develop for 
the label such artists as Jerry 
Butler, Dee Clark, Gene (Duke 
of Earl) Chandler) and the 4 
Seasons. 
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ARMADA SEEKS 
CENTRAL SITE 

CHICAGO— The Association 
of Record Merchants and Dis- 
tributors Association 
(ARMADA) agreed to hold its 
next board meeting in December 
or January at the Flying Carpet 
here, and its next convention in 
June "at some centrally located 
site." 

In an informal vote, a return 
to Miami was voted. The Broad- 
moor Hotel in Colorado Springs, 
received favorable consideration, 
and a committee was named to 
investigate the hotel as a pos- 
sibility. 

ARMADA also agreed to 
start a newsletter service to its 
members. The letter would in- 
clude business tips and associa- 
tion information. 

iiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiuiiiiiiiiiiiiiiiiiniiimniiiiiiiiiiiiiiiiiiiiiii 



ARMADA Throws Its 
Weight Behind Meet 



Continued from page 1 

important that everybody real- 
ize the scheduling of the con- 
ference was a fait accompli. 

"It's going to be held, and 
the rules are going to 
be passed," Jimmy Schwartz, 
ARMADA treasurer, noted. 
"Anyone interested in the rules 
should make his views known 
now." 

Schwartz urged distributors 
and manufacturers not already 
ARMADA members, to join 
with the association in helping 
draft regulations. 

Kintner said the record in- 
dustry would give the FTC 
"one of the toughest jobs it's 
ever tackled — they're (FTC) 



Sinatra & WB Complete Signing 

Continued from page 3 



Warners, Sinatra is understood 
to have gained one-third stock 
ownership of the Warner-Reprise 
operation plus a seat on the 
Warners board of directors. 

Price of the record company 
is reported to have netted Si- 
natra $1 million, with the total 



Coward's 'Girl' 

• Continued from page 3 



songstress of the London music 
halls, stops the show in the latter 
part of the first act. With a 
Trafalgar Square setting, she 
belts out a handful of ditties, 
among them "Don't Take Our 
Charlie for the Army" and 
"What Ho, Mrs. Brisket." 

The Foreign Office Ball is a 
swirl of color and moving pat- 
terns. All the 1911 dances are 
done by the company with some 
fancy variations. The condensH 
version of "The Coconut Girl" 
left Miss Henderson somewhat 
limp with exhaustion, but the 
audience loved every minute. 

There are at least 19 songs in 
the show and they all bear the 
Coward master touch. Joy Lay- 
ton has taged an opulent show 
and has kept it moving at a 
lively pace and the over - all 
picture is good. 



price, including picture deals, 
Hearing $10 million. 

Pacts Alive 

Maitland emphasized that all 
existing contracts between Re- 
prise and its artist roster would 
be honored, and agreements 
with international licensees 
would continue. Maitland added 
that there were plans to con- 
solidate licensees and that Pye 
had been extended as the Re- 
prise representative in England, 
while British Decca was War- 
ner's outlet there. 

Domestically, Warners has 30 
distribs; Reprise a lesser num- 
ber. Sixteen were handling both 
labels prior to the sale. In areas 
where both companies have out- 
lets, one may be eliminated. 

Wherever possible, Maitland 
explained, the two labels would 
use joint services. 

All forthcoming Reprise prod- 
uct will carry the statement: "A 
division of Warner Bros." There 
is a good possibility that when 
possible, artists from the two 
rosters will be combined on re- 
cording projects. 

The sale also allows for future 
Sinatra Warner Bros, sound 
tracks being released on either 
label. Warner Bros, is also re- 
ported exploring the coupling of 
tracks from both catalogs for the 
premium business. 



17 for RCA Victor Kasha Named 



• Continued from page 6 

Also included are four sacred 
packages by Tony Fontana, 
George Beverly Shea, the Faith 
Temple Choir and the Black- 
wood Brothers. 

The "Page 7 — An Explosion 
in Pop Music" package, is a re- 
cording by the Page Cavanaugh 
musical aggregation. It is set for 
a major ad and promotion push, 
including a cross-country tour 
and TV appearances. 

The October release for the 
RCA Victrola line includes four 
packages', violinist David Ois- 
trakh and pianist Gary Graff- 
man; Monteux and the Vienna 
Philharmonic, the Boston Sym- 
phony and Charles Munch and 
Gary Graffman with the Boston 
Symphony and Charles Munch. 

MIAMI — Caribbean Folk 
Music, Ltd., of Nassau, Baha- 
mas, has leased its album "Ba- 
hamas Treasure Chest" on the 
Carib label to EMI Records, 
Ltd., of London for distribution 
in England and the Continent. 

The album includes 12 pages 
of photos depicting Bahama 
Island scenery. The music fea- 
tures calypso, limbo and goom- 
bay rhythms spotlighting jank- 
anoo Christmas marching music. 



• Continued from page 3 

rence's "Go Away Little Girl," 
Eydie Gorme's "Blame It On 
the Bossa Nova," Aretha Frank- 
lin's "Rock-A-Bye Your Baby," 
Buzz Clifford's "Baby Sittin' 
Boogie," and Adam Wade's 
"There'll Be No Teardrops To- 
night." 

He also did a pair of success- 
ful albums: "The Winners," by 
Steve Lawrence, and "Blame It 
On the Bossa Nova," Eydie 
Gorme. Before joining Colum- 
bia, Kasha was a successful 
songwriter, and wrote and pro- 
duced five Jackie Wilson hits in 
a row: "My Empty Arms," "I'm 
Comin' On Back to You," 
"Lonely Life," "Forever and a 
Day" and "Talk That Talk." 

He also wrote "Irresistible 
You" for Bobby Darin, "The 
Switcheroo" for Hank Ballard, 
"As If I Didn't Know" and 
"Here Comes the Pain" for 
Adam Wade, and "Pretty Blue 
Eyes" and "You Don't Know" 
for Steve Lawrence. 

Kasha has also been asked to 
write for a pair of movies, 
"Gidget Goes to Rome," and 
"Jason and the Argonauts." He 
is a graduate of New York Uni- 
versity where he majored in eco- 
nomics and industrial manage- 
ment. 



counting on co-operation from 
all of us." 

'Here to Stay' 

Commenting additionally on 
industry problems, Heilicher 
said it was "important we real- 
ize that the rack jobber, one- 
stop — and certainly the inde- 
pendent record dealer — are here 
to stay." 

He said the record Industry 
would need a set of rules that 
would enable everybody to 
survive. 

He noted that Korvette, Sears 
and Montgomery Ward as well 
as the large discount stores, 
would be bound by the same 
set of rules as the small, in- 
dependent dealer. 

Several distributors expressed 
fear that the conference could 
be "sabotaged by people who 
don't want it." 

Kintner said, "no, the con- 
ference is on the table — the 
rules will apply to everyone — 
manufacturer, distributor, rack 
jobber, one-stop and dealer." 

Another distributor said he 
heard that a major label had 
told representatives of the Na- 
tional Association of Record 
Merchandisers (NARM) that if 
the conference came to pass, 
they would appoint the rack 
jobbers as distributors. 

Kintner answered it was im- 
portant therefore that in draft- 
ing industry rules, the difference 
in function between the various 
distribution levels be spelled 
out. 

Edgar Jones, executive sec- 
retary, noted that the confer- 
ence would be drawn out — 
"lawyers for each segment of 
the industry will be fighting 
for their respective groups." 
Prime Objective 

Directors agreed that price 
stability would be a prime ob- 
jective of the rules. Comment- 
ing on "freebies," Kintner said 
they couldn't be outlawed, but 
a rule could say that the freebies 
must be made available to 
everybody on an equal basis. 

Named to the ARMADA 
committee to help draft initial 
rules were the following dis- 
tributors; Amos Heilicher, chair- 
man; Jimmy Schwartz, Irwin 
Fink, Milt Salstone, Bob Chat- 
ton and Bill Davis. 

Also the following manufac- 
turers: John Sippel, chairman; 
Jerry Wexler, Herb Corsak, 
Jerry Blaine, Ewart Abner, and 
invited though not confirmed, 
Dave Kapp, Bernie Lowe, Mike 
Maitland and Sam Clark. 



Murray Sporn 
Sets Up Firm 

NEW YORK— Murray Sporn, 
veteran music man here, has set 
up a new firm here, to be known 
as Michigan Music Publishing 
Company. Initial production 
deal is with 20th Century-Fox 
Records, on a disk titled "Story 
Untold," by the Emotions. 

Sporn has most recently been 
associated with American Enter- 
prises, Ltd. 
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AT CARNEGIE HALL 

Small Riot Marks Bow 
Of Italian Rock Show 

The newly renovated Carnegie Hall, a $50,000 refurbishing job. 
the first since its opening in 1891, was the scene of Eberto Landi's 
Italian rock show, "Peppino and His Rockers," a wild, wild affair. 
The show, a straightforward songfest, was presented in two parts 
Sunday afternoon (29), and wound up in a riot of screaming fans 
that had to be quelled by offi- 



cials. 

The first part, an even-paced, 
sedate presentation of Neapoli- 
tan songs featured some local 
Italo-American artists, such as 
the Gondoliers, guitar-playing 
singing duo with a penchant for 
singing girl-name songs. Claudia 
Villa was next, a striking red- 
head with all the natural attri- 
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butes of feminine loveliness, 
sang well, but lacked what it 
takes to enthrall an audience. 

Next on stage was Nino Testa, 
a handsome, personable young 
man with a fine voice opened 
his set with "Mala Femmena" 
and right then and there nailed 
his audience. As he progressed 
from one number to another, 
"Anema E Core," "Guitara Ro- 
mana," "La Novia," and a 
couple of encores, singing 
directly to his audience, he held 
them until he begged off. 

Lovely Didi van Eyck, the 
international songstress, closed 
the first half in smooth fashion. 

Following the comparative 
quiet of the first half, all hell 
broke loose in the second seg- 
ment. Peppino and His Rockers 
came on to a shouting, scream- 
ing, thunderous reception which 
continued throughout the per- 
formance. Though the group is 
great in its native Italy, the 
American debut performance at 
the Carnegie left much to be 
desired. The rocking, twisting 
beat was all there, though ex- 
tremely fast-paced and ex- 
tremely loud. Peppino's "pop" 
singing style, also said to be 
great, was inaudible over the 
din from both the audience and 
wall-shaking music that came 
from the four men backing him. 

For encores, the crowd rose 
to its feet screaming and holler- 
ing, and forced the suspension 
of activities on stage. 

LARRY LoMENZO 



VILLAGE GATE 

Fury the Word 
For Santamaria 

Mongo Santamaria unleashed 
his Afro-Cuban, Latin-pop- 
iazz fury on the audience at 
New York's Village Gate Tues- 
day (1) and proved that you 
can go to the well more than 
once, especially if that well con- 
tains "Watermelon — Man." 

Santamaria's hit single for 
Battle label has provided the 
conga-bongo player and group 
with a style and sound as a 
basis for their work, something 
that was not true previously. 
The band romps through the 
tune and branches out a bit 
from the hit sound with the 
march cadence "Creole," "El 
Tom" which carries the nostalgia 
of the bull ring number of 
moody tunes that provide nice 
contrast to the funky swinger 
sound. Most of the tunes are 
included on his new "Mongo at 
the Village Gate" LP. If there's 
a negative side to this group it 
lies in the area of dynamics. The 
group too often plays loud, loud- 
er, loudest. 

Sharing the bill with the 
Santamaria organization are 
Brock Peters and Dakota Staton. 
Keyword for both acts is styli- 
zation. Actor Peters, as a- folk 
singer, marked his return to the 
Gate where he first made his 
folk song debut. The man 
sings well enough, but it is 
often difficult to cut through 
the veneer of his very precise 
stye. 

Miss Staton functions best at 
a quick tempo where the neon 
and the chrome of her style 




Hong Kong 
Set on Ear by 
Davis' Visit 

By CARL MY ATT 

HONG KONG— This has not 
been quite the same place since 
Sammy Davis Jr. breezed in and 
out of it last week. Sammy 
arrived from Australia and 
promptly launched himself into 
a round of activities which left 
his friends and associates shak- 
ing their heads in wonderment. 

He gave a brief press con- 
ference on his arrival at the 
airport, then rushed to his hotel, 
and out again to a television 
appearance. He said in his TV 
interview that he wanted to 
get out and meet the people in 
order to get to know the real 
Hong Kong. He met people 
from all walks of life, went on 
the wildest of shopping sprees 
and did more good for America 
as a good-will ambassador than 
all the organizations out here 
whose job it is to promote the 
image of the U. S. Addressing 
an audience on the civil rights 
issue, he said: "Don't judge all 
Americans on what is happen- 
ing in Birmingham. All com- 
munities have good and bad 
people. America, being a little 
bigger, has just that many more 
people of both types. In the 
end however, good always con- 
quers evil." 



Film Cartoon 
To Feature 
Jazz Score 

HOLLYWOOD — A quasi- 
jazz score is being used by 
Hanna-Barbera in presenting its 
first full-length cartoon feature, 
"Whistle Your Way Back 
Home," due for release next 
spring. 

The million dollar film fea- 
tures six original compositions 
by Ray Gilbert and Doug Good- 
win, with jazzman Marty Paich 
as musical supervisor. 

Thirty-five musicians, includ- 
ing the top Hollywood jazz 
studiomen and five vocalists, 
will be heard on the soundtrack 
performing the title tune and 
"Like I Like You," "The Ven-e, 
Ven-a, Ven-o," "St. Looie," and 
"Ash-Can Parade." 

The film company is currently 
negotiating for disk exposure for 
this material, which it points 
out, "is pretty hip stuff for a 
cartoon." 

shines brightest, as on "Broad- 
way." The unbelievability quo- 
tient diminishes a good deal 
when she sings ballads, how- 
ever. JACK MAHER 
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MONDAY 7 — BILL DANA, CARL REINER, LES McCANN 

Both CMHiCI ind the |0n pianist Will bo MM M tfct Wttti»ffhl«H t*f«- 

syndkete*. Steve Atiw show. 

TUESDAY >— ROBERT PRESTON, RICHARD TUCKER, ANNA MOFFO, GRANT 
JOHANNESSEN, CHAD MITCHELL TRIO 
Thk inprossivo tin«-«o tf stars wlir ' 
Hour (NIC-TV, 10-11 p.m.!. 
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TUESDAY I — ROY CASTLE 

teprise recording star 
(CIS-TV, 10-11 a.m.). 

THURSDAY 10— KEEL Y SMITH 

Ketrr will rain Stave Allen end his tana for tonight's broadcast. 

SATURDAY 12— CHAD MITCHELL TRIO, TARRIERS, EDDY ARNOLD, JUDY COLLINS. 

GLENN YARBROUGH, GASLIGHT SINGERS, GRIER REYNOLDS, 
MILT - KAMEN 

Alt will ha featvrod an AlC-TV'f Heetononny show 7 30-8 30 p.aa.). 

The national network TV guest appearznees listed above provide outstanding promotional op- 
portunities for alert, oogressiva record dealers and for all others who can benefit from the 
exposure of these record artists to millions of consumers. This chart should be used as i 
calendar around which to plan window, counter and other displays by which the TV appear- 
ances can be merchandised to the record-buying public. 
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For your programming use hare are pertinent facta about hot disk artists. If clipped ani 
patted on 3 by 5 cards these biographies will help you build a convenient file of such datr 




JAYNETTES 
(Tuff) PM: Zell Sanders 

NAMES: Mary Sue Wells, 
Ethel Davis, Yvonne Bush- 
nell and Johnnielouise Rich- 
ardson. AGES: Mary Sue, 
17; Ethel, 19; Yvonne, 18 
and Johnnielouise, 19. 
HOME TOWN: Bronx, N. Y. 
BACKGROUND: A b n e r 
Spector, an a.&r. man (no re- 
lation to Phil Spector), sug- 
gested to Mrs. Zell Sanders, 
composer and publisher, that 
she gather a female vocal 
group to record her tune 
"Sally, Go 'Round the Roses." 

J.&S. label, Ethel and Yvonne, who had been single acts prior 
to that, added her daughter Johnnielouise (of Johnnie and Jo 
"Over the Mountain" fame), and for the fourth member, ad- 
vertised in The New York Post for a "girl singer to do profes- 
sional record." The 20 applicants were auditioned and Zell 
selected a girl named Mary Wells (not of Motown fame). John- 
nielouise was used only for the session, and will not be a per- 
manent member of the group. The speed with which they hit 
the charts was incredible. The girls have just completed their 
first album, due out in a week or two. It will feature the same 
commercial sound as on "Sally." 

LATEST SINGLE: "Sally, Go 'Round the Roses," is No. 
2 on this week's Billboard Hot 100. 

LATEST ALBUM: "Sally, Go 'Round the Roses," will be 
released very soon. 



Zell selected two girls from her 
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EAST 

The new Page Cavanaugh 

septet, the Page 7, will be at 
Basin St. East for one week 

starting October 7 Buddy 

Greco is in Boston at Blin- 
strub's through this week. . . . 
The Dukes of Dixieland open 
Friday (11) at the Metropole 
for three weeks. . . . Victor's new 
folksinging acquisition, Gale 
Gamett, is at the Blue Angel, 
through next Monday. . . . 
Jimmy Castor is being held over 
at Trude Heller's for another 
two weeks. . . . On Thursday 
(10) Earl Wrightson and Lois 
Hunt open in lead roles in 
"Silk Stockings," at the Meadow- 
brook in Cedar Grove, N. J. 
. . . George Kirby goes in at 
the Latin Casino, in Camden, 
N. J. for ten days on Thursday. 

SOUTH 

Al Hlrt gets a welcome home 
this week, when he opens at 
his own club, Pier 600, in New 

Orleans Phyllis Diller lets 

off steam at the Vapors in Hot 
Springs, Ark., from October 10- 



16 On Thursday (10), Stan 

Getz plays a one nighter at the 
North Carolina State College, 
Raleigh. 

MIDWEST 

In Detroit this week, Jimmy 
Smith opens at the Grand Bar 
(1 1), and Oscar Peterson goes in 

at Baker's Keyboard (7) 

Anita O'Day opens for three 
weeks (9) at Le Bistro, Chicago. 
. . . Peter Nero college con- 
cert izes at Marion College (10), 
Indianapolis and St. Olafs (12), 
Northfield, Minn. . . . Also on 
the college trail are Peter, 
Paul and Mary. This week they 
will appear at the University of 
Illinois (9), Southwest Missouri 
State (10), the Pershing Audi- 
torium in Lincoln, Nebraska 
(II), the KRNT Theater in 
Des Moines (12), and the Ma- 
sonic Temple in Davenport, 
Iowa (13). 

WEST 

Lambert, Hendricks and B la- 
van close a three week en- 
gagement at the Sugar Hill in 
San Francisco on Friday night. 
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WSM Execs Finalize Plans 
For Annual D.J. Festival 



NASHVILLE— With empha- 
sis on the more serious aspects 
of broadcasting, WSM officials 
last week finalized plans for the 
"Grand Ole Opry's" 38th birth- 
day celebration to be held here 
November 1-2 in connection 
with WSM's annual National 
Country Music Festival. 

In addition to the program- 
ming and sales roundtable dis- 
cussion, which met with such 
success last year, this year's 
agenda will also include a dis- 
cussion on license renewal, when 

CMA Preps 
For Country 
Music Fest 

NASHVILLE — Country Mu- 
sic Association members and of- 
ficials, presently gearing their 
activities to WSM's National 
Country Music Week here (Oc- 
tober 27-November 2), announce 
that highlights of the week will 
include the CMA board and of- 
ficers' meeting; annual member- 
ship meeting and election of di- 
rectors; CMA's fifth anniversary 
banquet, show and dance, and 
International Country Music 
Week plans which include net- 
work television exposure. 

The board and officers meet 
at Nashville's Capitol Park Inn 
Tuesday (29), and Executive Di- 
rector Jo Walker reports that 
there are several key matters in 
the works and that additional 
planning will be done at this 
meeting. 

CMA President Gene Autry 
will preside at the membership 
meeting Thursday (31) in the 
ballroom of the Andrew Jackson 
Hotel at which time the first 
annual Connie B. Gay Award 
will be presented. Membership 
meeting will be followed by the 
election of directors. 

Line-up of talent for this 
year's banquet show will include 
Eddy Arnold, Flatt and Scruggs, 
the Plainsmen, Hank Thompson 
and His Brazos Valley Boys, Tex 
Hitter, Jean Shepard and Leroy 
Van Dyke. 



WSM personnel will review and 
summarize the WSM-University 
of Tennessee License Renewal 
Conference of October 22-23. 

Registration for the two-day 
event will begin Thursday, Oc- 
tober 31, at the Andrew Jackson 
Hotel, and the "Grand Ole 
Opry" birthday celebration will 
officially open Friday morning 
(1) at WSM's breakfast to be 
held in Nashville's new Munici- 
pal Auditorium. Program will 
highlight a spectacular, featuring 
all the members of "Grand Ole 
Opry." This will be followed by 
a memoriam to the "Grand Ole 
Opry" stars who lost their lives 
during the past year, and the 
presentation of the various 
trade press awards. 

As in the past, Capitol, Co- 
lumbia, Decca, Dot, RCA Vic- 
tor and United Artists will again 
sponsor individual events during 
the celebration, and will be 
joined this year by Mercury 
and Starday. 



Jim Reeves Sets 
Up Booking and 
Diskery Firms 

MADISON, Tenn. — RCA 
Victor artist Jim Reeves, who 
for the last several years has 
been working with the Hal 
Smith office, of Goodlettsville, 
Tenn., on personal appearance 
dates, has established his own 
office here to handle his future 
bookings, with Ray Baker in 
charge. 

Reeves and his associates 
have also recently formed Shan- 
non Records, Inc., with the 
firm's first release, by Billy 
Deaton of San Antonio, due out 
this week. Reeves and his 
group, the Blue Boys, arrived 
here Saturday (7), after working 
dates in South Carolina with 
Johnny Wright and Kitty Wells. 

Because of other commit- 
ments, Reeves was unable to at- 
tend the premiere of his motion 
picture, "Kimberly Jim," in 
johannesberg, South Africa, 
September 25. 



COUNTRY MUSIC CORNER 



By BILL SACHS 



Guitarist-comedian Roy Clark 
guested on Jimmy Dean's new 
hour-long show on ABC-TV 
September 26. Clark's new Cap- 
itol releases are the single, "Ap- 
plication for Love," and the al- 
bum, "Roy Clark Sings the Tips 
of My Fingers." . . . Hank 
Tboopaoa and Hb Braze* Val- 
ley Boys are set at the State Fair 
of Texas, Dallas, for the 1 1th 
consecutive year October 5-20. 
During last year's running of the 
fair, Capitol Records recorded 
Hank's show live direct from 
the fairgrounds. The album, 
"Hank Thompson at the State 
Fair of Texas," has been re- 
leased to coincide with bis ap- 
pearance at the fair this year. 
. . . Ferita Hanky is slated to 
play the Policemen's Ball at 
Meridian, Miss., in November. 
- J. t'utwood IH—IIU song- 
writer-deejay (also a licensed 
mortician and funeral director 
for Georgia and Louisiana), 
tried reaching Tha Gays* by 
loaf-distance phone from New 
York to Hollywood the other 
day and was surprised to find 
that Gayte, publicist and writer's 
agent, was located in New 
York. In fact, Hmaoo found 



that he was residing in the same 
hotel, the Belvedere, at the time 
the phone call was made. Hin- 
son came forth with a portfolio 
of some 50 songs, including 
a ready-to-release waxing of 
"Cardboard Square." Tim now 
has two free newsletters going 
out each week, one for the 
c.&w. programmers and another 
for the pop lads, and is doing 
a column for Li'l Watty's and 
Sebastian Pantonini's Celebrity 
At Music News, similar to his 
syndicated Gone With the Gayle 
pillar. 

Baddy If all a. executive vice- 
president of Tree Publishing, 
Nashville, announces that song- 
writer-artist Joe Tex has been 
re-inked to long-term pacts 
with both the Tree firm and 
Dial Records. Both contracts 
were renewed before the old 
ones expired on the strength of 
Tex's latest release on Dial, 
"Someone to Take Your Place." 
He has another new one coming 
up on Dial soon. . . . Bobby 
Bond, Tree writer, has just fin- 
ished an LP and single session 
for Tune Record. Faye lacker, 
another Tree discovery, has al- 
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SPECIAL SURVEY 

FOR WEEK ENDING 10/12/43 
lillt, Artist, l.b.l a Ha. "ofit** 

TALK BACK TREMBLIN' LIPS 17 

Ernest Ashworth, Hickory 1214 

LOVE'S GONNA LIVE HERE 4 

Buck Owcnt, Capitol 5023 

ABILENE 18 

George Hamilton IV, RCA Victor 8181 

MAKE THE WORLD GO AWAY 10 

Ray Price, Columbia 42827 

8 x 10 B 

till Anderson, Deeca 31521 

YOU COMB HER HAIR 14 

George Jonei, United Artists 578 

GUILTY 14 

Jim Reevei, RCA Victor 8193 

RING OF FIRE 19 

Johnny Cash, Columbia 42788 

FADED LOVE 5 

Patsy Clinr, Decca 31522 

DETROIT CITY 13 

Bobby Bare, RCA Victor B1B3 

HAPPY TO BE UNHAPPY 9 

Gary Buck, P.tal 1011 

TELL HER SO 4 

Wilburn Brothers, Decca 31520 

WE MUST HAVE BEEN OUT OF 

OUR MINDS 24 

George Jonei & Melbo Montgomery, United Artlitt 575 

CALL ME MR. BROWN 3 

Skeets McDonald. Columbia 42807 

LITTLE OLE' YOU 13 

Jim Reevei. RCA Victor 8193 

SIX DAYS ON THE ROAD 20 

Dave Dudley, Golden Wing 3020 

A MILLION YEARS OR SO 10 

Eddy Arnold, RCA Victor 8207 

NOT SO LONG AGO 6 

Marty Robblm, Columbia 42831 

THE MINUTE YOU'RE GONE 13 

Sonny Jamot, Capitol 4969 

IN THE BACK ROOM TONIGHT 8 

Carl Smith, Columbia 42768 

THANKS A LOT 3 

Ernest Tubb, Decca 31526 

TIPS OF MY FINGERS IS 

Roy Clark, Capitol 4956 

I CANT STAY MAD AT YOU 1 

Skeeter Davis, RCA Victor 8219 

ACT NATURALLY 27 

Buck Owens, Capitol 4937 

HEY LUCILLE! S 

Cloud* King, Columbia 42833 

LOVING ARMS 13 

Carl Butler & Pearl, Columbia 42771 

TROUBLE IN MY ARMS 1 

Johnny & Jonle Ma.by. Columbia 42(41 

NIGHT LIFE 2 

Ray Pric«, Columbia 42827 

COWBOY BOOTS 3 

Dave Dudley, Golden Ring 3030 

THIS IS THE HOUSE 1 

Charlie Phillips, Columbia 42(51 



so done a single and LP for the 
same label. . . . October book- 
ings put Ernest Tubb and His 
Texas Troubadours in Houston, 
October 9; Dallas, 10; Lawton, 
Okla., 11; Tulsa, Okla., 12; St. 
Louis, 19-20; Lansing, Mich., 
25; Grand Rapids, Mich., 26, 
and Saginaw, Mich., 27. Dates 
were set by Hal Smith's Artists 
Productions, Goodlettsville, 
Tenn., who also has set Leon 
McAaaW and the Cimarron 
Boys in Salt Lake City, October 
12, and Arkansas City, Kan., 
26. 



couples "There's Where Katie 
Waits" and "Running Back to 
You," is set through October 16 
at the Golden Nuggett, Las Ve- 
gas. . . . George Jones and the 
Josses Boys launch a 1 1-day trek 
for Stew Canada in Las Vegas, 
October 9, following with 
Phoenix, Ariz., 10; San Bernar- 
dino, Calif., 11; Bakersfield, 
12; Long Beach, 13; San Diego, 
14; Artesia, 16; Modesto, 17; 
San Jose, 18; Redwood City, 19, 
and Detroit, Mich., 20. 



Franks, Shreveport, 
La., impresario, has taken over 
the personal management of 
David Houston of Bossier City, 
La. . . . Country singer Margaret 
Lewis of Shreveport, La., has 
her initial waxing on Capitol 
Records coining up next week. 
. . . Kiski Recording Company 
has moved its studios from Free- 
port, Pa., to North Apollo, Pa. 
New quarters also house a retail 

music store Charlie Waiker, 

whose newest on Columbia 



'TEENAGE 
LETTER" 

lorry Lee Lewis 

"SEaSOB of "my HEAir 

sun «sa« 
Jerry Lee Lewis 

Uada Gail Lewis 

Saa Records 
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Breaking Big Into the Charts! 



"A Story Untold" 



By 

THE EMOTIONS 

FOX 430 



Shipping Today 

This Year's Biggest Block-Buster Smash-Hit! 

"Senate Hearing" 

FOX 443 
By 

DICKIE GOODMAN 

(Who Gave You "The Flying Saucer") 



exclusively on 



Hit Single! 

Maria 
Elena 

#8216 

JUST RELEASED 
New Hit Album! 

Maria 
Elena 

LPM/LSP 2822 
by 

LOS 
INDIOS 
TABAJARAS 

H( A \ k lX)H @ 
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SPECIAL SURVEY 

FOR WEEK ENDING 10/12/63 
Title, ArtUf, lib, I t lit. "chi'rt" 

CRY BABY 6 

Gomel Mimms K the Enchonters, United Artists 629 

HEAT WAVE 10 

Martha & the Vandellus, Gofdy 7022 

MICKEY'S MONKEY 7 

Miracles. Tamla 54083 

PART TIME LOVE 9 

Little Johnny. Taylor, Galaxy 722 

SALLY, GO 'ROUND THE ROSES 5 

Jaynetts, .Tuff 369 

THE MONKEY TIME 11 

Maior Lance, Okeh 7175 

BUSTED 3 

Roy Charles, ABC-Paramount 10481 

MY BOYFRIEND'S BACK 8 

Angels, Smash 1834 ■ 

BE MY BABY 4 

(lunettes, Phi lies 116 

THEN HE KISSED ME 7 

Crystols, Philles 115 

MOCKINGBIRD 17 

Inez Foxx, Symbol 919 

IT'S TOO LATE 10 

Wilson Pickett, Double L 717 

SUGAR SHACK 4 

Jimmy Gilmer & the Fireballs, Dot 16487 

DOWN THE AISLE 7 

Patty LaBelle & the Blue Belles, Newtown 5777 

IF I HAD A HAMMER 6 

Trinl LopDi, Rapris* 20198 

FRANKIE AND JOHNNY 10 

Sam Cooke, RCA Victor 8215 

TWO TICKETS TO PARADISE 2 

Brook Benton, Mercury 72177 

CRY TO ME 3 

Betty Harris. Jubilee 4556 

HEY GIRL 11 

Freddie Scott, Colplx 692 

I'M YOUR PART TIME LOVE 1 

Mitty Collier, Chess 1871 

TALK TO ME 4 

Sunny & the Sunglows, Tear Drop 3014 

IT'S ALL RIGHT 2 

Impressions. ABC-Paramount 10487 

DEEP PURPLE 2 

Nino Tempo & April Stevens, Atco 6273 

I'LL TAKE YOU HOME 2 

Drifters, Atlantic 2201 

STRANGE FEELING 1 

Billy Stewart, Chess 186B 

A WALKIN' MIRACLE 4 

Essex, Roulette 4515 

THAT'S WHAT MY HEART NEEDS 2 

Otis Redding, Volt 109 

SURFER GIRL 3 

Beach Boys, Capitol 5009 

THAT SUNDAY, THAT SUMMER 2 

Nat King Cole, Capital 5027 

THE KIND OF BOY YOU CAN'T FORGET 3 

Raindrop., Jubilee 5455 



-BREAKING- 

JAMES DAVIS' 

BLUE MONDAY 

DUKE 368 



WATCH THIS OfJF GO 

LITTLE FRANKIE LEE'S 

FULL TIME LOVER 

PEACOCK 1929 



DUKE AND PEACOCK RECORDS. INC. 

2809 ERASTUS STREET 
HOUSTON 76. TEXAS 
OR 3-2611 



BINfACH TADELLOS! 

... In any language 

"ONLY 
BEAUTIFUL" 

t>y 

JERRY VALE 

with 

Percy Faifh and his Orch. 

is a HIT! 

On Columbia Records 



MUSIC AS 
WRITTEN 

Duke Ellington III 

Duke Ellington became ill ' 
during a concert engagement in 
New Delhi, India. The tour is 
being sponsored by the U. S. 
Information Service (USIS) and 
the ork leader was described 
as not being seriously ill. 

NEW YORK 

Arranger - composer Jimmie 
Haskell has recorded Steph- 
anie Powers, Pat Wayne (John 
Wayne's son) and Jerry Van 
Dyke on the United Artists 
label. Songs were written by 
Frank DeVol and By Dunham. 
. . . Look for big things from 
"Parisian Mist," a new ballad 
by Erroll Garner. . . . Lelth 
Stevens is doing a book. This 
one is based on the techniques 

of writing for films Judi, 

daughter of Norman Weiser, 
20th Century-Fox Records top- 
per, is engaged to Jon Lopez, 
an ensign in the U. S. Navy 
and stationed at the officer 
training school, Newport, R. I. 
. . . Mills Music, London, has 
taken over publication rights to 
two new instrumental? written 
by Hungarian composer Paul 
Gyongy. Titles are "Beau Brum- 
mels Promenade," and "Buda- 
pest Tango.". . . There are three 
new vocal groups on the Capi- 
tol label, Flipper and the Holly- 
wood Children's Chorus, Hal 
and Jean and the Storytellers. 

The Everty Brothers flew to 
London September 19 to begin 
a tour of Europe with dates 
in France, Germany and Eng- 
land Columbia already has 

material in the can for the 
forthcoming Broadway musical 
"Ruggantino." The show, which 
is an Italian import and which 
will run with the unusual facet 
of English titles, is already rep- 
resented by disks cut by Or- 
nella Vanoni, star of the show. 
. . . Congrats to Ken Greengrass, 
he is the father of a boy. . . . 
Satin label represented by "Let 
That Guitar Roll" by Alex 
Spearman. . . . Joe Welz is look- 
ing for national distribution of 
his Bat Records. 

Armour Records continues 
its open door policy to talent 
with the signing of Johnny 
Shields. . . . Gene Block and 
frau are parents of their child 
Lori Ann. Block is Columbia 
West Coast Regional sales man- 
ager. . . . Epic Records now has 
David Houston as artist. . . . 
Century Records has signed 
Lome Krist. . . . Columbia spe- 
cial products representative on 
the West Coast, Don Shauer, 
is now located in Hollywood 
from his former San Francisco 
base. . . . Walter Swan has been 
appointed operations manager 
of Columbia's L. A. distribu- 
torship. . . . Stan Monteiro is 
new promotion man with Herb 
Dale Enterprises in New Eng- 
land. ... P. J. Records has a 
new one by Carol Ann, recently 

pacted The label has also 

signed Ginny Gray. 




HERB KENT, "The Cool Gent," 
popular VWON deejay, and 
Lucky Label recording artist 
Otis Leavill shuffle up a storm 
for the teen-agers at a Sun- 
day hop at St. Bernard High 
School in Chicago recently. 
Leavill sang his latest record- 
ing, "Rise, Sally, Rise." 

CHICAGO 

Eddie Yalowitz resigns as 
president of Lenny Garmisa's 
distributing firm to head Pick- 
wick International's new branch 
operation here. Eddie was with 
Garmisa some eight years. Kent 
Beauchamp is slated to move 
up to the vacated post. . . . 
Hugh Dallas and Tony MarteH 
hosted Columbia's New York 
execs to a Region III meeting 
in Detroit last week. Attending 
were Joe Lyons, Mort Hoffman, 
Bob Thompson and Bin Fair. 
. . . Liberty's Harvey Goldstein 
called to tell us he's not plan- 
ning a trip up the aisle — or 
anywhere else for that matter. 
In fact, his romance is defin- 
itely C-O-O-I Bud Daln, 

Liberty's national promotion and 
merchandise co-ordinator, was in 
town last week making the 
rounds with Goldstein and then 
on to New York, Cleveland and 
Miami.... Chicagoan Rocco 
Greco is making noise with his 
new Vegas album, "The Whole 
World Is Singing My Song." 
Rocco, incidentally, is the broth- 
er of Laveme Greco, Korvette 
record buyer here. 

NICK BIRO 



ATTENTION, DEE JAYS 

Your audience will really Ilka the 
fabulous Mark V rvcordinf 

"BABY PATSY" 

Queen of Baby Tunes 
Remember, I told you so 
Published fey 

CARMEN MUSIC CO. 

54 W. Randolph St., Room 700 
Chicago 1, lit; 



TM LEAVING 
IT UP TO YOU" 

DALE & GRACE 

MONTEL *921 



JAMIE/GUVDEK 

PUT. (MP. 
•HILA. 21, M. 




Ernest Ash worth's 

TALK BACK TREMBLING LIPS 



HICKORY 1214 




Already A Smash Country Hit 
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★ NATIONAL BREAKOUTS 

EVERYBODY 

Tommy Roe, ABC-Paramount 10478 



if- REGIONAL BREAKOUTS 

The« new reco'ds, not yet on Billboard'* Hot 100, h«ve been 
reported getting itrong salts action by dealers in major 
market(s) lilted in parentheses. 

DAWN . . . 

David Rockingham Trio, Joiiu 913 {NEA-How, BMI) 
(Chicago) 



BABY'S GONE . . . 

Gene Thomas, United Artists 640 (Acutf-Roie, BMI) 
(Houston) 



BROWN-EYED HANDSOME MAN 

Buddy Holly, Coral 62369 (Arc. BMI) 
(Mirsnnapolii-St. Paul) 



THE GORILLA . . . 

Ideals, Cortland 110 (Brandon, BMI) (Pittsburgh) 




9 



SPOTLIGHT WINNERS OF THE WEEK 

Pop single jpsfligMi are these tinples with sufficient sales 
petentiot, in the opinion of Billboard'! Review Panel, te achieve 
a lilting hi the top 50 of Bnieeard's Hot 100 chart. Spotlight 
wieners in the reentry musk and rhythm and bluet ceteforlet 
are selected te achieve a Irstirtp on the Cenntry Musk er 1*1. 
charli. Spotlight winners in ether teteperiM era selected ee the 
bests of their potential te became ten sellers I* their respec- 
tive ereei. 



SINGLES REVIEW POLICY 

Every tingle sent to Billboard for 
review ii heard by Billboard's 
Review Panel, and its sales po- 
tential Is rated within rti cetefory 
of meslc. Fell reviews are pre- 
sented tor Snetltfht Pkkt er 
Specie) Merit Pkks. All ether 
sinples ere listed In their respec- 
tive catoeeriei. 



POP SPOTLIGHT 

MAJOR LANCE 

HEY LITTLE GIRL 

(Curtem-Jilrrne, IMI) fl:»4>-Okek 7111 

TlM "Monkey" Mi has ■ fltrMf fellow cp 
lo "MMkly TiNM" hH. the tide has that 

middle tempo swing Wlttl a Strong prh 

backing and appropriate shouting Flip It 
"Crying in tba Hill" (Jalynue, IMI) 2 11 



POP SPOTLIGHT 



ELVIS PRESLEY 

B0SSA NOVA BABY 

(Prater. BMI) (l:M) 

WITCHCRAFT 

(Cewme dare-Presley. BHD (2:21)- 
RCA Vkter (941 

More Presley pe^verhonse wax. The tint la 
a iwlnpinp np-temne, Lleber-Streller tnne 
that hes hwmer end comes from the new 
ftvis flkk, "Fwn in Acapnke." The second, 
easily as swine in p, is a strent medieni 
tempo bhm rhet has fane shnethtf end 
torrid lener. 



POP SPOTLIGHT 



GENE PITNEY 

TWENTY-FOUR 
HOURS FROM TULSA 

(Arch, ASCAP) (2:S3>-Mnsk*r 10S4 

This b a tropic story helled that's tehj 
with aetherity by PHney. tide hes prodnc< 
tien bwild with big orchestral effects. In 
it Pitney tofts he story ef a man en his 
wey te aeoet bis pal end he pets cnt 
down en rnnte. Flip k "Lenety Niphf Dreams 
(Of Far Away Anna)" (lannnry, BMI. (2:43). 



POP SPOTLIGHT 



BYRDIE GREEN 

GET A HOLD OF 
YOURSELF 

[AhafbeCll BMI) 3 V. 
Ml* Ceelury-Fo. 437 

Mill Green has her strongest item ever 

here ll'l a lit* rock. ballad that has 

strong touches of the current gospel end 

blue! round Flip h) "Onu't Taka Tour Lore 

From Ma" (Witmark, Map- i! n 



POP SPOTLIGHT 



BOBBY VEE 

NEVER LOVE A 
BOBBIN 

(tMMtrtlt, BMI) (1:40) 

YESTERDAY AND YOU 

(ABC, ASCAP) (2:14!— Liberty 55434 

Bobby scores with a fine, sweet, soft belled 
en the te* tide. The Vee so end a evident 
with reverb end mnttMrechinp effects end e 
therp errenfement. The flip is eneelty 
stronp. The tnne hes a h o ont inp "Three- 
penny Opera" seend end W| bend fives 
this Ross Bopdesorie* hH of seme time ope 
a swing. 



POP SPOTLIGHT 

THE ANGELS 

I ADORE HIM 

(Scran GrmiCe.umsie. BMI) 12 30!- 
Sonash IBM 

The earthy n und this group scored with 
ii at effective an thit m mm as ea "Mr 
Beyfrleud'i Back." The beet Is there and 
MM fine guitar etfeeti, fa*. Flip ii 
"Thaeek Tn and Suudneght" (Gra 
BMI) 330:. 



POP SPOTLIGHT 



JOEY POWERS 

MIDNIGHT MARY 

(jiaesfcla, BMI) (1: 1B)-»i«t m 



■l« WilMll 
rOC. I by Joer Power! backed with imprrs 
live fiiltar aearfc. F ia.i enurui d»et pavck 
h» add tn MM teal. F% b "Where Bo Yen 
Went the War Id Delivered" (Baataa Read, 
BMI) lie 



POP SPOTLIGHT 

DEMETRISS TAPP 

LIPSTICK PAINT A 
SMILE ON ME 

(Pointed Desert, BMI) (2:41)- 
Brvnswkh 55251 

Smehty torch-einpinp here from the pel en 
e great piece ef material. Slew hailed 
bnilds with authority es cherws end itrinpi 
era meet effective. Flip k "If Yen Find 
Love" (Barton, BMI) (2:05). 



POP SPOTLIGHT 



FRANKIE LAINE 

I'M GONNA BE 
STRONG 

'Screen Gems (.1. mbia, BMI) (2:11) 
Cplsrmbie 42B04 

Freekie leine hai a itrong tide here H ind 
what hi tba tarn groove m bil latt single 
vrh.ch law chart act law Ifs la tba ceo- 
teaofurery Ityhl with reverb, eretti-fratk 
and strings, Itraerf kcat and crverus. Flip 
It "Taka Her" (Metric, BMI). 



POP SPOTLIGHT 

SOLOMON BURKE 

YOU'RE GOOD FOR 
ME 

(Cotillkn-Vople, BMI) (2:01 )— Atlantk 2205 

Here's another oowerfol tnne for Bnrfco. The 
led emotes in stlnpinp ttyia en e tnne 
thet bee strnnt netnral feel In the bhses- 
pespel f reeve. Flip Is "Beawtifnl Irewn 
Eyes" (Mellln-Cotlllien, BMI) (2:44). 



4> 



POP SPOTLIGHT 



DORIS TROY 

TOMORROW IS 
ANOTHER DAY 

IPrcmirr Hi: S Rinci. BMI) (111!) 

Atlantic BM 

Here i tba Dors Trot f ellew-op To brr latt 

smash "iwt Oera Leak.' The tide hai a 
senrllac lound urftb Strang, dance heat and 
fina organ and rhythm backing tilling aat 
beh i nd Bowls and ftps flrhj. The flif) ht 
"What'cha Cane tea Annul It" (Pmniec, 
BMI) (]:4». 



POP SPOTLIGHT 



TOOTIE AND THE 
BOUQUETS 

THE CONQUEROR 

(Garrawak-Leti-Lane, BMI) (2:15)- 
Parkway BB7 

Fr-mme group sings this exciting side in hard- 
hitting hormonal style. The side deals with 
a guy who's boss in the neighborhood end 
has striking tempo breaks. The flip is 
"You Dene Me Wrong" (lesMarte, BMI) 
(2:25). 



POP SPOTLIGHT 



CAROL MONTGOMERY 

WISH I DIDN'T 
LOVE HIM 

(Talrnant, BMI) (1:50) 

WHAT DO THEY 
KNOW 

(Aheb, BMI) 7 05 Sound Stage 72512 

Two tep cemmerciol sides for reciter Carol 
Montgomery. The first tells the tale of e 
boy friend nntrwe. Corel sing* the btnes 
on this upbeat rocker in true teen appeel 
style. Flip features reverb mnlti-treckinp 
and stronp vocal work by the thresh en 
this teen hooter. 



POP SPOTLIGHT 

THE NEW CHRISTY 
MINSTRELS 

SATURDAY NIGHT 

(Cberryball, ASCAP) (1: Hl-Colunsbi. 4MB? 

H a h s'rpp.no rrrivsl aftart kara fraaa tha 
Minstrels. Tha laejaej hai that it sir.ng 
"Walk Right In" freave and ihauld mave 
right awt attar ''oVraen, Greer ' Ftp ts 
"Tha Whoa her Dealers (Millar, ASCAP) 
(3:10). 



POP SPOTLIGHT 



INEZ FOXX 

HE'S THE ONE 
YOU LOVE 

(Setvrn, AMI) (2:27) 

BROKEN HEARTED 
FOOL 

(Setvrn, BMI) (2 : iS)-Symbel *23 

Two tides thet cnnU ee for the "Mocking- 
bird" pel. The first hes thet fin* reckinp 
beet in e middle preeve while the second 
is e sbentinp middle tempo opus thet tells 
the story of the paint of hrva. lither or 
both bora. 



POP SPOTLIGHT 



JERRY COLE 

MIDNIGHT MARY 

(Jlmship, BMI) i 2 371— Capitol 5054 

Jerry Cole receives seme peworful support 
from massed pntters end chores en thie 
tender folk tele. Story teM will no denbt 
reach many with Hi message A sownd that 
cenM move. Flip fa "Land of Dreams" 
(AeWAtwktm Mvtvk, Inc.. IMI) (103) 



POP SPOTtlOHT 



DICK KALLMAN 

FROM THIS DAY ON 

..agent, BMI) H:J7i-Caeitel Mid 

A baaertrfal iaiprrattanal belled lang with 
aaa a alat av tritiih vecel.ir Dick Kalleeaa 
String* and chimel plut muiti-vaicrd Chnral 
tilli backgea and tang ta a B aanai chant 
by Kalhavan. Flif id "Uf II Isn't U" 
(hrvlng Berlin Mnllc Carp., ASCAP) (1:M). 



POP SPOTLIGHT 

THE VESPERS 

MR. CUPID 

(Hill A Ranpe-Pahnina, AMI) (2:31)- 
Swen 4156 

Here's a side with , reel hit sennd. Brlpht 
ep-tempe swinger features chimes and a 
tine heat. Group's performances molntelns 
the excitement throughout the record. Flip 
is "When I Welk With My Angel" (Hill A 
Renpo-Pe amine, BMI) (2:02). 



COUNTRY SPOTLIGHT 

FREDDY HART 

THAT ALMIGHTY 
DOLLAR 

(Combine, BMI) ■:? OT.-Monoment 826 

Hart, who's bean araund for a tpall, hai 
hit bMt in a long time here. It's a smart 
folkilh ditty, with a stylish 12-ttring gnitar 
sound and a good mosiagc. It cauld aatily 
go country at pop. Flip ii 'For a Second 
There" (Pacific Coait, BMI) 12 50). 



C.&W. SPOTLIGHT 



CARL PERKINS 

HELP ME FIND MY 
BABY 

(Cea-arwoad, BMI) (Ii53)-Dacca 31S4B 

Perkini kai hit first an Dacca and It cauld 
be a winntr. It's an tscitinf rhythm ditty 
with a catchy malady and strong arrange- 
ment, and tha chanting iab ht taps. 
Watch it. Flip Is "For a little While" 
(Cedarwnad. BMI) (2:21). 



C.1W. SPOTLIGHT 

RAY GODFREY 

TRY IT ON FOR 
SIZE 

(Lowery, BMI) ? It, labrr 10B 

Kere's a slick canntry creation From lha 
Bill Ltwary operation in Atlarle. The side 
faatnres a snappy rhythm ditty, until sutpg 
and neatly arranged It t strvt bant. It 
could easily break ao/t. Hip |g Hen Fasliih 
Can One Hhrnrt Bn" (Inwary, BMI) i ll. 



C.&W. SPOTLIGHT 



SONNY JAMES 

BAD TIMES A 
COMIN' 

(Ma«», BMI) 7 IS! 

GOING THROUGH 
THE MOTIONS 

(Begent. BMI) (J:2»)-Cnpital S0S7 
In any lames has aever been bnttse thaai 
barn. Turn fina affnrts, with tba first a 
herd-tuck ttery tang with vukei and twang- 
ing guitar. Has a atruipg pop chnncu aa 
well, Flif is mure In tba cava try veuegvur 
tfyle end it's eguelly until done 



SPECIAL MEPIT SPOTLIGHT 
ST) POP DISK JOCKEY 



PROGRAMMING 

ANTONIO CARLOS 
JOBIM 

THE GIRL FROM 
IPANEMA 

(Bnchags, BMI) (ltlD-Vuevru 1 0X3 

The current Jebim album Is itirring tunaa 
Wast Canst interest and this track Is 'aken 

from tba LP. It has strings, fina plane and 
n Bice, limply melody in a bnsia neve 
groove Worth many spies Flif Is "Carre 
redo" (Bucbeii. BMI) (2.JJ). 



SPECIAL MERIT SPOTLIGHT 
pm) POP DISK JOCKEY 



PROGRAMMING 



ANITA KERR QUARTET 

GUITAR COUNTRY 

' (vnvavait-HucthrleVge, ASCAP) (1:13) 

WAITIN' FOR THE 
EVENING TRAIN 

i Hariiii, ASCAP) :i:57)-RCA Vkter I24e 

Senwwhet nnvevel, perheps, for a Nathvillo 
pronp te handle a new Breedvrey shew 
tnne, bnt this they do here, with a ditty 
freni "Jennie" in pleeiinp ttyte. First wp, 
however, b en eU Wlllerd Refaensen-Jehnny 
Mercer tnne thefs handled miphty •weetty 
with e preet Cbet Atfcins pvirar Mliti. Two 
hiphly ipinneble eidee. 

(Continued on page 22) 
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Columbia Records 
Proudly Introduces 
Kenny Rankin 
An Exciting New Star 
and His Great New Single: 
Baby Goodbye c /w Soft Guitar 
Columbia Singles SellH 4 42881 




Copyrighted material 



Billboard 



For Week Ending October 12, 1963 
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•^t STAR performer — Side* registering greatest proportionate upward progress this week, 

® 




SUCAR SHACK 

Jawi Gil**. aaa 

BE MY BABY . 
BLUE VELVET . 



4 
7 
10 



I Vfertaa. E«lc MM 

CRY BABY 9 

CmH Mlatw 1 laa Iaaa.at.rf, Ualtaa Artliti (» 

SALLY, CO ROUND THE ROSES 7 

1„n,lM TafT 3*1 

BUSTED 6 

■ai Caariai, UC '*'<■>*« * 10+11 



MY BOYFRIEND'S BACK 

<W«ii. SMUk 1U4 

MEAN WOMAN BLUES 

Rep 0rU»a*. MeaajReeaf 114 

HEAT WAVE 

Mirth* * the VaaAa.-**, Gqfit Ml 

DONNA THE PRIMA DONNA 

Die* IN Meti, Celumb.1 C.SU 
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34 


51 
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14 




7 
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10 


6 


6 
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11 


8 


8 




23 


29 


40 


® 


19 


24 


26 
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33 


58 


74 




26 


31 


57 
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12 


12 


14 


i 


38 69 100 
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IB 


16 


19 


® 


27 


30 


41 


* 


34 


46 


64 




15 


10 


3 


© 


31 


38 


48 


© 


32 


41 


55 


© 


20 


15 


22 


ttr 


41 


45 


70 




54 


66 


99 



HONOLULU LULU 6 

Jn t Dim, llbarti 55*1 J 

WONDERFUL! WONDERFUL1. . 

T|nMI, Ptrbnnr C44 

THAT SUNDAY, THAT 
SUMMER 

Nat Kla'a Caatlal 5077 

DONT THINK TWICE IT'S 
ALL RIGHT 

PHtf, »■■! I Mic T . w.. n .. IrM. 51*9 

SURFER CIRL 

laaaa lav*. CaaHal SMI 

THEN HE KISSED ME 

[-,... 1. PtillM 115 

MICKEY'S MONKEY 9 

Mlracka. TimU 14M1 

I CANT STAY MAD AT YOU 

Ikiattf Da«H, KA lift*, 111! 



9 

7 

5 
11 

9 



PART TIME LOVE 

Utlla Jahnn, Tarbr, aalaai 773 

DEEP PURPLE 

Maa T«apa I laril »•**», Atta 4273 

TALK TO ME 

taaa, aaa Ma laaalain, laa, »raa MM 

A WALKIN- MIRACLE 8 

tlllllll 4511 

WASHINGTON SQUARE 4 

Viltaat Itaaaan. [,.,'9*17 

MARTIAN HOP 11 

laa-Oafc. OulraMa 4M3 

BUST OUT 6 

•.atari. Aria. 715 

FOOLS RUSH IN 5 

Rich Nabaa. lacta 31S33 

IF I HAD A HAMMER 12 

trial I.,*,. lapriM Ml** 

HELLO HEARTACHE, 

COODBYE LOVE 6 

Uttl. Pavay March. tU Vkta, mi 

I'LL TAKE YOU HOME 6 



LITTLE DEUCE COUPE 

■aaat i*r> 

BLUE BAYOU 



MARIA ELENA 

laa Mm TaMarat, ■u'Vletar ilU 



34 



© 
© 

® 
© 
© 
© 

© 

t*r 

© 
© 
ttr 

© 
© 
© 
& 

(Si 
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14 


13 


36 


47 


56 


58 


86 




46 


74 




25 


25 


35 


29 


17 


21 


50 


70 




24 


26 


32 


30 


21 


1 5 


48 


59 


75 


37 


23 


18 


42 


42 


45 


56 


82 




59 


81 




35 


22 


16 


40 


43 


44 


63 






51 


53 


60 


39 


28 


17 


43 


44 


46 


65 


73 


82 


62 


71 


79 


53 


55 


59 


69 


— 


— 


61 


80 


92 


60 


67 


78 


66 






57 


48 


34 


73 


87 


90 


67 


72 


77 


74 






68 


75 


76 


89 







Braak ItetM, Mercarf 71177 

IT'S ALL RICHT 3 

la^rn.iea. ABf ■PiFunau-l 10*17 

THE CRASS IS GREENER 3 

Braaale Lm, Betce 3IU* 



Jay * I(m »«>".! aaa, IMttH Artlfti US 

THE KIND OF BOY YOU 

CANT FORGET 10 

Riir.4f.pt, Mllea S4S5 

YOU LOST THE SWEETEST BOY 3 



PAINTED, TAINTED ROSE 12 

Al Merttoe, Ca»lt*l MM 

A LOVE SO FINE 6 

th if nr.,, Uerie SltS 

YOU CAN NEVER STOP 

ME LOVING YOU 10 

1437 



Vkt »1N, Pellet, SI 

CROSSFIRE! 3 

Orieeil, Caeee* 273 

SHE'S A FOOL 3 



FreMie Seatt. C.I... BBS 



PIrIh Three, Mercirrr 73IM 

WORKOUT STEVIE, WORKOUT 2 

Utile Uevie WeaAer. Teal* 5*086 



Bevel li, Parkway Ml 

i 

laei Fen, SpaMI tit 

.BY GOOD 

lobby Oeria, Capital Ml* 



Jimmy Burt ate. War 



ShlraHei, Scepter IMP 



<P» 69 MISTY 2 

LlaM Prke, BawUe L TSt 

© 



B.ny Herri t JaMMe ASM 



Freak IfleW. Capital Mil 



MONKEY-SHINE 2 

SHI Black S Mi Caab*. HI Me* 



Jackie Wilt**. Brwnarkk SS1M 



TWO SIDES (To Every Story). . . 

Itta Jaaees. A. t « S4M 



BaaeU Jeaklat S Mia BapllpMert, CertleM l» 

M LEAVINC IT UP TO YOU 



HOT 100 — A TO Z-(PubHshmr-Uc9M—) 



Safe* Sat H (AM Seat o*.r m (M-ail-aai, Mil). . 

KTjj K rW taBM-ffk MM) 

Barter te Ave Tkaa BecaWe (Baa, BUI) 

' .mn 



BJTM1T PertT (BBiillTlB Ml Ilia, BWI1 

MM Bavoa fjiaW Baei, tMi 

•tea v-attar <w. i la^. MOW) 




Or B**v (1 
Cry te fee ( 
CaaaaW CaUe 

Baap P*r»lt rieaatm. ASOV) SB 

Betreit Cllf Ha. 1 IMbvmI, IVl: ft 

Nm Ifw Frke. Blaee (Beuri, ASUJ>) It 

Baal ThlMk Twice h i BB) BipM (Wrtaark, 

ASCAf) 7T7... „ M 

Baal Wall Taa Laat (PMlfear, ASCAF) ff» 

■m »t : Papa J •*-> ftaMvHa, Bttr) 7S 

Been taa Akte (Sbtv-Ui, BUI) M 

(laphaat »«k I Celt*, HBH) M 

taiaiiraia til ■laiiplli. Ml) 0 

HWTTMr ' Le».T*i. WU) M 

tmrtW, Ca Hen* (StntM ll Clll.Mll) .. M 

MS BMaa Avmi tnm (Caaaral toa«e, BMI) 71 

IW Bar Back at fckwel (la«W, Mil) 7C 

Faak Bnh to (Breajwa. Veeca A Caaai. ASCAT) . . SS 

Catte Treval Oa (taapa. BBBQ M 

Bnai It Sraaaar. Tta jlnia Caeea-CalaaMa, 

■Ml) m 



Me I M>« (UJkarW, 

Her Sail (Uraaa CaaM-CalaaeUe, BMI) 

Her Leaery Oaa iltiur.. BMI) 1 

Maa-aeara Lata CScreaa iBBM Cil— ila, BMI) 

I Caat Stat MM at Taa [Screea SaaM-CalaaikU) 

•Ml) 

I'm Ceateaue' fBeanee, ASCAIS 

Vm Uairhep It Up ta Taa (Vaake, BMI) 

I'll Take Tee) Haaae (Icraaa Cit Cileaakle, BMI) 

If I KM a Mea-aer (Laaaear. BMI) 

r* Al UpM (Carteee, BMI) 

JeMV Braan (WtH-Mllli. ASCAf) 

DM a* Say Taa Caal Ferpat, Taa (Trta, BMI) . . 



Leaelr Brifler (RMIa. BMI) .. 
Lave Sa Hm, A (Jakete. feMI) 
Marie lana (Pear lat'l, BMI) .. 
Martlea Hap (Icfeea Bum Cllmll 
Maaa Bfaaua Mm (UMw, Mil) 
Mickn'i Maakrr (Jeaati. BMI) 

Mn', (Varaa*. BMI) 

MerkiepMrrl (latara, BMO ... 



BMI) 

10 

mmm£ bmd 

> ICUrMpe. ASCAP1 . 



. ASCAP) 

Pert T.mr Leva ICiih. Inert , BMI) 

PaM Peak 'Ck— plea. Mil) 

Beal teib la the Saaeat (Skeplr«~«arMleln : 

ASCAP) 

Sell*. Be taaiMl rka ketea (IBlalva, BMI) 
BpB Sea- (Mialirin, ASCAF) ,» .. 
Sfce't a Faal (IMIee-MK. BMI) 



Ml) 



larfer Sari (SariU, BMI) 
Sw»«t laapaaelkra Tav (Ckae^laa, BMI) . 

Talk te M« (lap A Cm, SMI) 

Tpmmp Qmmmb ;s»if(.i, ASCAF) 

Tiat SaaMar, TkM leaaair (Caaart, ASCAP) . . 
Tfctt'i Ike Wav It Saaa (Clari4ae, ASCAP) ... 
The* He Klnaef Ma [Mather Bertha-Trie, BMI) 

Tan la the Attric IValtM ArtUti. ASCAF) 

Treat Hp Sab* Sea* T w , BMI) 

Tare SWat (Te Ivpry Mptt) (Cfcavb MBBMB. BMI) . 

Ta>e-Tea, Sin-Cipftttta (Be taa, Mil) 

Taw nckari la Para4ite (BaaatBT. BMI) 

Math' BUrada. A (Kaawtvv, ASCAF) 

' SMI) 



.. SI 

',*.*. 1 
...IS 



M1MI .-Beta...-, ASCAF) 

HWartall BBj (BUthi, BMI) 

Marfcaat Ilevle, Warkaa4 (JeMte, BMI) 

Tea Caa Marat Step Me LatHaa Tea (RMaa, BMI) 



r Ley.ru Yea (lUpe, BMI) 

Bar IJafcate, BMl) . . . 
{SM> Mat, ASCAP) ... 



® 78 83 91 DOWN THE AISLE 5 
Patty LaBeler A the Shea liiin, HaartaaM S777 



® 70 76 81 EN AMOR ADO 5 
Berth CaHap. Bakal ISM 

EVERYBODY I 

**■ Teeeeey Raa, ABC-Parea»iaat MATS 

®80 WALKING THE DOG 2 
•atn rbeaue, ttaa 1M 

®79 FIRST DAY BACK AT SCHOOL 2 
FmI S Peult, Phi Spa Ml 41 

▲ 96 500 MILES AWAY FROM HOME 2 

■V BefckT San, RCA V it ttr SIM 



85 93 — NIGHT LIFE 3 

RatTT Brapar. Maaaaeaat tTJ 

® 82 90 — (Down at) PAPA JOE'S 3 
Btilekellei, Sa«M Stapa 7 9M7 



© 
© 
© 
© 



(Oi 87 99 — POINT PANIC 3 

VJV SariarU. B.c« 11114 



76 78 87 MY BABE 6 

I ah',,., arallw,, M....I.. 121 

72 84 88 CINDY'S GONNA CRY 6 



© 



83 97 



(M) " 96 



LITTLE EEEFIN ANNIE 3 

Ja. r«U», laaa. ira.t 7 1111 

®81 91 — BLUE GUITAR 3 
Mkktri CaaaiaarUla. MOM Ullt 

at* 94 NEW MEXICAN ROSE 2 

1 taaaaai. Vaa lay SU 

SWEET IMPOSSIBLE YOU 3 

a—a laa, Bana 1111. 

SPEED BALL | 

».y liaawt, Hararrr lilt* 

84 89 — STRANGE FEELING >3 

VV . 11111 Iltwart CkaM I HI 

®90 WILD! 2 
Baa D« si,.,,, Ciaa* 37, 

® 86 94 — JENNY BROWN 3 
Smtban Iralbin, Manari 731H 

95 TOYS IN THE ATTIC 2 

Jaa IWaaa, WarM fMlah ion 

YOUR TEEN-ACE DREAMS ... 1 



© 



® 75 77 80 TEENAGE CLEOPATRA 5 
Tret en Bap, Mhartr SS4S4 

® 88 98 — EVERYBODY CO HOME 3 
i edit t 

#-- 



BETTER TO GIVE THAN 
RECEIVE ... 



DETROIT CITY NO. 2 1 

•a. CaUar, MM 131*7 

2 
1 
1 

' 1 
1 



®99 THAT'S THE WAY IT COES 
4 a— % , , , j , , U 

(g) COME BACK 



Miaai Markli, Mamr. 72IM 

(gj) CUANDO CALIENTA EL SOL. . 



COTTA TRAVEL ON 

TW Twa, Ubwti IM7M 

(Q— - COWBOY BOOTS 

- SICNED, SEALED AND 
DELIVERED 1 

Ii.m a r aaTa I tfea laaaM Fli Kfc* MH 

93 LONELY DRIFTER 2 

0'J.,,, .-r^i.l M7a 
TWO-TEN, SIX EIGHTEEN 



® HIY LONELY ONE w< 

BUBBLING UNDER THE HOT 100 



DON'T WAIT TOO LONG. 

Tear Beaewtt, Cakmkla * 



L WAUIHS PROWt . 
I TBTI IH TMI ATTK . 
PIHIRI DIB THI COOB 

.. riiSTA 

'. TOUR OTHER 10 VI 
1. PLfAU Pm ITT .... 

>. IIFAHAHMT 

I. BLUl VELVET 

. FA BID 10 VI 



t Iba Teeiirl— ib, v.li.at MM 



I. IMCHAIHCS MI10BT 

. WIVIS A MO LDVEtS 

.. CUITARS, SUITAM, CUITAI 



lit. TOTS IN TMI ATTIC 
IM. UTS MAKE LOVI 

13T. KICK OUT 

m. A Pin EC* PAIR 



IU. NOT SO LOUS A CO 



eaale Fraacla, MAM 1S17A 

Takaaa, Laarfa SIM 

MbNb, Ipk t«ll 

laanaaca Waft. Bat 1ASM 



. Vtte A the SaMMttaH. HaraU SM 



. . [mttea*, Mfk CaaMtp l ai MB 



, Sat arte, VaRea* BBSS 

Paeri • Peal*, PhMpa 4*143 

JMsap CaptaM, Saalaa lapie 1*1 
atari leaa, Batce J1S43 



11*. BIAR ■ ABBT 
127. THE &0RIL 



111 MART MAST . . 
1». HI'S THI OMI 
III. TM MATADOR 



■ Fe fc e l ea a CaMMaarlaM, cb MM 

JMmp l«M, Vaa Jap U3 

Imp Pan. Bi»kil m 



CBMpiWa) frwB n.Hanal retail tim ml ratfk BtBttM air*liy by the Mnic P*p«l«ritT DbrA. *f **C*4 lUfktt R«»»fch, lilllM«nJ. 



iffi^Recor ds'The Nation 's Hottest Label" 

^^^^^mm^m best selling singles ^^^^^^h^h 

#16487 SUGAR SHACK Jimmy Gilmer & The Fireballs 

#16507 CUANDQ CALIENTA EL SOL Steve Allen 

#16530 WONDERFUL SUMMER Robin Ward 

#16527 TWO-TEN, SIX- EIGHTEEN Jimmie Rodgers 

#16526 FIESTA/BLUE VELVET Lawrence Welk 

#16525 MR. MOON/LOVE ME Pat Boone 

#16479 surfer JOE/ WIPE OUT The Surfaris 

#16522 RAG MOP/I'M SORRY Billy Vaughn 

#16531 NEVERTHELESS (I'm In Love With You) / 

I HEARD THE BLUEBIRDS SING ■ ■ - Win k Martindale 

new album releases ^^mmmmi^^mmi 



SUGAR SHACK 

II JIMMY GILMER 

! WM] &THE FIREBALLS 



BILLY VAUGHN IB11 SUGAR SHACK 
NUMBER 1 HITS 



DLP 3540 



BIT 



CALL EVERYBODY DARLING 
I'M SORRY 

THAT LUCKY OLD SUN WHEEL 
OF FORTUNE 

BE MY LOVE YOU BELONG TO ME 



Jimmy Gilmer 
& The Fireballs 



DLP 3545 



n sum uMMiiiaw 

■ tucwiKMi — 
i auc»wi»c« HH 

LOKESeME TIMS IHIHl 
COOO TIMES Ml StUKQ 
" IWQHOEBWHT UTILE RAIT 
Mil I BE 10NG ALMOST 

■ mm sugar sham 



BEST SELLING LP'S 



5 


IS 


SURFER JOE 



WIPE OUT • The Surfaris 



DLP 3535 



THE CHANTAYS ~ 




PIPELINE ■ The Chantays 



LAWRENCE WELK 



• TiKiiMiMimn.snn 
-rrsormFMBE-SMM 
nsu2T.iUT.«zrii«svsMe 
par i ik Mar* DtijKi i . m two in 
mm • annua tilosk rot 

IS TOLOW ROSES • I im TDU ICCWSE 

• minim • mmvm • 



SCARLETT O'HARA ■ Lawrence Welk 
DLP 3528 



GRAVY W ALTZ O 

STEVE ALLEN 

flisf i DIM -i-.i 
f HEME FROM LAWRENCE OF 
ARABIA ■ BOSS GUITAR ■ LOVE 

AJB for sue -cast tour Fin 

■M m TO THE WIND* REBEL ROUSER 

cravv wait; - vwirvw ■ «wsm tw 

HOUR TRIME-THE ROSE ADD THE BIITTIRFII 



DLP 3516 



GRAVY WALTZ • Steve Allen 

DLP 3515 



CUANDO CALIENTA EL SOL a 
.MORE 



DANKE SCHOEN MEMPHIS 
RING OF FIRE WIPE OUT 
CUANDO CALIENTA EL SOL 
TEQUILA SB ELWATUSI 
LEAVE IT TO ME MISTER 
MOON I LOVE YOU TODAY 
AFTER AWHILE • I MORE 
CUANDO CALIENTA EL SOL 
■MORE Steve Allen DLP 3538 



1962 S GREATEST HITS © 

BY BILLY VAUGHN 
IBSIM-Hlf. SIHrTEI'STUKl I IK SMS 
MBM RrVTffl - THE LDIKLY flWl - RAMBUr HOSE 
■am TO 1J0»-BELEASE ME-BI AWAY UlTli BK 
I CUT flkV UrMG YW-BLU LIHai iMIS 

MS KB 



1962's GREATEST HITS 

Billy Vaughn DLP 3497 



JIMMIE RODGERS $ 

1 KISSES SWEETER THAU WINE 














I 


1 





HONEYCOMB & KISSES SWEETER 
THAN WINE • jimmie Rodgers 

DLP 3525 



SUKIYAKI ■ Billy Vaughn 



DLP 3523 



1963' O EARLY HITS 

LAWRENCE WELK 
our nnn live ■ too k the reason tm urn 

(THAT WU MART SAT •• TK EM OE THE IWLII 
All I HAVE TO DO IS DREAM""KALK RIGHT IK 
1ATS OF HK AND ROSES •■•MAMS IT ON 
THE I0SS1 NOVA • • ■ RHTTHM OF THE IAIN 
THEY REMIND ME TOO NflCH OF TOO ■ I REALLY 
DONT WANT TO ANOW--AUCE MWMKEJM 



W LOVE ME 
TEDO' BEAR 

mm km 

Mi SHOO up 

m mm 

WEAR MT RING- 
AROUND YOLTH NECK 




I HEARI8REAK H0TT1 

ITS mm a 

NEVER 



1963's EARLY HITS • Lawrence Welk 
DLP 3510 



PAT BOONE SINGS GUESS WHO 
Pat Boone DLP 3501 



Billboard 



For Week Ending October 12, 1963 
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-jtr STAR hh«i»« — lp» m chart » w..ki 

M Tin., Ani... UM CW1 

1 MY SON, THE NUT 9 

AJIaa **liwil, law I', ■ W 19*1 l«. Wl (Ml (3) 

3 INGREDIENTS IN A RECIPE 

FOR SOUL 7 

Ckarlai. ,1 • l* 449 » 40C3 *»• V 

5 TRINI LOPEZ AT P| '• 13 

■>p,i,i t 44*3 « 1*40*3 (i) 

2 BYE BYE BIRDIE 25 

kaarri Track. RCA Tartar IOC Iffl (M}j UO IMI (!) 

4 PETER, PAUL tV MARY 77 f, 

w,..,. Ocac W 1*41 (M); Wl 144* (11 W 

7 THE JAMES BROWN SHOW 16 

flat H4 (Ml: I Mi (1) 

6 MOVINC 39 ft 

ft**,, Pa*l 4 Mar*. 4um> Bra, W 1473 1*4); 

Wl 1471 (9) 

1 1 SHUT DOWN 14 

VariM Arti»ti, Capital T 1*19 IM1. IT 1*11 (1) 

12 ELVIS 1 GOLDEN RECORDS. VOL. 3 . . 5 

Br*t* RC4 **4t4l I'M 1741 1*4); IIP 1749 (I) 

8 WEST SIDE STORY 103 ifj 

taaa* Tr*rk. C*r***Ma 01 9474 (M)j 01 3070 (1) 

14 THE SECOND BARBRA STREISAND 
ALBUM 5 

Cakuakla a 1094 [M]; CI 9094 19] 

10 DAYS OF WINE AND ROSES 26 J- 

4p4> MFUJUaaj, C*lvr*4i* a 1019 IM); a 4419 (1) 

16 BLUE VELVET 10 

k*Urr VMtaa. Epic IN 2404* M); IN U04* (1) 

13 HOLLYWOOD— MY WAY 10 

M***t* W1WM, T 1*14 M n 1*14 (1) 

17 RAMBL1N 8 

H.- Chrtrtp HkHtrA. C*lpr*U( a 3409 (M); a 4411 fl) 

9 SUNNY SIDEI 9 

«■*•*■•. Tri*. C.,ii = l T IBM CM); IT 1*99 (1) 

28 GOLDEN HITS OF THE 4 SEASONS. 6 

Vm Jl* IP 1049 (M); 9* 1449 (I) 

19 THE BARBRA STREISAND ALBUM. 27 

Ciraatkia a 1407 ;M a 4007 5 

15 |0AN BAEZ IN CONCERT 51 

Vaa«aar4 Vtl fill |K] Vt» lltl Ct> 

21 JOHNNY 8 

M,.hi,. CakaaHa CI 1944 (M); C9 4*44 (1) 

26 I LEFT MY HEART IN SAN 
FRANCISCO 67 .*' 

T,n, lc-«". C.l,m*i. a 1149 |M)j CI 444* (I) 

29 SO MUCH IN LOVE II 

Tim. Park*** P 7*11 imi (a* 9t***a) 

20 WIPE OUT 10 

twforl*. 941 K* nil Ml 01P 33919 (9) 

24 SURFIN' U.S.A. 24 

Imc* ■,, i. caattal T 10*0 CM); IT 10*0 (1) 

31 LAWRENCE OF ARABIA 33 

9*aa4 Tad. Calpia CP 914 |H)i 9CP 914 (1) 

27 RINC OF FIRE — THE BEST OF 
JOHNNY CASH 12 

Call mill a 1091 m; Cl 9091 fl) 

25 JOAN BAEZ, VOL I 85 

9*4*4444* W.9 9070 Ml. *T4) 9447 (I) 

22 THE FREEWHEELIN' BOB DYLAN. . 6 

C l h wI U a 1*04 (Mh CI 4704 fl) 

32 CHUCK BERRY ON STACE 8 

04M IP 1400 (M); (*a 9***4» 

46 LET'S CO 7 

T«W4. 0*fl*a 4LP 1014 Wl; 117 0034 (I) 

39 MONDO CANE 13 

U—i Tr***, Vai*a4 krttotl 0A1 4109 M ' 041 9109 (1) 

33 THINK ETHNIC 28 

laartaan Ir.th..,. aVmar* MO 30777 M It 40777 fl) 

34 SCARLETT O'HARA 10 

laavaaca Wat*, tat tl* 9910 (M); HP 39934 (I) 

23 HOW THE WEST WAS WON 26 

tan* Track. MOM 111 M 1931 191 

18 LITTLE STEVIE WONDER THE 

12 YEAR OLD CENIUS 14 

Taavl* 349 (M); (a* sir..,: 

41 JOHNNY'S GREATEST HITS 284l'gi 

Mkart* MMkla, UlaarkU CI 1191 |M); CI 1414 (I) 

43 BROADWAY— MY WAY 28 

Naaci Wiltaa. Capital T Tttt im\ IT 1*39 (1) 

38 SURF CITY & OTHER SWINCIN' 

CITIES 10 

J*a 4 Otta. Uk4r** It* 1314 (M); UT 7114 11) 

42 THE BEST OF THE KINCSTON TRIO 71 

Capital T 17*1 (Ml; IT 1709 (9) 

47 JOAN BAEZ, VOL II 98 

V***»*r* Vtl *0*4 CM); V90 10*7 (1) 

63 CALL ON ME 14 

■aba* 9laa*. Oak* DIP 77 M (a* ttaraa) 

30 MOON RIVER ft OTHER CREAT 
MOVIE THEMES 75 

Aaa* Wilt*aH. Calaaiki* CI 190* (Ml; C9 444* (9) 

50 RAMBLIN' ROSE 56 

Nil Klraj Cab. C„1f 0 | T 17*1 (M); 97 17*9 (1) 

45 FRANK FONTAINE SINGS LIKE 

CRAZY 8 

AOOTaraaataat ABC 440 (M); A0C9 4a* (|) 

40 I LOVE YOU BECAUSE . 18 

Al Martaat. Capital T 1*14 (M); IT 1*14 (I) 

44 CLEOPATRA 17 

Iaaa4 Track. tOtfc Caatarvra* PI4 9*4* CM); 93* 9*94 C9) 

52 THOSE LAZY-HAZY-CRAZY DAYS 

OF SUMMER 15 

Hal Kia* Cat*. Capital T ITU (M); IT 1*31 CI) 

58 UNIQUELY MANCINI 16 

Htarr Maacrar. OCA Varrar LPM 14*1 IM); UP 34*3 (I) 

54 IN DREAMS 9 

■a* Orkiaaa, aVaaaraaH MLP *4*1 IM); IIP 1**S1 [I) 

59 WEST SIDE STORY 157 j* 

Orajiaal Catt, Caraatkia OL 11M (M); 01 3001 (1) 



let* reojiitering creators* proportionate upward progreti t 

no* uw Wk> aa 

WMk ***** Tin, Aria* ufcal Ckart 

®64 TWO SIDES OF THE SMOTHERS 
BROTHERS 43 

Mattarr M* 74471 mi. 1* 40471 (1) 

#69 SEPTEMBER SONC 4 
Ikaar* Dacca*.. Waraa. In,. „ , i0 * Mi W l 1904 (I) 

fit) 61 MODERN SOUNDS IN COUNTRY 

1 WESTERN MUSIC 78 9 

■ if aarrt*. A4C-F carnal AJC 414 M AAC1 419 (3} 

fit) 49 THEMES FOR YOUNC LOVERS 17 

\?_y Parcy Fit* 4 Otfc, Calaaikia a 1931 (M); CI Ml* (1) 

fit) 56 THE LANGUAGE OF LOVE 6 

VlV J*t*y Val*. C*4a*aUa a 3441 M); U 3443 13) 

®37 OLDIES BUT GOODIES, VOL. V 20 
Varlaa* Aril**,. o..*.,,l taaa* 1007 Mi. 40S1 (1) 

fit) 51 THE NEW CHRISTY MINSTRELS 

w TELL TALL TALESI 21 

CalaaaMa CI 3017 (M); CS 0017 (9) 

fit) 65 SINATRA— BASIC 37 

VLV Fraak S.aatra 4 Caaat *,il., ***rlaa « IM* (M); 

39.10*0 (1) 

fit) 60 THE SMOTHERS BROTHERS AT 

^ THE PURPLE ONION 14 

Marcar* kkO 33411 Ml at 40411 (I) 

®53 CAMELOT 142 , 
Orajkaal Can. Calarafcla KOI 9474 mi 109 3*11 (1) 

®71 I WANNA BE AROUND 28 
T.a, laaai ll . CaaavkU a 34*0 (M); a 9404 ft) 

®70 NIGHT BEAT 5 
tan Caaai. 9CA Ytttar LPM 370* (M); LIP 370* (9) 

®48 ROY ORBISON'S GREATEST HITS. . 59 
atOtttat* MLP MOO |M); (a* Man*} 

f*V 76 PETER NERO IN PERSON 6 

*CA Vktar LPM 1710 <M); UP 371* (I) 

®85 PAUL ANKA'S 21 GOLDEN HITS. . 15 
*CA Vktar LPM 14*1 al: L9T> 34*1 (3) 

®73 STREETS I HAVE WALKED 17 
Harr* gilafaala. IC4 Vktar LPM 34*9 IM); L9P 34*9 (I) 

108 SINATRA'S SINATRA 2 

laV .rail Ilaatra, ■***!*• t 1*1* IM); **.I010 (I) 

®72 MY BOYFRIEND'S BACK 3 
Aa,***. laaach MM 1703* Mi 1*1 47039 (I) 

®1 1*6 JOHNNY'S NEWEST HITS 26 
Maa* Matkh. CalaaikU CI 3014 (M); U M14 (1) 

®35 THIS IS ALL I ASK 8 
Taar kaaaarl. Calaaalla CI 3444 (M); CI Ml* (1) 

(n) 36 OLIVER 50 

''■~J O.itin, Ctat. OCA Vktar IOC* 34*4 (M); L100 3004 (1) 

®78 THE IMPRESSIONS 7 
*0C4araaa>aat 40C 4M Mi A0C1 4M |1) 

®75 THE SOUND OF MUSIC 199 . 
OrajkMl C**T. C*laa*kr* Ml MM (M); K09 3Mt (1) 

(u) 84 MY SON, THE CELEBRITY 39 

VJV kllaa laacwaa. Waraar *ra*. W 1447 (At); Wl 1447 (I) 

®57 THE CONCERT SINATRA 17 
Fraak Ilaatra, ***rlaa * 10M (kV); **-l*0* (I) 

®79 SHIRELLES GREATEST HITS 38 
9cap**r 9*7 (M); (aa IFaraa) 

95 THE BEST OF THE CHAD 

MITCHELL TRIO 3 

tap* U 1334 (kUi Kl 111* (9) 

fit) 55 I'LL CRY IF I WANT TO 14 

Latkrp Can. Hanir* MO MOM (M); at 499*0 (9) 

fit) 93 MODERN SOUNDS IN COUNTRY 

^ t WESTERN MUSIC, VOL. II 50 

tar Ckark*. A4C4araaaaaat AOC 4H *c 40C1 431 (!) 

®107 STILL 15 
9111 Aralaraaa. Owe* Bt 4437 (at); M 74437 (I) 

®89 LITTLE TOWN FLIRT 17 
Dal Ofcaaaaa. 91* Tap IBM (It); LPI 1MB (1) 

®87 SONGS I SINC ON THE 
JACKIE GLEASON SHOW 36 

Fraak Faattiaa, ABC-Paraaaaaal ABC 443 IM 4BCI 441 (I) 

®90 HOOTENANNY WITH THE 
HIGHWAYMEN 6 

Ha*1«4 Artkll OAL 33*4 (M); 041 43*4 (1) 

rtf) 92 WONDERFUL WORLD OF LOVE . . 25 

V£V laaarl Caahrt. Cakaavkla a 19*1 (M]| CI B741 |1) 

fit\ 81 TIME OUT 143 I 

V1V Oar* Orakack. Calaaakk, U 11*7 (M); O 11*1 II) 

(£) 77 WHERE CAN YOU CO FOR A 

^ BROKEN HEART 5 

Baa.** Maaa.ll. Epk LM 34044 (M); BN 34444 (3) 

lb 113 FOURTEEN 14K FOLK SONGS 3 

MM li-.l.t.., BU Vkt** LPM 1471 (M); LIP 3471 |3I 

•A 101 IRMA LA DOUCE 5 

■** tauaO Track. Ualla* Arliit, VAL 410* (Ml; VA1 1109 (1) 

*K 111 ABILENE 2 

Taai BMWja Miailnan IV. *CA Vlclar LPM 1771 IM); LIP 3771 111 

®103 KNOCKERS UP 153 
laltv Warraa. Jaallac JIP 303* |MI; (aa Itini) 

®96 BUDDY HOLLY STORY 144 
Carat CIL 1737* (M); (aa llaraa) 

<J> 129 ODETTA SINCS FOLK SONGS 3 

tCA Vk»*r LPM 3443 (M); UP 3441 (I) 

®102 TEEN SCENE 4 
Ckat Atkiat. tCA v;..„ LPM 171* M'. 197 7719 (9) 

(3) 83 SAY WONDERFUL THINCS 4 

KZS Patti Pa«l. Calarakia CL 304* (M); a 4*4* (9) 

fit) 62 SEVEN STEPS TO HEAVEN 5 

VC/ Mitt* B..„ Caraatkla a Mil IM). CI 1451 (I) 

®100 PRISONER OF LOVE 3 
Itraii 9rawa. Kla* Ul (M); (Ta* 9laraa) 

®106 THIS TIME BY BASIE: HITS OF 
THE 50'o AND 60'i 13 

Caaat 9atli. Iiarica * MT0 (Ml; R*-a*70 (9) 

<♦> 126 THE LETTERMEN IN CONCERT ... 7 

•4*1 Cipllal T 1*M IM); 9T IBM T9) 

fit) 68 BRITTEN: WAR REQUIEM 6 

V«rleai Arllitt. Lia4ea A *311 IMI. 014 1111 (1) 
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f£\ Record Industry Aistxulior. of Americ* 
■A' tctl of wrt.f.c4tion m million dolUr LP'S. 

w.'Ik ntt, btM, UM %rt* 

67 MORE (Soul Surfin') 10 

Kal w,r.4,m v.T.. V U*l (M>j VMUI (S) 

99 THE SONGS I LOVE 4 

p.r- T C.tH. RCA VkfW IM I7M (Mi i 1ST 27M (I) 

124 ANDY WILLIAMS MILLION 
SELLER SONGS 40 

Max* CLP SMI mi Of S9M1 (S> 

66 CENE PITNEY SINCS WORLD-WIDE 
WINNERS 11 

Mwk.>* MM MM (M), MS MM (D 

91 HEAVENLY 112 ft 

)otl«ni MollMl, Ccluml.,. CI mi |M), CI SltS (I) 

86 SURFIN' SAFARI 34 

l<Kk B. t i C.pll.l T 1 KM (M}| IT IK) III 

121 SURFING 24 

<tm*ma. MM*a HI* MM iM . 1ST MH (I) 

105 JUST KIDDIN' AROUND 5 

ut iwin * i.ii T it."ort..i4. c*i«*>>m< cl nn .m: ; 

CS MM (1) 

145 THE PATSY CLINE STORY 7 

•■>tti m 174 :m . oxn 717* w 

120 TWANGIN UP A STORM 2 

)uin EtMr, ICA Vlcftjr LPM 1700 IW . UP 1700 IS) 

104 HONEY IN THE HORN 4 

Al WH. KA Vktar LPM IW mi UP 1711 (S) 

98 THE NEW CHRISTY MINSTRELS.. 46 

C*>!*M-«a* Cl 1ST] IM.. 0 Mil 111 

88 BYE BYE BIRDIE 53 

OriflMl Cut, C*r3MM« OL SSI0 (M), 01 MM (I) 

125 THE MONKEY TIME 2 

Mttk* LtMK*. Ok.ti (MM 13 105 (M)i MS 141 OS (St 

112 SURFIN* WITH THE ASTRONAUTS II 

KA virt.r LPM 17M (M), UP X7M [I) 

119 THE FIRST FAMILY 44 j. 

VMt>> Mriitr, ttdmt* OP MM -Ml. OP MM* i tl 

109 MY SON, THE FOLK SINCER 50 *. 

AlUa lt*rmtm, W*>M« B-o. m 147S (M]i Wl 1«7S 11 JS- 

118 STOP THE WORLD— 1 WANT TO 

GET OFF 47 

0.i.jiMl CMt, Umtm AM MM1 (M} : AMS MM1 (f) 

GOLDEN FOLK SONC HITS. VOL. II 1 

Uktmt Mm Ufn. Ukmti UP MM DM), UT TtH (t) 

82 HOBO FLATS 22 

J . r taMfc, Vtm V MM Wi VtVMM (I) 

131 1963'* EARLY HITS 28 

UmMto> w.fk. »*t IIP «H im: i HP tMII CI) 

— FOR YOU 1 

t*t>w will..**,, itff Cl IM* (Wi U MM CS) 

— IN PERSON 1 

CMt T ClMriiw. Pwhrn P TOM (M); :»• If...) 

127 THE CREAT ESCAPE 4 

to 1Mb. Track, UatttMj »,i„r. IU1 4107 (M)j MAS JIOT (■) 

— I AM THE CREATEST 1 

C«ii« Ckr. UMU a Mtl M; CS MM (I) 

— SURFER CIRL 1 

Mm* Mr*. (4fM T IMI (M); ST IMI ff) 

136 SINCERELY YOURS 41 

totort M«M. CiIbmMb a IMI (Mh O VH (S) 

130 I COT SOMETHING TO TELL YOU. 16 

Mhm riiVii. Omm IP t*T* m> 'no SHtm) 

134 JAZZ SAMBA 57 

till ttotl « Ch-rTir B f ri V.n. V MJI IM V* till (S) 

137 CREAT SCENES FROM CERSHWIN'S 
PORCY & BESS 2 

UmTvm. PrtM A WWUm WurlM*. 
KA Vktor LM M7f (M), UC Utf (I) 

135 OUR MAN IN HOLLYWOOD 35 

Ht-rv, Mmciai. KA Vlrtw LPM MM {M}; UP MM (I) 

147 HERE COMES FATS DOMINO 2 

kMC*fm»w1 >K 45) my. AOCS «S» (1) 

133 12 STRING GUITAR 3 

luttwt Artiitt. WtrU tttHi* WP 1111 (M>i IT 1SI1 (») 

94 CLORIA, MARTY & STRINGS .... 4 

ftlcrb l l.o.o.i M MM CM); MM ISM (I) 

— DANKE SCHOEN 1 

t*«T"* = Caphf.t T IW1 {M); IM7 (» 

140 CREATEST AMERICAN WALTZES . 2 

C.-nnr FraKli, MOM I 4149 IM . SI 414S (S) 

142 FLATT & SCRUGGS AT 

CARNEGIE HALL 3 

L«rrr FUti A tart Scnttt, blwaHB a IMS (M>; Ct MAS (S) 

— H ATARI! 47 

M**nr Miit.n.. KA VktM LPM ISM (M)j ISP MM (!) 

132 TELL HER YOU LOVE HER 3 

'ran. SlrMtr*. C«p»tl T ttlt :m\ DT Itlt CS) 

141 THE MIRACLES ON STACE 2 

TbmU Hi u n, stim) 

— PAINTED. TAINTED ROSE I 

Al Martta*. Capital T 1*71 (M): ST l«7S (S) 

149 IT HAPPENED AT THE WORLD'S 

FAIR 26 

■Mi Pradtr, RCA victor LPM M97 (M)j UP MtT (1) 

1 10 SOUTH RAMPART STREET PARADE 6 

P*lt r tar-iatin A Mi. Wtr/j, Cfai Urvtitn. 

Caaal OL ST4M (M), at 7S74M (S) 

139 FOUR STRONC WINDS 3 

U« A SfMa, VaBrraH VIS flM (M). VM 114* 

123 SEVERAL SHADES OF JADE 3 

Cal Tlattar. Varvt V M07 (Ml; V4-AM7 [S) 

148 FOR YOUR SWEET LOVE 19 

Ikh NaMaa. toil H 441* (M); H 7M1* (S) 

— BIG FOLK HITS I 

Brothtn Faar, Celuml,,, CL 10M (M); CS MM (S) 

115 KINGSTON TRIO #16 29 

Capital T 1*71 (MJ, IT 1171 (S) 

146 BLOWIN' IN THE WIND 22 

Qtafl MHtfcaH Irla, Kapp KL ISIS ■ u .. KS MIS (t) 

80 PUCCINI: TOSCA 6 

Variaaa Afttoh, KA Vktar IM 79J2 (M)i LM 7M 

74 SHE LOVES ME 17 

0ri t .na1 Can, MCJA I 411* (Mil M 4111 ,1) 



Compile from national retail S«l« and radio italipn airplay by Hi* Music Popularity Oesrt. of Record Market Research, Billboard 
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• SINGLES REVIEWS 



Continued from page 16 



FOUR-STAR SINGLES 

The four-star rating it awarded n«w 
singles with sufficient commercial po- 
tential in their respective categories to 
merit being stocked by dealers, one- 
slops and rack jobbers handling that 
category. 



POPULAR 



FIVE ROYALES 

**•* Don't Do II IBeis, 

BMI) (2:45) — **** There's Some- 
body Over There (Premiere, BMI) 
(2:10). TODD 1088 

KENNY BALL 
**** Heartaches (Leeds, ASCAP) 
(ItW) — *4 4 4 ll.l. Hopes ittjn- 
vflle, ASCAP) (2:08). KAPP 554 



THE DIALS 

**** Monk.-., Duice (Brent, BMI) 
(2:20)— **** Monkey Walk (Brenl, 
BMI) (2:38). TIME 10M 

JIMMY SMITH 

+ * A* When My Dreamboat Cosnes 
Hone (Paris I 4V II) (Wilmark. 
ASCAP) (3:00, 3:M). BLUE NOTE 



BOB BECKHAM 

* * * * My Heart Would Know (Fred 
Rose, BMI) (2:1«) — *.** Grabbing 
at Rainbows (Nortbcro, ASCAP) 
(2:34). DECCA 31547 

BILLY HUTCH 

**** Eeefin-Nanny Slnmp (Brent, 
BMI) 12:15) — **** Eccfin-Nanny 



Monkey (Brenl. BMI) (2:20). TIME 
1047 

BARBARA CHANDLER 
** * * I i it to Lore Yon (Palmed 

Desert, BMI) (2:06) — **** Fool's 

Errand (Painted Desert, BMI) (2:17). 
KAPP 555 

GINNY ARNELL 

**** Dumb Head (Peter Maurice. 
ASCAP) (2:12)— www* How Many 
Times Can One Heart Break (Galileo, 
BMI) (2:20). MGM 13177 

AMES BROTHERS 

* * * * Washington Square IRayven. 
BMI) [1 >K — 4*4 4 Knees Up's 
Mother Brown (Leeds. ASCAP) (2:03). 
EPIC 9630 



WASHINGTON SQUARE CAUSES A SENSATION 




From 
A Big 

Single 



An Even 
Bigger 
Album! 



Now Available! 



Washington Square 

THE VILLAGE STOMPERS 




I'tnr.NmH nurttD nn«. 



LN 24078/BN 26078 Stereo 



JOANIE SOMMERS 

**** Big Man (Daywm, BMI) 
12:01) — **** Goodbye Summer 
ISea-Lark. BMI) 12:26). WARNER 
BROS. 5390 

LOU MONTE 

**** Hoolenanny Italian Sayle 
IRomanre.Sal. Sontts, BMI) (2:14)— 
**** Who Stole My Provoloue; 
(Romance-Sal. Songs. BMI) (2:20). 
REPRISE 20219 

BUDDY GRECO 
**** The Magic of a Girl (Boel- 
sea. BMI) (2:36) — «**» Miss Kiss 
and Run (Blackwood. BMI) (2:23). 
EPIC 9627 

IIMMY ELLEDGE 

**** There's Nothing There for 
Me (Nonhrldgc, ASCAP) (2:13) — 
**** I Had to Ran Away (Painted 
Desert. BMI) 12:36). RCA VICTOR 
S241 

BOBBY PICKETT 

4*4 4 Savon the Sensible Surfer 
ICaplul - Nedpick. BMI) (2:14V— 

* * * * Simon Says: "So What" 
(Caplrzl-Ncdplck. BMI) 12:14). CAPI- 
TOL 5063 

ROBERT GOULEY 

**** If Yon Go (Pickwick, 
ASCAP) (2:25) — 4444 Under Ibe 
Yum Yum Tree (Colgrems, ASCAP) 
12:48). COLUMBIA 42885 

JIMMY HELM 

** 4* You're Mine, You (January. 
BMII (2:09) — **** Susie's Gone 
(Picturetone. BMI) (2:17). SYMBOL 
923 

KENNY RANKIN 

*** * Baby Goodbye (Mubon, 
BMI) (2:08) — **** Soft Galtar 
(Mubon. BMI) (2:08). COLUMBIA 
42881 

GEORGIE SHAW 

4*4* Find a Little Happiness 
(Ampar • Tobi Aon. BMI) (2:16) — 
** ** I'm Only Thinkins of Your 
Happiness (Apt. ASCAP) (2:26). AR- 
LEN 738 

ANITA CARTER 

**** Running Back (Crazy Cajon, 
BMI) (1:58) — *•* BrUn (Screen 
Gems-Colombia. BMI) 12:22). MER- 
CURY 72179. 

THE DAVID ROCKINGHAM TRIO 
**** Dawn (Nea - How. BMI) 
12:11) — «4* Thai's All (Travis. 
BMI) (2:031. JOSIE 913 

SUSAN BARRETT 

* * 4 * Between Two Loves (Sha- 
piro-Bernstein, ASCAP) (2:19)—*** 
Chko's Girl (Aldon, BMI) 12:18). 
PHILIPS 40147 

BETTY EVERETT 

4*4* Chained lo Your Love (Lam* 
ala-Conrad. BMI) (2:35) — 4** 
You're No Good (Morris. ASCAP) 
(2:20). VEE JAY 566 

THE TUXEDOS — 

4*44 The BruJe-The Bride IPera, 
BMI) (2:15) — 444 Monkey Beat 
(Check. BMI) (1:57). ABC-PARA- 
MOUNT 10495 

ED AMES 
**** They Were You (Chappell, 
ASCAP) (2:55) — 44* Before I Kbs 
the World Goodbye (Harms, ASCAP) 
(2:40). RCA VICTOR 8245 

JOEY DEE AND THE STARLITERS 
**** Ya Ya (Fast, BMI) (2:25)— 
*** Fanny Mae (Fast-Olivia. BMI) 
(2:32). ROULETTE 4525 

BERTHA COLBERT 

**** Rain in Lover's Lane (Leeds, 
ASCAPI (2:36) — 4 * 4 Teardrop 
Avenue (Vanglo, BMI) (2:40). CO- 
LUMBIA 42878 

LORRY PETERS 
**** A Stahse hi a Window 
(Acaff-Rose, BMII (2:12) — 44* 
What About Me i \ruir-Hu,c. BMI) 
(2:16). HICKORY 1228 

GENE AND WENDELL 

**** Honey Chile (Hidle, BMI) 
(2:20) — ** * Your Saner or You 
(Leeds, ASCAP) (2:35). PHILIPS 
40129 

BRANDYWINE SINGERS 

**** Summer's Come and Gone 
IMontclare, BMI) I2i23>— 4* * The 
Brandy Stream (Joy, ASCAP) (2:50). 
JOY 281 

ERROLL GARNER 

** * * A New Kind of Love 
(Famous, ASCAP) (3:12) — *** 
Muni (Famous, ASCAP) (3:15). 
MERCURY 72192 

FRANK SINATRA, B1NG CROSBY. 

DEAN MARTIN 

*** * The Oldest Established (Per- 
nninenl Floating. Crap Game In New 
York) (Frank, ASCAP) (2i3D— *** 
Fugue for Tinhorns (Frank, ASCAP) 
(1J0). REPRISE 20217 

JERRY COLE 

**** Midnlte Mary Ulmsklp, 
BMI) (2:27) — -A** Land of Dreams 
(American, BMI) 12:03). CAPITOL 
5056 



THE DYNAMICS 

**** Misery INoma 
BMII (2:19) — *** I'ss 



Da-Bar, 
he Man 



(Continued on page 24) 
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NEW 

RELEASES 
from 

CHESS 



"Shy 
Guy" 

by 

The Radiants 

Chess #1872 



rr 



Two 
Sides 

b/w 

I Worry 
About You 

Ella James 

Argo #5452 

"Strange 
Feeling" 

by 

Billy Stewart 

CHESS #1868 

"I'm Your 
Part Time 
Lore" 

by 

Mitty Collier 

Chess #1871 
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HOnOR ROLL OF HITS™. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record sales and disk jockey performances as determined by 
Billboard's weekly nationwide surveys. 



■ rvecii ' 

O 



FOR WEEK ENDING OCTOBER 12 
Tune CnMposer-Publhhtr 



Weeks 

on 
Chart 



t BLUE VELVET 



By Wayne-Morris— Published by Vogue (BMI) 



3 BE MY BABY 

By Spector-Gieenwich-Barry— Published by Mother Bertha-Trio (BMI) 



® 



7 SUGAR SHACK 

By McCormirk-Voss— Published by Dundee (BMI) 



© 



5 CRY BABY 

By Russell-Meade— Published by Riltenhouie-Mcllia (BMI) 



© 



2 SALLY, 60 'ROUND THE ROSES 

By Sanders-Stevens— Published by Wlnlyn (BMI) 



© 



4 MY BOYFRIEND'S BACK 1 

By Feldman-Goldstcin-Gottehrcr — Published by Blackwood (BMI) 



© 

© 

© 
® 

® 



11 BUSTED 



By Howard — Published by Pamper (BMI) 



HEAT WAVE 

By Holl and-Dozicr-Holland— Published by Jobete (BMI) 



8 THEN HE KISSED ME 

By Spcctor-Greenwich-Barry— Published by Mother Bertha-Trio (BMI) 



®16 MEAN WOMAN BLUES 
By DeMelrius-Published by Gladys (ASCAP) 



20 DONNA THE PRIMA DONNA 

By DiMuci-Maresca— Published by Disal (ASCAP) 



WONDERFUL! WONDERFUL! ... 

By Raleigh- Edwards- 



Published by Marks (BMI) 



® 



15 HONOLULU LULU 

By Berry-Christian-Spiinky — Published by Screen Gems-Columbia (BMI) 



® 



12 SURFER 6IRL 



By Wilson— Published by Guild (BMI) 



^ 10 MICKEY'S MONKEY 



Holland-Dozier— Published by Jobete (BMI) 



© 
© 



28 THAT SUNDAY, THAT SUMMER 

By Weiss-Sherman— Published by Comet (ASCAP) 



26 DON'T THINK TWICE ITS ALL RIGHT 

By Dylan— Published by Witmark (ASCAP) 



13 A WALKIN' MtRACIi 

By Hugo-Luigi- Weiss-Levy— Published by Planetary (ASCAP) 



23 I CAN'T STAY MAD AT YOU 

By King-Golf in— Published by Screen Gems-Columbia (BMI) 



® 

® 



22 PART TIME LOVE 

By Hammon<) — Published by Circco- Escort (BMI) 



- DEEP PURPLE 



By Parrish-Rosc— Published by Robbins (ASCAP) 



® 
® 

® 
® 



24 TALK TO ME 



By Seneca— Published by Jay A Cee (BMI) 



18 MARTIAN HOP 

By Spirt-Lawrence-Rappapon — Published by Screen Gems-Columbia (BMI) 



14 IF I HAD A HAMMER I 

By Hay s-Seeger— Published by Ludlow (BMI) 



- WASHINGTON SQUARE 

By Goldsteir 



-Published by Rayven (BMI) 



19 IITTLE DEUCE COUPE 

By Wilson-Christian— Published by Sea of Tunes (BMI) 



27' 



29 BUST OUT 



By Mack— Published by Carlson-Ed wood (BMI) 



3V_ 
® 
(30) 



- FOOLS RUSH 111 

By Bloom-Mercer — Published by Bregman, Vocco A Conn (ASCAP) 



- I'LL TAKE YOU HOME 

By Weil-Mann— Published by Screen Gems-Columbia (BMI) 



- HELLO HEARTACHE, GOODBYE LOVE 

By Hugo-Luigi-Weiss— Published by Atrium (ASCAP) 



RECORDINGS AVAILABLE 
(Beil Silling Retard Ink t In Bald Flea) 



1. BLUE VELVET — Bobby Vinton, 
Epic 9614; Lawrence Welk, Dot 
16226. 

2. BE MY BABY — Ron r ties. 1-1.11 
116. 

3. SUGAR SH \ CK— J imm> Gilmer 
* the Fireballs, Dot 16417. 

4. CRY BABY — Garnet, Miasms & 
the Enchanters, United Artists 
629. 

5. SALLY. CO HOUND THE 
ROSES— Jaynetts, Tuff 369. 

6. MY BOYFRIEND'S BACK — 
Angels, Smash 1134. 

7. BUSTED — Ray Charles. ABC 
Paramount 10481. 

>. HEAT WAVE — Martha & Van. 
deltas, Gordy 7022; Rene Paulo 
Group. Hi-Fi 5075. 

9. THEN HE KISSED ME — Crys- 
tals, Phllles 11S. 

10. MEAN WOMAN BLUES — Roy 
Orb lion. Monument 824. 

11. DONNA THE PRIMA DONNA 
—Dion DIMuel. Colombia 42IS2. 

12. WONDERFUL! WONDERFUL! 
— Johnny Mathis, Columbia 
33048'. Tymes, Parkway 884. 

13. HONOLULU LULU — Jan * 
Dean, Liberty 55613. 

14. SURFER GIRL — Beach Boys, 
Capitol 5M9. 

15. MICKEY'S MONKEY — Mira- 
cles, Tamla 5408.1. 

16. THAT SUNDAY, THAT SUM- 
MER— Nal King Cole, Capitol 
5027. 

17. DON'T THINK TWICE IT'S 
ALL RIGHT— Bob Dylan. Co- 
lumbia 42856; New World 
Singers. Atlantic 2190; Pater, 
Pan! 41 Mary, Warner Bros. 
5385. 

II. A WALKIN* MIRACLE — Esses, 
Roulette 4515. 

19. I CANT STAY MAD AT YOU 
— Skeeter Davis, RCA Victor 
1219. 

20. PART TIME LOVE — Little 
Johnny Taylor, Galaxy 722. 

21. DEEP PURPLE— Nino Tempo 
A April Stevens, Atco 6273. 

22. TALK TO ME — Sunny and the 
Sunglows, Tear Drop 3014. 

23. MARTIAN HOP — Ran-Dclls, 
Chairman 4403. 

24. IF I HAD A HAMMER— Trlnl 
Lopez, Reprise 2019B; Peter, Paul 
A Mary, Warner Bros. 5296; 
Janie Ross, Operators 202; Ernie 
Adano, Assault 1842. 

25. WASHINGTON SQUARE — 
Village Stompers, Epic 9617. 

26. LITTLE DEUCE COUPE — 
Beach Boys, Capitol 5M9, 

27. BUST OUT — Busters, Arlen 735. 

28. FOOLS RUSH IN— Rick Nelson, 
Dacca 31533. 

29. I'LL TAKE YOU HOME— 
Drifters. Atlantic 2201. 

30. HELLO HEARTACHE, GOOD- 
BYE LOVE — Little Peggy March. 
RCA Victor 1221. 



WARNING— The titles "HONOR ROLL OF HITS" and "Today's Top Tunes" are resistcred trade- 
marks and the listing of the hits has been copyrighted by Billboard. U* of cither may not be 
made without Billboard's consent. Requests for such consent should be submitted in writing to 
the publishers of Billboard at 1564 Broadway. New York. N. Y., 10036. 



• SINGLES 
REVIEWS 

• Continued from pane 22 



(Noma & Da-Bar, 
BIG TOP 3161 



BMI) 12:31). 



GINO 

It's Only a Paper Moots 
(Ross Jenglckel-Harms, ASCAP) (2:12) 
— www Home Sweet Home (Lenndre- 
CFC, BMI) (2:41). GOLDEN CREST 
511 

DEAN * MARK 

**** With Tears m My Eyes 
(AcaH-Rose, BMI) (2rM) —www 
KtsshT Games (Acnff-Rose, BMI) 
(2:16). HICKORY 1227 

JANIE PENSE 

www* Big You. Little Me (Happen, 
BMI) (2:15) — *** What's the Use 
(Happen, BMI) (2:00). ABC-PARA- 
MOUNT 10490 

FREDDIE AND THE DREAMERS 
Ww*W I'm Trllhut Yon Now (Mill- 
er, ASCAP) (2:051—*** What Hare 
I Done To You? (Essex, ASCAP) 
(2:06). CAPITOL 505.1 

THE CHIPMUNKS 

**** Eefm* AH In (Monarch, 
ASCAPI (2rl2>— H Flip Side [Mon- 
arch. ASCAP) (1:30). LIBERTY 55*32 

TEOLA GILLORY 

**** The Elevation (Dtxllanna, 
BMI) (2:101 — * * He's Good Enough 
for Me (Hall-Clement, BMI) (2:05). 
HALL 1916 

}OE MOORE 

**** I Know You Like n -Book 
(Elevator, BMI) 2:1'" — » * I Must 
Be In Love (Little Bunker, BMI) 
(2:10). CB 5004 



COUNTRY 



JERRY REED 

**** Love Don't Grow on Trees 
(Lowery. BMI) (2r»7) — 
Mountain Man (Lowery, BMI) (2:28). 
COLUMBIA 42S63 



JAZZ 



STANLEY TURRENTINE 
tittv We'll See YawU Alter While, 
Ya Heah, (Parts 1 < II (Jana. BMI) 
(3:40 & 3i35). BLUE NOTE 1141 



SPIRITUAL 



EMMA TUCKER 

* * ** I Don't Have to Worry 
(Excellorec BMI) (2-16) — **** 
Something to Tell Jesus (Excellorec, 
BMI) (2:15) NASHBORO 793 

GOSPEL SONG BIRDS 

* *** Here's My Testbnooy (Ex- 
cellorec. BMI) — *** Just a Closer 
Walk With Thee (Eieellorec. BMI) 
12:271. NASHBORO 791 

SWANEE QUINTET 

**«» I'm a Pilgrim (Excellorec, 
BMI) (2:14) — *** Lite's Ocean 
tEicellorec, BMII (2:25). NASHBORO 



LATIN AMERICAN 

ORQUESTA BROADWAY 

*** * Ml Dengue (Peers, BMI)— 
*** Natalia (Peers, BMI). GEMA 
1430 



"YOU'RE NO 
GOOD" 

"CHAINED TO 
YOUR LOVE" 

by 

Betty Everett 

UJ r 566 

tj^^ RECORDS 

1449 S. Michigan Ave. 
Chicago 5, III. 





EXCITING 1 

SI 

ZENTNER'S 
new 

Liberty Record 

BROKEN 
DATE 




m 




MILLS MUSIC, INC. 

New York 19, N. Y. 



Say You Saw It in 
Billboard 



CHESS 

PRODUCING CORP. 

2130 S. Michigan Chicago 16, III. 



rjterial- 




EDDIE FISHER HANK SNOW LIVING STRINGS 

CAL/CAS 789(e) CAL 782 CAL/CAS 783 

STOCK THESE RCA CAMDEN CHRISTMAS FAVORITES! 

The Living Voices... Living Voices Sing Christmas Music CAL/CAS 725 
The Robert Shaw Chorale... Joy to the World CAL 448 
Organ and Chimes... Organ and Chimes Play Christmas Carols CAL/CAS 726 
The Three Sons. ..The Sound of Christmas CAL 633 
Hugo Winterhalter and Orchestra... Christmas Magic CAL 449 
D. Savino and Orchestra... Hi-Fi Christmas Party CAL/CAS 392 
The Augusta na Choir... Christmas Music CAL/CAS 636 



AMERICA'S BIGGEST ENTERTAINMENT VALUE! 

Copyrighted n 



YESTERDAY, TODAY, AND TOMORROW... 

THE JAZZ OF AMERICA IS ON VERVE! 




A SMASH ACROSS THE COUNTRYI First full album of these two greats 
together! Includes Ella singing, the Basie band swinging such favorites as 'Deed I Do, 
Tea For Two, Shiny. Stockings, Them There Eyes, Dream A Little Dream Of Me, and 

seven others! V/V6-4061 



THE BEST SELLING JAZZ OF AMERICA IS ON VERVE 




!!!MORE!!! 



KAI WINDING 

FEATURING KENNY BURRELL 




BLUE BASH! 
KENNY BURRELL 
JIMMY SMITH 




JIMMY SMITH 

cm win 



J \ £ 



N — ™ 

JAZZSAMBA-Stan Getz & MORE — Kai Winding's chart BLUE BASH-Kenny Burrell ANY NUMBER CAN WIN- 

Charlie Byrd in the set that version of song from "Mondo &JimmySmith playthegreat- Jimmy Smith's great follow- 

made Bossa Nova! V/V6-8432 Cane" and others! V/V6-8551 est new sounds! V/V6-8553 up to Hobo flats! V/V6-8552 




f 'i 



btr t 



B r 



ANTONIO CARLOS JOBIM SEVERAL SHADES OF JADE 
PLAYS — Latin lovelies now —Exotic Eastern jazz by Cal 
hitting the charts! V/V6-8547 Tjader's group! V/V6-8507 




vim iiiiv ih4 nsr.iK rniKiK mo 



NIGHT TRAIN-Driving riff 
jazz by Oscar Peterson and 
his great trio! V/V6-8538 



Ir't ol' groovernaker BASIE 1 




LI'L OL' GROOVEMAKER — 

Count Basie's bano^winging 
like never before! V/V6-8549 



VERVE RECORDS IS A DIVISION OF M ETRO - GOLD WYN- MAYER, INC. 
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It's All Up to the Jazz Trade 



-Photo by Joe Alpef 



There is much optimism in 
jazz record circles these days 
and even more trepidation. The 
optimism is based on growing 
acceptance of jazz product in 
pop circles; the trepidation on 
dwindling sales of what used to 
be called the jazz market. 

This paradox puts the jazz 
producer in a new position. No 
longer can he make records for 
the tight, super-hip fraternity of 
buyers alone. He must now con- 
sider a widening audience that 
includes post-teen-age collegians, 
status-conscious suburbanites 
who are good music oriented 
and rhythm and blues devotees 
who like the funky sound of 
down-home modern jazz. 

No longer can the jazz pro- 
ducer throw from three to eight 
musicians in a studio, turn on 
the tapes and let the choruses 
fall where they may. More than 
ever the jazz a.&r. man must 
think in general show business 
terms: shorter tracks, exciting 
and melodic material, strong 
rhythmic effects and well-pro- 
grammed LP's that showcase 
the artist in a variety of forms. 



The individual jazz artist must 
also think in these terms; 35 
monotonous choruses of "I've 
Got Rhythm" no longer fill the 
bill. 

At least part of the key is to 
be found in individual invention. 
Carbon copies of Ahmad Jama!, 
Jonah Jones, Dave Brubeck and 
the like will most likely be no 
more successful than carbon 
copies of Tony Bennett, Dion 



or the 4 Seasons. When in doubt 
the public will most always go 
for the original unless something 
unusual happens in terms of ma- 
terial or presentation. 

Jazz is at the crossroads. The 
pop music audience has demon- 
strated that it will accept jazz on 
its own terms. It is now up to 
the jazz industry, its a.&r. men 
and its musicians to capitalize 
on that acceptance. 



Composers Gin Supply 
The Big New Pop Hits 



See Disk Chefs Mixing Folk, 
Rock & Roll Into Jazz Stew 



By ELIOT TIEGEL 

HOLLYWOOD — Which way 
is jazz going? 

To composer-arranger-leader 
Gerald Wilson it's heading 
toward more advanced forms of 
composition. 

To Dick Bock, head of World 
Pacific Records, it's heading 
toward a fusion with folk ma- 
terial. 

To John Hammond, Colum- 
bia's jazz buff extraordinaire, 
its salavation lies in the rock 
and roll ranks. 

Within each answer may be 
found an underlying commer- 
cialism, which could force an 
even greater number of jazz 
LP's onto the pop charts while 
starting a whole new jazz revolu- 
tion. 

Mixes Folk & Jazz 
With folk music currently en- 
joying its greatest popularity, 
Bock believes jazzophiles are 
just awakening to an affinity 
which the two musical forms 
possess. 

"Both forms of music stem 
basically from the blues," Bock 
says, "and both jazz and folk 
are not sophisticated musics." 
Bock further points out that 
"people want to be told a story, 
but jazz, for the most part, is 
not a vocal music while folk 
is." 

The West Coast recording 
executive explains that folk mu- 
sic'tells the story of people and 
by using folk material as the 
basis for jazz improvisations, 
the jazz artist is able to capture 
the ear and the sympathy of 
the folk fan. "The union of folk 
music into the jazz field will ring 
familiar to many people." Bock 
points to recent LP's by Ramsey 
Lewis and Harold Land-Carmel 
Jones as first steps toward this 
union of folk and jazz. 

Need Something Else 

By the same token, Bock feels 
that in an overproduced mar- 
ket, "it doesn't pay to simply 
put out a good blowing album 
by a good artist unless it has 
some unique quality going for 
it." Bock feels that the groups 
which sell best arc those which 



stay and play together. "If a 
leader cannot hold a group to- 
gether for any length of time, 
record firms find it hard to get 
them going." 

Breaking out, so to speak, is 
also the concern of John Ham- 
mond, whose long experience in 
the jazz field is well known to 
aficionados. "I feel the real ex- 
citement yet to come in jazz 
will come from people graduat- 
ing from the rock and roll 
ranks." Hammond revealed he 
had come from New York to 
the recent Monterey Jazz Festi- 
val expressly to look for some- 
thing new. "Everything I heard 
at Monterey I've heard before," 
he said with marked disappoint- 
ment. There are some powerful 
musicians playing rock and roll 
and I believe that jazz will get 



a new kick when these guys 
move up to the challenges of 
playing jazz." 

Counts on Present 

While Hammond may be 
thinking about the future, Ger- 
ald Wilson is concerned with the 
present. He says he doesn't be- 
lieve jazz can become a com- 
mercial commodity. "People 
want the best of everything and 
they won't accept a commercial 
version," he reports. Wilson 
backs up his assumption by not- 
ing that the "public's ears are 
learning to accept advanced har- 
monic voicings. 

"We're playing things today 
that years ago I couldn't give 
away," he says affirmatively. 
"We get more requests for our 
theme song, 'Blues for Yna Yna' 
than any other tune and that's 



NEW YORK — Pop record 
companies digging for bright 
new hits might look into the 
vaults of the mass of instrumen- 
tal music written and recorded 
by jazz performers. 

Publishing companies affili- 
ated with independent jazz la- 
bels and owned outright by jazz 
artists are loaded with strong 
materia] that has the swing and 
the melodic simplicity the pub- 
lic seems- more inclined to buy. 

A few recent examples in the 
last year are Herbie Hancock 
with "Watermelon Man," "Jive 
Samba," Cannonball Adderley 
and his brother, Nat, Jimmy 
Smith with "Hobo Flats," Vince 
Guaraldi "Cast Your Fate to the 
Winds," and bassist Ray Brown, 
who wrote "Gravy Waltz." 

The Adderley Sextet's book 
is filled with prime material, 
much of it contributed by Nat 
Adderley and a former member 
of the group, Bobby Timmons. 
Nat is responsible for "Work 
Song," which has fast become 
something of a standard with a 
multitude of pop-type perform- 
ers (lyrics written by Jon Hen- 
dricks) and Bobby Timmons has 
"Dis Here" and a flock of others 
to his credit. 

Sonny Rollins, Oliver Nelson 
and Miles Davis have written 
some fine tunes that could easi- 
ly be geared to the pop market, 
and Horace Silver is an out- 

a very advanced piece of writ- 
ing." As far as Wilson is con- 
cerned, the main emphasis is on 
creativity, with no set patterns 
to hold back the composer. 



standing example of the jazz 
writers craft with a flock of 
titles that could be transposed 
into the pop idiom. The Jazz 
Crusaders, on the West Coast, 
also seem to have an ear tuned 
to the pop market when one 
or more of the members of that 
group sit down to write. Still 
another is Les McCann. 



Jazz Foothold 
In Hungary 



By PAUL GYONGY 

BUDAPEST — Until 1962, 
jazz, as some kind of "forbidden 
fruit, was somehow the step- 
child of the Hungarian pop mu- 
sic business. Through the activ- 
ity of the young musicologist 
Andras Pernye the Young Com- 
munists Association started to 
sponsor lectures about jazz and 
jazz sessions. 

The popularity of jazz has al- 
so been widespread by the TV 
talent programs. A few amateur 
jazz combos have been seen and 
heard which have been happily 
acclaimed by youngsters. 

Jazz is also presented week- 
lv on the Hungarian radio's 
"Light Music Newsreel," where 
it gets a 25-minute spot in the 
form of a short lecture illus- 
trated with recordings of the 
finest American jazz artists. 

The State-owned Qualiton 
label made a very few recordings 
(Continued on page 31) 



Hot Singles Take On New Aspect in Jazz 



By JACK MAHER 

NEW YORK— There are a 
number of independent jazz la- 
bels in the business today who 
look on singles as a vital part of 
their business. They attribute 
their success in the pop market 
to the power and the acceptance 
of singles. 

A growing number Of a.&r. 
men are devoting as much care 
to the making of jazz singles as 
they do albums, realizing that 
singles are the key to breaking 
new artists in the pop market. 

One of the most definite mem- 
bers of the fraternity on this 
subject is Creed Taylor. Taylor, 
the Verve a.&r. chief, feels that 
the key to the high-pressure rec- 
ord business today is the singles 
market, not only for the sales 
of singles disks in themselves, 
but as much to create excitement 
and air play for the album that 
has to follow hard on the heels 
of the single. 

Makes 'Em Special 

Taking a track of an LP and 
issuing it in singles form (either 
shortened or intact) is not 




BILL EVANS 

enough he feels. Material and 
presentation enters into the act. 
This, according to the Verve 
a.&r. executive, is the prime way 
to get a jazz artist across the pop 
public. He has done this with 
Stan Getz, Kai Winding, Bill 
Evans, Lalo Shifirin, Cal Tjader 
and will shortly do it with 
Johnny Hodges. The Hodges 
tour de force is a case in point, 
for in the forthcoming single, 
and following LP, the alto sax 
star will be presented playing a 
number of pop-oriented tunes. 



His solos have been recorded in 
the reverb multi-track technique 
so often used with singers in the 
pop market. 

An a.&r. man who believes 
in singles for the jazzman is 
Riverside's Orrin Kcepnews who 
has struck gold on the pop mar- 
ket with Cannonball Adderley, 
Charlie Byrd and Mongo Santa- 
maria. In each case strong sin- 
gles have sent albums soaring 
and have established these names 
in a market where they previ- 
ously were unknown. 

Keepnews made the Santa- 
maria single "Watermelon Man" 
as a separate entity, and then 
after it became a hit on the Bat- 
tle label, filled a pop LP in 
around it. He has high hopes in 
the future for guitarist Wes 
Montgomery who has an album 
with strings in the works, Junior 
Mance, pianist, and singer Mark 
Murphy, whose single of "Fly 
Me to the Moon" sold big in 
Chicago but did not b r eak na- 
tionally. 

Cameo Sets Clark 

More than passingly interested 
in singles as the launching pad 



for new artists is Elliot Mazer 
who had good results with first 
efforts at Cameo-Parkway with 
Clark Terry. Dave Edelman for 
the same label is equally con- 
vinced of singles importance. He 
has been instrumental in record- 
ing the Maynard Ferguson band 
in pop things like the "Cleo- 
patra" theme. 

Atlantic's Nesuhi Ertegun has 
recorded any number of singles 
specifically for the market with 
the Modern Jazz Quartet and 
other artists. 

Prestige, Blue Note and World 
Pacific keep a steady stream of 
singles coming mostly for the 
jazz disk jockey and juke box 
trade, but keep a separate file on 
their artists who have gotten 
pop exposure and release more 
singles by these artists than by 
others in the catalog. 

Fantasy Records, following 
on the success of Vince Guaral- 
di *s "Cast Your Fate to the 
Wind," has spotted their singles 
with pop mostly in mind. The 
label's Galaxy subsid is devoted 
to r.&b. however and scored 
with Johnny Taylor. 
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jazzmen A Buck Melts Even 

Arrangers Pop Up All Over A Jazzman's Heart 



By JACK MAHER 

NEW YORK — Arrangers 
wboc ut their musical eyeteeth 
in jazz can be found in just 
about every segment of the pop 
music business today. Men who 
worked almost exclusively in 
with big or small bands, play- 
ing and writing the charts they 
played, now work in every facet 
of the pop music world from 
Nashville to Broadway, in TV 
and as a.&r. men. 

At least part of the wider ac- 
ceptance of jazz today is due 
to the myriad of men who have 
brought their writing talents to 
the over-all music marketplace. 
With them, as part of their over- 
all technical ability, they bring 
the life and the vitality of jazz. 
The New Breed 

An outstanding example of 
this new breed of pop record 
man is Marion Evans whose 
fertile imagination tempered in 
the big and small band world of 
jazz brought new excitement 
to Eydie Gorme and Steve 
Lawrence and other artists on 
Columbia when he took over 
arranging and producing chores 
with the label. 

West Coast pianist Johnny 
Williams has done a fistful of 
scores for TV and films. On the 
same coast Marty Paich has 
done a variety of pop dates for 
Reprise and other labels, and 
John Man del has been most ac- 
tive. 

Ralph Burns, whose writing 
for the Woody Herman orches- 
tra a decade and more ago is 
still looked upon as classic 
stuff, has been most successful 
on Broadway. He orchestrated 
the Richard Rodgers score for 
"No Strings" and he has re- 
cently gone to London to ar- 
range and orchestrate the same 
composer's score for a revival of 
"The Boys From Syracuse," due 
to open there shortly. 

Powerhouse Jones 

Quincy Jones, onetime trum- 
peter and arranger for Diz 
Gillespie, is a triple-threat man 
at Mercury. Jones the artist has 
had a number of big records, 
one of them a big band bossa 
nova set As a.&r. producer and 
arranger, Jones has worked with 
a myriad of artists, among them 
some of the label's biggest, 
Brook Benton, Dinah Washing- 
ton. 

Oliver Nelson, who was an 
arranger for Louie Belson's big 
band, and is a tenor sax soloist 
in his own right, has had much 
success. Nelson's charts were 



JAZZ 

Puerto Ricans 
Bring It Home 

By ANTONIO CONTRA R AS 

Until the last few years jazz 
records were one of the slowest 
selling segments of the record 
picture in Puerto Rico. Three 
basic motives are behind the 
upsurge in sales: young Puerto 
Ricans back from Stateside col- 
leges bring back knowledge and 
desire for jazz; the influx of 
continental Europeans to Puerto 
Rico (white collar workers and 
executives) who work or man- 
age many of our new factories, 
hotels, etc. and many Puerto 
Rican-born musicians who were 
on the mainland for years play- 
ing with the big bands as side- 
men have now returned home. 
Humberto Morales (drums), Fer- 
nando Arbelo (trombone) and 
Juan Tizol (trombone) are just 
a few. 

There are three or four groups 
(Continued on page 32) 



the prime driver on two Jimmy 
Smith Verve hits, "Walk on the 
Wild Side" and "Hobo Rats." 

An outstanding example of 
jazz arranger gone pop is Klaus 
Ogerman, who has worked over- 
seas in Germany for some time 
charting the success of the Kurt 



Edelhagen big band and numer- 
ous other outfits. He has been 
most successful here in the last 
year penning any number of hit 
arrangements, the latest being 
"More" by Kai Winding on 
Verve, and the current Connie 
Francis single hit on MGM. 



NEW YORK — There's a new, 
warming climate among jazz 
musicians these days; a change 
of temperature that has nothing 
whatsoever to do with heat of 
playing. Rather, it has to do 
with the rarified atmosphere of 
personal opinion. 



A.&r. men who make their 
butter and beans in the day-to- 
day pursuit of jazz recordings 
have found that more and more 
of the artists who once frowned 
on the word "commercialism" 
are now more than willing to 
(Continued on page 32) 



THE JAZZ 
CRUSADERS 

New Pacific Jazz Album: 



The Jazz Crusaders 

Tough Talk Pacific Jazz Records 

















PACIFIC JAZZ PJ-68/TOUGH TALK 

currently appearing at 

THE PURPLE ONION/Hollywood 



other best>«elling Jazz 
Crusader Albums: 

PJ-57/Cnisaders al the Lighthouse 
PJ-43/Lookin' Ahead 
J-27/Freedom Sound 

and to be released October 25th: 

PJ-76/HEAT WAVE 
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Jazz Jocks Dig Pop Push 
But Wary of Trend Slavery 



Pop Jockeys Find It 
To Make Swing the 



By BILL COSS 
NEW YORK — How much 
pop jazz can a jazz show take? 
Are you concerned that so many 
labels seem to be concentrating 
on a popular approach to jazz? 
The Billboard asked some repre- 
sentative New York jazz jockeys 



those questions after learning 
that Cal Tjader's "Shades of 
Jade" album was receiving 
heavy play on pop as well as 
jazz shows. 

The queried jockeys had all 
featured the album (they even 
(Continued on page 31) 



By BILL COSS 
NEW YORK — How much 
jazz can a pop show take, and 
how do you decide what records 
to program? Billboard asked 



those and related questions of 
several leading pop jockeys in 
New York last week and heard 
a surprisingly similar set of an- 
swers. 



Easier 
Thing 

With only one exception, the 
jockeys agreed they had more 
freedom in programming than 
ever before because the audience 
has become so much more 
sophisticated. As a consequence, 
there's much more jazz played 
on basically non-jazz shows: 
there's more variety in general. 

NBC's Jim Lowe says, "There 
is much more acceptance for 
jazz than ever before, but what 
we really have is a' conglomera- 
tion of music. Nowadays, who 
knows what is jazz, folk, pop or 
whatever? The lines overlap so 
much." 

"There are two main reasons 
for the change," suggests 
WMCA's B. Mitchell Reed, who 
was a jazz disk jockey sometime 
back. "People have become 
more sophisticated in their lis- 
tening tastes is the first reason, 
and the evolution of recording 
sound is the second. It helped 
to cause the first." 

Lowe agrees with that: "The 
over-all quality of the sound 
has made a tremendous differ- 
ence. The performance quality 
has got to be good. After all, 
some 100 producers make all 
the records — jazz, pop, folk, 
rock — and sound has made all 
the records more acceptable." 
It's the Sound Man 

The word sound figured 
prominently in all the answers, 
but on closer questioning it ap- 
pears to translate as something 
more than pure matter of fidel- 
ity. It begins with that, ranges 
through quality of performance 
and, apparently ends in some 
sort of mystique that dictates, 
"I know what my listeners 
want," or admits, "I don't know 
why I like it, but I do." 

WNEWs Wally King chooses 
his jazz sides, "About the same 
way you would pick an up- 
tempo pop side — by the sound. 
Normally, though, there has to 
be a strong identification. Nor- 
mally, you'd be wise to choose 
a jazz name known to the audi- 
ence, or at least a standard tune, 
if the jazz artist isn't generally 
known. Most of the choices are 
made on that basts. Still, every 
now and then, something like 
'Desifinado' appears and makes 
it strictly on the basis of sound." 

Ted Brown, also of WNEW, 
says he programs by his "per- 
sonal taste." On the afternoon he 
was interviewed he began his 
program with Oscar Peterson's 
"C Jam Blues." "That's personal 
taste," he pointed out. "Dorothy 
Donegan is another favorite of 
mine. I most often play my fa- 
vorites. I know a lot more jazz 
is being played today, and the 
audience is getting used to it. I 
think one of the reasons is be- 
cause the audience is more so- 
phisticated, and two of the rea- 
sons for that are the hip com- 
mercials on radio and the ex- 
cellent television backgrounds, 
both of them using a lot of jazz. 
I play about three jazz records 
per show, just kind of slip them 
in, and there arc no complaints." 

Jazzmen as Sidemen 

Wally King believes that an- 
other factor enters in. "So many 
pop records," he says, "now fea- 
ture excellent jazz sidemen. So 
it's natural enough that the audi- 
ence has to become more so- 
phisticated. It's even more nat- 
ural that there is gradually be- 
coming a conglomeration of 
music, including pop, western, 
good rock and roll, jazz and 
gospel." 

Reed agreed on the subject 
of more sophisticated rock. 
(Continued on page 31) 
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Aussies 



By GEORGE HILDER 

SYDNEY — There are hopes 
for a good future in Australia 
for jazz, but so far progress is 
slow. The Australian market for 
jazz records is a small one to 
begin with, and only famous 
overseas artists like Dave Bru- 
beck, Miles Davis and George 
Shearing show much promise 
saleswise. The local industry has 
produced a few jazz LP's, but 
the bulk of sales has been 
achieved by artists like Graeme 
Bell and Ray Price, the former 
specially leaning heavily on 
trad. 

Other leading Australian jazz 
artists on records include Bryce 
Rohdc and Don Burrows. Rhode 
is undoubtedly Australia's lead- 
ing composer as far as jazz is 
concerned. This music, although 
derived from the Lydian concept 
developed by Russell, is very 
Australian flavored and especial- 
ly his last LP for local CBS, 
"Corners," which was greatly ac- 
claimed by reviewers and critics 
all over the country as being 
a milestone in the development 
of modern Australian jazz. 

However, it is interesting to 
note that greater sales were 
achieved on his earlier CBS LP 
entitled, "In Concert," on which 
he mostly performed old stand- 
ards. Other Australian jazz LP's 
that have done well arc Graeme 
Bell, 'Trad Jazz"; Ray Price, 
"One Day I Met an African"; 
Don Burrows, "Jazz for Beach- 
niks," and Bryce Rohde's 
"Straight Ahead." 

It is believed that sale of local 
jazz albums in Australia will 
improve. The interest for local 
jazz is increasing and the local 
recording companies, CBS in 
particular, are beginning to go 



That Trad, Dad 



out of their way and spend some 
money to further the interest for 
Australian jazz among the pub- 
lic. Clubs are beginning to spring 
up all over Sydney and Mel- 
bourne and although most of the 
leading talent is working in Syd- 



ney, Melbourne has a greater 
number of jazz clubs. At the 
present moment, the main com- 
plaint from the local jazz mu- 
sician is that he cannot make 
a living from playing the music 
he likes. 



Polish Govt. & Cultural 
Groups Keep Beat Swingiri 



By ROMAN WASCHKO 

WARSAW — In Poland, 
there's little money in jazz. If it 
weren't for financial aid from lo- 
cal authorities and cultural or- 
ganizations there wouldn't be 
much in the way of jazz in this 
country at all. Philharmonic 
halls — particularly the National 
in Warsaw — give regular live 
and recorded jazz concerts, there 
are plenty of jazz clubs, espe- 
cially in student centers, and the 
Polish Radio gives quite a lot of 
time to jazz on the air. They 
even give jazz programs an- 
nounced in English and German. 

Each year, in October, the 
National Philharmonic, the Po- 
lish Jazz Federation, Jazz 
Monthly and the Students Asso- 
ciation get together to organize 
the International Jazz Jamboree 
in Warsaw. The whole thing is 
recorded on the spot and a 
whole series of disks is later put 
out. 

This year's set of recordings is 
a hot favorite with local jazz 
fans because it features not only 
the top Polish groups, but all 
the visiting jazzmen. For in- 
stance, American trumpeter Don 
Ellis, who appeared at the Jam- 
boree last year, plays on the set. 



All recordings are issued on 
Muza label. 

First Soviet Disks 

The Muza firm was the first 
to issue disks cut by Soviet jazz- 
man Vadim Sakun and his Sex- 
tet in this country. Sakun is the 
man Don Ellis praised so highly 
in a recent issue of the periodi- 
cal Down Beat when writing 
about his stay in Warsaw. 

Another American jazzman 
whose disks are continuously 
popular in Poland is clarinetist 
Albert Nicholas. He appeared at 
the Warsaw Jamboree back in 
1957. Stan Getz has also made 
recordings in Poland. 

Long-play jazz recordings are 
rather rare here; the majority of 
the disks put out by Polish firms 
are extended play. The three top 
Polish jazzmen, as far as buyers 
are concerned, are Andrzej 
Trzaskowski, Ptaszyn Wroblew- 
ski and Andrzej Kurylewicz. 

Poland's trad group — the 
New Orleans Stompers — and an- 
other somewhat more commer- 
cialized trad group, the Zyg- 
munt Wichary Band, are also 
very popular. 

Up to quite recently, the disks 
which Voice of America com- 
mentator Willis Conover made 




CONTRACT TIME: Atlantic Records Vice-President Nesuhi Erte- 
gun watches as Herbie Mann puts his signature to a new pact. 
Label executives tore up Mann's previous contract, although It 
had another year to run, to replace it with a longer-term bond. 



in Poland when he was here 
looking for groups for his fa- 
mous radio program were sell- 
ing very well. 

Rock Cuts In 
Snce local teen-agers got in- 
terested in rock and roll and the 
other pop trends this sort of mu- 
sic has become the top seller 
disk-wise; pop vocalists send the 
sales rocketing and jazz sales 
drop. Polskie Nagrania — the 
leading recording firm in this 
country — puts out less and less 
jazz. 

On the other hand, jazz gets 
to be featured more and more as 
background theme music for 
films. Quite a few jazzmen work 
exclusively for films of all types 
— features, experimental, car- 
toon and puppet films. Polish 
movies have gained quite a 



world-wide reputation, and part 
of that reputation is due to the 
jazz which is so often featured 
in them. 

Top Polish jazzmen who work 
in the film industry are Andrzej 
Trzaskowski, Krzysztof Komeda 
and Jerzy Matuszkiewicz. Sev- 
eral jazz films have also been 
made in this country. Quite a 
few foreign film directors have 
commissioned Polish jazzmen to 
write music for their films. 

Polish jazz always manages to 
create quite a stir whenever lo- 
cal jazzmen appear at interna- 
tonal festivals or go off on tours 
abroad — giving concerts and 
making TV appearances, etc. 
The Trzaskowski Quintet ap- 
peared at the Newport Jazz Fes- 
tvat and in Washington in 1962. 
(Continued on page 31) 
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Jazz Jocks Dig Pop Push 
But Wary of Trend Slavery 



• Continued from page 29 



had concentrated on some of the 
same tracks j, and they all agreed 
that a popularization of jazz 
was relatively welcome, but one 
felt that danger was inherent in 
the trend-chasing that seems to 
determine the pop jazz field. 

WNEW's Billy Taylor feels 
the title pop jazz is "misleading 
to everyone — the public, the art- 
ist and the a.&r. man. There are 
a . lot of a.&r. men who don't 
know what jazz is, and there are 
even some who ioa'X know what 
pop is." 

Since FM' programming plays 
such an important part in jazz, 
over all, a number of jazz dee- 
jays from that area were 
quizzed. WNCN's R. D. Har- 
lan and WTFM's Allen Grant 
are not concerned about the title, 
only about the. good they feel 
such records are doing for the. 
field. (Both have leaned on the 
same three tracks — "Cherry 
Blossoms," "Fakir" and 'Tokyo 
Blues" — whereas Taylor plays. 
'Tokyo Blues" and "China 
Nights," the latter because he 
has telephone requests from 
Korean War veterans apparently 
made nostalgic by melody.) 
Looks to Youngsters 

For Allen Grant the emer- 
gence. of pop jazz is a boon and 
he can't imagine why anyone" 
would think otherwise. "We 
must get to the younger audi- 
ence," he says, "and to people 
who wouldn't ordinarily listen 
to jazz. Actually, this kind of- 
music fits in perfectly with my 
format. For the first hour of 
my show I play jazz that's not 
too difficult to understand, try- 
ing to lead in the kids who don't 
know what jazz is all about." 

R. D. Harlan puts it even 
more rhapsodically: "Anytime 
you can get a jazz record into 
the hands of- someone in the 
Kansas City Kiwanis Club, you 
have accomplished something. 
Take a record like Wes Mont- 
gomery's "Days of Wine and 
Roses." Someone who-'s never 
paid attention to jazz before will 
hear that and go out and buy 
more jazz. 

"It's a good situation all 
around. The people like it, and 
I play what they like in my 
taste. I'm sure the companies 
are happy. They've got to be 
tired of selling only 3,000 rec- 
ords. And, you know there's 
another part of this. A Stan 
Getz becomes successful with 
some pop jazz track and all the 
companies that have other Getz 
albums reissue them and join 
in on the sales. So the other 
companies gain and so do the 
musicians. It just keeps getting 
bigger and bigger until .it even- 
tually includes all musicians." 
Part of the Trend 

But Billy Taylor has other 
reservations in addition to his 
concern about the title itself. 
"What you call pop jazz," he 
says, "and I guess that really 
means jazz musicians who play 
music that is very much part of 
a trend, has worked to the de- 
triment of many artists. I find 
myself playing their older rec- 
ords. 

"Now obviously I'm not talk- 

Jazz in Hungary 

• Continued from page 27 

with prominent Hungarian jazz 
artists which, in their limited 
editions, were immediate sell- 
outs. The further development 
of jazz in Hungary is dependent 
on the cultural politic pursued in 
government circles. Jazz has cer- 
tainly gained its foothold in this 
country. 



ing about "Shades of Jade." I 
don't think it fits the category. 
But it's hard to fit the category 
with a definition. Everyone has 
always been aware of. sales. 
There's nothing new in that. And 
one of the ways to ensure sales 
is to pick already established 
material. There's nothing new in 
that either. 

"I'm not really concerned 
about whether ifs pure jazz, 
only if it's good -music. And I 
don't think you can overempha- 
size communications. What I am 
concerned about is that some 
musicians are being misdirected 
and that is not good for the 
music or for their artistry. 
Those, as I said, are. records I 
do not play." 

The major point of agreement 
between these and other jazz 
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jockeys was that the "pop" in 
"pop jazz" must not mean a lack 
of quality. That would determine 
the amount of pop jazz a jazz 
show could take. 



Pop Jockeys Find It Easier 
To Make Swing the Thing 

• Continued from pa%e 29 



'That's happening more and 
more. Sound helped, but so have 
so many other factors. I choose 
on personal taste, of course, but 
sometimes well have a jazz al- 
bum that's in orbit, then well 
all pick the tracks we want to 
play. Still there's personal taste 
even there." 

Bill Randle, whose WCBS 
morning show is a- case in point 
for "conglomeration" — folk,- 
comedy, pop, jazz — also believes 
the general audience has grown 
hipper, "especially the folk peo- 
ple," he says. "People are more 
aware of their listening now, not 
necessarily informed; but much . 
more aware. And the commer- 
cials and television have helped 
this. Wait until you hear the 
background for TV's "East Side, 
West Side." It will be the big- 
gest thing since Mancini. 

"But," he continues, "al- 
though I've always been for con- 
glomeration, and I once was 
very close to. jazz, my jazz 
choices are normally part of 
the format. As you know, we 
normally begin with an in-pcrson 
recording, what we call 'On Lo- 
cation.' As it turns out, a tre- 
mendous amount of jazz artists 
have recorded in clubs, espe- 
cially jazz singers or others that 
you could consider 'near jazz. So 
the format calls for it, jazz or 
jazz-oriented records are nat- 
ural for an opener, and the two 
often get together to begin my 
program with jazz." 

Lacy Dissents 

Jack Lacy of WINS, the one 
dissenter, doesn't believe there's 
been any major change either 
in the audience or in the pro- 
gramming. "I've been program- 
ming the same way for years, 
and I play what I think the peo- 
ple want. Sometimes I happen to 
like it. But I don't think that 
jazz or gospel music has sud- 
denly become more important. 
Many things are popular and 
over the years you'll find that 
a record representing some kind 
of music will suddenly jump up. 
That's not a trend." 

The majority opinion is per- 
haps most neatly summed up in 
a practical fashion by WNEW's 
Bob Landers, who, too, looks 
with pleased favor on the change 
that has occured. 

"Of course you can play more 
jazz now," he says. "But the 
choosing of records is still a 



reconciliation between personal 
taste and what you think you 
can communicate. If you play 
better music, you should look 
for the lyrical. Take Don Elli- 
ot's new album. It's nice by it- 
self, to the untutored ear. The 
same thing with Dave Brubeck. 
With music like that you add 
another < dimension to listening, 
something that an audience can 
accept in the same way it does 
a pop tune, but in this case the 
record has more to offer mu- 
sically. 

Pleasant Situation 

"It's a pleasant situation," he 
concluded, "the audience has be- 
come so much more surrounded 
by music, and has become so 
much more sophisticated, that 
for the first time the music 
wants of the audience is com- 
ing closer to the tastes of the 
programmers." That relation- 
ship, of course, will provide the 
ultimate answer to how much 
jazz a pop show will take. 



followers few 
But Mighty Loyal 

By RICARDO GARCIA 

SANTIAGO — In Chile, jazz 
has few but faithful followers. 
Although sales are not high, jazz 
records have an increasing im- 
portance in our record market. 

The five leading LP's are: 
"Cole Porter a la Dixie," by 
Pee Wee Hunt (Capitol); "Ella 
Sings, the Cole Porter Song- 
book," (Verve; "Los Exitos de 
Benny Goodman" (Capitol); 
"King Louis," Louis Armstrong 
(Decca); "Jazz at the Hollywood- 
Bowl" (Verve). 

Favorite names among jazz 
fans are Ella; Louis Armstrong, 
Dave Brubeck, Bobby Hackett, 
Kai Winding, the Cannonball 
Adderley Sextet, Charlie Byrd, 
Dizzy Gillespie and the Dutch 
Collegiate Swing Band. 

Local talents (mainly Dixie- 
land groups) have great popular- 
ity, but several modern jazz 
groups appeared last year in the 
field. Ediciones Ortiz (a local 
label) recently signed. the Nahuel 
Jazz Quartet, no doubt the best 
of them all. 

Polish Government 

• Continued from pane 30 

They were also in Western Ger- 
many last year, and this year 
they have played in Italy, Swit- 
zerland and Jugoslavia. 

The Ptaszyn Wroblewski 
group was in Juan Les Pins, 
Paris and other European cities 
earlier this year. Krzysztof 
Komeda has toured Scandinavia. 
Polish jazzmen play abroad 
more and more often. 

Students Blow 

Apart from the professional 
jazzmen there are many keen 
amateur musicians in Poland, 
particularly among the students. 
It is estimated that there are 
about 1,000 amateur jazz 
groups in this country and 
these fill the demand for live 
jazz in all areas. 

Recently, more and more re- 
cordings by top American' jazz 
groups have appeared in shops 
in Poland. Recordings on Blue 
Note are the latest to turn up.- 
There aren't as many of these 
disks as customers might like, 
but, as they say, "every little 
bit helps." 
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cut disks designed to catch the 
car and the buck of what is 
generally called the pop audi- 
ence. More and more of these 
artists, many of whom have been 
labeled jazz greats by the critics, 
are burning the midnight oil 
looking for just the right format 
to make their individual talents 
more acceptable to the pop audi- 
ence. 

According to these leading 
a.&r. people there are a num- 
ber of factors responsible. Prac- 
tically all agree that acceptance 
is the key word. 

Audience Matures 

Orrin Keepnews, Riverside re- 
cording director, spelled this out 
when he noted that today's rec- 
ord buyers seem ready to accept 
a jazz-oriented sound. "It's a 
maturity on the part of the 
pop audience," he said. "They 
seem to be ready to buy any- 
thing that appeals to them. As 
a result, jazz performers have to 
make fewer compensations for 
the tastes of the public. Rec- 
ord buyers are ready to purchase 
any kind of recording that has 
sound that appeals to them. The 
stigma of jazz on the pop mar- 
ket is disappearing as fast as the 
stigma of commercialism is dis- 
appearing among jazzmen," he 
said. 

Elliot Mazer, who is making 
jazz recordings for Cameo-Park- 
way these days, amplified Keep- 
news' remarks by noting that 
"the pop audience is familiar 
with the sound of jazz instru- 
mentation. Tenor sax, organ and 
guitar have long been the nu- 
cleus of rock and roll sound." 
Mazer also pointed to the fa- 
miliarity of the blues in its in- 
finite melodic variations as a 
point of musical accord. 
Artists Growing Up 

Maturity, too, on the part of 
jazz artsts has also been noted 
by the jazz producers. Creed 
Taylor, guiding force behind the 
Verve Records operation, says 
that musicians are no longer 
concerned with commercialism. 
If a recording project's theme or 
basic idea catches the musician's 
imagination he will work with 
the a.&r. man. "These men, 
Taylor says, "no longer concern 
themselves with critical limita- 



tions > imposed by journalists 
within the jazz fraternity. More 
and more of them are looking 
at the music business as a whole 
instead of their single segment 
of it." It is Taylor's opinion 
that jazzmen are becoming con- 
vinced that they have all the 
equipment necessary for suc- 
cess in the business and that 
they are more determined than 
ever to become involved in the 
pop end of the business. 

It is the opinion of all these 
a.&r. producers and many more 
that the change of climate 
among jazz musicians came 
about through audience accept- 
ance. They have, seen other men, 
players they all respect, make it 
big in the pop market while re- 
taining the basic qualities of 
their musicianship. 



When Italians 
See r Em Live 
They Buy 'Em 

By SAM'L STEIN MAN 
ROME — The firm nucleus of 
jazz clubs in some 40 Italian 
cities keeps open a steady mar- 
ket for the sale of jazz disks. 
But the flow is slow except when 
an American group makes a 
series of personal appearances, 
such as the recent visit of Can- 
nonball Adderley to the San 
Remo Jazz Festival. This visit 
gave impetus to the sale of his 
Riverside records distributed by 
Phonogram. 

One of the big items on this 
year's jazz market has been the 
four-disk leather album, "Jazz 
Sounds of the Twenties," issued 
by Columbia, featuring big 
bands, small bands, small groups 
and piano solos and blues sing- 
ers. RCA's current big item is 
"Two of a Kind," featuring 
Paul Desmond and Gerry Mulli- 
gan and "Al Hirt in New Or- 
leans." 

Louis Armstrong records are 
continually best sellers and there 



By KEN STEWART 

DUBLIN — Ten years ago. 
8,000 people attended Stan 
Kenton concerts at the Theater 
Royal and thousands more were 
turned away. Today, the Royal 
is demolished, leaving no com- 
parable alternative venue. Arm- 
strong, Basie, Herman, and 
others who have played here 
drew large crowds. But such 
visits are pitifully infrequent. 

Adrian Cronin, a television 
producer regarded as "Mr. 
Jazz" in Ireland, told Billboard: 
"Jazz doesn't seem to fit the 
Irish temperament. Not only is 
it far from being a dominant 
part of the scene, but it is ex- 
tremely unlikely that matters 
will improve. 

'Think Big 

"If things were done on a suf- 
ficiently large scale, perhaps the 
position might change. Concerts 
by leading figures would un- 
doubtedly do big business," said 
Cronin. 

Cronin runs the Blue Note 
Club, which has a membership 
of 300, about 60 of whom 
turn up for Tuesday sessions by 

are records available here on 
eight to 10 different labels cov- 
ering various periods. CBS, 
which is still new in the market, 
is building up its library, but it 
seems to have a sure winner in 
the two-volume "The Dave Bru- 
beck Quartet at Carnegie Hall." 

Cetra has issued a jazz series 
featuring various outstanding 
Italian groups. The set has been 
among top Italian sellers for 
several years. Galleria del Corso 
through Reprise has Duke El- 
lington who is doing well with 
"Afra Bosso" and the Chico 
Hamilton Quintet. The Modern 
Jazz Quartet, issued here by 
SAAR on Atlantic, is also usual- 
ly in Italy's top ranks, currently 
has "Lonely Woman" and "The 
Comedy." 

In most instances. Italian 
jazz enjoys only local sales. 
There is wider distribution, how- 
ever, when a combo appears on 
tour. Emphasis is generally on 
American jazz with some im- 
portations from France, Ger- 
many, Belgium and Great Brit- 
ain. Most recent imported addi- 
tion to libraries is Coral's 10- 
volume "Jazz Museum." 



ARCO'S COT THE JAZZ ACTION!! 

Top Artists/ Top Performances/ Top Sales 
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"SOUL MERCHANT" 

Sam Lazar 

Ar S o ;-714 



AHMAD JAMAL 

poln'cl-an'a 





"POIN'CTAN'A" 

Ahmad Jamal 

Argo =71» 



"THE MESSAGE" 

Illinois Jacquet 

ArfO -722 



"SIGNIFYIN' " 

Lou Donaldson 

Arg* '724 



N*w Release 



CHESS 

PRODUCING CORP. 



2120 S. Michigan 
Chicago 16, III. 




"BAREFOOT SUNDAY BLUES" 

Ramsay Lewis 



various Irish personnel. Recent- 
ly he directed what was the un- 
disputed event of the year. 
"Jazz in the Round," compris- 
ing modern and traditional con- 
certs featuring local stars. It 
was staged at the Intercontinen- 
tal Hotel in association with 
the Dublin Theater Festival. 
For the Record 

On record, the Dutch Swing 
College Band, Dave Brubeck, 
Cannonball Adderley, Ella Fitz- 
gerald, Mel Torme, Kenny Ball, 
Chris Barber and Acker Bilk 
are among those in constant de- 
mand. Top albums include "Jazz 
Samba," "The Incredible Jazz 
Guitar of Wes Montgomery," 
"My Fair Lady," Shelley Manne 
'Time Out," by Dave Brubeck, 
and LP's titled "The Best of 
Ball," "Barber" and "Bilk." 

Lately, and Irish segment in- 
cluding an original composition, 
"Cuchulainn's Lament," was ac- 
cepted by the European Broad- 
casting Union and is expected 
to be used in a 45-minute pro- 
gram for screening in 40 coun- 
tries. 

Telefis Eireann is currently 
"Jazz Scene, U. S. A.," and Ra- 
dio Eireann uses Ian Henry, the 
Jazz Heralds, Louis Stewart 
Quartet, Rory McGuinness, 
Rock Fox, Jack Daly, the Eb- 
lana Jazz Band, Noel Kelehan 
(now studying in the U. S.) and 
other local notables whenever 
possible. 

Received Sponsor 

One of the biggest break- 
throughs in jazz broadcasting 
was made in 1960, when a com- 
mercial concern began sponsor- 
ing a weekly program that at- 
tracted a large audience. 

To most Irish collectors, jazz 
means "Midnight in Moscow," 
"Take Five" and similarly com- 
mercialized pieces. 

The best way to bring about 
an increased following for in- 
depth jazz seems to be via well- 
publicized regular concerts by 
the biggest British and American 
names. And the prospects of 
that happening are very slim 
indeed. 



Puerto Rico Jazz 

• Continued from page 28 

of professionals and aficionados 
that meet regularly for concerts 
and sessions. The Jazz Work- 
shop of Charlie Rodriguez (sax) 
and Dave Wells (trombone, 
French horn, etc.) is the biggest 
of these groups and they give 
a monthly concert. 

In the record sales picture 
there are four stores that cater 
to the jazz crowd: Martinez Vela 
(Sigfrido Gonzalez, salesman), 
Casa Victor (Ramon Ortiz), Ma- 
fias Photo (Carmelo Maldonado) 
and Balseiro Records (Toco Bal- 
seiro). I mention these salesmen 
because each one of them, a 
jazz buff, has his own following 
and all of them have been very 
instrumental in the increased 
sales of jazz records in this mar- 
ket. 

On one thing they agree, rec- 
ord buyers here prefer the solo- 
ists and small groups to the big 
bands. Albums by sax-men and 
drummers lead the sales by a big 
margin. 

Top sellers in albums are: 
"Tenor Saxes, and Alto Saxes," 
by various artists on Verve; Co- 
lumbia's Dave Brubeck; "Night 
and Day," by Charlie Parker, 
Verve, and most of the Pete 
Fountain albums on Coral. 

Jazz night clubs are starting 
to flourish and if Puerto Rico 
continues to draw tourists as in 
the past few years, these small 
clubs should become very per- 
manent part of the San Juan 
night life. 



Yanks Dominate British Jazz 



By CHRIS HXTCHIN'S 

LONDON — The state of the 
jazz market in Britain is very 
much dependent on American 
material — this applies to artists 
in person as well as records. 
As far as concerts are con- 
cerned, local talent is rarely fea- 
tured and with the traditional 
jazz boom of 1961 and 1962 
fading away, records by British 
jazz artists are figuring less and 
less in the big selling lists. 

Philips Records has the edge 
on the jazz market with all the 
big names on the CBS catalog 
and the great potential that the 
Riverside label offers to the mar- 
ket here. 

Lead the Pack 

Biggest selling artists on di'ik 
are Dave Brubeck, Erroll Gar- 
ner, Duke Ellington, Count Easie 
and our own trad men: Kenny 
Ball, Acket Bilk and Chn, Bar- 
ber. Local moderns fortunate 
enough u share in die market 
are Johnny Danlc worth, his wife 
Cleo Laine and Tubby Hayes. 

For five years Bru beck's 
'Time Out" album has remained 
in the top sales bracket to make 
it a platter that wjj] go down in 
the annals of jazz history. Other 
top LP's in the field in Britain 
include Miles Davis' "Porgy and 
Bess," Stan Getz and Charlie 
Byrd's "Jazz Samba," Erroll 
Garner's "dose Up in Swing" 
and a local one on Pye which is 
currently up with the top pop 
albums. "Kenny Ball's Golden 
Hits." 

At least two British bands 
woo international status after 
coming to the fore in the home 
trod boom — Bilk ami Ball, fol- 
lowing Barber who had already 
achieved world recognition with 
bis hit, "Petite Fleur." 

All have toured America and 
are act for further visits to 
various parts of the world. At 
the end of September Ball and 
his band flew to the U. S. for 
concerns then on to New Zea- 
land, Australia and the Far East 



A Latin Touch 
In Hong Kong 

By CARL MY ATT 

There has been a very slight 
increase in jazz sales this year 
though dealers don't seem to be 
able to pinpoint any particular 
reason for it- Musicians such 
as Dave Brubeck, Miles Davis. 
George Shearing, Chris Barber 
and Acker Bilk retain their pop- 
ularity, and their records sell 
steadily tho not spectacularly. 

Top selling jazz LP>, include 
Dave Brubeck's "Time Out," 
Miles Davis* "Jazz Track" and 
"Miles Davis at Carnegie Hall," 
Acker Bilk's "Stranger on the 
Shore," George Shearing's 
"Black Vdvet," Paul Desmond 
and Gerry Mulligan's "Two of 
a Kind" and Sonny Rollins' 
The Bridge." 

Jaz? is played extensively in 
the -night clubs, where Fillipino 
musicians are heavily influenced 
by what is going on in the States. 
The night club trend, however, 
is for Latin jazz and the combos 
that operate here — there is only 
one big band in town — have de- 
veloped fine sounds. 

There has been a dearth in 
jazz concerts ever since the jazz 
club here faded out of existence. 
Among the European population 
of Hong Kong, however, the 
leanings are toward traditional 
and New Orleans-style jazz 
rather than toward the modern 
sounds. The Chinese fans who 
dig jazz, however, go for the 
Latin rhythms, hence the popu- 
larity of the Tito Puente orches- 
tra, which gave a concert here 
last year en route to Japan. 



before returning to Britain in 
November. Bilk undertakes two 
tours of Germany next month 
and is being lined up for a six- 
week stint in Las Vegas early in 
the new year. 

American Role 
American artists rule the Brit- 
ish concert business with sell- 
out tours that command a $3 .SO 
top price seat — more than twice 
as much as the top for a pop 



bill with several big chart names 
Sarah Vaughan and Count Basie 
arc touring currently; Erroll 
Gamer returns in October, and 
Duke Ellington and Dave Bru- 
beck are set for returns. 

Jazz dubs are much more 
limited, with only a handful 
thriving throughout the coun- 
try. Ronnie Scott's in London 
does best business, although it 
is only excellent when Scott 



has managed to secure an 
American attraction such as 
Roland Kirk — his latest booking. 

Jazz record sales here are 
pretty steady with an increase in 
the modern market compensat- 
ing for the decline in the trad 
boom. It looks as though the 
market is going back almost en- 
tirely to the Americans — quite 
the opposite of what is currentl y 
happening in the pop field. 



Slide Into Gateway 

PITTSBURGH — Gateway 
Records, headed by Bob 
Schachner, is determined to 
give this city an enviable reputa- 
tion in the jazz field. His label 
has just added Slide Hampton, 
former Epic and Atlantic trom- 
bone star, to its roster as well 
as the Charles Bell Quartet, 
through courtesy of Atlantic. 
Bell has also waxed for Colum- 
bia. They join such other Gate- 
way stars as Harold Betters, 
Jon Walton, Walt Harper and 
Norman Charles. 
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ONE OF MINE by Jimmy McCrifi 
Sue IP 1013 [Ml; ST 1013 (S) 



P0INCIANA by Ahmad Jamal 

Argo IP 7I« (Ml! ST 719 (S) 



9 MILES %- 
DAVIS 7 



8TEP8 
TO 

HEAVEN 



SEVEN STEPS TO HEAVEN by Miles Davis 

Columbia CL 2051 (M); CS 8851 (S) 
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Touch Talk /iHicnr 



SILVER'S SERENADE by The Horace Silver THE DAVE BRUBECK QUARTET AT CARNEGIE TOUGH TALK by The Jari Crusaders 

Quintet HALL by The Dave Brubeck Quartet Pacific Jail LP 68 W ST 68 (S) 

Blue Note 4131 (M); 84131 (S) Columbia C2L 26 (M); C2S 626 (S) 



TOP 



ARTISTS TOP 



LABELS TOP 



PERFORMANCES 



aterial 



NITED 

k RTISTS 



PRESENTS 




HERE IT IS! AIL MEW! 

The most saleable NEW product we've ever 
presented . . . moneymakers for every taste . . . 
UNITED ARTISTS RECORDS is sizzling and 
will continue its hot position in the charts 
with these great NEW albums! 




Fen-ante & Telcher 

Concert For Lovers 
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City Guy Goes Country 
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Twisting & Shouting 
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Dakota Staton 

Live and Swinging 



Garnet Mfmms 

Cry Baby and Other Hits 
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The Great Motion Pictures 

Original Sound Tracks & Scores 
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BLOWIN IN THE WIND 



George Jones and 
Melba Montgomery 



Everybody Monkey 
Sonny & The Eagles 
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COME OH AND LOVE ME • UNIT »0U« I0VE 
COME CO WITH ME • HEAVEN AND PARADISE 
WHI1E I BREAM • • ON BANDSTAND 
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Golden Treasure Chest 

Brook Benton, Neil Sedaka, others 
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TVLEROYHOLMES 
SINGERS 



14 Big Hits With 
LeRoy Holmes Singers 
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Golden Souvenirs 

Pitney, Mimms, others 
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Folktown 
Tommy & Sandy 



Tito Rodriguez in 
Puerto Azul. Venezuela 



The Best of 
Al Caiola 



Billy May • Sammy Davis Jr. 
Original Score "Johnny Cool" 



FIVE BRAND NEW FAST SELLING TALE SPINNERS... 99 c 
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The Mikado 
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Don Quixote 



Davy Crockett 



The Old Testament 

part one 
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WORLD PREMIERE 

PACIFIC'S CINERAMA 

LOS ANGELES, CALIF. 
NOVEMBER 7th, 1« 




&d J Th e MOST dazzling original motion picture score 
of the MOST star-studded, the MOST spectacular film 

of all time— a chart topper to end all chart toppers! 

THE ALBUM OF THE DECADE! 




TRULY the Proudest Name in Entertainment 
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Pop LP Spotlights ore those 
albums with sufficient sales 
potential, in the opinion of 
Billboard s Review Panel, to 
achieve a listing on Bill- 
board's Top IP's charts. Spot- 
light winners in other cate- 
gories are selected on the 
bar-IS of their potential to 
become top idlers in their 
respective areas. 



POP SPOTLIGHT 
SURFER GIRL 



Boys. Capital T 1981 
(At); ST 1981 (S) 
The Beech Bjys htve maintained their hit 
pace of late with a slick, two-sider hit, 
in "Little Otuce Coupe" and "Surfer Girl." 
Both are included here plus ■ flock of 
new lidM. many of which have strong hit 
single potential as well. Titles include 
"SoutS Bay Surfer," "The Rocking Surfer," 
"Our Car Club" and "Boogie Woodia. ' 
Slick wax that can go. 
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POP SPOTLIGHT 
MAKE THE WORLD GO AWAY 
Timi YurO- Liberty IIP 3319 

(M); 1ST 7319 fS) 
The young thrush with the bag voice has 
returned to hitdom of late with the pow e r- 
packed country-based song, "Mace the 
World Go Away," by Hank Cochran. Hart 
she takes good runes from other country 
cleffers ana gives them her own stamp. 
These include "Permanent ty Lor<e*y," by 
Willie Helton; "A Legend in My Time," 
by Don Gibson, and "I Walk the line," by 
Johnny Cash. Pine wax. 



POP SPOTLIGHT 
TODAY'S HITS 



Various Artists 
"hillos PHLP 4004 (M) 
Potent package from Philips tabti has a 
string of big ones on it, many of them 
recent smashes. The Crystals are rep- 
resented in part by "Then He Kissed Mt" 
and "Da Doo Ron Ron"; Bob B. Scxx with 
"Zip-e-Oee-Doo-Der-" and "Not Too Young 
to Get Married." and the Ronettes and 
Oarlene Love are also here with their hits. 
Strong package. 



0 DAY'S HITS 




,*T\ POP SPOTLIGHT 
TSsTf SONGS FOR A CAMPUS 
T PARTY 

Tho Four Praps. Capitol 1976 

(Mi. ST 1974 (S) 
The Four Preps |oin the "sing the hits" 
crowd for a fine album The arrangements 
are sharp and bright and capture the 
fcrel and some cf the sound of the original 
hits while adding their own individual 
voicing. Arrangements are by Lincoln Mayor 
ga. Some o' the titles are "So Much in 
Love," "Detroit City," "Sukiyaki," "Losing 
You," "I love You I* 
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Jg* POP SPOTLIGHT 
V&J ELIZABETH TAYLOR IN 
? LONDON 

Original Television Sound 
track. Colpix CP 459 (M) 
V, t[ than the usual soundtrack treatment 

it offered in this exciting album of origi- 
nal music composed for a television special 
viewed in this country October 6. In addi- 
tion to the sensual, moody score by John 
Barry (who wrote the track for "Dr. Ho" 
and ' 'The L-Srvaped Rooml Hi reel tes on 
several of the trecM. Should have strong 
impact on the heeis of the airing. 



(Men Hits 
12 MILUON PLUS SELLERS! 



POP SPOTLIGHT 
GOLDEN H1TS-VOL. 1 

Various Artists. RCA Victor 
LPM 7774 m ■ ■ LSP 2774 (S) 



Here's e great memory lane package from 
Victor. Such huge hits of the past 25 
years as Tommy Dorsey's "Marie" and 
"Stardust," Artie Shaw's "Begin the Be- 
guine," "Dey-0" by Belafonte and "Prisone* 
of Love" by Perry Come are included A 
standout set that could score. 




J£l pop spotlight 

htt motion picture 

T THEMES 

Various Artists. Memory MG 
20810 fM); St 60810 .5 
A variety of Mercury's top recordlrtg talcit 
perform some o' the more familiar movie 
themes here Vocalists Brook Benton ("Walk 
on the Wild Side"}, Shirley Horn "Th* 
Srond Time Around") and Billy Eckstlne 
"Tic Eeodus Song") are pitted against 
imtrvrnentet big shots CHbenoff, Cogel, 
De-nd Carro' and Dick Cantimv Good easy 
listming 



POP SPOTLIGHT 
ROCKIN* THE BOAT 

Jimmy Smith 
Blue Not* 4141 (M) 

One of the swtnglngest organ men around, 
Jimmy Smith turns on the heat on this 
fine collection of seven tracks. Some are 
on the long side, up to seven minutes, and 
considerably longer than some of his single 
record hits, but iocks will still find plenty 
o' spinnable secjs Titles include "Trust in 
Me," "When My Droarn Beat Comes Home" 
and a fine reading of "Jujt a Closer Walk 
With Thee." 
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POP SPOTLIGHT 

FREDDY CANNON STEPS OUT 

Swan LPS 511 (M) 



Here's the rockin' Freddy Cannon with a 
ftn» collection of itanceeble sides, any of 
which can get to the teeners fast. A ae- 
ccnt hit, "Broadway." is inducted, along 
wth such swingirg items as "Everybody 
Monkey," Do Wb/,t the Hippies Do." "tor* 
tnd Roll Record" and "Come On and tove 
Me." Freddy should do a tot of business 
with this one. 
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POP SPOTLIGHT 
ELLA AND BASRB 

Ella Fitzgerald & Count Basic. 
Verve V 4061 (M); V6-4061 (S) 
The Count has two albums on the "Top 
IP" chart currently, "The First Lady of 
Song" H top drawer on or off the chart. 
The twt together, plus such tunes as 
"HcneysuLkie Rose," "Them There Eyes" 
and "I'm Beginning to See the Light" and 
other great standards are bound to ere a ft 
much ext.ite;nent at th* retail level to say 
nothing of 'he radio stations across the 
nation. 



VJY POP SPOTLIGHT 
Tgi?j GRAND TOUR 

* Norman Luboff Choir 

RCA Victor LPM 2521 (M),- 

LSP 2521 (5 
The Lvboff Choir recorded this newest LP 
m England, aided smartly by a big, lush 
ork sound. The "Grand Tour" idea is car- 
ried out by tunes Identified with diHerent 
nations -such at "Happy Wanderer" (Ger- 
many),- "Little Kong Kwela" (South Africa); 
"The Three Sells" (France], and "Meadow- 
land" (Russia j among others. A package 
tailored well for spins and sales. 



P OP SPOTLIGHT 
BACHELORS' PARADISE 
Ann Morgrot. RCA Victor LPM 
2659 <M:. ISP 2659 [S 
Here's the gal's fourth album ant! ifs * 
gasser ft r the few. As Hank levir.e says 
in his brief liner notes, "She's got my tub* 
rate going," and that figures to be the 
marked effect on most male listeners. And 
she's picked her ma 'oriel with this in 
mind. Included are "Let Me Entertei" 
You," "I Wanna Be a Lover," "Call Me 
Dating," etc. Slfck wax with a great cover 
shot of the ster. 



JAZZ SPOTLIGHT 

CHRIS CONNOR AT THE 
VILLAGE GATE 

FM LP 300 



Although the FM label is a new one to 
record buyers. Chris Connor certainly K 
not. The LP is split into two shows . . . 
side 1, the u p-tempo "The Eerty Snow" 
.md Side 2. the sou Hull "The Late Show " 
Vo manor what show yw listen to first. 
Miss Connor is there amir. at as full as life. 
Tnv entire performance ha; an Intimacy and 
vibrance that should he highly popular. 



JA J-Z SPOTLIGHT 
THE GREATEST ' 
JAZZ 9-lf) 
Various Artists. Varwe PK 2-3 
f Mi. PIS 3-3 (S) 
There's ncme value eajaaety so Ihct oxcrt- 
ing. thrs 11 
catalog The n 
Basic. Gillespie 

Hawkins, Tatswo, Rollun. Kerr 
ing. Mam and marry aftwets. 
fact tbar> much of the material is of an 
earlier vintage. It's still I 
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Sarah Voughan. Mercury MG 
20831 (M); SR 60831 (S) 
Sarah Vaughjn is really swinging on this 
album. As with most improvisers she Is 
at her belt m front of a live audience. 
This album, cut al the famous T i vo I i in 
Copenhagen, is a must for Sassy's fans. 
There is radiation on both sides of the 
footlights, ss she lays into such standards 
as "Won't You Come Home Bill Bailey," 
"Lover Men" end "Misty," Also, she offers 
a long version of "Sassy's Blues." 



MARIA CALL AS IN PARIS 

Angel FS 36147 (M); S 36147 
(S) 

Callas has a whole cult of fans who await 
her every release-but this one in par- 
ticular. It is the follow-up to her highly 
successful first album of arias from French 
opera. On this disk Callas is in excellent 
form, particularly In her Interpretation. 
Her voice is a bit wobbily in the upper 
reaches, but her middle register is firm. 
Particularly effective is "Adieu, Notre Petite 
Table," from Massenet's "Manon " 



SHOSTAKOVICH: SYMPHONY 
NO. 5 r OP. 47 

Czech Philharmonic Orchestra 

(Ancori) 

Parliament PLP (S)j 168 S 
Of the 11 Shostakovich symphonies, the Fifth 
is undoubtedly the best known and loved. 
Its sheer romantic nature, spilling over wlfh 
passion, has tremendous appeal. This low- 
priced addition to the catalog should be 
a welcome one. 



VIVA VALDEZ 



Alfredito Valdez 

Tico LP 1095 (M)j SLP 0195 (S) 

F>ne romping sound of Latin band here 
that should get a lot of listener attention 
in normal Spanish-American neighborhoods. 
Of special interest is an "El Watusi" sound* 
ing track, "Paso Comban." Best Track: 
"Paso Comban" (Ediciones Walkirie, BMI) 
(2:34). 




Tito Puenla 

Tico LP 1093 (M); SIP 1093 (S) 

Hard-hitting Latin-American package from 
the Puente band here. The LP has a variety 
of rhythms (including something called 
"Wobble Goes latin") and the big band 
side should sell welt in Latin-American 
neighborhoods. 
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NEW ALBUM AROUND! 
FROM COLUMBIA RECORDS 
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(continued) 




SPECIAL MERIT PICKS 



Special Merit Picks are new releases of outitinding merit which deierve exposure end which 
could have commercial success within their respective categories of music. 



POP SPECIAL MERIT 



LENA LIKE LATIN , 

Una Horn*. Charter CLM 106 (M) 

Here hi Leu Home's -flat album in quite 
t spell and It could help- put this mod- 
erately new dlskery on Hie map. The gal 
remains an exciting -artist, this time depend- 
ing largely on Letlnlzed arrangements for 
her Dockings on such familiar items as 
"From This Moment On," "Night and Day," 
"Old Devil Moon," "Falling In Love With 
Love," etc. Set was conducted by the 
singer's husband, tennle Hayton, with solid 
arrangements by Shorty Rogers. 



U\ POP SPECIAL MERIT 



12 STRING GUITAR . 

Billy Strang*. Crweendo GNP 94 (M) 

The 12-strlng guitar has enjoyed a mam- 
moth resurgence In recent months, par- 
ticularly since "Walk Right In," by the 
Rooftop Singers, and here's one of tho 
better irtlsons of tho Instrument, Billy 
Strange, doing a flock of the big recant 
folk-styled hits, including "Walk Right In," 
plus Green Green," "Wildwood Flower," 
"Wabash Caononba 1 1," "Blowin' in the 
Wind" and others- A slick instrumental 
set that also focuises some attention on 
the five-string .banjo. 



W POP SPECIAL MERIT 



LATIN GOLDEN OLDIES FOR DANCING 

Various A/tiits. Tieo LP 1097 

This can develop some action for several 
reasons: First, it contains' the recent Latin- 
based hit bv Ray Barrerto, "El Watmi," 
secondly, it has- a lot of strong, danceable 
sides by relatively important names like * 
Tito Puente and Mechlto. "Twist Changa," 
"Temptation," "la Cumparsita" and "Piatio- 
Merengue" are 'among those included. 



S) POP SPECIAL MERIT 



MOONLIGHT IN VERMONT 

Johnny Smith & Sfon Gatz 
Roo.e LP 2351 (M); SLP 2251 (S) 

Pop buyers interested in building a catalog 
of Getz material, afttr his recent bosse 
novs popularity, will want to add this, one 
of his better commercial '-efforts . to their 
libraries. The album, a reissue of material 
that has appeared in -78 single as well as 
LP form before, contains the title tune, 
one of Stan and Johnny's biggest Items, as 
well as other lush and singing stuff. Some 
other superb tenor men like Zoot Sims and 
Paul Quinecnetta are also Included. 



R5*\ POP SPECIAL MERIT 



CUGI'S COCKTAILS 

Xovi.tr Cugot 4. His Ork • 
Marcury MG 20832 (M); SR 60832 (S) 

Cugi runs the gamut from "Cuba Libra" 
(guaracha) to a "Singapore Sling" (rhumba) 
with tasty stops along the way to mambo, 
bossa, cha-cha, and so on. Cugi's Latin 
rhythm has long been a favorite among 
those who love to dance or just dream of 
far-away places. Best Tracks: "Manhattan" 
and "Blues Champagne." 



ALBUM 
REVIEW 
POLICY 

Every album sent to Billboard 
for review is heord by Bill- 
board's Review Panel, and 
its sales potential is rated 
within its category of music. 
Pull reviews are presented 
for Spotlight Picks or Special 
Merit Picks, and all other 
LP's are listed under their 
respective categories. 



rSI POP SPECIAL" MERIT 



THIS ONE'S FOR ME 

Damito Jo 

Mercury MG 20818 (M); SR 608 T 8 (S) 

There's the element of the unexpected in 
this album. Damito Jo forsakes her belt- 
ing bravado - for a bluesy easygoing- ap- 
proach to great old standards like "I'll Be 
Around," "Besame Mucho" and "I'm a Fool 
to Want You." Damita Jo, who has had 
a few hot single sailers in the past, will 
be sought out again by her many fans. 
There's - relaxed swingin', too, on "June 
Night" and "A Good Man .Is Hard to Find." - 
Best Track: "I'll Be Around" and "A Good 
Man," etc. 



POP SPECIAL MERIT 



Sarah Vaughan 

Roulette 52100 (M); SR 52100 (S) 

The velvety tones and ethefial phrasing of 
Sarah Vaughn are applied to 12 beautiful . 
ballads. The orchestra and arrangements 
of Marty Manning do much justice to Sarah's 
tender treatment of "Star Eyas," "Dont 
Go To Strangers," "I'll Never Be the ■ 
Same," "Call Me Irresponsible," "As Long 
as He Needs Me" and others. Best Track: 
"As Long as She Needs Me." 



ea» J CLASSICAL SPECIAL MERIT 



DVORAK: SYMPHONIC POEMS 

Czech Philharmonic Orchestra 
(Chalabola). Ania ALS 7201 (S) 

Three symphonic poems by AntonJn Dvorak: 
"The Water Sprite," "The Midday Witch" 
and "Hussite Overture" are performed with 
»al and feeling by the Ciecn Philharmonic 
Orchestra. Many should find the oppor- 
tunity of hearing two neglected master- 
works of Dvorak, plus the dynamic "Water 
Sprite" as performed herein, most reward' 
ing. Stereo reproduction it above average. 



3*1 CLASSICAL SPECIAL MERIT 



ARIAS FROM SPANISH OPERETTAS 

Alfredo Kraus. Columbia EX 5105 

This Is the first solo album by the Spanish- 
bom tenor. Kraus has rapidly grown In 
reputation as an operatic tenor, having per- 
formed at the leading European opera 
houses opposite such prominent divas as 
Callas. He was selected to perform on the 
recent Angel release of "Cosi Fan Tutte." 
He made his American debut last year at 
Chicago's Lyric Opera. His attention In this 
album Is focussed on arias from Spanish 
operettas and larzualas.- He has* a flexible 
voice and intonation and interpretations 
are sensitive and appealing. 



saTl COMEDY SPECIAL MERIT 



JERRY STILLER ft ANNE MEARA 

Verve V 15038 

This performance by Stiller and Meara was 
recorded live at the hungry i in San Fran- 
cisco. Anne carries most of the material, 
which is drawn from various human situa- 
tions, topical end otherwise. What happens 
when a fella dials the "Wrong Number," a 
husband and wife "After Dinner Argument" 
and a funny lampoon on a pair from the 
Bronx who have different ideas about cul- 
ture, named "Hershey and Harriet," are 
typical. There Is a slight resemblance in 
style to Nichols and May. 



FOUR-STAR AlBUMS 

The fear-fter rating is awarded new 
atbents with sufficient commercial po- 
tential la their respective cetegorlei te 
merit being stacked by mast dealers, 
ene-steps and rack robbers hand (leg 
that category. 



POPULAR 



THE BIG 3 
FM LP 3t7 

THE BEST OF RUSS MORGAN 
Fverert 5221 (M); 1111 (S) 

WHEN A BOY FALLS IN LOVE 
Met Carter. Dertrr LFM 702 

RAGTIME U. S. A. 
Ralph Samoa 

Roulette R 25232 (M)J SR 2SJ3J IS) 



* NATIONAL BREAKOUTS 

GOLDEN FOLK SONG HITS, 
VOLUME 2. 

Johnny Mann Singer,, liberty LRP 3296 (M); LSI 
7Wi (S) 

FOR YOU 

Soger Williams. Kapp KL 1336 (M); JCS 3336 IS) 

IN PERSON 

Chubby Checker, Parkway P 7026 (M); (No Slereo! 

I AM THE GREATEST 

Cattiut Clay. Columbia CL 2093 (M)t CS 8193 <$) 

SURFER GIRL 

Beach Boy*. Capitol T 1981 (M); ST 1961 (S). 

* NEW ACTION LP's 



These new albums, not yet on Billboard's Top LP's Chart, 
hive bean reported getting strong sales action by dealers 
in major markets*. 



SHANGRI-LA . . . 

Percy Faith & Hi. Ork, Columbia CL .2024 (M); CS 
8824 (Si 

CONCERT IN THE PARK . . . 

Saltan Pop. ' Arthur Fiedler. RCA Victor LM 2677 (M); 
ISC 2677-(S) 

MALA FEMMENA & CONNIE'S 
BIG HITS FROM ITALY . . . 

Connie Francir. MGM E 4161 (M); SC 4161 (S) 

TODAY'S BEST-SOUNDS OF THE 
GREAT BANDS, VOL 7 . . . 

Glen Gray & the Ccna Lama Ork, Capitol T 1 938 (M); 
ST 1938 (S) . 

5REAT MARCH TO FREEDOM . . . 

Hot. Martin lufhor King, Gordy 906 (M)t (No Stereo; 

BACH'S GREATEST HITS 

Creative Swingle Singer,, Philipl PHM 200-097 (M)t 
PHS 600 097 (S) 



THE ROBERT De CORMIER FOLK 
SINGERS . . . 

Command RS S33 (Mb RS 8S3 SO (S) 

LAUGHING ON THE OUTSIDE . . . 

Aretho Franklin,' Columbia CI 2079 (M)t CS 8879 (S) 

BLUE BASH ... 

Kenny Burrell & Jimmy Smith, .Verve V 8353 (M)i 
V6-8S53 (S) 

HYMN SING ALONG WITH 
MITCH . . . 

Mitch Miliar t the Gang, Columbia CL 2063 (ML, 
CS 8863 (SV 

DETROIT CITY & OTHER HITS BY 
BOBBY BARE . . . 

RCA Victor LPM 3776 W), ISP 2776 (5) 

I WROTE A SONG . . . 

Don Gibeort, RCA Victor LPM 2702 (M), LSP 2702 (S) 

1963-THE YEAR'S MOST POPULAR 
THEMES . . . 

Enoch Light & Hit Ork. Command RS 854 (MH- RS 
854 S3 (S) 

3 GREAT PIANOS . . . 

Fran k i e Carh>,' Floyd Cramer, Peter Nora, RCA Victor 
LPM 2721 (M), LSP 2721 (S) 

GOLDEN HITS . . . 

Chubby Cheek.,/ Bobby .Ryde II. Cameo C 1063 (M)) 
(No Stare)*) 

BUD & TRAVIS NATURALLY . . . 

liberty LRP 3295 (M)t LST 7295 (S) 

CHASING A DREAM ... 

Bill Puri.ll, Columbia CL 2077 (Ml; CS 8877 (S) 

GOLDEN HITS . . . 

Tho Orlani/Tho Oav.ll., Cameo C 1067 (Mi; (No 
Stereo) 

WE GATHER TOGETHER . . . 

Tennoiloo Ernie Ford/San - Quonfin Priion Choir, 
CopHol T 1937 (M); ST 1937 (S) 

BEAT THAT DRUM . . . 

Sandy Nelion, Imporial LP 9237 (M); LP 12237 IS) 



Cr'ST LA VIE 
Pearl Bailey 

Roulette R 15212 (M); SR 23121 (5) 
Starrer stralztit 

Best Track; "San Francisco" 

THE BARRY SISTERS DM 
ISRAEL RECORDED LIVE 

Roulette R 15198 (M); SR 151M (S) 



Jan 



BRAHMS: SYMPHONY NO. 1 • 
Czech Philharmonic Orcbestro (Aaccrt) ' 
Parliament PI P (S); 172 (SI 

THE ART OF ROBERT 
GOLDSAND (2-11") 
DeHo DS 61M 

CHERUBINI: REQUIEM IN 

D MINOR 

Czech PhUhareaorik Chorus 

6) Orchestra. Dentschc Gramrnophon 

LPM 18 7»5 (M); SLPM 13* 795 <S) 



LOW PRICE CUSSKAL 

SCHUBERT: SYMPHONY NO 9 
"THE GREAT" 

Czech Philharmonic OnaVasbra 

IKonwttaciarr) 

Parliament PI P IS) 173 (S) ' 



HARRY DIAL AND HIS 
BLUS1CUNS 
Yoraakrre DC 71M3 

THE GREAT REUNION 

Funis Annslrtinr. A Darke FLilnrton 
Roalerte ■ 511(3 (Ml; SR 5218} (S) 

BASIE IN SWEDEN 
Couat Rack 

Roulette R S2099 (Ml; SR 320*9 (S) 

STITT IN ORBIT 
Sonny Stltt 

Room LP 1151 (M)l SLP 2151 <S) 

MESSAGE FROM MAYNARD 
Maynard Frraasoei 
Roulette R 51181 (M); SR 51181 (S) 



INTERNATIONAL 



CLASSICAL 



PROKOVIEV; ALEXANDER NEVSKI 
Vara Sotakupoeat Czech S rater* Choir. 

Czech Philharmonic Orchestra ( Anccrl ) 
Artta ALS 7K1 IS) 

BARBER — DELIUS: VIOLIN 
CONCERT! 
Robert Carle 

Westminster XWN 19045 (M)t 
WST L7845 (S) 

BELA BARTOK 
Various Artlctl 

Artta ALS 7199 (S) 

DVORAK, PIANO CONCERTO 
Rudolf Flrkutay 
Wejrmimler XWN 19844 (Mil 
WST L7944 (S) 



RENDEZVOUS IN ARMENIA 
Georre Mfnfichlan 
Roulette R 15138 (M)l SR 25138 (S) 

RENDEZVOUS IN GREECE 
Goroldas Band 

Roulette R 25229 (M)s SR 25229 IS) 

RENDEZVOUS IN ISTANBUL 
Goroldas Band 

Roulette R 15118 (M)s SR 15118 (S) 

LATIN AMERICAN 

MACHTTO TREMENDO CUMBANI! 
Tier, LP 1694 (M); SLP 18*4 (S) 

RAY BARRETTO ON FIRE AGAIN 
Tiro LP 1896 (Mil SLP 1896 (S) 

QU1NDEMBOAFRO MAGIC 
Arsaado Rodriguez 
Epic LN 24072 IM)t BN 26872 (S) 



THREE-STAR ALBUMS 

The thrii-ir*f ratltrf taiicelti im ter- 
ete polcnf ill within tich r ecord'i 

•emit tttetery. 



SPOKEN WORD 



THE MARCH ON WASHINGTON 
Ralph Cooper 
Mr. Maestro 1*00 (Ml 



POLKA 



OLD COUNTRY POLKAS ft 
WALTZES 

Kenny Bau •% Hb Polka Poppers 

RooJctt* R 15213 (M); SR 25213 (S) 



CUBICAL 

DVORAK: SYMPHONIC POEMS 

Ctech Philharmonic orchestra {Chala- 
baia). Artia ALS 7200 (6) 

VON VYBBERi SYMPHONY HO. l; SYM- 
PHONY NO. t 

Lausanne Chamber Orchestra (Desar- 

lens). Westminster XWN 19034 (M); 
WST 17034 (S) 



LATIN AMUIUN 



IMTERNATIOMAL 

THI OYPSIIS All PL AY I NO 

Sandor Ensemble of Budapest. 

Westminster XWN 19021 (M); WST 
17011 (S) 



LOW NICE CHILDREN'S 

ALL ABOUT THE SEASONS 

Robert Douglas, Children*! Hour Ork 
A Slnxrera. Vocation VL 3721 (M); 
VL 73721 (S) 



LOW PIKE CLASSICAL 

LISZT: SYMPHONIC POEMS 

Slovak Philharmonic Orchestra (Bai- 
ter). Parliament PLP (S); 171 (S) 

BEETHOVEN: VIOLIN CONCERTO 
Josef Suk: C-feeh. Philharmonic Orches- 
tra (Konwltaehny). Parliament PLP 

<S>; 169 (S) 



Cop 



Look what Capitol started: Hot Rod Music. 
And this one's already sold 150,000! 




Now there are four more Capitol Hot 
Rod Music albums bound for the charts. And here's the 
promotion that's going to help you put them there! 



Capitol's Hot Rod Music is America's newest popular 
music craze! And everything you get in Capitol's Hot 
Rod Music promotion is designed to help you cash 
in on all that new popularity. There's a free 

dictionary of Hot Rod Jargon everyone will want. 
(And they'll have to come into your store to get their 
copy!) It was prepared by the editors of Hot Rod 
magazine, and it features photos of Capitol's Hot Rod 



Music stars! (Remember the traffic-building success 
of Capitol's Surfing Dictionary?) There's a big 

four-color album merchandiser that looks as much like 
a real hot rod as cardboard can ! There's a color- 

ful counter display to hold Capitol's Dictionary of Hot 
Rod Jargon! Your CRDC rep has all the news 

about this huge industry-leading promotion. And here 
are Capitol's four great new Hot Rod Music albums ! 



CHECKERED FLAG WC 




BIG 

SOUNDS OF THE DRAGS' 





■<S)T 2002 (S)T 2001 (S)T 1998 (S)T 1997 

Checkered Flag by Dick Dale The Big Sounds of the Drags, Little Deuce Coupe by the beach Hot Rod Rally was created (and 
highlights his new chart-bound recorded with the help of Hot Rod Boys features their hit of the will be promoted) by the Hot Rod 



single, The Scavenger! 



magazine, features all the authen- 
tic sounds of championship drag 
races, right down to the cheers of 
the fans and the voice of the track 
announcer! 



same name. 



magazine! That means 1,500,000 
hot rod fans will be hearing about 
this unique album that combines 
wild music with authentic sounds 
of real drag racing. 



See your CRDC rep for special terms on 
these new albums (Including Shut Down)! 




40 BILLBOARD 



OCTOBER 12, 1963 




BRITAIN 

(CoarlOT New Musical F.spress, London) 
•Denotes local origin 



SHE LOVES YOU— •Beatles 
(Parlophooe) — Northern 
Songs, Ltd. 

DO YOU LOVE ME — 

•Brian Pole and the 

Tremeloes (Decca)— 

Dominion Music 
ITS ALL IN THE GAME— 

•CUfl Richard (Columbia)— 

Blossom Music 
THEN HE KISSED ME — 

Crystals (London) — 17 Savile 

Row Music 
I WANT TO STAY HERE— 

Steve Lawrcnce-Eydie 

Gorme (CBS) — Aldon Music 
APPLEJACK— 'Jet Hsrrls- 

Tony Meehan (Decca) — 

Essex Music 
BAD TO ME— •Billy J. 

Kramer (Parlophooe)— 

Northern Songs, Ltd. 
JUST LIKE EDDIE— •Heinz 

(Decca) — Meridian Music 
IF I HAD A HAMMER— 

Trull Lopez (Reprise) — 

Essex Music 
SHINDIG — 'Shadows 

(Columbia)— Shadows- 
Belinda Music 
I'LL NEVER GET OVER 

YOU — •Johnny Kldd (HMV) 

— Leeds 
WISHING— Buddy Hotly 

(Coral)— Nor Va Jak Music 
BLUE BAYOU— Roy Orb-son 

(London) — Acuff-Rose Music 
YOU DONT HAVE TO BE A 

BABY TO CRY— 

•CaraveUes (Dccca-Ritz) — 

Frank Music 
I'M TELLIN' YOU NOW— 

•Freddie and the Dreamers 

(Columbia) — Feldman 

Music 

MEAN WOMAN BLUES— 
Roy Orbison (London) — 
Belinda Music 

AINT GONNA KISS YA 
(EP) — 'Searchers (Pye) — 
Campbell, Cotmclly/BeHnda/ 
Ardmore A Beechwood 

THE FIRST TIME — •Adam 
Faith (Pssrlcsphoney— Freddie 



3 2 

4 11 
3 4 
6 10 



I • 

9 It 



12 17 
IJ — 



16 
17 



18 12 

20 26 

20 13 

22 30 

23 15 

24 21 
23 23 

26 27 

27 14 

27 — 

29 24 



STILL — 'Karl Denver (Decca) 

— Peter Maurice 
WHISPERING — •Bachelors 

(Decca) — Herman Darewski 

Music 

THE LEGION'S LAST 

PATROL — •Ken Thome 

(HMV) — Fiimusic 
HELLO LITTLE GIRL— 

•Fourmost (Par lo phone) — 

Northern Songs Ltd. 
DANCE ON— •Ksthy Klrtry 

(Decca)— Sydney Bron 
STILL — 'Ken Dodd 

(Columbia) — Peter Maurice 
HELLO MUDDUH, HELLO 

FADDUH — Allan Sherman 

(Warner Bros.) 

SEARCHTN' — * Hollies 

(Parlophooe)— Progressive 

Music 
WIPE OUT— Surfaras 

("London) — Ambassador- 

Pincus 

EVERYBODY— Tommy Roe 
(HMV) — Chappell Music 

I'M CONFESSIN'— 

•Frank Ificld (Columbia)— 

Francis Davy A Hunter 
BEATLES HITS (EP)— 
•Beat lea (Parlophooe) — 
Northern Songs Ltd./ 
Shapiro- Bernstein 



EIRE 



in) 



This Lata 
Week Week 

1 KISS ME QUICK — Brendan 
Bowyer (HMV)— West One 

6 SHE LOVES YOU — The 
Beatles (Parlophooe) — 
Northern Songs, Ltd. 

4 I WANT TO STAY HERE — 
Steve A Eydie (CBS) — Aldon 

2 ITS ALL IN THE GAME— 
Cliff Richard (Columbia)— 



3 LEGION'S LAST PATROL— 
Ken Thome (HMV) — 



7 KISS ME QUICK— Elvis 

Presley (RCA Victor)— West 
One 

— STILL— Karl Denver (Decca) 

— Peter Maurice 

3 BAD TO ME— Billy J. Kramer 
(Parlophooe) — Northern 
Songs, Ltd. 

— YOU DONT HAVE TO BE 

A BABY TO CRY — 
CaraveUes (Pocca-Ritz) — 
Frank Music 

9 DA DOO RON RON — 
Crystals (London) — 



FINLAND 

(Courtesy llta-Ssnomat) 

Two 
TUs Weeks 
Week Ago 

1 1 TANGO MERELLA — Tsisto 

Tammi (Decca) 

2 4 I WILL FOLLOW HIM — 

Little Peggy March (RCA) 

3 3 GREENBACK DOLLAR — 

Four Cats (Scandia) 

4 2 LUCKY LIPS — Cliff Richard 

(Columbia) 
3 3 CRYING IN THE WIND— 
Paul Anka (RCA) 

6 9 GREENBACK DOLLAR — The 

IfJhgston Trio (Capitol) 

7 6 BLAME IT ON THE BOSS A 

NOVA — Eydie Gorme (CBS) 

8 8 RUHTINAAN VIULU— Eino 

Gron (Decca) 

9 — THE WALLS HAVE EARS— 

Elvis Presley (RCA) 
10 7 DEVIL IN DISGUISE— 
Elvis Presley (RCA) 



HOLLAND 

(Courtesy Platenmlcuws, Ajncnfoorl) 

lht> Last 
Week Week 

1 1 DEVIL IN DISGUISE — Elvis 

Presley (RCA) Belinda 

2 3 IK HEB EERBIED VOOR 

JOUW GRIJZE HAREN— 

Gett 1 ::ti rnc nr. .1:1 (Tele- 

funken) — World Music- 
ian. Music 

3 4 TES TENDRES ANNEES 

Johnny HaUyday (Philips)— 
Altoaa 

4 2 C1MERONI— Anneke Gronloh 

(Philips)— AJtona 

5 5 LUCKY LIPS— Cliff Richard 

(Columbia)— Belinda 

6 — ITS ALL IN THE GAME— 

Cliff Richard (Columbia)— 
Basan L.C. 

7 6 THERE GOES MY HEART 

AGAIN — PaU Dcmino 
(ABC-Parsmount) 

8 7 BARCAROLE IN DER 

NACHT — Connie Francis 
(MGM)— AJtona 

9 10 ATLANTIS — The Shadows 

(Columbia) 
10 — AMOUR PERDU — A da mo 
(Path*)— Aniffon Mask: 



HONG KONG 

TUs Last 
Weak Weak 

1 1 SUNSHINE — The Fabulous 

Echoes (Diamond) 

2 3 HELLO HEARTACHES, 

GOODBYE LOVE— Little 
Peggy March (RCA Victor) 

3 4 JAMAICAN MASH — The 

Satellites (Diamond) 

4 6 ITS ALL IN THE GAME- 

OKI Richard (Columbia) 
3 7 YOU CAN NEVER STOP ME 
LOVING YOU— Johnny 
TilkKson (Cadence) 

6 2 SUKIYAK1 — Kyu Sakamoto 

(Capitol) 

7 — PAINTED. TAINTED ROSE 

— Al Martino (Capitol) 

8 8 I WANT TO STAY HERE — 

Steve and Eydie (CBS) 

9 — CINDERELLA— The Cascades 

(RCA Victor) 
10 — BLUE ON BLUE— Bobby 
Vinton (Columbia) 



ISRAEL 



(CowrUsry Kol Israel Broadcasting) 
•Denotes local origin 

Tarts Last 
Week Week 

1 2 GYPSY WOMAN— Rick 

Nelson (Decca)— Hilliard- 
Docal 

2 4 I WISH I WERE A 

PRINCESS— Peggy March 
(RCA Victory— Atrium, 
ASCAP 

3 1 BLUE ON BLUE— Bobby 

Vinton (Epic) — Famous 
Music 

4 5 IL BALLO DEL M ATONE — 

Rita Pavone (RCA Italy) 

5 6 HOPELESS — Andy Williams 

(Columbia) — Brenner, BMI 

6 9 I CANT BELIEVE YOU 

DONT LOVE ME— Dion 
(Columbia)— Oooseveit 
Musk 

7 3 DEVIL IN DISGUISE— 

Elvis Presley (RCA Victor) 
—Presley Music, BMI 

8 — HOW MANY TEARDROPS— 

Lou Christie (Roulette ) — 
Norn Music, BMI 

9 10 CANDY GIRL — The Four 

Seasons (Vee Jav) — CI a ridge 
Music 

10 — SOMEBODY ELSE ON YOUR 
MIND — Skeeler Davis (RCA 
Victory- Moss Rose 



ITALY 



(Courtesy Musics a Dlsrhl, Milan) 
•Denotes local oeiska 
This Last 
Week Week 

1 1 SE MI VUOI LASCIARE— 

•Michele (RCA) 

2 2 HEY PAULA — Paul A Paula 

(Philips) 

3 3 QUELLI DELLA MIA ETA' 

— Francoises Hardy (Vogue); 
•Catherine Spaak (Ricordi) 

4 10 NON ANDARE COL 

TAMBURO— 'Remo 
German! (Jolly) 
3 4 SAPORE DI SALE— -Gino 
Paoli (RCA) 

6 3 CUORE— •Rita Pavone (RCA) 

7 8 THANNO VISTA 

DOMENICA SERA— 
•Peppino Di Capri (Carisch); 
•Isabella Jannetti (Royal) 

8 11 SE MI PERDERAI — 'Nlco 

Fidenco (RCA) 

9 6 I WATUSSI— •Edoardo 

VianeDo A i Flippers (RCA) 

10 7 STESSA SPIAGGIA STESSO 

MARE— •Mine (Italdlsc); 
•Piero Focaccia (CGD) 

11 14 WIN I WINI— -Betty Curtis 

(CGD) 

12 9 GRAZIE PREGO SCUSI— 

•Adriano Celentsrno (Clan) 

13 12 PRIMA DI TE DOPO DI TB 

•Catherine Spaak 
(Rlcordf) 

14 15 BIKINI E TAMURE'— 'Tony 

Reals (VdP) 

15 13 ERI UN'ABtTUDINE— Andy 

Williams (CBS) 



JAPAN 



(Couresy UTAMATIC, Tokyo) 
•Denotes local origin 
This Last 
Week Week 

1 1 KOHKOU 3-NEN SEI— 

•Funaki Kazuo (Columbia) 
—JASRAC 

2 3 SHIMA NO BLUES— 

•Mtsasva Akemi A Mahlns 
Stan (Victor)— JASRAC 

3 2 TWIST NO. 9— Jimmy Fontans 

(Victor) — BIEM 

4 4 AKAI HANDKERCHIEF— 

•ishihara Yujiro 
(Tetohaku) — JASRAC 

5 3 HEY PAULA— Paul A Paula 

(Philips)— Shinko 

6 6 MR. BASS MAN — 

Johnny Cymbal (Kapp) — 
No sub-publisher 

7 11 YOGIRI NO BLUES— 

•Ishihara Yuilro (Telchlku) 
—JASRAC 
< 7 VACANCE DE L' AMOUR— 
Caterina Valente (London)— 
JASRAC 

9 12 CU TIE PIT — Johnny Tillotson 

(Seven Seasy— Shinko 

10 10 SHUSSE KAIDO— 

•Hatakeyama Midori 
(Columbia)— JASRAC 



MEXICO 



This Last 
Week Week 



DESPEINADA— •Los 

Hooligans (Orfeon): Manolo 

Hunoz (Musart) — Reimsa 
LETS GET TOGETHER— 

Hsylcy Mills (Gamma)— 

Brambila 
THE GUNS FROM 

NAVARRONE— Al Cseoka 

(Gamma) — G rever 
ENEMIGOS — *Sonla Lopei 

(CBS)— Pham 
EL LECHERO— •Los 

GucrrOleras (Peerless) — 

Pending 
MEDIA VUELTA — *J. A. 

Jimenez (RCA); 'Javier 

Sons (CBS) — Pending 
PERA MADURA— 'Manolo 

Muttoz (Musart) — Brambila 
POPEYE— 'Los Apson Boys 

(Peerless) — Pending 
DE MIL MAN ERAS — Sonera 

Santanera (CBS) — Emmi 
LLEGO BORRACHO— 'J. A 

Jimenez (RCA) — Emml 



NEW ZEALAND 

•Detwies tool origin 
This Last 
Week Week 

1 1 GEORGE THE W1LIXER) 

COLONIAL BOY— 
•Howard Morrison 
(La Gloria)— CC 

2 3 BLOWING IN THE WIND — 

Peter, Paul A Mary (WBy- 
Allen 

3 4 WIPE OUT— The Surfsris 

(London) — Princess 

4 6 SURF CITY — Jan A Dean 

(Liberty) — CC 
3 9 MEMPHIS— Lotus ie Mack 

(WAG) — Jewel 
6 — IF I HAD A HAMMER — 

Trini Lopez (Reprise) — 

Esses 



7 — MY BOYFRIEND'S BACK — 

The Angels (Philips) — CC 

8 — ABILENE — George Hamilton 

(RCA)— Acuff-Rose 

9 — DEVIL IN DISGUISE — 

Elvis Presley (RCA)— 
Belinda 

10 10 SWEETS FOR MY SWEETIE 
Searchers (Pye) — Belinda 



NORWAY 

(Cosset eiy Verdens Gang) 
•Denotes local origin 
This Last 
Week Week 

1 1 SUKIYAKI— Kyu Sakamoto 

(HMVy- Carl M. Iversen 

2 2 IT'S ALL IN THE GAME— 

Cliff Richard (Columbia) 

3 3 DEVIL IN DISGUISE — 

Elvis Presley (RCA) — 

Belinda 

4 4 SINGEL OG SAND— 

•OIkabilamo (Philips)— 
Edition Lyche 

5 6 WELCOME TO MY WORLD 

—Jim Reeves (RCA)— No 
publisher 

6 3 EI SNERTEN SNELLE— 

•Wenche Myttre (Triola)— 
Egil Moon Iversen 

7 — GI MEG EN COWBOY TIL 

MANN— "Wenche Myhre 
(Tnolay— Stockhorms 
Musikprodtiktion 

8 6 BLI MED UT OG ITSK — 

•Wenche Myhre — lmudlco 

9 10 SWEETS FOR MY SWEET— 

Searchers (Pye)— Robert 
Mellin 

10 9 SER DU JAN SA HTLS FRA 
MEG— 'Ase Tlr or esc n 
(Triola)— Sweden Music 



PERU 



(Courtesy La Preosa, Lima) 
•Denotes local origfca 
This Last 
Week Week 

1 1 MAGIA BLANCA (Mater 

Endiablada) — Chucho 
Avellanet (Odeon) 

2 3 LA TERZA LUNA — Neil 

Sedaka (RCA) 

3 2 LO SEQUIRE (I WILL 

FOLLOW HIM) — Little 
Peggy March (RCA) 

4 5 EL TWIST DE LA CORDA— 

Lot Caporales (Virrey) 
3 4 TEMA DEL DR. NO— 

Al Caioia (United Artists) 

6 7 LA PERA MADURA— 

Pepe Miranda (Virrey) 

7 8 EL LADRON— Sonia Lopez 

(Columbia) 

8 10 SUKIYAKI— Kyu Sakamoto 

(Capitol) 

9 6 TODO LO QUE HAGO ES 

SONAR (All I Have to Do 
Is Dream) — Richard 
Chamberlain (MGM) 
10 — PUEBLO SIN COMPASION 
(Town Without Pity) — Gene 
Pitney (United Artists) 



PHILIPPINES 



w (fit, Wmb> 

1 1 A MILLION THANKS TO 

YOU — Pilita Corrales 
(VHlar)— Mareco 

2 2 MORE — Steve Lawrence 

(Columbia)— Mareco 

3 3 ON TOP OF SPAGHETTI— 

Tom Gtazer (Kapp) — Mareco 

4 4 THE END OF THE WORLD 

— Skeeter Davis (RCA) — 
Filipinas 

3 6 NO MAN CAN STAND 
ALONE— Johnny Msthts 
(Columbia) — Mareco 

6 7 SUKIYAKI— Kai Winding 

(Verve) — Mareco 

7 10 TILL THEN — Valentines 

(London) — Mercury 

8 — LOOK AGAIN — Roger 

Williams (Kapp) — Mareco 

9 9 I'LL BE LOVING YOU— 

James Oanen (Colplx)— 
Federal Manufacturers 
10 3 ONE MORE BLESSING— 
Jerry Vale (Columbia)— 
Mareco 



SOUTH AFRICA 

(Courtesy Southern African Record 
Manufacturers and Distributors' Assn.) 
Task Last 
Week Week 

1 — THE MIDDLE OF THE 

NIGHT IS MY CRYING 
TIME — Dean Martin 
(Reprise) — Sergeant Music 

2 I FORTY DAYS— Cliff Richard 

(Columbia)— Arc Musk 

3 — GUILTY— Jim Reeves (RCA) 

4 4 DETROIT CITY— Bobby Bare 

(RCA) — Southern Music 

5 3 DEVIL IN DISGUISE— 

Elvis Presley (RCA)— Elvis 
Presley Music 

6 2 LUCKY LIPS— Cliff Richard 

(Columbia)— Arc Music 



THE GREAT ESCAPE— 
Timer Bernstein (UA) — 
United Artists Music 

SUKIYAKI— Kyu Sakamoto 
(SAB) — Ardmore-Beechwood 

LITTLE BOY CRYING — 
•Johnny Kongos (RCA) — 
Southern Music 

BLUE TRAIN — John D. 
Loudermilk (RCA)— Acuff- 
Rose 



BELGIUM 



Set Will Jura 
Contest Oct. 9 

By JAN TORI S 
SlitivenlscrfTvaart, 37 Mecbelen 

Palette Records with Doctor 
Alexander, director of the Sea 
Preventorium, launched the big 
"Will Turn contest." The gala 
premiere will take place at the 
Kursaal of Ostend on October 9 
for the benefit of this sea Pre- 
ventorium. 

Tura received a silver record 
for "Je liegt" of which he has 
sold more than 25,000 copies. 
That other star Palette group, 
the Cousins, received new gui- 
tars, especially made for their 
style and interpretation. . . . 
Gert Timmerman is back with 
another strong one for the RCA 
label, entitled: "Nimm deine 
weisse Gitarre," the German ver- 
sion of that Spanish evergreen: 
"Quieremo mucho." ... Big 
demand at Siemens for Buddy 
Holly's "Buddy Holly Story." 

Adamo, one of the biggest 
singing stars at moment, had his 
girst LP released through Gram- 
ophone on the Pathe label. It 
is a 10-inch record composed of 
10 brand-new songs. Many in 
the trade wonder why Gramo- 
phone has released on a 10-inch 
size record instead of a 12-inch. 
The 12-inch LP's are selling 
much better than the 10-inch. 
Many believe in the next three 
years all 10-inch records will 
have disappeared from every 
catalog. 

The Jokers, just returned from 
Spain, have signed with Inter- 
vox. Their first record under 
the pact will be released on the 
Discostar label. Titles are 
"Ronny Boy" and "Moscow 
Guitars." The Jokers left the 
Philips label. . . . L. J. Van 
Rijmenant is planning to record 
first German platters with 
Belgian stars Jacques' Raymond 
and Bebe Mong Suong. Pro- 
ducer Hans Hitnimersthmid 
will fry in from Munich to su- 
pervise the session. 

Polydor hopes it has found a 
new Adamo with 16-year-old 
singer John Larry, who just cut 
his first record called "Alleen." 
. . . Philips continues a series 
of orginal recordings of Congo- 
lese music. They obtain lots of 
success with their "Missa Luba" 
sung by the Troubadours Du Roi 
Baudouln and now they released 
the "Missa Bantu," sung by the 
Choir of the Congolese White 
Sisters of Katana, Kivu, under 
the direction of Sister Lucretia. 
This is a recording done in the 
Cathedral of Bukavu by Baron 
Van Eyll, mayor of this town. 
The Mass is song in Gregorian 
but also inspired by ancient 
African melodies collected and 
arranged by Sister Lucertia, who 
has shown a profound respect 
for the spirit of the Bantu art. 
. . . The Spotnicks, the successful 
instrumental group from Swe- 
den, are expected in Belgium for 
TV appearances on October 13 
and 19. 




DISTRIBUTED BY MONUMENT RECORD CORP. THRU 
CLEVELAND, Big Town Distr. / ST. LOUIS, Commercial Music / ATLANTA, Godwin Record Sales / LOS ANGELES, Record Sales/ 
MILWAUKEE, John O'Brien Dist. / CHICAGO, Summit Distr. / PHOENIX & EL PASO, Phoenix Record Sales / NASHVILLE, Music City Distrs. / 
PITTSBURGH, Cleve-Disk of Cleveland / CLEVELAND, Big Town Distr. / ALBANY, Delta Distr. / BOSTON, Mutual Distr./ 
CHARLOTTE, Mangold Distr. / CINCINNATI, Supreme Distr. / DALLAS, Big State Dist. / DETROIT, Merit Music Dist. / DENVER, Davis Sales / 
GREAT FALLS, Music Service / HIALEAH, FLA., Tone Distr. / HOUSTON, United Distrs. / MEMPHIS, McDonald Bros./ 
MINNEAPOLIS, H. Lieberman Dist. / NEWARK, All-State of N. J. / NEW ORLEANS, All-South Dist. / NEW YORK CITY, London Rec. Distr. / 
OKLAHOMA CITY, Oklahoma Record & Supply / PHILADELPHIA, David Rosen, Inc. /SAN FRANCISCO, Stone Distrs./ 
SEATTLE, Stanley Distrs. / SYRACUSE, Gerber Distr. /WASHINGTON, D. C, Schwartz Bros. / HONOLULU, Eric of HONOLULU. 
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Mediterranean 




CUFF RICHARD is visibly moved by the unprecedented wel- 
come shown him at the Tel Aviv airport. The young British 
singer is surrounded by fans and police during the display. 



Avert Richard Riot 
In Israeli Airport 



When In Argentina, 
Do as the Romans Do 



By A/ ARIA RAPAPORT 

TEL AVIV — A tumultuous 
greeting hit Cliff Richard as 
he stepped off his plane at the 
airport here last week. A huge 
crowd pushed and pulled at the 
young singer who was in the 
country to give four concerts 
in the city's huge moving picture 
house. 

Richard is popular in the 
country not only through his 
records but through his films as 
well. It is said that the movies, 
"Summer Place" and "The 
Young Ones" have been more 
successful than Elvis Presley's. 

Some 150 motorcyclists 
roamed the streets searching for 
the young singer when he was 




TRIPLE PLAY: 16-year-old Nor- 
wegian songstress W e n c h e 
Myhre is the first artist ever to 
enter the Top 10 charts with 
three titles simultaneously. 
After being represented with 
both sides of one record, "Ei 
snerten snelle" c/w "Bli med 
ut og f isk," on Triola, she now 
also enters with her local ren- 
dition of the German hit "Gi 
meg en cowboy til mora." 
The singing ace, who was dis- 
covered at an amateur test 
staged by newspaper Verdens 
Gang in co-operation with the 
Chat Noir theatre three years 
ago, also makes her debut in 
films this year with parts in 
two different productions. 



spirited away from the airport 
by car. Large squads of police 
were needed to keep the crowd 
in line at both the airport and 
around the Accadia Hotel where 
the young singer stayed. So 
great was the crush that 
Richard, his group the Shad- 
ows and the impressario Giora 
Godik decided to cancel a radio 
interview and other festivities 
slated to take place at the air- 
port. 

At the hotel the young singer 
posed for pictures and signed 
autographs. His shows at the 
theater were huge successes and 
drew capacity houses for all 
performances. 



AUSTRALIA 



British Disks 
Still Hold Reign 

By GEORGE HILDER 
1 0 Todman Ave. Kensington, 
Sydney N. S. W. 

English disks are still holding 
their own on local charts and 
new numbers creating interest 
include "Shindig" by the Shad- 
ows, "The Cruel Sea" by the 
Dakotas and the English cover 
version of "Still" by Carl Den- 
ver. 

Garnet Carroll is due to leave 
for New York to talk with 
Richard Rodgers on the final 
choice of a woman star for his 
Australian production of the 
new Rodgers' musical "No 
Strings." . . . Bryan Davies has 
a new single on HMV, "Rich 
Boy," composed by Johnny 
Devlin. The song is controlled 
by Castle Music. . . . RCA of 
Australia will introduce their 
first Dynagroove disks on the 
market October 3. The block- 
buster campaign will feature 
albums by Chet Atkins, Floyd 
Cramer. Marty Gold, CUburn, 
and "Madame Butterfly." MGM 
released a version of "Maria 
Elena" by Billy Mure to counter- 
act the RCA single by Los Indios 
Tabajaras which has taken off 
in Sydney like a rocket. . . . The 



Test to Spain 

BARCELONA— At the Pala- 
cio de las Naciones the Medi- 
terranean Song Festival was 
won by Spain for the first time 
in its history. The public paid 
more money than to see Maria 
Callas at the Liceo or Wagner- 
ian festivals in Beyruth. Win- 
ners were Leon Borrel and Jose 
Maria Andreu authors of "Sen 
va anar" written in catalunian 
and sung by Salome and Rai- 
mon show here. This is the re- 
sult of a new songwriting group 
which is trying to improve and 
modernize the song from Cata- 
luna (one of the richiest prov- 
inces of Spain). Second place 
also went to Spain for "Paz" 
(Peace) and third to Monaco 
with "Je suis la," by Ivon Pastor 
and Alex Marco. 



long-awaited release of the 
flick "Gypsy" opens throughout 
Australia in October. ARC is 
preparing the Warner Bros, 
soundtrack album. 

Australian release date is set 
for September 23. The Dell- 
tones, Sydney vocal group, 
joined the current surfing craze 
with a single composed by Syd- 
ney detective and surf board 
expert, Ben Acton. The disk is 
titled "Hangin' Five" coupled 
with "Surf City." The Delltones 
are all active members of the 
Sydney Bronte Surf Club which 
lends complete authenticity to 
the waxing. 

D-Day for the release of four 
20th Century-Fox albums, the 
first by Festival under the new 
contractual agreement hit the 
retail stores on Monday, Septem- 
ber 16. A special E. P. sampler, 
titled "A Sneak Preview," fea- 
turing a track from each of the 
albums "Cleopatra," "The 
Longest Day," "Marilyn" and 
a Glenn Miller's original film 
soundtrack. The latter, a two 
disk set, has been distributed to 
all radio stations in all States 
and is also on sale to the public. 

Phillips is preparing a Bill 
Justis campaign for the month of 
October. Label is rush releasing 
the Tom and Jerry album 
"Surfin' Hootenanny" for Octo- 
ber release. . . . "Hawaiian Eye" 
star Poncie Ponce has joined a 
Melbourne television station 
HSV 7's promotion staff. . . . 
EMI will be the first on the 
scene with eeefin craze with the 
single release by Joe Perkins 
from the Sound 1 Stage record- 
ing on London. 

Big Loot Backs 
'Camelot' Show 

By GEORGE HILDER, 
19 Todman Ave., Kensington 
Sydney, N.S.W. 

The Australian premiere of 
the musical "Camelot" will be 
given in Her Majesty's Theater, 
Adelaide, November 30. The 
managing director of J. C. 
Williamson Theaters, Ltd., Sir 
Frank Tait, said that "Camelot" 
would have cost 100,000 pounds 
by its opening night compared 
with 75,000 pounds for "My 
Fair Lady." CBS already re- 
leased the Broadway cast ver- 
sion. 

The next local disk issued by 
CBS is by Kenny Shane, regular 
vocalist on personal appearances 
with the Atlantic*. . . . "It's Like 
Your Kind of Love" by Sue 
Thompson and Bob Luman is 
receiving tremendous airplay in 
Sydney. . . . Castle Music ac- 
quired from Ardmore & Beech- 



By RUBEN M At H A DO 

BUENOS AIRES — Italian 
pop music is trying to reach 
the importance which titles like 
"Volare" gained in Argentina 
years ago. New ones like "La 
Terza Luna," "La Partita di Pal- 
lone," "No hay nadie como tu," 
"A mi edad," "El baile del la- 
drillo," "Guarda come dondola," 
are getting strong play. 

Among these successful titles 
originating in Italy, the biggest 
names are Rita Pavone, of 
whom Victor issued a long play 
and several singles; Eduardo 
Vianello, Pcrino di Capri 
(Odeon), and Adriano Celentano 
now distributed by Fermata Pro- 
ductions. 

An interesting case is that of 
Neil Sedaka. Victor first issued 
the English version of "La terza 
luna" but the public insisted on 
the Italian version, which has 
sold more than the first. The 
same has happened with "II tuoi 
Capricci," also by Sedaka. 

Quite a few of these Italian 
songs have been recorded in 
Spanish. For example, "La terza 
luna," by Marty Cosens (Vic- 
tor); Juan Ramon (Disc Jockey), 
Monica Lander (Odeon), Donald 
(Music Hall) and Carlos Guil- 
lermo (Philips). "Guarda come 
dondolo" recordings in Spanish 



wood the Australian rights to 
America's No. 1 record "My 
Boyfriend's Back" by the Angels. 
. . . Ivan Mogull Music catalogs 
continue with the acquisition of 
the Major Lance disk "The 
Monkey Time'' on CBS, also "A 
Man's Temptation" by Gene 
Chandler, and "A Woman With 
Soul" by Jerry Butler on the 
Vee Jay label. 

RCA's Johnny Devlin has 
signed another instrumental 
group The Mldnighters and vo- 
calist Rod Dunbar for the local 
RCA roster. . . . H.M.V Records 
released the Arlen single "Bust 
Out" by The Busters. . . . Lon- 
don Records arranged a single 
deal with Teardrop Records for 
the release in this country of 
"Talk to Me" by Sunny and the 
Sunglows. Two well-known re- 
cording musicians passed away 
this week. Les Black, pianist and 
dance band leader, died at the 
age of SS. Marie Ormston, for- 
merly station pianist for radio 
Station 2SM, the Australian 
Amateur Hour and Regal Lono- 
phone Records, died August 31. 

Folk singing has caught the 
speculative eye of the Aus- 
tralian entrepreneurs. Three of 
them have submitted bids for 
Joan Baez to make an Australian 
tour within the next four 
months. 

Pete Seeger's successful tour 
which has just concluded, un- 
doubtedly has fanned enthusi- 
asm for folk singing here. . . . 
Johnny O'Keefe has a new sin- 
gle on the Leedon label of the 
old number "Shake Baby Shake" 
with new lyrics written by 
O'Keefe, and the music is con- 
trolled by Leeds Music. . . . 
Barry Gibb, of the Bee Gees 
vocal group, has signed a con- 
tract with Belinda Music to 
write exclusively for that com- 
pany. 

Slim Dusty has a new album 
released on local Columbia fea- 
turing medleys of "Aussie" 
songs of the past and present in 
sing along form. . . . Frank 
Ifield's "Born Free," an LP 
recorded in England, features 
14 c.&w. tunes. The record will 
be on sale early November to 
coincide with his visit to Sydney 
during December. 



are by Los Azurros (Music 
Hall), Tony Villar (CBS), Jolly 
Land (Victor), Juan Ramon 
(Disc Jockey), Dany Martin 
(Philips) and Pocky Evans 
(Odeon). There are even more 
titles becoming favorites from 
the same source, such as 
"Cuore," "Gracias de nada 
disculpe." 

Among the tropical rhythms, 
first place has been taken 
by the music of Columbia. La 
cumbia was introduced by Los 
Wawanco (Odeon) and super- 
ceded la pachanga, the cha cha 
cha, the merengue, etc. The 
three long-play records issued 
by Los Wawanco are big sellers 
at the moment. 




local Smash Cuts 
Into Elvis' Swag 

By KEN STEWART 
Irish Times Ltd., Dublin 

Two Sunday-night jazz pres- 
entations of modern and tra- 
ditional music will be staged 
by the Blue Note Club at the 
Intercontinental Hotel, Dublin, 
in association with the current 
Theater Festival. Among those 
featured are the Jan Henry Trio, 
Jazz Heralds and the Louis 
Stewart Qnartet. Both concerts 
will be directed by Adrian 
Cronin. 

Quite surprisingly, sales of 
Elvis Presley's original version 
of "Kiss Me Quick" have suf- 
fered because of formidable 
opposition from the local Bren- 
dan Bowyer disk, which attained 
its current top chart position just 
a few days after being released. 
. . . Two Gael-Linn disks, "An 
Poc Ar Buile" and "Reacai- 
reacht an Riadaigh," have been 
chosen to represent Irish music 
at an international record ex- 
hibition opening in Barcelona, 
November 14. . . . I clef is 
Eireann announced a national 
talent contest with a first prize 
of approximately $280 and two 
round-trip tickets to New York 
for the World's Fair. . . . One of 
the leading Irish showbands, the 
Clipper Carlton, flew to the 
U. S. for their fourth tour, 
which may include a Las Vegas 
date. 



HUNGARY 



ferencsik Will 
Tour U.S. West 

By PAUL GYONGY 
Dere Kutca 6, Budapest 

Budapest State Opera director 
Janos Ferencsik left Edinburgh 
for the United States where he 
will conduct opera performances 
and concerts in Los Angeles and 
San Francisco. Ferencsik will 
spend two months in the States. 

Jeno Horvath, one of Hun- 
gary's top pop cleffers, is in 
Montreal, Can., where he will 
fulfill a three-month contract in 
a Hungarian restaurant as guest 
pianist. Horvath has some 50 
hits to his credit and created a 
special style of sound with a 
tinge of gypsy. This might have 
much appeal for Canadian and 
Americans of Hungarian origin 
(Continued on page 44) 
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R ABC 




Bill boa rd 9 s 
been hip 
since 1914 



Our version of it looks like this: 




. . . and to os it means much more than an academic Martins 
point 

To Billboard, membership in the Audit Bureau of Circulations 
means the very highest form of integrity and ethical standards 
of business practice. 

It means Billboard does not expect anyone to accept unverified 
claims of circulation — penetration — or occupation of its sub- 
scribers in the musk-record field . . . but is more than pleased 
to submit to the rigid annual audit of ABC to offer the entire 
industry the accurate and impartial proof of readership. 

In fact, we're downright giddy about the whole thing . . . since 
each minutely detailed ABC report continues year after year to 
reiterate Billboard's circulation leadership — nearly twice that of 
the next publication in the field (which, by the way, is unaudited). 

For Billboard readers, that leadership in quantity of paid sub- 
scribers is substantial proof of Billboard's superiority in quality 
of editorial content . . . because people just don't lay out money 
for a business paper that does not fill their needs. An ABC 
statement is a barometer of editorial excellence. Let the quality 
of content slip, down goes readership, and . . . well, to be honest, 
ABC is not known for its soft voice ... the miserable truth will 
quickly become a matter of printed public knowledge. That 
added check, combined with Billboard's own 70-year history of 
unimpeachable reporting, is what provides you this week and 
every week with the very best business paper in the industry. 

And for advertisers ... an ABC statement puts solid value 
behind every advertising dollar by letting the advertiser know 
in advance precisely how many people his message will peach, 
who they are, and where they are. ABC further protects the 
advertiser's investment with its rigid rulings as to just bow those 
subscribers can be obtained. Padding circulation with wild 
offers and fancy premiums is strictly tabu ... no mink coats, 
no acre on the moon and no 4-year subscription for 34c. The 
amount paid by a subscriber must be sufficient to indicate that 
his interest lies in the publication itself . . . not in the "deal" 
or premium. 

In abort, Billboard is thoroughly delighted with every aspect of 
ABC control ... it makes us "legit" . . . and in our wild and 
wooly world of show business, that's the word that separates the 
men from the boys I 



Billboard 



The only ABC audited publication 
for the music-record industry. 



International News 



• Continued from paxe 42 



The artist is one of the few hit 
composers holding a composer's 
diploma of the Budapest Music 
Academy. Horvath intends to 
visit the United States after his 
performance in Canada. 

At the end of September the 
Hungarian Post Office will issue 
a stamp with the portrait of 
the late composer Leo Weiner. 
Only two other Hungarian com- 
posers have been honored like- 
wise in the past: Ferenc Erkel 
and Bela Bartok. 

There has been a steady in- 
crease in TV and radio listeners 
in this country. In the first six 
months of the year some 80,000 
TV and 40,000 radio sets have 
been sold. On June 30 TV sub- 
scribers numbered 404,000, 
paying monthly fees of more 
than 20 million forints (around 
$860,000 dollars). Radio sub- 
scribers number 2,430,000, pay- 
ing monthly fees of more than 
23 million forints (around $1 
million). 

The Hungarian retail record 
business will get a strong uplift 
through an EP which has been 
recorded by Vlco Torriani for 
the State-owned Qualiton labeL- 
Torriani, who is a Decca artist, 
recorded four hits with special 
permission of his recording com- 
pany. 

The record will be sold exclu- 
sively in Hungary, and the re- 
cording company hopes for a 
sale of more than one-quarter 
million copies. It is also the first 
time that royalties will be paid 
to a'recording artist, amounting 
to more than 5 cents per rec- 
ord, it is said. 



ISRAEL 



City folks Dig 
Charles Aznavour 

By A/ARIA RAPOPORT 
73, Ahad Haam St, Tel Aviv 

Charles Aznavour, French 
actor-singer-composer, played to 
capacity audiences in Tel Aviv's 
huge Tel Aviv Cinema three 
nights in a row. Popular through 
his records and pictures (having 
been seen most recently as the 
tiny Jewish soldier, Samuel 
Goldman in "Taxi to Tobruk"), 
the sale of Aznavour records 
(pressed locally by Hed Arzi) 
soared in all major stores, while 
in smaller towns the magic of 
his French charm and sad love 
songs failed to fill even medium- 
sized auditoriums. 

Two more performances have 
been scheduled for British singer 
Cliff Richard after four of his 
spectaculars in Tel Aviv had 
been sold out within two days. 
The enthusiastic reaction to 
Richard's visit have caused cer- 
tain worries to the agents who 
are planning a visit of another 
French singer. The visit by 
Jean Claude Pascal has been 
postponed a number of times 
and is therefore likely to take 
place this time no matter what 
happens. He is to appear in 
night clubs and in concerts. 



ITALY 



Pop Acts Light 
Up New Casino 

By SAlvTL STEINMAN 
Piazza S. Anselmo 1, Rome 

Popular songs have managed 
to put the new Casino at Taor- 



mina, where single admission 
charge for one time is $13 per 
evening, over the top. The week- 
long song festival, which fea- 
tured Chubby Checker, Pehila 
Clark, Abbe Lane and Xavier 
Cugat, among others, was one of 
Italy's most successful pop music 
shows. 

Alida Ferrarini, who won the 

Clan Celentano New Voices 
competition in which more than 
4,000 singers were entered, is 
out with her first disk, "From 
40 Years and Older" and "It is 
Only You," but the label is 
Pathc which she preferred to 
that of the contest sponsor. . . . 
Voce del Padrone, which has 
had considerable success with 
recordings of recitals on French 
variety stages, has now brought 
out Edith Piaf and I hen Sarapo 
in their "Recital 1963 at the 
Bobino." . . . Emanuele Daniele 
of Sidet, song publishers, is off 
for New York and Hollywood 
to confer with Widmark on U. S. 
rights to "My Mandolin" by 
Giampero Boneschi, and to ar- 
range with Buddy Kaye to do 
English lyrics for "Our Age," 
current Italian teen-age hit. 

In her new TV show for RIA, 
Anna Moffo will act as well as 
sing opera, pop songs and spirit- 
uals. . . . Decca Dischi Italia 
now is distributing Angelicum. 
. . . Summer recordings at 
RCA's studios included com- 
plete editions of "Falstaff" and 
"Rigoletto" and recitals by Lida 
Albanese (music of Rene Leibo- 
witz) and selections from 
Puccini's and Massanet's "Ma- 
non" by Anna Moffo, Giuseppe 
de Stefano and Flaviano La bo. 
. . . Coincident with the reopen- 
ing of the Ecumenical Council, 
RCA has issued "The Sounds 
of the Churches of Rome." 

Only Italian artist in the top 
selling 30 disks in Italy who was 
known five years ago is Do- 
menico Modogno. . . . Unending 
phenomenon in sales is the re- 
cordings of Mario Lanza, who 
is the subject of RCA's second 
volume in "Arias From Italian 
Opera." 



JAPAN 



Korean Disks 
Pester Trade 

By J. FUKUNISHI 

Several Korean, versions of 
"Sukiyaki" are being issued in 
Seoul. However since Korea is 
not a signatory to the interna- 
tional copyright convention, the 
Japanese composer cannot make 
a cent on those disks. One of 
the records, which was issued .by 
the New World label, contains 



the remark that, because of the 
copyright law, an unauthorized 
recording was made. 

Asahi Sonorama is releasing 
two regular, singles (not vinyl 
records) pressed from Barclay 
masters: Sound tracks from the 
pictures "Melodie en Sous-Sol" 
and "Scheherazade." Barclay's 
contract with Asahi Sonorama 
expires at the end of September, 
with the pressing right moving 
to King Records, but Asahi suc- 
ceeded in obtaining King's con- 
sent to sell those two singles for 
six months to come. . . . Toshiba 
Records is merchandising a 
complete album of "Cosi Fan 
Tutti" directed by Karl Boehm 
who is coming to Japan shortly. 



NORWAY 



Richard Eligible 
For Silver Award 

By ESPEN ERIKSEN 
C/o Verdenr Gang, Oslo 

The Cliff Richard Columbia 
disk "Lucky Lips," issued in 
Norway by Iversen & Frogh 
A/S, this week passed 25,000 
sales and qualified for a Norwe- 
gian Silver Disk, handed out by 
the newspaper Arbeiderbladet. 
The silver disk will be sent to 
EMI in London, which will pre- 
sent it out to the British artist. 
Cliff Richard previously had one 
silver disk in Norway for "Livin" 
Doll" in August, 1961. 

Wenche Myhre, who was in- 
troduced in the big way here 
with parts in three movies and 
a series of recordings, was 
launched in Sweden this week 
with the record that has reached 
the Norwegian Top 10, "Ei 
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Snerten Snelle." The Triola disk 
will probably be issued in 
Sweden on the Karusell or 
Metronome label. 

The Norsemen, a local vocal 
quartet (who has had there rec- 
ords while with Norsk A/S 
Philips), now moves to Egil 
Monn Iversen A/S and will be 
recording on the Triola label, 
the diskery's label for domestic 
issues. . . . Also this autumn 
auditions will be held to pick a 
series of Norwegian pop singers 
to sing in the Swedish Folks' 
Parks next summer. The day 
will be September 26, and all 
the directors of the gigantic 
Swedish Folks' Parks organiza- 
tion will come to Oslo to view 
the talent. 

Four new recording com- 
panies have been founded in 
Norway during the last few 
years and three of the indie di- 
rectors have launched their 
wives on wax. Egil Monn- Iver- 
sen's wife Solvi Wang is on the 
Tiola label; Per Gunnar Jensen 
presents his wife Bjorg on Manu 
and Sigurd J an sen's wife Marie 
Odegaard is on the Cue label. 
Of these, Solvi Wang is the bet- 
ter known, a star on the stage 
and a member of the vocal quar- 
tet the Monn-Keys. . . . Nor- 
Disc A/S is issuing the first 
Nora Brockstedt recording in 
almost a year when the thrush 
this week is out on the Karusell 
label with "Danke Schoen" c/w 
"Nora's Bossa Nova." 



She's as Good 
As Presley 

By ESP EN ERIKSEN 
C/o Verdens Gang, Oslo 

A new recording by one, of 
Norway's more popular song- 
stresses, Wenche Myhre, was 
issued by Egil Monn Iversen 
this week on Triola. The melo- 
dies are "Gi meg en cowboy til 
mann" (Give Me a Cowboy for 
a Husband) c/w "Mitsou." 
Miss Myhre this week managed 
what only Elvis Presley had 
done before her. She entered the 
charts with both sides of one 
platter. After a number of weeks 
represented by "Ei snerten 
snelle" on Triola, the flip side, 
"Bli mcd ut og fisk," this week 
entered the Top 10 as compiled 
by newspaper Verdens Gang. 

Ray Adams' rendition of "De 
tusen sjoears land" passed the 
22,000 copies sales and it is 
expected that the Manu record 
will pass the 25,000 sales with- 
in a few weeks and qualify for 
a silver disk. Last time any Nor- 
wegian artist received a silver 
disk was when the Monn Keys 
(a little more than a year ago) 
received the prize for "Ah Maria 
jeg vil hjem til deg" on Triola. 

RCA's best selling songstress 
in Norway, Grynet Molvig, has 
a new record sung in Swedish. 
The platter will be issued both 
in Norway and Sweden. Later 
on the thrush will be introduced 
on the Telefunken label in Ger- 
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MUSICAL NOTE 
ANNIVERSARY 

POMPOSA— Musical institu- 
tions have taken little note of 
an anniversary being celebrated 
by a Benedictine Abbey in this 
seashore village of less than 
5,000 inhabitants in the Prov- 
ince of Fcrrara along the Adri- 
atic. It is the Ninth Centenary 
of the raising of the Campanile 
where the monk Guido d'Arezzo 
composed his music and re- 
duced them to musical notes 
for the first time — the origin of 
the Guidonian scale. -The ex- 
hibit includes some of Guido's 
original manuscripts. 
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many with the tunes "Sing die 
sentimentale Melodie" and "Und 
die Musik spiclt dazu," accom- 
panied by Rurii Bohn and his 
orchestra. 

Correction 

A recent issue of Billboard 
stated that diskcry iversen & 
Frogh in Oslo had issued a 
series of new domestic record- 
ings on the Triola label, among 
the artists Arvid Johansen and 
the Sisters Bjorklund. It should, 
of course, be the Egil Monn 
Iversen firm. 



PHILIPPINES 



Liners to Use 
Local Music 

By LUIS MA. TRINIDAD 
264 Escolta, Manila 

The Philippine Tourist and 
Travel Association donated tapes 
of Philippine musical airs to the 
American President Lines to be 
played on board APL liners for 
the benefit of passengers. 

Rosendo E. Santos Jr.. young 
Filipino composer, has two new 
masses scheduled for separate 
autumn performances in the 
U. S. this October. The Fran- 
ciscan Fathers of Philadelphia 
will perform a male chorus ar- 
rangement of Santos' Mass of 
Saint Francis in a concert on 
October 19. The other Mass is 
the modern Missa Academica 
for mixed chorus wtih a brass 
ensemble and organ for accom- 
paniment, which was commis- 
sioned by the Catholic Univer- 
sity of America for performance 
during the Mass of the Holy 
Ghost and solemn opening of 
the academic year Sunday, 
October 6. 



firms, mutual record promotion 
and in certain cases even co-pro- 
duction. 



POLAND 



Ars Polona Ties 
With SESAC 

By ROMAN WASCHKO 
Warsaw 22, Glogera 4 

Ars Polona has concluded an 
agreement with the SESAC firm, 
according to which will protect 
copyrights of music by Polish 
composers abroad as well as in 
cases of American or Canadian 
orchestras playing music by Pol- 
ish composers. The SESAC 
firm has been protecting Polish 
copyrights in the United States 
for 30 years now. 

SESAC will also popularize 
contemporary Polish music in 
the United States and Canada, 
and Ars Polona will maintain a 
constant supply of advertising 
material, such as record catalogs, 
tapes, recordings and the like. 
This is the ninth agreement of 
this kind to be drawn up by Ars 
Polona over the past 1 2 months, 

According to latest figures, 
Poland, with a population of 31 
million, has 1 million phono- 
graphs, 5 million radio sets, and 
1.1 million TV sets. Disk music 
is put out on three labels: 

1. Muza — for classical and 
folk music, the spoken word and 
sometimes pops. 

2. Pronit — for pop music. 

3. Veriton — for religious mu- 
sic. 

Muza, however, is fast becom- 
ing the most popular label. 

Ars Polona has also signed 
an agreement with Deutsche 
Grammophon which will provide 
for areas of co-operation, such 
as exchange of tapes, mutual 
pressing of disks cut by Polish 
and West German recording 



SPAIN 



First-Class 
Talent Scout 

By RAUL MAT AS 
32 Av Jose Antonio, Madrid 13 

Pierre Brun, French ork 
leader, spent a few hours here 



looking for new talent before 
going to U. S. to perform on 
the Danny Kaye show. Brun 
witnessed the debut of Tito 
Mora, the young, new singing 
sensation at Florida Park. Bill 
('arum, from RCA, introduced 
the star. Mora is the brother of 
Ana Maria Olaria, the Spanish 
star who recently 'had a stormy 
welcome as "The Merry Widow" 
in La Zarzucla Theater here. 

Black Magic is the name of a 
small Indonesian group who has 
scored with fans and critics in 
Madrid in its first engagement 
on clubs, radio and TV. . . . 
RCA releases "Rhythm of the 
Rain" by Silvie Vartan and Rita 



Pavone's big hit "The Football 
Game." Same company has 
signed poet Manolo Alcantara 
(literature and poetry prize win- 
ner) as a lyric songwriter. . . . 
"Welcome Love" (Bicnvenido 
amor) by Argentinian Palito 
Ortega is having much success 
here recorded by the young 
Spanish "new wave" singer 
Nella Colombo (Zafiro). 
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A convenient international directory of companies now offering their experience, facJIitiet and service* 
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MICROFON 
RECORDS 

The most aggressive record com- 
pany in Argentina 

Representing 

• Audio Fidelity (U. S. A.) 

• Durium (Italy) 

• Supraphon (Czechoslovakia) 

AND NOW! 

Cadence — Coral — Brunswick — 
Everest — Chancellor — Canadian- 
American — Prestige. 

MICROFON ARGENTINA SRL 

Lovollc 1759, 3 Piso 
Buenos Aires, Argentina 
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IN ENGLAND 
Advertise in the 

NEW MUSICAL 
EXPRESS 

to reach your best 
record buyers 

For information write 
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RECORDING ARTISTS. FILM STARS 
end leading person all ties always visit 
Hurry's New York Bar In ParU. Become 
a member of International Bar Files. 
Trap No. 1 Is at Harry's, 5 Rue Daunou, 
just off the Rue de la Palx. Tell the 
cab driver Sank Roo Doe Noo. 



GERMANY 



PAUL SIEGEL PRODUCTIONS, Tauent- 
slen Strasse 16. Berlin. 30. Germany. 
Telephone: Berlin 247029. Cable Ad- 
dress: Symphnyrex, Berlin. 
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GREECE, EGYPT & LEBANON 
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handling record* in this part of the 
world, we know you get a fair 
treatment only from the firm that 
concentrates on your label, not ten 
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If you want experience and honeit 
consideration, why not write now to 

MIDDLE EAST RECORDINGS 

Evans Plomarilii, President 
4 Spartis, Athens, Greece 
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EMERALD RECORDS 

Ireland's leading recording company. 
We arc specialists in Country & 
Western. Religious, Irish and Scottish 
Records. We are always interested 
in leasing material in the Country 
& Western and Religious fields. 
For further Information write 
Mr. Mervyn Solomon, President 
67/69 Ann St., Belfast 
Northern Ireland 
Members of the International Fed- 
eration of the Phonographic Industry. 
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N. Y. Radio-Shift Rumors 
Sizzling at Fever Pitch 



By GIL FAGGEN 

NEW YORK — Rumors and speculations 
reached fever pitch in the trade last week on the 
ramifications of announced (and unannounced) 
personnel and programming changes in the 
nation's largest radio market. 

WNBC's abandonment of , the "modern pop" 
music format -(cautiously inaugurated less than a 
year ago) for "adult music — directed toward the 
grown-up and mature individual," has carried 
with it the replacement of Jerry Marshall in the 
7:05' to 10:30 slot by WNBC stalwart Wayne 
Howell. 

'The base of music selectivity has been widened 
to include semi-classical, standards, show tunes, 
new selections and many other types," said 
George Dietrich, station manager. "Just so long 
as it is a good performance, vocal or instrumental 
of an adult, melodic tune," he said, "we'll play.it.". 

"We will not play anything in the hard music 
category,." Dietrich emphasized. 

The NBC flagship's forsaking of larger audience 
prospects for perpetuation of a highly elusive 
and fuzzy image has reportedly raised serious 
doubts as to the futures (with NBC) of station 
manager George Dietrich, program manager Bill 
Schwarz, and associated air talent Big Wilson, 
Steve Woodman and Keith Rich. 

The dismal rating and profit and loss picture 
of the NBC owned and operated station dating 
back well before the Dietrich-Schwarz regime 
triggered the format reversion by order of Messrs. 
Kintner and Sarnoff. 

Robert Kintner, president of NBC, was quoted 
several months ago as saying he would rather 



close down the station than allow it to play rock 
and roll. 

WINS Changes 

Art Ford's departure last week from the WINS 
all-night show in order to enter into films and 
radio production- has re-ignited reports echoing 
throughout the industry for months of the immi- 
nent departure' of WINS morning man • Dick 
Clayton. Clayton, who is currently engaged in 
end-of -contract negotiations with WINS, has 
been reported making the rounds of- Gotham 
stations. It appears to be only a matter of time. 

Dom Quinn, WINS program manager, has also 
been grist for the rumor mills. WINS general 
manager Mark Olds labeled the reports as com- 
pletely without foundation. 

"Any rumors, reports or conjectures about 
Quinn leaving the station are absolutely baseless," 
Olds declared. 

Also blowin' in the wind are reports that Sam 
Holman, recently removed as WABC program 
director and deejay Scott Muni will exit the 
station. Top WABC execs said this week that no 
personnel changes are being contemplated at this 
time. Both men are under contract. 

WHN Switch 

Near the bottom of the rating heap, along with 
WNBC is Storer's WHN which has been stead- 
fastly holding on to an easy listening, soft music 
format in the wake of sagging ratings. 

Storer program vice-president, Grady Edney, 
visited here two weeks ago for a series of discus- 
sions with station brass. Strong conjecture in 
broadcasting circles is that the 50,000 watter 
may soon take a path leading to a format based 
on the highly successful Storer Philadelphia 
station, WIBG. 



Schenkel Touches All the Bases 

By GIL FAGGEN 

NEW YORK — Across-the- 
board sports programs on radio 
these days are as scarce as 
hen's teeth. Many radio sta- 
tions have relegated the world 
of sports to all-too-brief men- 
tions tacked on to newscasts. 

Sports fans the nation over 
may find solace in one of the 
most comprehensive sports pro- 
grams on the air today, "World 
Wide Sports," aired daily on 
the CBS Radio Network. 

The program is distintictivc 
in several areas. Firstly, it's 
fifteen minutes (hits net at 
7:15 p.m.) allowing for signifi- 
cant coverage. Secondly, it is 
excitingly produced; and last, 
but certainly not least, it is 
piloted by Chris Schenkel. 

"World Wide Sports," writ- 
ten and produced by John 
Chanin and is handled much 
the same as a top local or net 
news show. Six or seven direct 
reports are aired each night 
during the i 5- minute segment. 
The show also features several 
cut-ins from overseas which 
truly makes it a world-wide 
sports show. 

The beeper, direct and tape 




THE SUCCESSFUL SPORTSCASTER today it a highly versatile one, 
covering everything from major league baseball to steer roping. 
Chris Schenkel (center) is on the spot with coverage of the re- 
cently televised Intercollegiate - Rodeo Championships. The 
action Is being provided by Marie Mass, Colorado U. Goat- 
Tieing Champ. 




reports arc laced together ef- 
fectively and neatly by Schenkel 
who acts as the show's anchor 
man. Chanin and Schenkel on 
occasion use an entire program 
for a sports feature, delving in 



depth into a facet or develop- 
ment in sports. 

The fast moving show does 
not concentrate wholly on big 
league sports, allowing for cov- 
erage of the minor leagues, 
(Continued on gage 48) 



NEWS REVIEW 

WINS Tackles Pair of Hot Ones 



CHRIS SCHENKEL (left) checks 
over run-down of evening 
CBS Radio sports show with 
producer John Chanin. 



NEW YORK — A power- 
packed hour of thought and 
emotion-stimulating radio was 
presented by WINS last week 
(I). 

"Program PM," the late night 
talker, led off with a compre- 
hensive but succinct roundup 
of the Valachi hearing, spot- 
lighting only the most important 
of the mobster's statements. The 
special report was neatly pack- 
aged by Jerry Landay's WINS 
newsmen. 

Jim Gordon, "Program PMV 
host then segued to a 45-minute 
discussion of homosexuality and 



lesbianism which resulted in one 
of the most couragous and ed- 
ucational radio segments I've 
ever heard. 

Under the guidance of pro- 
ducer Murray Burnett, Group 
W reporter, John Rcavis traveled 
to another city to attend a 
regularly scheduled meeting of 
the Mattichene Society (homo- 
sexuals) and Daughters of Bili- 
tif (lesbians). Comments were 
recorded from members of both 
groups that were penetratingly 
revealing. 

Burnett invited Dr. Howard 
Davidman, associate professor of 
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By GIL FAGGEN 



SOUND OFF: Here's an op- 
portunity for all deejays to have 
a crack at the Lafayette, La- 
market. Skip Broussard of 
KXXW there is inviting deejays 
to tape congratulatory messages 
to the rocker which is prepar- 
ing to blast forth with 10,000, 
watts. Staffers are Larry Dick- 
son. Bruce Matthews, Sammy 
Shaeffer, Sandy (Bald Eagle) 
Kaplan and Broussard. P.D. 
Bob Mehaffey will return all 
tapes. 




WMCA's B. Mitchell Reed 
greets the Callicoats during the 
gals' recent promo visit here on 
behalf of their Spiral waxing 
"The Bitter End." The gals are. 
(1. to r.) Sally, Sherry, Naomi 
and Mary. 

SO WHERE's the. records? 
John Shannon, new music di- 
rector at KPET (Lamesa, Tex.) 
needs disks for his top 40 and 
country format. . . . WETT 
(Ocean City, Md.) has switched 
to top 40 and p.d. Jack GUIen 
has put in a call for wax. . . . 
Herb Sims, remoting his 8 p.m. 
to 1 a.m. stanza on K TAR 
(Phoenix) reports he's not get- 
ting the best service from MGM, 
Decca or Mercury. Is anybody. 
Herb? 

Among the more gutsy ap- 
proaches to programming has 
been taken by WJRZ (Newark) 
which featured the unedited 
original cast LP of "Who's 
Afraid of Virginia Wolf?" The 
response was so favorable that 
the outlet will repeat same on 



psychiatry at the New York 
Psychiatric Clinic to join Jim 
Gordon in discussing the com- 
ments and revelations made on 
tape by members of both groups. 

Dr. Davidman's observations 
of the taped comments no doubt 
did more to educate thousands 
of listeners to the problems of 
homosexuality and lesbianism 
and foster an understanding of 
the subject than a library of 
books, pamphlets or less frank . 
academic discussions combined. 

The program and WINS are 
to be saluted for not only 
courage to enter a heretofore 
forbidden- area, but for the 
good taste used in presenting 
the subject. Above all, it is an 
excellent example of how radio 
can educate in the public in- 
terest without boring the lis- 
tener to death. 



October 19. Next is "School 
for Scandal." 

HOOTIN' ALONG: Paul 
Christy is featuring, folk music 
nightly on his WKMI (Kala- 
mazoo) show- appropriately 
called "Kazootenanny." Show 
has large following from three 
area colleges and Christy is 
misty for disks. . - . WSB Radio 
(Atlanta) staged a "Hootea- 
annee" (notice Southern spell- 
ing) at the Southeastern Fair . 
recently. The stations Bob Van 
Camp, Jimmy Dunaway and 
Bob McFarland presented en- 
graved trophies to the. winners 

of a songfest WWDC 

(Washington, D. C.) has begun 
a nightly "1260 Hootenanny 
Show" giving the best in area 
amateur folk singing talent a 
chance to earn a professional 
night club engagement. Earl 
(Big Hoot) Rabbin -is cmsee. 




BUDDY'S BACK: Buddy 
Dean, host of the top-rated 
WJZ-TV (Baltimore) afternoon 
teen dance show for the past 
six years, returns this week to 
WITH Radio for the 6 to 9 
show. Dean, who will retain 
his show on WJZ-TV, has been 
hired to help win the rating 
battle with rock-rival, WCAO. 
Dean will be paid on the basis 
of rating points earned. Buddy's 
show on WITH was a winner 
before he left in 1957. An- 
other WITH old-timer is in- 
cluded in the segue. Hot Rod 
Hulbert moves from Philadel- 
phia to Baltimore for a p.m. 
show. 

James R. Gallant, former 
WJJD staffer, appointed assist- 
ant program director at KYW 
(Cleveland). 

Chet Collier, program manag-. 
er of KYW-TV (Cleveland) has 
been named general manager of 
WBC Productions, Inc., Calif., 
and executive producer of 'The 
Steve Allen Show" replacing 
Joel C baseman appointed to a 
top executive post with Group 
W in New York effective in 
December. Collier helped de- 
velope the highly successful 
"Mike Douglas Show" now 
aired on all Group W TV 
outlets. Chaseman was program 
manager of the company's Balti- 
more outlet, WJZ-TV before 
going West. 

WAKE (Atlanta) is reported 
now pursuing a subdued "mid- 
dle-of-the-road musical course." 
Shades of Paul Drew! 
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PROGRAMMING NEWSLETTER 



Calling Turn on Promotion Men 



relationship 




By BILL GAVIN 
Contributing Editor 

Record promoters are the personal points of 
contact between broadcasting and the record 
business. As is well known, 
between the two is not the 
smoothest. Some of the rough 
spots are created by inept pro- 
motion people. 

In daily contacts with radio 
people throughout the country, 
I hear a large number of com- 
plaints about members of the 
promotion fraternity. Some of 
the annoyances are petty, some 
are serious. I have tried to sum up DJ views on 
promotional irritants in the form of the various 
types below, following where possible verbatim 
quotes from my friends in radio. 

The liar: Examples: "I brought you that record 
last week." "I don't know how the other station 
got that exclusive. The publisher must have sent 
it to *em." "It's already sold 20,000 in Chicago, 
and we're back-ordered up here." "Their manager 
and I are just like that. Make it a pick and I'll 
get 'em for your hop." This man will say almost 
anything to get his record played. 

The big shot. He thinks he's doing somebody 
a favor by dropping in. He calls the record 
librarian and asks her to arrange lunch or dinner 
dates with the DJ's. He's from the big town — 
works for the big company. He talks about how 
important he is in the organization — how the 
a.&r. men ask his advice — how chummy he is 
with the big name artists. He's doing you a favor 
to let you play his records. 

The griper: Business is terrible, he says. Nothing 
is selling. Those short play lists are crazy. It's 
a conspiracy by the radio stations to kill the 
record business. How can a manager be so stupid? 
Retailers won't order new records — just the top 
40. The other promoters are all liars. The boss 
expects him to get all his records played, but how 
can he do that on such a miserably small expense 
account. He got up at 5 a.m. to take that visiting 
artist for a TV appearance, but the guy slept in. 
You can't win. 

The know-it-all: He's the one who tells you 



that all the other stations are playing the record. 
It jumps 30 places in the Billboard chart this 
week. This is the side we're working on, he says. 
If you like the flip, well — lots of luck. His idea 
of promotion is to tell you which side he likes. 
All the top DJ's in the country arc his personal 
friends and they're all wailing on his records. 

The Gossip. He knows all the dirt about every- 
body. He spreads enough rumors to fill a news- 
paper. So-and-so is breaking up with his wife. 
So-and-so is getting fired. And so on. You'd never 
guess that he is being paid for promoting records. 
His chief delight is in promoting suspicion. 

The snoop: He tries to read all the letters and 
memos on every desk in every office he enters. 
He's a master at reading upside down printing. 
He picks up odds and ends of papers on the desk. 
It's hard to tell what he's looking for or what he 
finds out, but whenever he comes in the door, 
any confidential papers on the desk had better 
be put out of sight. 

The loud mouth: He tries to dominate every 
conversation with his voice. He talks too much — 
he interrupts — he shouts. He many not have any- 
thing important to say, but he makes sure thai 
nobody else gets a chance. He can't even keep 
still while his record is being auditioned — snaps 
his fingers, jumps around, and keeps talking about 
it He barges in on other people's conversation. 
He pushes in anywhere. It's practically impossible 
to insult him. 

The jelly fish: This man is running over with 
flattering remarks. The person he is talking to is 
always the greatest in the business — the great- 
est ear, the finest voice, the best ad libber. Name 
it and you can have it. He laughs at your un- 
funnicst jokes. This kind of promoter is often very 
successful at his job. A surprisingly large number 
of DJ's are only too ready to believe every 
flattering word he says. 

And so it goes. The cast of characters outlined 
above represents some of the more irritating per- 
sonality traits encountered by radio people in 
their dealings with record promoters. Fortunately, 
these objectionable attributes are comparatively 
rare in their pure form. The majority of promotion 
people are pleasant companions and a credit to 
the record business. 



St. L. Plans Big Hello for Clayton 



ST. LOUIS— WIL-Radio and 
KSD-TV will put on a special 
welcome for Decca's new re- 
cording artist Steve Clayton 
when he makes the scene here 
November 1 and 2. 

Clayton, whose current Decca 
waxing "He Will Call" and 
"Her Make-Up Kit" is the sub- 
ject of a national push by Decca, 
is scheduled for a November 1 
hop with WIL deejays Bob 
Osborne and Gary Stevens. The 
Balaban station will also run 
special daily promos beginning 
October 20 featuring Clayton's 
voice and record. 

Clayton will make a personal 
appearance on Russ Carter's 
KSD-TV "Teen Show" on Sat- 
urday, November 2, and then be 
the star attraction at the Stix, 




STEVE CLAYTON (right) chats with WJZ-TVs Buddy Dean 
during visit to Dean's top-rated afternoon teen dance show 
on Baltimore Group W station. 




Baer & Fuller, Celanese Date- 
setter Fashion Show at their 
Riverside store. WIL-Radio's 
Bob Osborne and Gary Stevens 
will emsee the special show 
which will feature Clayton do- 
ing "Her Make-Up Kit" and 
"He Will Call." A special tie-in 



has been arranged with Revlon 
on the "Kit" side of the record. 

Stix is expecting between 
3,000 and 4,000 teen-agers to 
attend the special show and 
autograph session following his 
appearance in the store's record 
department. 



NOW HE (second from right) 
discusses record prospects with 
WHK staffers (left to right): 
Bob Friend, Kelly Kincaid, 
Chuck Chellman (Decca promo 
manager), and program di- 
rector Eddie Clark. 



Musical UN Fable 
Gets Unveiling 

NEW YORK— WQXR, one 
of the pioneers in stereo trans- 
mission, premiered Sunday (29) 
an original musical fable based 
on the problems facing the 
United Nations entitled "Three 
Billion Millionaires." The stereo- 
phonic musical comedy record 
features Jack Benny, Carol 



Burnett, Wally Cox, Bing 
Crosby, Sammy Davis Jr., Judy 
Garland, Danny Kaye, George 
Maharis, Terry-Thomas and 
Ambassador to the UN — Adlai 
Stevenson. 

The record album — the first 
original musical created ex- 
pressly for records — was intro- 
duced to key UN delegates and 
personnel several weeks ago. 
Later this fall it will be re- 
leased to the public. 



READY -TO -GO 

PROGRAMMING 



frogram directors and disk jockeys will find this material a ready source 
from which To build weekly programming periods. All that's needed ara 

'he disks from the station's record library 



MIDDLE-ROAD SINGLES 

Not too rar out in either direction, the following tingles, selected from the current Hot 100. 
are the most popular middle road records of the week. Rank order here is based on relative 
standing in the Hot 100. 



This last 
Week Week 



From this week's Hot 100 
TITLE. AHTIST, LABEL 



Weeks on 
Hot 100 



HUE VELVET. Bobby Vinton. Epic 9614 10 

WONDERFUL! WOUOERFUl!. Tymes. Parkway 884 9 

THAT SUNDAY, THAT SUMMER. Nat King Cols. Capital 5027 7 

DON'T THINK TWICE, IT'S ALL RIGHT, Peter, Paul & Mary. Warner Bros. S38S 5 

I CAN'T STAY MAD AT YOU, Skeeter Davis, RCA Victor 6 

TALK TO ME, Sunny 5 Sunglows. Tear Drop 3014 6 

MARIA ELENA, Los InrJios Tabajaras. RCA Victor 8216 4 

TWO TICKETS TO PARADISE, Brook Benton, Mercury 72177 6 

THE GRASS IS GREENER, Brenda Lee. Decca 31539 3 

PAINTED. TAINTED ROSE, Al Martino, Capitol 5000 12 

YOU CAN NEVER STOP ME LOVING YOU, Johnny Tillotson, Cadence 1437. . 10 

MORE. Vic Dana, Dolton 81 10 

TREAT MY BABY GOOD, Bobby Darin, Capitol 5019 J 

SEPTEMBER SONG. Jimmy Durante. Warner Bros. 5382 6 

MORE, Kai Winding, Verve 10295 15 

I'M CONFESSIN', Frank llield, Capitol 5032 6 

TWO SIDES (To Every Story), Etta James. Argo 5452 2 

I'M LEAVING IT UP TO YOU. Dale & Grace. Montel-Michele 921 2 

500 MILES AWAY FROM HOME, Bobby Bare, RCA Victor 8238 2 

NIGHT LIFE, Rusty Draper, Monument 823 3 
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YESTERYEAR'S HITS 



Chonge-of-pace programming from your librarian'! shelves, featuring the dilkl 
that were the hottest in the land five years ago and ten years ago this week. 
Here's how they ranked in Billboard's chart of that time: 



10. 



POP-5 YEARS AGO 
October 13, 1958 

1. It's All In the Game, T. Edwards, M6M 

2. Rock-In' Robin, I. Day, Class 

3. Bird Dog, Everly Brothers, Cadence 

4. Tears en My Pillow, Little Anthony A 
(he Imperials, End 

5. Susie Diriln', R. Luke, Dot 

6. Volare (Nel Bin Dlplnte 01 Blue), 
D. Modugno, Decca 

7. The End, E. Grant, Decu 
t. little Star, Elegants, Apt. 

9. Tea lor Two Cha Cba, J. Doney Ork. 
Decca 

Near You, R. Williams, Kapp 



POP-10 YEARS AGO 
October 10, 1953 



1. St. George and the Dragonet, 
S. Freberg Capitol 

2. Vaya Con Dies, L. Paul M. Ford, 
Capitol 

3. You You, You, Ames Brothers, 
RCA Victor 

4. Oh, P. W. Hunt, Capitol 

5. Ebb Tide. F. Chacksfleld, London 

6. Dragnet, R. Anthony, Capitol 

7. Eh Compari, J. La Rosa, Cadence 

8. Crying in the Chapel, J. Valll, 
RCA Victor 

9. No Other Loire, P. Como, ICA Victor 
10. P.S.: I Love You, Hllltopoers, Dot 



RHYTHM & BLUES-5 Years Ago-October 13, 1958 



It's All In the Game, 1. Edwards, MOM 
Rock-In' Robin, B. Day, Clan 
Bird Dog, Everly Brothers, Cadence 
Tears en My Pillow, Little Anthony i the 

Imperials, End 
Topsy II, C (ale. Lave 



Susie Darlln', R. Luke, Dot 
Chanlilly Lace. Big Bopser, Mercury 
Utile Star, Elegants, Apt 
Volare (Nel Blu Diplnte Dl Blue). 

D. Modugno, Dacca 
Win Your Loia lor Me, S. Cooke. Keen 



HITTING NATIONALLY I 

"HEY MISTER" 

by 

Dorothy Prince 

M-PAC 17208 
GETTING TREMENDOUS ACTION I 

"EVERYBODY'S DANCIN'" 

by 

Harold Burrage 

M-PAC #7210 
GREAT POTENTIAL 

'HAVE YOU SEEN (MY BABY)!' 

by 

Du-ettes 

M-PAC #7209 



0NE-DERFUL (!)/m -PAC RECORDS 



2642 S. Michigan Ave., Chitprjo 14, III 



TEL.: 225-0585 



when answering ads . . . 

SAY YOU SAW IT IN BILLBOARD 



41 BILLBOARD 



OCTOBER. 12. 1*43 



'Knowledge' Series 

NEW YORK— "Frontiers of 
Knowledge," a television series 
of educational explorations, will 
be syndicated by Triangle Pro- 
gram Sales. Produced by the Tri- 
angle station group in co-opera- 
tion with the University of Penn- 
sylvania, the 25 half-hour docu- 
mentaries' have just concluded 
a first run on the six Triangle 
video outlets. 



4 more New Hits 
From Mercury 

"COME BACK" 

by 

JOHNNY MATHIS 

-72184 

"SHE'S A FOOL'-' 

LESLIE GORE 

=72180 

"SPEED BALL" 

by 

RAY STEVENS 

=72189 

"TWO TICKETS 
TO PARADISE" 

by 

__-»_ BROOK BENTON 

=72177 



Original Hit Version I 

You're 
No Good 

Dee Dee Warwick 

Jubilee 5459 
Nationally distributed thru 
JAY-GEE RECORD CO., INC. 
318 W. 48 St., N.Y. 36, N.Y. 



Schenkel Touches All the Bases 

Continued from pat>e 46 



amateur sports and even the 
World Softball Championships. 

The man behind the mike on 
"World Wide Sports" is one of 
America's most successful and 
versatile sportscasters. A product 
of local radio, Schenkel worked 
his way to the top via stints 
at WKBV, Richmond, Indiana 
(the station where, I hear, 
Polly Bergen was a deejay); 
WLBC, Muncie, Indiana; 
KDKA, Pittsburgh, and WPRO, 
Providence, Rhode Island. Last 
month Chris began his 1 1th 
year as the TV play-by-play 
announcer for the New York 
Giants. 

One of the most important 
factors in Chris Schenkel's suc- 
cess as a sportscaster is his 
thorough preparation. Chris 
spends as much as a full day 
gathering facts about players, 
coaches, etc., before going on 



SIMPLEMENT 
MAGNIFIQUEl 

... In any language 

"ONLY 
BEAUTIFUL" 

JERRY VALE 

wlrti 

Percy Faith and his Orch. 

is a HIT! 

On Columbia Records 



ONE-STOP 
RECORD SERVICE 

Complete line of Spirituals, 
R & B and Catalog Merchandise. 
Write to be placed on our 
national mailing list. 

We ship anywhere C.O.D. 

Barney's One-Slop 

1144 S. Kettle Av., Chlceeo 13, lit. 
Phont: NE 8-9033 



A DOUBLE BARRELED CoMEDy bW$T! 




< 



EXPLOSIVE SALES ' 
GUARANTEED!^ 

.^^Z- DEALERS: Buy 5, get 1 free V- 
/' on entire Oooto catalog! 




the air. He is eager for coaches 
and players to drop by to 
"brainwash" him before a game. 

"I try to absorb as many 
facts as possible and hope that 
they come to me during the 
heat of a contest," said Schen- 
kel. 

Schenkel's ability to bone up 
on facts makes his sportscasting 
accurate, as well as illuminat- 
ing. Chris' over-all knowledge of 
many sports has also earned him 
the reputation as being among 
the most versatile sportscasters 
on the air today. Boxing, horse 
racing, golf or steer roping are 
all fair game for Schenkel's 
vivid description and tireless re- 
search. 

A top sportscaster is as much 
in demand on as off the air 
and Chris, the father of two 
children, Christiana, 7, and Ted, 
4, named after the late sports- 
caster Ted Husing, travels the 
length and breadth of the coun- 
try regularly making speeches, 
cmceeing sports shows or pre- 
paring for major football or 
golf games. 

"In this highly competitive 
field — as in most others — un- 
less you're busy and constantly 
on the go, they (sponsors, net- 
works, etc.) don't want you," 
observed Schenkel. 

At this point Schenkel ex- 
cused himself to run over to a 
nearby studio to complete nar- 
ration on a half-hour docu- 
mentary about tennis in which 
he appears on camera with 
Australian titleholder Roy Em- 
erson. 

Tennis anyone? 



GAC Wants 
To Go Public 

WASHINGTON — General 
Artists Corporation, representing 
talent, directors, producers and 
also acting as sales representa- 
tives for TV programs, has filed 
with Securities & Exchange 
Commission, seeking to register 
150,000 shares of common stock 
for public offering, maximum 
price $7 per share. 

Company prospectus shows a 
net loss of $887,605 in 1962, 
and a loss of $283,583 for the 
28 weeks ended July 14, 1963. 
Proceeds from the stock sale 
will be used in part ($300,000) 
to pay short-term bank debt, re- 
mainder to go into working cap- 
ital. 

The company's parent firm, 
Baldwin-M o n t r o s e Chemical 
Company, owns 450,000 shares 
of common stock. In May 1963, 
Baldwin-Montrose contributed 
$794,329 to General Artists by 
cancellation of part of the in- 
debtedness of General Artists to 
the parent firm. Prospectus 
shows balance of the indebted- 
ness in a 6 per cent note due 
1970 on an amount of $500,179. 
General Artists will use net 
proceeds of sale of $500,000 of 
6 per cent convertible subordi- 
nated debentures due to be of- 
fered to certain officers of the 
company in 1970, to redeem the 
note. 

General Artists has subtained 
losses over the past three years. 
Prospectus indicates that Bald- 
win-Montrose's investment in the 
company, including capital it 
contributed at a later date, is 
$6.95 per share. 



CUSTOM RECORD PRESSING 

Mastering — Processing— labels 

100% AtrtlSTA 
FACTORY CLEAN 

Sidney j. Wakefield 

P. 0. Bex 6037, Phoenix S, Arix. 
Direct Bisl 602-2S3-5644 



CLARK'S DISK 
GUESTS LISTED 

NEW YORK Record art- 
ists appearing on the Dick 
Clark syndicated radio show 
include: 

Oct. 7: Major Lance. 

Oct. 8: Garnett Mimms. 

Oct. 9: Brothers Four. 

Oct. 10: Roy Orbison. 

Oct. 11: Angels. 

Oct. 17: Steve Clayton. 

Oct. 18: Bobby Darin. 

iiiiiiiiiiiiiiiiiiniiiiiiiiiliiiiiiiiiiiiuiiiiiiiiiiiiiiiiniiiiiiiniiiiHiiiiNiiiH 

QXR Network 
Goes Live From 
Coast to Coast 

NEW YORK — The QXR 
Network will become the na- 
tion's newest interlinked net on 
Monday, October 21, when it 
starts transmitting live from 
coast to coast. 

Affiliates in major markets 
will begin carrying five hours 
a week of topical interview and 
discussion programming. A pro- 
gram of business news and an- 
alysis is expected to be added 
shortly. Stereo FM music and 
drama series will be distrib- 
uted to affiliates on tape in 
order to insure maximum qual- 
ity. 

Cities included in the new 
QXR FM-AM linkup are: Al- 
bany-Troy-Schnectady, Atlanta. 
Baltimore, Binghamton, Boston, 
Buffalo, Chicago, Cincinnati, 
Cleveland, Dayton, Detroit. 
Hartford, Indianapolis, Kansas 
City, Los Angeles, New York. 
Philadelphia, Pittsburgh, Provi- 
dence, Rochester, San Francisco. 
St. Louis, Utica-Rome, Wash- 
ington, D. C., and Worcester, 
Mass. 



College Air Majors 
Set N. Y. Seminars 

NEW YORK— The first an- 
nual College Majors conference, 
a two-day series of seminars for 
college seniors majoring in 
broadcasting and advertising, 
will be held Thursday and Fri- 
day, November 7 and 8, at the 
Hotel Roosevelt here. The Inter- 
national Radio and Television 
Foundation will sponsor the 
event, and the Association for 
Professional Broadcasting Edu- 
cation will collaborate in the 
planning. 



WSB Full Time 

ATLANTA — WSB Radio is 
iow broadcasting 24 hours 
daily, six days a week. An addi- 
tional four hours of broadcast- 
ing were added to the sched- 
ule September 22. On days 
WSB is not broadcasting foot- 
ball events the Clockwatcher 
will be heard with host Bob Mc- 
Farland. 



National Breakout I 
FRANK CHACKSFIELD 

"THEME FROM A 
NEW KIND OF LOVE" 

London 9617 

JONDON 



NOW HEAR THIS 

"(LOSE MY EYES" 

and 

"HEY LITTLE DARLA" 

BY 

DON HUDSON AND 
THE "ROYAL KINGS" 



OJ's, Writ* for Copies 

East End Records 

3329 W. 6th St., Fort Worth, Tex. 



f Watch This On* I 

8 DEBBIE DOVALE 

\ "HEY 
I LOVER" 

f? R 4521 

\ ROULETTE RECORDS 

5 1631 B'way, N. Y., N. Y. 



A Sure-Fire Winner I 



II 



II 



WILD 

C-274 
DEE DEE SHARP 



TONY RUSSEL 

NICE GUYS COME IN LAST 

= 1007 

a/w 

LONG TIME BETWEEN KISSES 

D.J.'s, Send tor Copy 

GREEN IVY RECORDS 

329 Eest 24Hi St.. New York, N. Y. 
OR 9-1025 



when answering ads . . 

Say You Saw It in 
Billboard 



eurotone IH 



Add year-round profits with a NEW 
line of International LP's and 45's 

Eurotone International, Ltd. 

1733 Broadway 
New York City-CI 6-4724 

Some distributor territories open 
Contact: Gsorg* Curlin, Pres. 



DOOTO tO RECORDS 

9512 SOUTH CENTRAL AVENUE LOS ANGELES 2. CALIFORNIA 
LOrain 7-2466 



PRESSINGS ADD A NEW SOUND DIMENSION 

You can actually feel this exciting new clarity and 
presence and this mystery material is 100% Anti-Static 

created by RESEARCH CRAFT CORPORATION 

10M NO. FULLER AVENUE LOS ANCELES 46. CALIF. 



yrighted matei 



OCTOBER 12, 1963 



BILLBOARD 49 



Giants Off & Running; 
Lots of Spending Seen 



Channel Master in 
Diversity Actions 



NEW YORK — Two of the 
giants in the home entertain- 
ment business, RCA Victor and 
Zenith, officially kicked off 
their major fall selling drives 
last week with the biggest ad- 
vertising, promotion and mer- 
chandising campaigns in each 
firm's history. Two other firms, 
meanwhile, Admiral and 3-M's. 
announced their own heavy fall 
drives. 

With companies like thes» 
leading the way, the grand total 
of promotion planned between 
now and the end of the Christ- 
mas selling season is expected 
to give dealers the biggest mer- 
chandising helping hand they've 
ever received from the industry 
as a whole. 

Admiral, for instance, is 
spending over $5 million on its 
push. The saturation drive will 
include full-color pages on its 
color TV, in national magazines 
between now and the end of the 
year. Also to be promoted: the 
new Admiral lightweight port- 
able TV receiver, transistorized 
stereo phonos, FM-AM radios 
and portable phonos. The firm 
also plans a 5 million-piece mail- 
ing campaign of a 24-page con- 
sumer piece early in November. 
Each of these shopping guide 
brochures will contain a pre- 
mium gift offer, redeemable at 
the Admiral dealer's. 

A record tape recorder ad- 
vertising campaign is being 
launched by 3-M's in behalf of 
its Revere - Wollensack tape 
equipment lines. Sales promo- 
tion manager R. E. Culligan 
expects the campaign to com- 
plete "half a billion sales calls" 
for his firm. 

The drive started with a back- 
page ad in the September issue 
of Fortune, included a 10-day 
radio spot campaign on the 
Mutual network; ads in 47 edi- 
tions of the This Week Sunday 
newspaper supplement; a series 
series of 19 spot announce- 
ments spread over seven weeks 
on NBC-TV's 'Tonight" show; a 
newspaper and national maga- 
zine ad drive and TV sponsor- 
ship next January of Bing Cros- 
by's National Pro-Amateur Golf 
tournament. 

RCA got its message off with 
an eight-page ad insert in color 
featured in more than 200 Sun- 
day papers last week (30). The 
buying guide type brochure pic- 
tures much of the product the 




THE 3-M COMPANY will spon- 
sor Bing Crosby's National 
Pro-Amateur Golf Tournament 
next January as part of its 
continuing promotion drive on 
its Revere- Wollensack tape re- 
corded line. Here, Crosby is 
shown trying out 3-M Revere's 
M-2 stereo tape cartridge sys- 
tem, one of the units getting 
the big build-up treatment in 
the merchandising drive. 




Phono-Tape 



MERCHANDISING 



• IEST SELLING PHONOS • DISK DEALS 
• EQUIPMENT NEWSLETTER 



firm is featuring this fall. Vic- 
tor's campaign includes most 
major media — national maga- 
zines, network TV, radio and 
point of sale — and includes part 
sponsorship of the Walt Disney 
"Wonderful World of Color" TV 
show. 

The Zenith drive also got off 
the ground last week in daily 



papers. Starting Monday (30), 
Zenith plans to run multiple in- 
sertions of two-color and black 
and white ads in 20 news- 
papers. National magazines will 
carry four-color and black and 
white insertions. The firm will 
feature its "Micro-touch" tone 
arm and its "free-floating" car- 
(Continued on page 52) 



NEW YORK— The home en- 
tertainment industry is going 
through great changes, and 
Channel Master Corporation, of 
Ellenville, N. Y., is going to be 
ready whatever way the wind 
blows. That's the substance of 
remarks and a presentation by 
Channel Master marketing Vice- 
President Harold Harris at a 
meeting held in the Americana 
Hotel here Wednesday (2). 

Harris described his firm, 
which established itself in the 
business primarily as an antenna 
manufacturer, as one of the 
most "vertical" of all the com- 
panies in the industry. He said 
consumer preferences were con- 
stantly becoming more specific 
in terms of product types and 
that a company to be successful 
today must have diversity of 
product in all its lines. 

Though it may appear that 
product demand, by types, 
levels off from time to time, 
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FM STEREO, during 1963, has become a 
nationwide medium — and a nationwide selling 
opportunity. There are now 250 North American 
FM stations broadcasting at least 
part of their schedules in stereo. 
(This includes 12 in Canada.) 

In the U. S., FM stations are 
broadcasting in stereo in 42 of 
the 50 States, plus the District 
of Columbia and Puerto Rico. 
As of this writing, 48 of the top 
50 markets (in terms of popula- 
tion) are served with clear, local multiplex stereo 
signals — as well as many, many smaller markets. 

Many of the larger cities have a wide choice 
of FM stereo signals. In Chicago, for example, 
seven stations are broadcasting in stereo now, 
with the recent addition of WXRT-FM. Detroit 
has six. San Francisco and Seattle have five each. 

We've been watching FM stereo closely in this 
column — and particularly its emergence as a 
nationwide medium — because we believe it pro- 
vides the greatest home music instrument selling 
opportunity since the introduction of the stereo 
disk. 

Now that perhaps more than 80 per cent of 
the nation's population is within the range of FM 
stereo broadcasting, awareness of this new 
medium should increase rapidly. From the stand- 
point of the manufacturer, it's now worthwhile 
to advertise FM stereo on a national basis. It's 
no longer a regional market. Dealers, of course, 
can be in a position to capitalize on this promo- 
tion — even those in areas without FM stereo serv- 
ice now. 

EARLIER THIS YEAR, we predicted that a 
million FM stereo receivers of various kinds would 
he sold this year. We believe this forecast is 
still valid; in fact, it may be somewhat on the 
low side as the result of introduction of large 
variety of new FM stereo receiving equipment. 

The component high fidelity field often fore- 
shadows trends in the packaged audio equip- 
ment market. Monophonic FM tuners in the 
component field have virtually been replaced by 
stereo tuners. In packaged goods, this trend will 
spread first to stereo phonographs. By the end of 
this year it's a good bet that nearly all radio- 
phonograph combinations and radio-TV-stereo 
combinations, except for the low-end models, will 
have FM stereo. 

But right now FM stereo is something you 
must sell up to in the console field — since many 
console phonographs are available in three 
flavors; that is. without radio, with AM-FM and 
with AM-FM-stcrco. 

In the portable and table model phonograph 
field, an increasing number of high-end units are 
appearing now with FM stereo, extending the 
versatility of compact stereo instruments. Pres- 
ently GE, Fisher, Emerson, Pilot, Symphonic. 
Phonola and others are offering various types of 
compact slereo phonos with FM stereo. 

The biggest growth this year has been in the 
field of AM-FM stereo table model radios. Nearly 
all domestic manufacturers, and many importers, 
now have FM stereo table models. 

BUT FM STEREO IS NEW. It doesn't sell 



itself. Many prospective customers haven't even 
heard of it, or are only vaguely aware of what 
it is. Helping to create an awareness of this new 
medium is where real salesmanship comes in 

FM stereo can be both an impulse item and a 
step-up item. In the packaged equipment field 
it's been largely a step-up so far. We have yet 
to see a store with a window streamer inviting 
the public to "Come in and Hear the New FM 
Stereo." If color television can be successfully 
merchandised this way — and it is — why not FM 
stereo? 

Like color television, FM stereo usually has 
to be demonstrated to be sold. This means a good 
outdoor antenna, and knowledge of which local 
stereo station puts out the best signal — and the 
most easily demonstrable programming — in your 
area. 

It seems inconceivable that any prospective 
customer should enter a store in search of a stereo 
phono or FM radio without being treated to a 
demonstration of FM stereo — and yet, in our own 
experience, this seems to happen more often than 
not. Just one question by the salesman — "Have 
you heard the new FM stereo?" — is enough to 
arouse interest in this latest radio development. 

Salesmen should be thoroughly indoctrinated 
on FM stereo — what it is and how it works. 
Several radio-phono manufacturers have good 
booklets that will introduce them to it and give 
them the proper answers. Electronic Industries 
Association (1721 De Sales St., N. W., Washing- 
ton) has an excellent pamphlet on FM stereo 
which should be must reading for salesmen. 

ONE OF THE BEST WAYS to promote the 
sale of FM stereo equipment is through a tie-in 
with one or more of the local stereocasting sta- 
tions. Some stations are aggressive and go out 
of their way to contact dealers and try to help 
them sell receivers. Unfortunately many stations 
aren't self-starters in this respect. But every FM 
stereo station wants to increase its stereo audi- 
ence as rapidly as possible, and most of them 
will be anxious to help promote FM stereo. 

In many cities one of the most persuasive 
arguments for buying a stereo receiver is the 
amount of programming available in stereo. Some 
stations will give you quantities of their program 
logs for free distribution — so that prospective 
customers can see what they're missing by not 
having stereo. Others have complete promotion 
kits, with window streamers, leaflets, etc. Most 
new FM stereo stations will be willing to give 
you advice on the best type of antenna installa- 
tion for your store — some will even send a techni- 
cian around to look it over if you're having 
trouble. 

If you wait for people to walk in off the street 
and ask you about FM stereo, you're not taking 
maximum advantage of this new entertainment 
medium. On the other hand, if your store becomes 
"FM Stereo Headquarters," if every salesman is 
well informed about FM stereo and instructed to 
demonstrate it to every customer, if you are 
equipped to give a good demonstration, and to 
give sensible advice on installation — then FM 
stereo can be the most profitable part of your 
music equipment sales this fall and winter. 



Harris said that in any given 
year since the war, a study of 
the product situation five years 
before would show a wide vari- 
ation in product needs over the 
course of the five-year period. 
With this in mind, Channel Mas- 
ters has entered virtually the 
whole range of currently exist- 
ing fields of home entertain- 
ment. 

Starting with its basic prod- 
uct — the antenna — the firm dis- 
played for the first time a series 
of newly developed combined 
HF-VHF antennas, to cash in 
on the expected vast increase 
in HF transmissions. Pointing 
to the fact that all TV sets 
manufactured after April 1964 
will be capable of receiving 
both HF and VHF signals, 
Harris said this will ultimately 
be translated into great growth 
{Continued on page 52) 




Van Stickler's 
our man for details 

Besides being Fidelitone's 
Quality Control Expert and 
diamond cutter, Hendrik Van 
Stickler is our "chief catalogist," 
as well. His famous Fidelitone 
Needle Guide and Identification 
Key is the envy of the industry. 
Allows you to satisfy all 
customers with no mail orders 
necessary . . . speeds selection 
and sale of the right needle, 
every time. If needle sales are 
important to you, better ask your 
distributor about Fidelitone's 
popular Needle Guide and 
Fidelitone's quality and service. 
And that's a tip straight from 
Van Stickler! 



Fidelitone, Inc. 

Chicago 26 
Illinois 
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cartridge tapes., .new names being added every day! 



Some like it hot. Some like it cool. Whatever beat your customers love, the Revere 
Stereo Tape Cartridge System has it. The music is rich, full stereo . . . and automatic! 
Jazz . . . popular . . . show tunes . . . classical . . . blues . . . dixieland . . . you name it! 
The great recording stars and the great recording labels bring you the greatest music 

— Sw Revere-Uiollensak Division 3ffl 
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All these artists (and many more) are now recorded on Revere 
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Channel Master in 
Diversity Actions 



• Continued tram pc2ze 49 

for this field. The company also 
showed, in addition to the an- 
tennas, a series of HF adapter 
units for present VHF TV sets. 
Also shown were a number of 



in. 

CINCINNATI 

Ohio 




antennas designed for more sen- 
sitive fringe area reception and 
a host of indoor antennas for 
both TV and FM indoor recep- 
tion. 

Harris noted that his firm is 
now entering the "Play as you 
go 1 ' entertainment field in a big 
way. As an example he noted 
the success of the company's 
"swing-along" portable radio- 
phono, introduced earlier this 
year, which, he said, "led us 
into bringing out a line of mono 
and stereo portable phonos." 
These were shown at the meet- 



ing, along with two new port- 
able TV models, a 16-inch unit 
and a miniature, an auto radio 
to sell at $39.95, a battery- 
operated portable tape recorder 
to list at $129.95, a walkie- 
talkie unit with a claimed cover- 
age distance of up to five miles, 
a scries of portable transistor 
AM radios and an FM transistor 
model. 

Harris explained what some 
of his audience felt were higher- 
than-usual list prices by saying: 
"We're out to protect the dealer 
and give him a decent mark-up 
opportunity." He added that the 
company is also heavily in the 
TV picture tube replacement 
market and now ranks second 
in this business. The company 
has also recently noted the de- 
velopment of a replacement 
market for color TV tubes 
and has now also entered this 
field, he said. 



New Channel Master Units 



HOTEL 

Finest in hospitality. Crystal 
Dining Room. Visit the Lamp 
Post Corner restaurant. Jet 
Chef for quick service. 700 
rooms. Air-conditioning. TV. 

MOM $ g 
Joseph Ma*»aglio. jr., President 

Wolfe Lotscha, Monagtr 
Acrett the U.S.A. and In HAWAII 

I — MA SSAGLIA- 

HOTELS 

• SANTA MONICA, CALIF. H«t«l Uiftmn 

* HAJttFOtO. CONN. Hoi.' kootf 

• CINCINNATI, O. Hoi. I Sin Ion 
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CMICA&O MIDWUT H EAOOU A RTf II 
►OOftWft OfflCl JOB I. WALTON DC MM4 
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CHANNEL MASTER'S Model 6675, a de luxe new automatic pert- 
able stereo phono with AM/FM radio. 



Performance 
and Profits 

... in background music are yours with reliable VIKING 
tape cartridges. 

Ate, 




Lightweight, drawn aluminum cases give VIKING tape cart- 
ridges exceptional regidity that lasts. Designed to perform 
with minimum tape friction when loaded with shortest tape 
length or when loaded to capacity. VIKING tape cartridges 
have stood the test of countless hours in broadcasting and 
background music applications, year after year. 



Cartridges 
With 
Clear 
Plastic 
Cover 








Single coated 
tape standard 
loop 

Double coated 
tape moebius 
loop 


M4 

to 375* 
to 275' 


M6 

to 850' 
to 600' 


M8A 
to 1700' 
to 1200' 



Write Sates Manager For Information 

IF IT'S USED WITH TAPE IT'S MADE BY VIKING 




ONE OF CHANNEL MASTER'S 
new "play as you go" entries, 
a portable, battery-operated 
tape recorder, a six-transistor 
model (6545). 

Lots of Spending 

• Continued from p age 49 



tridge in its stereo merchandis- 
ing message. 

In a related development. 
Pilot Radio last week announced 
a special "free floor plan" for 
dealers designed to make capital 
available for promotion and mer- 
chandising rather than tying it 
up in product. Pilol dealers for 
the current four-monlh period 
arc required to pay for only that 
product actually sold. 

On another merchandising 
level, meanwhile, Bell Sound is 
promoting its RT 360 tape re- 
corder by including a five-pack 
of Christmas tapes free with 
each unit shipped to dealers. 
Tapes are for giveaway to cus- 
tomers with each purchase of 
the unit. 




ADVERTISING IN 
BUSINESSPAPERS 
MEANS BUSINESS 



BEST SELLING 

PHONOGRAPHS, RADIOS & TAPE RECORDERS 



These ore the notion's best sellers by manufacturers based on results of a month- 
long study using personal interviews with a representative national cross-section 
of record-selling outlets (only) that also sell phonographs, radios and/or tape 
recorders. A different price group is published in the space each week. Each 
category appears approximately every 14 weeks. 

The percentage figure shown for each brand is its share of the total number 
of weighted points derived from all dealer responses. Point tabulations are 
based on the rank order of manufacturers' soles at each dealer, and weighted 
by size of outlet. Only manufacturers earning 3 per cent or more of the total 
dealer points are listed below. 

BEST SELLING AM ONLY TABU RADIOS 

POSITION 

Thii 7/13/63 4/13/63 

lum lam lui>. BRAND % OF TOTAL POINTS 

1 1 2 RCA Victor 25.0 

2 2 5 Zenith 20.4 

3 4 3 Magna vox 11.9 

4 5 4 Motorola 8.8 

5 3 1 General Electric 7.9 

6 — — Emerson 3.8 

Others 22.2 

Since this chart is based on the previous month's sales, it is conceivable that 
certain brands will appear at one time and not at another because of many 
influencing factors. Thus it does not indicate that the above ranking applies for 
any period other than the previous month. Those brands that appeared In 
previous issues for this category and do not happen to merit a listing above 
are shown below with their rank order in the issue indicated in parenthesis. 

7/13/63 Issue: Admiral (6); Olympic (7). 
4/13/63 Issue: Admiral (6). 



BEST SELLING AM-FM TABLE RADIOS 



POSITION 

Thii 7/13/63 4/13/63 

torn luira Inn* BRAND % OF TOTAL POINTS 

1 1 2 Zenith 16.8 

2 2 1 Magnavox 16.2 

3 3 3 RCA Victor 13.6 

4 5 6 Motorola 8.2 

5 4 7 Panasonic 7.1 

6 7 — Masterwork 6.3 

7 6 4 General Electric 4.7 

Others 27.1 

Since this chart it based on the previous month's tales, it it conceivable that 
certain brandt will appear at one time and not at another because of many 
influencing factors. Thus it does not indicate that the above ranking applies for 
any period other than the previous month. Thote brandt that appeared in 
previowt issue* for thit category and do not happen to merit a listing above 
are thown below with their rank order in the issue indicated in parenthesis. 

7/13/63 Issue: Emerson (8). 
4/13/63 Issue: Granco (5). 



DISK DEALS FOR DEALERS 



A summary of promotional opportunities for dealers by manufacturers and 
distributors currently offering records at special terms. Shown where avail- 
able are starting and expiration dates for each deal as well at the date of 
itsue and page number of the original news story and/or advertitement 
providing details of each promotion. Pleaie consult these for full information. 

PHILIPS — Expires October IS, 1963. Started August 20, 1963. 

A 12'/2 per cent discount on all new releases and catalog. 

LIBERTY — Expires October 30, 1963. Started August 26. 1963. 

Ten per cent cash discount off face of invoice for all new release and 
catalog product except Chipmunk albums. A 100 per cent exchange with 
product exchangeable after February 1. 1964. One-third payments due 1 0th 
of next December, January and February- 

MONUMENT — Expires October 31. 1963. Started October 1, 1963. 

"Monument Money -Makers" program on catalog Buy six albums, get 
one free. 

PRESTIGE — Expires October 31. 1963. Started October 1, 1963. 

Miles Davis 17000 series) catalog items. Buy five, get two free. 

PRESTIGE— Expires December 31, 1963. Started October 1, 1963. 

On Prestige (7000 series). Prestige-Folklore. Lively Arts and Tru-Sound labels. 
A 10 per cent discount. 

MOODSVILLE— Expires December 31. 1963. Started October 1, 1963. 

A 25 per cent plus 10 per cent on Moodsville, Swingville, New Jazz, Bluesville, 
Near East, Irish and Prestige International labels, 

REPRISE— Expiration indefinite. Started September 1, 1963. 

A l2'/z per cent discount on new releases. 

D0OT0— Expiration indefinite. Started May 1. 1963. 

On all Dooto album product — buy five, get one free. 

ORIGINAL SOUND— Expiration indefinite. Started June 25, 1963. 

Entire LP catalog: Buy 10, get one free. One hundred per cent exchangeable 

COMMAND — Expiration Indefinite. Started June 24, 1963. 

One-free-for-six-purchased deal on seven new releases and entire catalog. 

TAMUMOTOWN G08DY — Expiration indefinite. Started July 15, 1963. 

Buy six, get one free, on all now releases and entire catalog of all three labels. 

WORD— Expiration indefinite. Started September 21, 1963. 

Package offer of 50 albums units selected from 24 best sellers. Free display 
rack and 90-day deferred billing and full refunds on unsold merchandise at 
end of 90-day period for dealers. 



CiflCJ OF MINNEAPOLIS. INC. f Tape Components 
MOO Atdrtch Avtnu* Soutti Minneapolis. Minn*»o!», 55430 
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Billboard Buyers & Sellers 



A convenient morket plate for the best sources of equipment, supplies, services and 
personnel . . . serving more than 20,000 buyers, tollers, and users of music, records, topes, 
home entertainment equipment, coin machines and many other related products throughout 
the entire world. 




DISTRIBUTING SERVICES 



RECORD DISTRIBUTORS 



FOR SALE — 10O ASSORTED NEW 45 
HJ'M's, B8-BO; $77 per 1000. Write Paul 
V. L*s, Record DUtributin* Co., 4546 Bo. 
Perk Drive, Metairle 40, Le. nof. 

FACTORY NEW 43'*, 100 ASSORTED, $8. 
Factory new (3.90 and M.96 list major 
brand LP albums 11.23 each east, mono 
or stereo. Good selection now available 
Hat Faktor, 4143 W. Armitafe Are., 
Chicago 39, 111. CA 7-3722. oeli 



HAYDN SOCIETY 
RECORDS 

ARE NOW AVAILABLE 
TO QUALITY DEALERS 
FROM COAST-TO-COAST 

Send for current catalog 

ESOTERIC, INCORPORATE) 

P. O. BOX 1799 
HARTFORD, CONN. 

National Distributor! far 
HAYDN SOCIETY RECORDS 



PROFITS AJUB HIGH WHEN YOU ADD 
Gaiters and otter Instruments to pottr 
rooord traffic store. A natural eembo. 
Free r-atalo«. Mice, Inc.. P. O. Boa 3M, 
Westburr, N. Y. 



RECORD LABELS 
LARGE OR SMALL 

Put vs on your d.j. moiling list so 
we can know when you hare re- 
teased a now record. 
We want to know about your new 
records so-you'll get maximum one- 
stop exposure in this Important 
market area. 

We work while others tlsopJ 

JET ONE-STOP 

4928 N.W. 7th Avenue 
Miami 27. Florida 
(305) 751-2473 



WANTED 

NEW RECORD COMPANIES 

Send Sample!. 
We dilf ribuf e in 

PENNSYLVANIA 
NEW JERSEY 
DELAWARE 

WOULD WIDE RECORD 

DISTRIBUTING CO. 
1528 North Broad St. 
Philadelphia 21, Pa. 
POpbr 5-1010 



MCMD MF6. SERVICE, 
SUPPLIES AND EQUIPMENT 



RECORD PROMOTION 
A PUBLICITY 



OUAJLAMTOD RADIO PLAY — HORTV 
Wll National faord Promo Network. 
OOOot to coast A complete pcoaram of 
dine jut o mf promo and trade paper 
publicity Diitrio arranged. Morty Wax. 
1733 Broadway. N. Y. C. CI 7 2159 



when answering ess . 
Say Yea Saw It 
la Billboard 



MISCELLANEOUS 



DIVIDER CARDS 

Dress up your racks 
for CHRISTMAS. 
Porcelain White Plastic 
Go Modern - Increase 
your sales - Speed up 
purchases - Economical 
Durable. We..aIso sell 
8X8 & 13X13 Record 
Mailing Envelopes. 



415-658-0892 




RECORD ACCESSORIES & 
DEALER HXTUKS 



HIGH TICKET 
RECORD RACK- 

HIGH PROFIT-MAKER, 

Our «RR3X retails for $9.95. holds 
1 20 records, triple brass plated, 
plastic wheels. Knocks down into 
small space-saver box. 

See your distributor or write for 
latest catalog of the most diversified 
record rack line. 

ART-PHYL CREATIONS 

506W Frelingriuyscn Avenue 
Newark 14, N. J. 
N.J.: II 8-5100 N Y : WO 4-2565 



USD COM MACHINE EQUIP- 
MENT, PARTS AND SUPPLIES 

MISCELLANEOUS 



For Your Copy of 
The Just-Published 

INTERNATIONAL 
COIN MACHINE 
DIRECTORY 

Write tot Joe Pace 
Dept. 525, Billboard 
2160 Patterson St. 
Cincinnati, Ohio, 45214 

Price: $1.00 per copy 



whan aniwer.no od$ . . . 

Say You Saw It 
in Billboard 



BUSINESS OPPORTUNITIES 



"HOW TO GET YOUR 
SONG RECORDED" 

Whether you're a "pro" or o be- 
ginner, this book is must reading. 
Contains Information an: 

s> Your Song and What to Do With It. 

* How to Mike a Demo Record. 

* Protecting Your Song and Yourself. 

* The Songwriter and Performing Rights 
Societies 

* Starting Your Own Record Label. 

Plus.: List of Active Record Cornpanies, 
Leading U. S. Music Publishing Firms, 
Recording Studios and Wholeuie Record 
Distributors of the If. S. 

Written -fay Rob Rolontx, former 
musk editor of Billboard and ex- 
ecutive with record companies, 

SlaaTle copy 12.50. .Cash with order. 
Send check or -anoney order to 
Wstsoo-GupUJJ VPublicsUon., Inc. , 
15*4 Broadway, New York 10036, 
N. Y.. with this ■ 1 1 iiTlineaasil sad 
raw wasae and address 
be sent postpaid. N. Y. 
add 4% sales tax. 



Attention, 
Radio Stations! 
Important Message. 

If .you need help in securing exactly 
the right records and albums for 
your music programming — YOU 
CAN GET IT FROM RSI. 

Over 1800 satisfied station users— 
and the list grows with every mail. 
If you have any special record 
problems, coll or write to find out 
how RSI can help you. No obliga- 
tion, of court*. 

RSI 

Record Source International 

1 564 Broadway, N.w York 36, N.Y. 
PL 7-2800 



"IKTBfHATIONAL MUSK-SECOW 
DIREa«rT'»"Mm3rSGUI0F' 

••ckMT wM 

Pages & Pages of 
Names and Addresses 
of loow H .. U.J. 

* Record Mfn. 
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Special Serr* 

iaeperlars * 



lath Jfrf/ng 
Wffckfjy all 
by SffnT*. 

On it Few Ceples 
Left . . .11 .« 



Jee Pete, Beat. B 
31*0 Potters** Jt , 
CleKiaaati, Okie 4»ls 



INTERN ATION AX PROFITS YOUR 
obiectt You can reaoh and aell pour 
pubusbed sonss, tm'<a,ia*>atars, secrioee 
to leadina' music industry LnilusBtlala 
ail over the world through th* Inter- 
imttonal Buyers *v Sellers ~~ 
Deatamd to help you 
outside the U.S.A.. it ap 
In Billboard. 



WANTED FOR TV— UNUSUAL ANI 
mala. Do you have a pet tretned to do 
some really special and out of the 
ordinary trick? If so, there's cash for 
a TV appearance awsitln* you or rau 
pet. Writs Box #516, e. o ~ 
ISM B'way. New York N, N. 



MISCELLAHEOUS 



ATTENTIOH, >S0HG WRITES 

MICH, TIMES NWKTrMB, IK. 
md wmm TSKS HICK DM*. 

are looking for> original song com- 
pos it ions for- 

THE CHIFFONS, RANDY AND THE 
RAINBOWS, ANDREA CARROLL, THE 
FOUR PENNIES, THE WON0ERS, 
THE SUMMITS, TOWNE CRIERS and 
THE TOKENS, as well as other 
artists. 

si wp mmoi only 

BRtSMT TUNE I MUJIC CORP. 
ONE HANSON PLACE, BROOKLYN 17, N.T. 



S* rtoo-C roaOajn, Italian, Greek and Polka 
Rr c-q rd I n *T ». Euroton* IntrmsUonal, 
Ltd., 17W B'wssy, New York IB, N. Y. 
Phone: Circle 6-4724. 



SOUND WWWCn BITS — MORE THAN 
30 comedy bits uatn* "stock" sounds. 
Quick and clever time fillers for 

disc jockey! »5 Show BU Comedy Serv- 
ice (Dept. BB), 63 Parkway Court, 
Brooklyn. N. Y.. 11235 no*. 



TIMES SQUARE 
OFFICE SPACE 

1560 Broadway 
New York City 

700 M> ft. to 10.000 iq. ft. 
Air-condilionad. fully modernized, 
modnrate rantoU. 
Ranting office on promiaoa. 

Phone: H.G. SHEPHERD 
at CI 5-8975 



OFFICE SPACE FOR RENT 

Prime Midtown Location 
8700 square feet 
will divide 
CenrTittY jir comlitionefJ 
Acoustical ceilmg hi perb 
AspMlt Me flooring 
Accessible 1o ill modes of 

frjfisport*tion 
Unusually Low Rental 
Contact: 

KENNETH D. LAUB 

Collins Turtle & Co. 
261 Madison Avenue 
N. Y. City 16, N. Y. 
Tel.: MU 2-4020 



30,000 PROrKSSIONAl. COMEDY LTNU! 
Monthly topical fa, eervlee too! Fret 
eetalori. m V bo t t Ort>en. 353S Daniel 
Cr«ac«nt. Baldwin Harbor. N. Y. ■ahtt tt 



Say Ye* Sow H in 
Billboard 



EMPLOYMENT SECTION 



SITUATIONS WANTED 



EXPERIENCED. kXjU>-WOBKlNG REC 
ord Sale, Executive available. Prefer 
regional or dietrlet sales and/or pro- 
motion position, or would like to locate 
with an agsressivt. rack merenanducr. 
Referercea and proven track record 
available on renueet. WU1 reloeate. 
Box 513, c o Billboard. 1564 Broadway. 
New York 3S. N. Y. ocll 



Tfis Compony that 
REALLY post after 



mors business CAN 
got mors buslnsss . . . 
by consistent 
advertisements In 
Billboard's 



Buyers and Sellers' 

CLASSIfltD 
MAffT 



Ifl I proven. Konimicil mf It mm 
pfMBKl Interest. It ukt akrt lao 
It incretn irtlrfelll 

Ok. »M ClraMM Hsrl It mrf mm 
S I 



a M tBttt ktrj hotf fM 
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Minimum site told is '/»", approsimotely 35 words; 1" 
70 words. All roles ar* for EACH csdv*rtis«m*nt, EACH 
time. Advertisctnents 2" or larger set in boxed style. 

If box number is used, allow 10 words tor number and 
address. Box number service charge, 50c per in sort ion. 

US* THIS HANDY AO OBtDOt BLANK 



Picas* lns*rt th* following ad tor- 
Classification : 



ns*cvtiv* issues. 

. Sin: 



Q S*t regular classified style. 
f~) Amount enclosed! 



□ 5«t boxed ctassified style. 



Addresi - 

CHy 



Pleas* •steles • veer say*" at. Wa *e set Wll for classified ads. 



BILLBOARD BUYERS AND SELLERS CLASSffO HART 

1564 S roadway 1510 N. Cower St. II* W. Randolph St. 

Now York, N Y„ 10036 Hollywood. CaKf, 9001* Chicago, III., 60*01 
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Bally Back in Bingo Line 



CHICAGO — Bally Manufac- 
turing Company is returning to 
the bingo business after an ab- 
sence of 10 months and will 
ship machines overseas and to 
certain areas in the U. S. 

Bill O'Donnell, Bally presi- 
dent, said a part of Bally's pro- 
duction will immediately be 
shipped into Louisiana. O'Don- 
nell said he was acting on opin- 
ions of legal counsel in Chicago, 
Washington and New Orleans, 
that the firm's new game would 
be lawful in Louisiana. 

Bally is also investigating the 
possibility of shipping the games 
into certain other areas where 
bingos are "specifically enumer- 
ated as lawful by State statute." 
He did not specify which areas 
were involved. 

O'Donnell said Bally is seek- 
ing a clarification of the "vague 
definition of machines covered 
in the federal interstate ship- 
ment law and also of the 
States included in the so-called 
'specifically enumerated' amend- 
ment which was added to the 
Eastland bill in the final Senate- 
House conference committee. 

He noted, however, that "Our 
backlog of orders for Europe 




BOUNTY 

and other parts of the world 
will keep us too busy to think 
of U. S. markets for quite a 
while." 

Bally has been out of the 
bingo or in-line business since 



enactment of the Eastland bill 
earlier this year. 

O'Donnell said, however, that 
the "world-wide demand for 
Bally bingo games has increased 
so tremendously since last De- 
cember that we would be failing 
our customers, our management 
and our employees if we did 
not enter the market with the 
best 'line-or-section' scoring 
game Bally engineers know how 
to build." 

Bally is kicking off production 
with Bounty, a game that com- 
bines traditional bingo features 
with a "first-ball-skill-shot" in- 
novation that is optional to the 
player. 

If the player elects to play 
Skil-Shot he shoots to land the 
ball in the Skil-Selection hole, 
one of nine holes located in the 
top two rows of the playfield. 

Missing the first Skil-Selec- 
tion shot, the player can still 
go on to play the traditional 
bingo game. 

Bounty advertising carries a 
statement that the game is "sold 
only in foreign commerce or, 
pending clarification of the law, 
a State of the U. S. where 'spe- 
cifically enumerated as lawful in 
a statute of that State.' " 
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Rowe-AMI Unveils New Model 



CHICAGO — The location 
was not Broadway, but that's 
about all that was missing. The 
color, excitement, staging and 
music that otherwise make up a 
Broadway musical were all there. 

The event was the gala show- 
ing of the 1964 Rowe-AMI juke 
box at the Sherman House here 
last week. Several hundred dis- 
tributors representing Rowe AC 
Services' 46 offices were on 
hand. 

So were representatives from 
the parent company, from Pat- 
rick O'Malley, Automatic Can- 
teen Company of America (par- 
ent company of Rowe AC Serv- 
ices) president, on down. 



Seeburg Names 
Joseph Hards 
Vice-President 




JOSEPH F. HARDS 

CHICAGO — Joseph F. Hards, 
a music-programming veteran of 
many years, was last week 
named vice-president in charge 
of Seeburg's background music 
division. 

For six years, Hards was as- 
sociated with Muzak as program 
director and was later program 
director for World Music. He 
was with London Records while 
that fim was in the background 
music rental library business, 
(Continued on page 66) 



Rowe AC Services put its un- 
veiling in the form of a Broad- 
way production, complete with 
professional actors, music, stage, 
ligthing, chorus girls and what 
have you. 

The speeches were broken 
with musical production num- 
bers, all tastefully keyed to the 
subject matter. The result was a 
wholly interesting and palatable 
fare of what otherwise could 
have been pretty heady stuff. 

The unveiling was keyed to 
the slogan of "The Sound of 
Money," which is to be followed 
in the firm's advertising and 
merchandising for the coming 
year. 

Visited Las Vegas 

Actual planning goes back to 
last summer when Rowe AC 
Services executives together with 
the firm's advertising and pub- 
lic relations people journeyed to 
Las Vegas to take advertising 
photos where, as Fred Pollak, 
Rowe AC vice-president says, 
"the sound of money is loudest." 

So impressive was the firm's 
merchandising presentation that 
a two-column story about the 
whole unveiling and program 
appeared in the morning edition 
of The Chicago Daily News, by- 
lined by George Lazarus, the 
paper's marketing expert. 

Milw'kee Nixes 
Dipping of Age 

MILWAUKEE — The Mil- 
waukee Common Council has 
refused to lower the 18-year- 
old age limit for persons play- 
ing coin-operated amusement 
devices. 

The action came in response 
to an effort by Joseph E. Beck, 
Mitchell Novelty Company, to 
get the reduction. Beck operates 
an arcade here. 

Beck told the Common Coun- 
cil's license-rules committee that 
it didn't make sense to allow 
a boy under 18 to enter a 
bowling alley but forbid him to 
play a coin bowling machine. 
He added that without patrons 
under 18 "there's no sense in 
having an amusement arcade." 

Herbert Schmidt, first deputy 
inspector of police, opposed the 
age limit change. He cited sev- 
eral incidents of arrests and 
juvenile loitering at the arcades. 



Details of the models are be- 
ing kept secret,' but distributors 
will begin sneak previews within 
a week, and formal operator 
showings are scheduled for the 
week of October 14. 

The new Rowe-AMI phono- 
graph (model M) features a com- 
(Continued on page 65) 
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EDITORIAL 

MO A's Opportunity 

For the last dozen years, the prime function of the Music Oper- 
ators of America was to thwart any attempt to remove the perform- 
ance royalty exemption on juke boxes. During this period, MOA 
has saved operators millions of dollars. There is no question that 
any operator who joined the organization got his money's worth — 
as did the freeloaders who didn't join. 

Any rational analysis of the performance royalty situation today 
leads to one conclusion — that the exemption will be removed in the 
current session of Congress. Any operator who feels otherwise is 
engaged in wishful thinking. 

What does this mean to MOA and to the juke box operators? 
If the experience of West German operators is any criterion (see 
separate story by Omer Anderson), it's not the end of the world. 

West German operators have always paid performance royal- 
ties, and they have one of the strongest national associations in the 
world. ZOA, the German trade group, bargains on behalf of oper- 
ators with the national performance rights society. It also fights 
against discriminatory and confiscatory taxes in the courts and has 
done an outstanding public relations job on behalf of the coin ma- 
chine industry. 

The example of ZOA could well be followed by MOA. An en- 
couraging note was struck during the recent MOA convention in 
Chicago, where the agenda was devoted to a wide diversity of indus- 
try problems. 

Any operator who wants to pay performance rights royalties is 
out of his mind. But we don't always get what we want, and we 
must make the best of what we get. 

Operators would do well to face reality: The performance royal- 
ty exemption will probably by removed. And with this removal, 
MOA is offered a challenge and an opportunity. We hope it meets 
the former and takes full advantage of the latter. 



Spirit High at W. Va. Meet 



By NICK BIRO 

CHARLESTON, W. Va.— If 
spirit is any criterion, the West 
Virginia Music and Vending 
Association has to be one of 



the most successful in the 
country. 

Nearly 100 operators and 
guests gathered here last week- 
end (27-29) for the association's 
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EDITORIAL 

Evil Never Inherent 

This week's issue carries a story about the refusal of the 
Milwaukee Common Council to lower the minimum age for playing 
coin amusement devices. 

As a news story, it rates only four paragraphs, and its effect 
on the coin machine industry is not great. However, it is symptomatic 
of what's wrong with the industry. 

The Milwaukee officials have ruled that no person under 18 
years of age may play coin amusement devices. A Milwaukee 
1 7-year-old may bowl in regulation (non-coin) alley, go to the movies 
or attend a dance. But he may not test his skill on a shuffle alley. 

Inherent in the ruling is the concept that coin amusement 
devices somehow are capable of corrupting youth. The Milwaukee 
Common Council, mind you, is not talking about gambling devices. 
It is talking about coin bowlers, shuffle alleys and arcade-type 
novelty games. 

This theory, of course, is utter nonsense. The late Jimmy Walker 
once said, "No girl was ever ruined by a book." And no boy was 
ever ruined by a shuffle alley. 

What is happening in Milwaukee is also happening in varying 
degrees in many other municipalities. Restrictive ordinances against 
coin amusement devices are usually based on the theory — sometimes 
stated and other times implied — that the games are evil in themselves. 

That this condition exists is due in great measure to the laxity 
of the coin machine industry itself. Aside from the ill-starred Coin 
Machine Council of three years ago, no major industry attempt has 
been made to convince the nation's public officials and the news 
media that coin amusement devices are simple games of skill which 
provide low-cost entertainment for both juvenile and adult. 

The industry will take the Milwaukee decision laying down, 
because the industry lacks the machinery to do otherwise. The Music 
Operators of America, the only operator group which has a nation- 
wide membership, does not have the resources to carry the fight 
to Milwaukee this week, to New Orleans next week, and perhaps 
to Seattle the following week. 

Until MOA gets the membership and the war chest to launch a 
national public education campaign, and a legal staff to fight 
important local threats, many more Milwaukees are in the offing. 

iiiiiiiiiiiiiiiiiiiiiniiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiN 



ninth annual State convention, 
and the spirit and tempo of the 
conclave couldn't be topped. 

Lou Casola, Music Opera- 
tors of America president and 
Bob Blundred, MOA managing 
director, spoke at the regular 
Friday evening business session, 
and before the convention was 
over, the pair had some $500 
in donations and new member- 
ships. 

Exhibitions 

Exhibits were held through- 
out the two-day meeting. Vir- 
tually every major juke box and 
game manufacturer and a sur- 
prising number of vending firms 
were represented. 

Richard Funk, legal counsel 
of the National Automatic Mer- 
chandising Association flew in 
to give the group a report on 
his association's efforts in the 
current tobacco-health contro- 
versy. 

Nick Biro, Billboard's Mid- 
west Editor, spoke on the new 
Music Operators Stereo Service 
(MOSS) program designed to 
provide operators with stereo 
singles from current best selling 
albums. The program was 
launched recently by RSI, a 
division of Billboard, and Rock- 
Ola, Rowe-AC Services and 
Wurlitzer. 

High point of the conclave 
was the big wind-up banquet 
and floor show Saturday eve- 
ning. At least a dozen State and 
local officials were guests of the 
association. 

Mitnick Plea 

Featured speaker was Jack 
Mitnick, Sun Ray Associates, 
who gave an impassioned plea 
for operators to support MOA 
and -the national group's fight 
against copyright legislation. 

A special distributor break- 
{ Continued on page 63) 
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DeHaven Warns Against 
Discriminatory Taxation 



German Trade Assn. Guards 
Operators Rights, Interests 



By OMER ANDERSON 

COLOGNE — If American 
music machine operators arc 
forced to pay performance roy- 
alties, the need for a strong na- 
tional operator association will 
he as urgent as it ever was. 
That's the attitude here with re- 
gard to the Music Operators of 
America and the Celler Bill 
(which would remove the per- 
formance royalty exemption for 
juke box operators). 

Exhibit A is the flourishing 
West German Zentralverband 
dcr Organisationcn des Deuts- 
chen Automaten-Aufstellgewcr- 
bes (ZOA), the Central Organi- 
zation of the German Coin Ma- 
chine Operating Trade. 

German operators have never 
enjoyed exemption from per- 
forming rights royalties. On the 
contrary, negotiating with 
GEMA, the German ASCAP 
organization, is a prime respon- 
sibility of ZOA. It is, however, 
only one of a large number of 
services the ZOA performs for 
the German coin machine op- 
erator. 

Stands Guard 

ZOA stands guard across the 
spectrum of the operator's rights 
and interests. It has been fight- 
ing in the courts for years 
against discriminatory and con- 
fiscatory taxation, especially in 
the matter of the so-called 
"amusement tax." 

It is vigorous, too, in its de- 
fense of the operator's good 
name against irresponsible daily 
press reporting. Because of the 
ZOA's vigilance, the German 
press has adopted a steadily im- 
proving attitude of factual and 
even sympathetic treatment of 
operator problems. 

The ZOA, in this connection, 
has had substantial success in 
upgrading the operator image in 
this country. By and large, the 
German operator is now re- 
garded as a serious business- 
man, an asset to his community. 

3,000 Members 
■ ZOA encompasses around 3,- 
000 operators, and it has been 
the prime factor in promoting 
unity and solidarity among the 
German trade. It operates on a 
federal basis, through organiza- 
tions in each of the West Ger- 
man States. 

It is not coincidence that 
West Germany has the strong- 
est operator organization on the 
Continent — and also the strong- 
est operator-owned trade. 

Experts credit the ZOA with 
having firmly established opera- 
tor ownership of equipment in 
West Germany, although there 
is strong bias in Europe toward 
location ownership, examples 
being Belgium and Austria. 

The ZOA has proved to be an 
effective channel for finding and 
developing trade leadership. The 



Agenda Set for 
New York Meet 

ALBANY, N. Y. — Millie Mc- 
Carthy, president of the New 
York State Coin Machine Asso- 
ciation, has announced the for- 
mal agenda of the group's an- 
nual meeting, to be held 2 p.m., 
Monday (14), at the DeWitt 
Clinton Hotel here. 

The agenda includes election 
of officers, problems of the re- 
cent State Liquor Authority 
rulings, area problems with the 
new pool table law, ASCAP 
legislation, participation in Mu- 
sic Operators of America activi- 
ties, prices and the used equip- 
ment market and a dues struc- 
ture revision. 



German operator organization 
abounds in capable leaders, who 
come up through the ZOA 
ranks. ZOA's present chairman, 
Hasso Loeffler, the son of a 
pioneer operator, is widely re- 
garded as one of the outstand- 
ing "Statesman" of the Con- 
tinental trade, an effective force 
for unity and progress within 
the operator ranks. 

Summarizing t h e achieve- 
ments of the ZOA, a German 
trade source observed, "It is our 
opinion that royalties, like them 
or not, are unavoidable, and that 
the question is, rather, to negoti- 
ate effectively enough that they 



are kept within reasonable limits. 
The problem is not that royalties 
must be paid; it is that they 
tend to expand out of all pro- 
portion to collections and cur- 
rent operating economics. 

"It is inconceivable to me that 
American operators can cope 
with the royalty situation with- 
out a tightly knit organization 
representing them at the bargain- 
ing table." 

Experience in Germany sug- 
gests that U. S. operators will 
need the MOA more if the Cel- 
ler bill becomes law; in fact, that 
it will become indispensable to 
their continued existence. 



CHARLESTON, W. Va. — 
Dilman R. DeHaven newly 
elected president of the West 
Virginia Music and Vending 
Association, said that discrimi- 
natory taxation was the most 
acute problem facing the State's 
operators today. 

He vowed his administration 
would continue to fight for more 
equitable measures. 

West Virginia operators pay 
a substantially higher levy than 
do retail merchants handling 
the same items, DeHaven said. 
Vending Tax 

Vending operators have to 
pay a 1-cent tax on any sale 
(Continued on page 66) 




DILMAN R. DeHAVEN 
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Greatest Line-or-Section Game in History 




New style OK feature 

AND A SWEETER "ORANGE" THAN EVER 

You've got to. play BOUNTY to get the 
feel of the new triple OK and the taste 
of the juiciesr "Orange" in pinball history. 
You've got to play BOUNTY to see the 
brilliant combination of old favorite one- 
shot appeal and all the popular line-or- 
section scoring features . . . Red, Green 
and Yellow Lines and Sections . . . Red 
and Yellow Super-Sections . . . Blue Bonus 
Section . . . Pick-A-Play Buttons . . . Extra 
Balls. See, play, buy BOUNTY today. 



in foreign commerce or, 
pending clarification of 
the law, a State of the 
U.S. where "specifically 
enumerated as lawful in 
a statute of that State." 



See your distributor or write BALLY MANUFACTURING COMPANY • 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS, 60618, U. S. A. 



versatile new 




160 play de luxe stereo-monaural phonograph 



Now available with 
NEW 7" LP FEATURE! 

Now, with the new Rock-Ola Rhapsody II, Model 
418SA, operators can meet the demands of any 
location going. Offer 33'A, 45 RPM, even 7" LP 
albums! The new LP feature is installed in 
groups of 10 records (20 selections). Any num- 
ber of LP albums can be installed, up to 80 
records, with 160 selections ... in groups of 10. 
Customer has the choice of both sides of album 
record or any combination of sides. Mix any 
bank of records in any sequence with the ex- 
clusive Rock-Ola Mech-O-Matic Changer ... or, 
offer all 33'/j, all 45 RPM, all V LP records! 

New and extremely durable cabinet finish 

In addition to new and distinctive cabinet styling, 
the Rhapsody II also features a new plastic 
laminate "conolite" finish. Extremely stain and 
mar resistant, it is easy to keep clean . . . 
maintains a beautiful glossy shine. 

Full Dimensional Stereo Sound 

Dramatically achieved by combining perfect 
stereo cone tweeters, above, with the main unit 
speakers below, then factory pre-angiing them 
to achieve what we call "beaming the music" 
. . . providing full dimensional sound whatever 
the location. 

Exclusive Rock-Ola Selector Mechanism 

Fastest selection-to-play cycle available. 
Coupled with the famous Rock-Ola revolving 
record magazine, it selects ready for play any 
record in ten seconds or less. Ends sticky 
selector coils . . . replaces them with positive- 
action mechanical selector levers which provide 
fail-safe selection every play. 

Featured-star display panel 

Adds dramatic appeal to the Rhapsody II. A 
proved play booster! 



Look to 




for advanced products for profit 




ROCK-OLA Manufacturing Corporation, 

800 North Kedzie Avenue, Chicago 51, Illinois 



with famous ROCK-OLA design simplicity 






1 New, Miniaturized 160 Selection Mechanism 

Here, in a single compact mechanism, is proof 
of Rock-Ola Design Simplicity. Pure and simple 
concepts of engineering ... an ultimate in fail- 
safe performance, afforded by replacing com- 
plex electrical components with an almost 
entirely mechanical operation! 

2 New "Common" receiver system 

Adapts quickly and easily to both Rhapsody II 
and Capri II. Ends cost of multi-receiver system 
inventory. 

3 New Automatic Rock-Ola 
"Money-Counter" 

Plug-in unit counts nickels, dimes, quarters, 
half-dollars. Gives exact total of machine re- 
ceipts. Sealed, tamper proof unit— "totals" read- 
ing visible through window. 

4 Fool-proof two-button selection system 

Single plane two-button selection system 
speeds play. Key switch assembly is isolated 
from pushbuttons. Eliminates service calls 
caused by spilled liquids. 

5 Plug-in-needle cartridge — Snap-in 
Diamond stylus 

High-compliance astatic stereo cartridge merely 
plugs in. No wires, no screws, no connections 
needed. New snap-in diamond stylus eases 
service problems. 

Feather-touch tone-arm set down 

Resister circuit on gripper arm motor slows ac- 
tion on tone arm for softer set down. Lengthens 
needle life. Muting delay relay circuit allows tone 
arm to be muted during set down. Eliminates 
feed-in groove noise. 

6 Exclusive Rock-Ola Mech-O-Matic Intermix 

Completely automatic changer intermixes 33V>, 
45 RPM, stereo, monaural records in any bank, 
in any sequence. Even intermixes 7" LP records 
with the Rhapsody II Model 418SA! No wires, no 
micro-switches or electronic aids for changing 
motor speeds or spindle sizes. 



ake advantage 
features of the new Rock-Ola Rhapsody II 
See your Rock-Ola Distributor today. 
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PRE-CONVENTION STRATEGY is discussed as the West Virginia Music L Vending Association's 
ninth annual conclave gets underway. From left to right: Oilman De Haven, elected president; 
Bill Anderson, outgoing president; Nick Biro, Billboard's Midwest editor; Jack Mitnick, banquet 
speaker; John Wallace, board chairman; Lou Casola, Music Operators of America president 
and guest of honor, and C. H. (Red) Flannery, vice-president. 




IT WAS A VERY SUCCESSFUL TRIP for Lou Casola (second 
from right). Music Operators of America president, and Bob 
Blundred (right), MOA managing director, shown here 
accepting a check for $500 from Bill Anderson, outgoing 
president of the West Virginia association. John Wallace, 
West Virginia board chairman and an MOA director, looks 
on. The $500 check was to cover new memberships in MOA. 



BILL CANNON, president of the New Jersey Music Operators 
Association, is welcomed to the West Virginia Music ft 
Vending Operators Association conclave by Bill Anderson, 
outgoing president. 




MORE GUESTS OF HONOR at the West Virginia association banquet: Lou 
Casola, Music Operators of America president; Mr. and Mrs. Bill Anderson, 
outgoing president oF the West Virginia association; Dallas Bias, Charleston, 
W. Va., chief of police; Mitch Oliver, second vice-president; Reverend and 
Mrs. R. C. Themberry. 



JACK BESS, Roanoke Vending Exchange, 
got to many questions about the new 
Rowe AC Services juke box (due out later 
this month) that he had a special box 
made up with what ho called an "artist's 
rendering of the new model." 




GUESTS OF HONOR at the big wind-up banquet 
for the West Virginia Music & Vending Associa- 
tion's ninth annual convention included Mr. and 
Mrs. C. H. (Red) Flannery; Jack Mitnick, featured 
speaker; Nick Biro, Billboard's Midwest editor; Bill 
Cannon, president of the New Jersey association; 
John Wallace, WVMVA's board chairman; Robert 
Blundred, Music Operators of America managing 
director, and Joe Hunt, toastmasfer. 



BILL AN0ERSON, outgoing president of the West 
Virginia Musk & Vending Association, congratu- 
lates president-elect Oilman Oo Haven. Looking 
on are Nick Biro (left). Billboard's Midwest editor, 
and Robert Blundred, Music Operators of America 
managing director. 
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Tve-iidcd ectlee mwy be expected frees the following records. For the |ohe to* operator 
Itoltee te from 100 to 200 sUes per neckiM, they represeet meiimsm ereoriMins 
effectiveness. Record* listed to lew have both sides either en tto Net 100 er have retort re 
been en the Net 100. See Spetllfht Reviews tor eeeltisnal iefermetien •« eoeble-oley ■««*. 



MEAN WOMAN BLUES 



-< 



ROY ORB1SON, MONUMENT 824 



BLUE BAYOU 



SURFER GIRL 



-< 



BEACH BOYS, CAPITOL 9009 

LITTLE DEUCE COUPE 



THE GRASS IS GREENER 



— < ^ BRE NDA LEE, MCCA 31539 

SWEET IMPOSSIBLE YOU 



> 



FIRST DAY BACK AT SCHOOL 



PAUL & PAULA, PHILIPS 40142 



A PERFECT PAIR 



NEW MEXICAN ROSE 



4 SEASONS, VEE JAY 562 



THAT'S THE WAY IT GOES 



COME BACK 



JOHNNY MATHIS, MERCURY 72184 



YOUR TEEN-AGE DREAMS 



TOYS IN THE ATTIC 

JACK JONES, KAPP 551 

WIVES AND LOVERS 



FIESTA 



< 



tAWRENCE WELK, DOT 16526 



BLUE VELVET 



Recent 
REO REI 

for Music Operator* 



■ SEEBURG LITTLE LP's 

Pop Vocal 

LES McCANN— Les McCann Sings Pacific Jazz 

Pop Instrumental 

LES BROWN— The Richard Rodgers Bandbook 

Columbia 

JACKIE GLEASON-Champagne, Candlelight & 
Kisses Capitol 

Jazz/Rhythm & Blues 

ART FARMER— Listen to Art Farmer and the 

Orchestra Mercury 

COUNT BASIE— This Time by Basie Reprise 

• • • 

■ SEEBURG ARTIST OF THE WEEK 

PATSY CLINE-Showcase 

Decca (Country Vocal) 



All titles listed ere custom 33V*i stereo singles packaged for The juke bo* operator. 
Other packagers or record companies may get weekly listings of their product by sending 
releases to Juke Bo* Reviews, Billboard, 1564 Broadway, New York, N. Y. 10O36. 
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EUROPEAN NEWS BRIEFS 



Dial 'M' Hit 

VIENNA— Dial "M" for mu- 
sic. The dial-a-time selector has 
been the hit of the Vienna 
autumn trade fair. 

It is featured on the Musikbar 
phonograph manufactured here 
by the firm Automatic, and it 




1 1 40-SO N. Koitner Avenue 
Chicago, Illinois 606 51 

TRUE ~~ 

programming 

IN 33V* STEREO 



SEEBURG 



CONSOLE 



FOR SALE 
Camel & Bowlen 

Keener Seerttrnen $ 75.00 

Sally S>»"t 115.00 

»».>* Chi«< Shuffle (5.00 

(ally Canftesi SheHle 75.00 

CC Chimp. onthip Shuffle . . 45.00 

Conine Mill Ann. belle „ 1(5.00 

Gottlieb T»an 195 00 

Keeaey Go Ctrl, Hew 711 00 

Unitce Mtrtory Shuffle ,, 75.00 

CC Plire.'t Choice 1(5.00 

Gottlieb fiotket Ship (5.00 

Un Jumbo Bowler 175.00 

CC Kifll Bowler 195.00 

CC Outer. Bowler 1(5.00 

CC Reo Pen Shuttle 2*3 00 

UflifttJ Teem met e 195.00 

«»1. Ten Spot 195.00 

Phonos — Wall Boxes 

W.rtllitr 3400. MM, 3410 mi 00 
Wiellfite 1500. 1504, 1510 (45 00 
K.rlltitr ISM 445.00 

Seeevrf TOO Sel Wl 3930 

Wurlitte: 5110 WS 4930 

Wur litter 5107 Wl .. 25 00 

Illburt SW1 Wl II 10 

(Ml Lyric 100 945.00 

(Ml F ISO 115.00 

AMI lar (rackets 2 70 

AMI 0 130 115.00 

AMI 0 200 195 00 

K. 0. Seeburg 195.00 

Seebu... C 115.00 

Se.bur, | 95.00 

Seebur, S 195 00 

Call. Writ* or Cabla. 
Cable: LIWJO 
Dtatr. for smok.ahees A aoffllab. 



Distributing Co. 



E>cluSi«e -Wurhtier Distributor 

1301 N Capitol Ave! 

Indianapolis, Ind. 
Tel MEIrose 5-1593 



is standard equipment with the 
Teleramic, the phonograph pro- 
duced in West Germany by Au- 
tomatic Canteen. 

Musikbar is designed for lux- 
ury establishments catering to 
"a sense of intimacy and ro- 
mance," as Musikbar promotion 
puts it Couples seated in the 
alcoves favored by European 
restaurants can select and dial 
"our song." 

Musikbar is selling big in 
Austria, and the producer, the 
Automatic Company of Vienna, 
says export prospects are excel- 
lent 

Blue Book Prices 

PARIS — France's phono- 
graph trade reports "success be- 
yond all expectations" for its 
used car "blue book" system of 
pricing used phonographs. 

France has probably the big- 
gest replacement machine prob- 
lem in Europe. It was not until 
1959 that the replacement of 
vintage boxes began on a big 
scale. 

The French trade is clogged 
with ancient equipment, the 
legacy of the war and the post- 
war economic austerity caused 
by the fighting, first in Indo 
China and later in Algeria. 

Now, with prosperity in full 
flower, French operators are 
rushing to replace equipment 
and there is a glut of collector's 
items on the market. The "blue 
book" system helps speed up the 
replacement of equipment while 
stimulating French phonograph 
manufacturing. 

The rule of thumb on valua- 
tion is that a two-year-old 
French product commands 
roughly the same trade-in allow- 
ance of a five-year-old U. S. 
prestige machine. 

Seek Lower Fees 

ROME — SAPAR, the Italian 
operator organization, plans ac- 
tion on a European wide scale 
to force a general reduction in 
performing rights royalty fees. 

SAPAR has been refused a 
reduction by the Italian ASCAP 
(Continued on page 66) 



OPERATE 

UNITED 

Shuffle Alleys 

and 

Bowling Alleys 

WELCOME EVERYWHERE 
★ 

ma HiMkcmm co. 

1401 N. Celilornla Ay. 

II. III. 



ALUMINUM DE-GREASED DISCS 

FOR STANDARD AND HARVARD 




MITAL TYPEAS 



• PacM hn raehr ef IN • Avallaftla with .Mcl.l ten 

Call nt run 4 Sana Dtp., hr tl •»» Itfw 



1311 N. WESTERN AVE. 
CHICAGO 12. ILL. • EV 4-3120 




ACTIVE'S THE CHOICE FOR 

THE LOWEST PRICES and 
BEST EQUIPMENT ALWAYS 

Ixcliulvt CctHleb *nd Rock-Ola Distributor tor UeHm 
Penniylvirli*, South Jersey »nd Delaware. 

_ Reconditioned Equipment tor Export. 



m can ALWAYS tmml 

on JOE ASH Ml ways 



AMUSEMENT MACHINES CO. 

666 N oroad St . Plulo 30, Po 
POplot 9-44.95 



MUSIC OPERATORS STEREO SERVICE 

(MOSS) 

Every MOSS Pack Contains 

FIVE SINGLE 
33 '/ 3 RECORDS 

each single has: 

TWO REST SELLING 
SIDES 

from a 

REST SELLING ALBUM 

by a 

REST SELLING 



o 



and ... 
All This and 
in STEREO Too! 



ARTIST 



Developed by RSI* in co-operation with 

ROCK-OLA ROWE-AMI and WURLITZER 

•RECORD SOURCE INTERNATIONAL, A Subsidiary of Billboard 



MOSS PACK #4 

SELECTIONS 

• MOONLIGHT I ROSES/THREE 
O'CLOCK IN THE MORNING 

Hugo & Luigi Chorut, RCA 
Album: Coscading Voicet of the 
Hugo & Luigi Chorut 

• LOVE THEME FROM MUTINY 
ON THE BOUNTY /THEME FROM 
GIGOT 

Jackie Gleaion, Copilot 
Album: Jackie Gleaion Preterm 

Movie Themei— For 

Lovers Only 

• GINA/ STRANGERS ON THE 
SHORE 

Felix Slalkin, liberty 
Album: Winter Love 

• THE ANTONY X CLEOPATRA 
THEME/CAESAR ft CLEOPATRA 
THEME 

Original Score, 20th Fox 
Album: Cleopatra 

• LOVER COME BACK TO ME/ 
MISTY 

Erroil Garner, Reprise 
Album: One World Concert 



MOSS PACK #5 



SELECTIONS 

< I KEEP GOING BACK TO JOE'S/ 
WHERE DID EVERYONE GO? 

Nat "King" Cole, Copitoi 
Album: Where Did Everyone Go? 

THE ONE I LOVE (BELONGS TO 
SOMEBODY ELSE)/I'LL NEVER 
SMILE AGAIN 

Jo Stafford, Repriie 
Album: Getting Sentimental 
Over Tommy Doney 

WHEELS/MUSKRAT RAMBLE 

Chet Atkint, RCA 
Album: Travelin' 

LA VIE EN ROSE/NATURE BOY 

Mr. Acker Bilk, Atco 
Album: Only You 

MODEL IN BLUE/LIVE SAVERS 
GIRLS 

Orig Soundtrack. U.A. 

Album: Mondo Cane 



MOSS PACK #6 

SELECTIONS 
BYE BYE BLACKBIRD/WE KISS 
IN THE SHADOW 

Sammy Davit Jr., Repriie 
Album: Ai Long at She Needs 
Me 

TAKE GOOD CARE OF MY 
BABY/JOEY 

Anita Kerr, RCA 
Album: Tender Wordl 

DEVOTION/SANDS OF TIME 
Ferrante ft Teicher, U.A. 
Album: Love Themes From 
Cleopatra 

END OF A LOVE AFFAIR/THIS 
COULD BE THE START OF SOME- 
THING BIG 

Gloria Lynne, Everett 
Album: Gloria Lynne at Lai 
Vegai Thunderbird 

TROUBLE IN MIND/I CANT 
STOP LOVIN' YOU 

Jimmy Smith, MGM 
Album: Hobo Flatt 



Contact your regular Juke Box Distributor or One-Stop ... or USB THIS 
CONVENIENT ORDER FORM TODAY. (Operators: price per pack-$3.S0) 

To RSI MOSS DIVISION, 1564 Broadway, New York, N. Y. 10036. 



Please send 
Please send 



MOSS Pack #4 at $3.50 per pack 
-MOSS Pack #5 at $3.50 per pack 



Please send MOSS Pack #6 at $3.50 per pack 

My check t* rite ■t w ai n ef $ re e» el ate a*. . fleate eh let C O D. 



Ilf Ce4a 



AU PURCHASES ARE FINAL 



THERE IS NO RETURN PRIVILEGE 



ited material 
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BULK VENDING 



] 



SPECIAL! 

FOR *22'5° 

We Will Give You 
ONE NEW 

5c or 10c 

ACORN 
CAPSULE 
MACHINE 
WITH 300 

CAPSULES 

Rush '/ 3 Wl«i Ordor, M. C.O.D. 




agflB HTMML VBBIIK 
HHIH mailt MSJIIIUTOK, he 



Oak Charges King 
Infringes on Acorn 



Koin Unii 
Patent 



By SAM ABBOTT 

LOS ANGELES — Oak Man- 
ufacturing Company has filed 
suit in United States District 
Court charging that King Koin 
machine infringes on the Acorn 
patent. Oak also charges Harold 
T. Probasco and his Harby 
Industries with unfair compe- 
tition. 

The suit seeks to prevent 
Probasco from manufacturing 
his bulk venders, asks damages, 
accounting of all gains and 



J. SCHOENBACH 



Factoiy Diiinbulor of Bulk and Bill Cum 
Vendor*. Merchandise, Parti, Clobcs 
Stamp Vendors, Folders, Ciqarelte and 
Candy Machines Sanitary Vendors and 
Sanitary Merchandise EVERYTHING THE 
OPERATOR REQUIRES 



71S Lincoln Place, BROOKLYN 16. M. Y. 
Pfiuidtnt 2 1900 



Buy OAK 
for your 
PROFIT LINE! 

MANUFACTURING COMPANY. INC. 

11411 to H li ll »Ml> AM., CMW HIT. C*HOTri. 



New ACORN 200 Capsule Vendor 

5c, 10c or 25c Vend— 11 -Lb. Clobe 

This new Capsule vendor has the industry talking. Will 
pay for itself on one loading. Will accurately vend capsules 
filled with lighters and other select jewelry Items. 




We have lamest variety of it. ley and lit capsule Items 
In stock. New Items are always coming In. Bend foe- 
list 540* of these fest-movlne Items. 



I <*e=»,| IH Write for complete catalog of new and reconditioned machines. 

r ■ RAKE COIN MACHINE EXCHANGE 

609-A Sprirtff Cordon street Phllid.lphlj 23, Pa. 

WAInut 5-2676 




Exclusive Vending Headquarters 

*>< VICTOR 

THE HOST COMPLETE and FINEST LIKE 
of BULK VENDORS 

VENDORAMA 

The New VICTOR VENDORAMA vends large and small capsules 
. . . large and small ball gum at 1<T. 5e, 10c and 25< play. 
Large Stock of Vendor. — Parts and Merchandise. 
Write for Prices. 
Member Notional Vending Machine Distributors, Inc. 

GRAFF VENDING SUPPLY CO., INC. 

2817 W. DAVIS ST. DALLAS. TEXAS 




HEADQUARTERS 

Whatever your bulk vending requirements might 
be, we can serve you. 

Always a complete stock of outstanding North- 
western machines, parts and supplies. 
Write today for complete information and price list. 

CLEVELAND COIN MACHINE EXCHANGE, INC, 

2029 Proipect Ave. Cleveland 15, Ohio 

Phone: TOwer 1-6715 




N,w VI 
Copsulo 

■flown actual trio 



OPERATORS REPORT FABULOUS 
EARNINGS FOR 

VENDORAMA 

Y2 25c & 50c 
Capsule Vendor 

HOLDS 200 V2 CAPSULES 

Write today for full information 
on the Vondorama V2 Capful* 
Vendor and the now V2 caPMile.® 

VICTOR VENDING CORP. 

5711 W. Orond An. 
Chicago 39, IN. 



profits, payment of cost of 
action, and treble damages for 
the alleged infringement. 

Oak claims that on January 
9, 1951, United States Letters 
of Patent No. 2,537,317 were 
"duly and legally issued to the 
plaintiff as assignee of Harold 
T. Probasco for a 'vending ma- 
chine' and since that date plain- 
tiff has been and still is owner 
of the patent. 

Other Patents 

Probasco, said the complaint 
was engaged in "inventing, de- 
signing, improving, manufactur- 
ing and selling vending ma- 
chines" from 1947 to October 
20, 1962. 

At the time, he was an Oak 
vice-president, stockholder, di- 
rector and production manager 
and worked with Sam Weitz- 
man, president; Sidney Bloom, 
secretary-treasurer, and Norman 
Weitzman in jointly inventing 
and designing and improving 
certain machines, and parts. 
These are claimed to have been 
incorporated in the King Koin 
by Probasco, who invented a 
vending machine prior to his 
Oak affiliation. 

According to the complaint, 
Probasco held a position of 

Rings Enjoying 
Best Sales Ever 

NEW YORK— Rings, long a 
staple in charm vending, are en- 
joying their best sales in history, 
according to local operators. 
The reason, according to Roger 
Folz, president of Folz Vending, 
Oceanside, N. Y., is the wide 
assortment currently available 
from charm manufacturers. 

Folz added that better point- 
ing ring sales. He cited the use 
of the styrofoam display panel, 
currently popular with opera- 
tors. Folz has been using this 
panel for two years with out- 
standing success. 

Only the better items, selling 
for 10 cents, are placed on the 
panels. 

Eppy Steps Up 
N. Y. Production 

JAMAICA, N. Y. — Eppy 
Charms, Inc., has stepped up 
production at its main plant 
here to compensate for the loss 
of production facilities at the 
Ponakin Plastic factory in Lan- 
caster, Mass. 

The Bay State firm, which 
provided nearly 25 per cent of 
the charms sold by Eppy, was 
recently destroyed by fire. Lost 
were 11 molding presses and 
nearly 40,000 pounds of 
powder. However, the molds 
were all saved. 

George Eppy, president of 
Eppy Charms, said that existing 
production facilities are now 
ample to fill all orders, with no 
delays. 




SET RINGS 



(7 assorted boys* styles set with 
highest quality Imported stones) 



JO 



$ 11 

AEL BuWEoTCElM.: 



"great confidence and trust" but 
left October 20, 1962, for 
purposes "then unknown" to 
plaintiff. It is charged that in- 
formation obtained during his 
employment was used for the 
King Koin vender, an alleged 
violation of patent in breach 
of trust and unfair competi- 
tion. 

Probasco, contracted at his 
plant in Van Nuys, refused 
comment "at this time." 
Probasco Charge 

Probasco, however, had pre- 
viously filed suit for the dis- 
solutions of Oak Manufactur- 
ing Company, Inc.; Imperial 
Die Casting Corporation; S-H-S 
Purchasing, Acorn Sales, Trade- 
Wins Corporation, all California 
corporations and Operators 
Vending Machine Supply, a 
division of Oak Manufacturing 
Company, Inc. Also named as 
defendants are Samuel Weitz- 
man and Sidney H. Bloom, 
Doe companies 1 through 10 
inclusive, John Doe 1 through 
20, and jane Doe 1 through 10. 

This suit charges that Weitz- 
man and Bloom "to the exclu- 
sion of the plaintiff operated 
the defendant corporations for 
their sole benefit. It also alleges 
that Doe companies, John Does 
and Jane Does have in pos- 
session assets which are owned 
by the other defendant corpo- 
rations and that assets should be 
ordered returned to said de- 
fendant companies and made 
subject of any dissolution order. 
(Continued on page 65) 



Ex-Beaver Distrib 
To Handle Acorn 

CULVER CITY, Calif. — 
Tarletz & Grodin of Dallas, 
formerly distributors for Beaver 
and dependents in a recent in- 
fringement suit brought against 
that company by Oak Manufac- 
turing Company, have been 
named sub-distributors for the 
Acorn line under Jackson Vend- 
ing Machine Company. 

An Oak official said that out- 
of-court settlements in the Beav- 
er case had been made with 
Buy-More Vending Corporation, 
Baldwin, N. Y., and Hermitage 
Music Company, Nashville. Sev- 
eral other settlements are pend- 
ing. 



TUnUupettoui 

HEADQUARTERS 

Whatever your bulk vending re* 
quiremertts might be, we can 
serve you. 

Always a complete stack of out- 
standing Northwestern machines, 
ports and supplies. 
Write today for complete informa- 
tion and price list. 



OCTOBER 12, 1963 

Oak Names Pair 
Of New Distribs 

CULVER CITY, Calif.— The 
Oak Manufacturing Company 
this week named two distribu- 
tors — Remarc Distributing Com- 
pany, Ltd., Toronto, for Can- 
ada, and Best West Specialty 
Company, Phoenix, for Arizona. 

Remarc recently bought the 
assets of the Siegel Distributing 
Company's Canadian bulk vend- 
ing division. 

Walter Grey, head of Best 
West, has been in the vending 
business for 17 years. 



P-M 

PROFIT MAKER 



25c or 50c 
SANITARY 
VENDORS 

Complete line ef Sani- 

tery Machines and sup- 
plies. Flat packs, vials, 
matching coins. 

BULK VENDORS 
gall 90m, nuts, combs, 
captures, charms, stc. 
Send for free literature: 



PEN-MAR 

DISTRIBUTING 



0 



Box 1142. Hagentown, Md. 



SAVE OVER 50% ON 
EXHIBIT'S 

VaeuumoHc 

CARD 

_ VENDOR 

l lf l rllfflU Vend'i Posturd Sin 

^ SS * Trading Cards 

% ' Like Hew ... Ex- 

^<e% ctllant Working 

aU^" (tndHlM 

JL\i whii * Th * r un " 

" ^ 1 "JULY $29' 95 





F.O.8. CHICAGO 



10" Wide Cosh with order. 
II'/?" D**l> Open account to 
231/t High rated firms. 
PREE Twinttand shipped free with 
every order of 2 vendors. 

STORE VENDING ENTERPRISES, IMC. 

5517 N. Lincoln Avenue 

Chicago 25, 111. 
Phono: lOngbaach 1-1847 




BIRMINGHAM 
VENDING 
COMPANY 

520 Second Aveeee, 

North, Birmingham, 
Alabama 
Phone: 
FAIriai 4-732* 



SOMETHING 

NEW- 

keepIO* 

CAPSULE 
MACHINES 




SHOOTS up to 200 ft. 

INTO THE AIR! 
HARMLESS CAPS (Included) 

CAPSULES (10 i VEHP)-*40. / M 
FOR PwzES((wkM-rw*6*te«»t*r) *55./M 

PLASTIC PROCESSES twe *1 HrVee Art,f«EPOKT,rt* 
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SPECIAL! 

FOR 

$30.00 



we GIVE YOU 




ONE 
NEW 
5c 
ACORN 
CAPSULE 
MACHINE 



with 1.000 Ring 
Capsules. 
M WITH ORDER— 
BAL. C.O.D. 

If you are not receiving our weekly 
circular, please let ui know. 

MARK 

DISTRIBUTING CORP. 

350 Mulberry Street 
Newark, N. j. MA 2-6878 




CONGRATULATIONS WERE IN ORDER when Preston Coombs, 
left, was elected president of the Western Vending Machine 
Operators' Association in Los Angeles, and were soon forth- 
coming from his son Bill. Coombs is a veteran operator of one 
of the largest routes in the area and Bill now has his own bulk 
operation. Coombs succeeds Phil Sreden. -photo by Abbott 




Machines tmpty Faster With 
These leavries in 'Cm 

Han't value that pleases all mother*. 
. . . will please you, too. 

Widest variety — evar 4* different 
rings- All stoned. Unlimited com- 



ONLY $38.00 per M Capsuled 



PRICE co 



5 Skflfman Street * ftMfyn, N. Y. 

^tiBj^hono: 516 MA 1-5500 



Soy You Sow It in 
Billboard 



Free Bahamas 
Trip Offered 
By Oak Sales 

MIAMI BEACH — Oak Sales 
Florida is offering a free trip 
to the Bahamas as a sales 
bonus for operators attending 
the National Vendors Associa- 
tion convention in Miami Beach 
next April. Details of the pro- 
gram as announced by Meyer 
Abelson, president, were sent 
out to operators in letters earlier 
this week. 

Oak is offering the trip to 
any operator who buys $2,000 
worth of charms or capsuled 
items from October 5 through 
the close of the convention in 
April, 1964. 

Those operators qualifying 
for the trip must be in Miami. 
They will receive limousine 
service to and from the Deau- 
ville Hotel in Miami to the 
Miami Airport, will be flown to 
the Bahamas and will spend 
three days at one of the fore- 
most hotels there. 

Further details on the ar- 
rangements will he announced 
as they are completed. 



Please rush complete information and prices on 
Northwestern SUPER SIXTY Ball Gum-Charms 
Vender <as illustrated) at well as other North- 
western machines. 



NAME 

COMPANY 

ADDRESS 

CITY 

fill In coupon, clip and mail to: 

BITTERMAN & SON 

Member National Vending Machine Distributor*, Inc. 
4711 E. 27th St. Kansas City 27, Mo. 

Phone: WA 3-3900 



W( handle complete line of machines, parts & supplies 




HEADQUARTERS FOR LARGEST SELECTION 
OF SUPER 10c CAPSULE MIXES 



Write for free information on 1 0c 
Capsule Vending and illustrated price 
lists of other vending items. 



free Illustrated 
Sheeta on all 
Future Charms, 
•tines and Bulk 
Charms. 



o • 




The 

PENNY KING 

Company 




lie 

ATUS MASTER 

Capture Vender 



2534 Minion St., Pittsburgh 3, Pa. 

World s largest Selection of Miniature Charm, 



SHOW ALL SIZES 
IN OAK'S NEW 
CAPSULE UNIT 

CULVER CITY, Calif.— The 
Oak Manufacturing Company 
here has gone into production 
of a new 25-cenl all-size cap- 
sule vending machine, with a 
capacity of 100 large or 250 
small capsules. Features of the 
unit are a permanent velveteen 
jewelry display panel molded 
to fit inside the globe and the 
elimination of rods which would 
interfere with the merchandise. 
Illllllllllllllllllllllllllllllllllilllllllllilliillillllillllllllllllllllllllllllllllll 



ATTENTION 

ALL CHARM OPERATORS 

Wo have one of the largoit itocki 
of now 1c, 5c, 10c and 25c charm 
Hems available. 

BROOCHES 
NECKLACES 
BRACELETS 
TIE BARS 
KEY RINCS 

We have now items available ovary 
month. 

Let us put you on our "NEW 
CHARMS EVERY MONTH MAILING 
LIST". You will receive new item 
lamp lot every month. 

NEW ITEMS— NOT OLD ONES ARE 
THE KEY TO SUCCESS. 

Name 



No. of machine* operated— 



TITAN VENDORS SUPPLY 

CO., INC. 

1210 FARNAM STREET 
OMAHA 2. NEBRASKA 




SCRIPTO PEN VENDORAMA 

Writ* for Beautiful Illustrated 
Ocular and Prices. 

Member National Vendlnc Machine 
Distributors, Inc. 

H. B. HUTCHIHSON, JR. 



Beaver Auction 
Set This Week 



DALLAS — The materials and 
inventory of the Beaver Dis- 
tributing Company, Inc., 3200 
Irving Blvd. here, will be sold 
at public auction Monday (7) 
in a sheriff's sale. 

The sale is being held to 
satisfy a judgment obtained by 
Eppy Charms, Inc., Jamaica, 
N. Y. charm manufacturer, 
against the local firm. 

Beaver was to have paid a 
sum each month until the claim, 
awarded by the court, was satis- 
fied. When the monthly obliga- 
tions were not met, Eppy 
Charms elected to exercise the 
judgment. 

All materials and inventory 
will be sold to the highest bid- 
ders. 



SUPER 60 

• NO -BREAKING 

• NO CRUSHING 

• NO MISSINC 





Trv one . ■ Learn why other 
operators find the SUPER 60 their 
favorite capsule vender. i 
Cotting the North westerner? It s a 
newsy ma ga z i ne . Ask to gc f on 
our mailing list. It's free! 

WIRE. WRITE OR PHONE. 

JfatluwieM 

CORPORATION 

21032 E. Armstrong St., Morris, lit. 
Phone ■ WHItney 2-1300 



MANDEll GUARANTEED 
USED MACHINES 



N.W. Medtl «, 1c er M.... ...ilJJi 

N.W. Detune, 1< er it Comb. .. It.iO 
N.W. 10-Col. H Tab Gum Mach. 16.00 
N.W. Modal *«, 1* Pore. Con- 

verted lor 100 ct. B.O *M 

ABT Guns 30.00 

Mills If Tab Gum '3.00 

Acorn I lb. Globe 10.50 



MERCHANDISE & SUPPLIES 



Pistachio Nuts, Jumbo Queen, 

Rod » J? 

Pistachio Nuts, Jumbo Queen, 

White JJ 

Pistachio Nuts, Lena Tulip ... .7S 

Pistachio Nuts, Vendor's Mix . . -a* 

Pistachio Nuts, Sheik, Rod .51 

Cashew, Whole M 

Cashew, Butts A3 

Peanuts, Jumbo M 

Spanish •fa 

Mixed Nuts .IF 

Baby Chicks M 

Rainbow Peanuts .33 

Bridie Mix .3* 

Boston Baked Beans M 

Jelly Boons M 

Licorice Gems .32 

M «. M, 500 et M 

Hershey-ets AT 

Rain Bin Gum, 72 Ct f 33 

Malt-atte, 100 ct., per 100 .35 

Rain Bio Ball Cum, 140 ct-, 

170 ct., 310 ct 37 

Raln-Blo Bill Gum, 100 ct 14 

300 lb. minimum prepaid on all 
Raln-Blo Ball Gum. 
Adami Cum, all flavors. 100 ct. .4S 
Wrietey's Gum, all flavors, 100 ct. .45 

Beech-Nut, 100 ct 4S 

Horshey's Chocolate, 100 ct. ... 1.30 
Minimum order, IS Boxes, assorted. 

Complete line of Parts, Supplies, 
Slands, Globes, Brackets. Charms. 

Every Mi inn. for the OPOrOtor. 

One-third Deposit, Balance C.O.D. 

There Are 
Big Profits In 

UTS 

GET YOUR SHARE WITH 

Tlffitium tw] 

49 NUT 
VENDOR 

Interchange- 
able SANl- 
CARRY glebe 
for faster 

servicing. 

Displays 
merchandise 

to best 
a.vanlagt. 
AUe available 
in Hot Not. 

Stamp Folders, lowe.l Prices, Write 

UCUDCO NATI0NAI VENDING 
ntflDCX MACHINE DISTRIBUTORS, Inc. 



NORTHWESTEI 

SALES AND SERVICE 

MOt MANDEll 




V St . Nt>w Yo«S. JB. N 




Now VI 
Capsule 

shewn actual site. 



OPERATORS REPORT FABULOUS 
EARNINGS FOR 

VENDORAMA® 
Y2 25c & 50c 

Capsule Vendor 

HOLDS 200 V2 CAPSULES 

igh Quality Merchandise Packed 
100 to the Carton. 
For 15< Vending. $12.00 pot 100 
For 90c Vending . 24.00 per 100 
F.O.B Chicago 

LOGAN DISTRIBUTING CO. 

1850 W. Division St. 

Chicago 22, III 



Please rush complete information and prices on 
Northwestern SUPER SIXTY Ball Cum-Charms 
Vender (as illustrated) at well as other North- 
western machines. ' * 




Fill in coupon, clip and mall to: 

KING & COMPANY 



Phone: Kt i 3102 




Also Ball Gum. all sties; Ir Tab Gun 

Klnla's Red .Skin, small Cashews, imi.. 

pack or bulk. Panned Candies; 1 llersheys 320 count and 500 count Candy 
Coaled Baby Chicks: Leaflet*. Coin Wrappers, Stamp Folders. Sanitary 
Napkins, Sanitary Supplies, Route CanU. Charms. Capsules, Cast Iron 
Stands, Wall Brackets. Retractable Ball Point Pens, new and used Venders. 
Write to Kinc At Co. for prices and our new 12- pace catalog. 
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MOA Weighs Shift in Hotels 



CHICAGO — Music Operators 
of America directors are mulling 
the pros and cons of moving 
their 1964 convention from the 
Morrison to the Sherman Hotel 
here. 

The convention would be held 
just prior to the National Auto- 
matic Merchandising Association 
conclave, as was the practice 
this year. 

Both hotels are currently hold- 
ing convention dales open. for 
MOA. The association's execu- 




SCHMELKE 

BILLIARD CUES 

Dependable Quality 
Professional Design 
InfomutlM on request. Write-. 



VALLEY SALES CO. 

J Morton St. Bay City, Mieh-g 



tive committee will vote on the 
two sites within 30 days, but 
meantime is soliciting opinions 
from members. 

MOA members have been, in? 
creasingly vociferous about mov- 
ing the conclave to a new site. 
Criticisms boil down into a lack 
of exhibit space, the common 
knowledge that the Morrison is 
going out of business in- Decem- 
ber 1964, and a genera] com- 
plaint about limited facilities. 

During the last MOA conven- 
tion, only a limited number of 
people stayed at the Morrison. 
Others stayed in nearby hotels. 

Critics point out that the ex- 
hibit space was virtually filled 
last year, and MOA is almost 
sure to need more room follow- 
ing what was one of the most 
successful conventions in the last 
few years. 

They also feel that since the 
out of business, the hotel will 
be less than fully concerned 
about pleasing the convention- 
goers. 

Advantages cited for the Sher- 
man are: 

(1) More exhibit space. The 
entire mezzanine exhibit area 
would be available. 



(2) Better loading and unload- 
ing facilities for exhibitors. The 
Sherman has an open-end alley 
as opposed to a dead-end en- . 
trance to the Morrison. 

(3) Newer hotel with better 
room and exhibit facilities. ■ 

In defense of the Morrison, 
MOA directors point out that 



the hotel has one of the top ban- 
quet rooms in the Terrace Ca- 
sino room, a facility that 
couldn't be equaled anywhere 
in the city. 

Another Morrison, advantage 
is lower cost to exhibitors. 

Members of. the executive 
committee to make a decision 
on the convention site, will in- 
clude J. Harry Snod grass, board 
chairman; Lou Casoia, president,, 
plus- all the officers. 



MECHANIC WANTED 

Pinballs and music machines; must 
be dependable. Excellent oppor- 
tunity far right man. Civ* all details 
in tint letter. 

CtplM-MliMt Coin Machine Co. 

1 93 Peck Street Hertf oral. Cent* 



Wash. Court Won't Rule on 
Legality of Gambling Act 



SERVICE . . . more than a word 
-at WORLD WIDE! 



PHONOGRAPHS 



AMI 1-200 


..$795 


SEFMI8G V-200 


... its 


SEIIUIC MM 


... ns 


5EERURG 201- SH 


...571 


5EEBUBG 141-SH 


... 575 


SEERURC 7X1 


... 445 


SEEDURC 4Q140-SH .... 


... 7J5 


SEERURC AY160H 


... ns 


AMI MM 


175 


AMI CUD 


...its 


AMI 1-1J0 


... 325 


«"l J-200 


... S75 


AMI CONTINENTAL-MO .. 


... 5*5 


AMI CONTINENTAL 3-200 


... 723 


RICK-OLA I44S 


3<5 


IOC K OLA 147S-MC . 


415 


ROCK-OLA 147S-1M 


545 


HOCK-OLA I4FII.1W .... 


445 


HOCK- OLA PRINCESS 


. 445 


WURLITZER im 


... 2*5 



VENDING 




R0WE COFFEE RV 750 




{Frash) 


$395 


I0WE PASTRY 


ISO 


•OWE 11- Col. CAN or 


its 


■OWE SANDWICH IRtf r. 1 . . . 


325 


■OWE NOT FOCMI 


ns 


APC0 4-FLAVOR (ltd 


1,045 


BALLY 597 COFFEE 


its 




1*5 


NATIONAL CIC 111 (SUM) 


175 


STONE! CANDY 14* 


175 


SEEIUK CIC. we 1-1 ... 


1*5 


VENDO ICE CREAM «2>10 (Pari) 475 


VEND0 MILK "210 (Fro) .. 


J25 



ALL MlttPMEHT COMPLETELY 
RECONDITIONED and IEFWIJMED 



AMUSEMENT GUNS 



ChlCoin WORLD'S FAIR 6UN $515 

Chit. in LONG-RANGE. RIFLE 450 

attain SHOOT THE CLOWN 175 

CklCaioj RAY GUN ISO 

Cook* CIRCUS RIFLE 175 

Cook* WILD WEST 175 

Cooko STATE FAIR 175 



Cook* RIC TOP 


...5175 


tlllY SHARPSHOOTER 


115 


Unite* SKY RAIDER 


115 


Unito* CARNIVAL CUN , 


.... ts 


Wimoail CRUSADER 


,. .. its 


Willi, ml VANGUARD 


.... IM 


William CROSSFIRE 


.... 215 



Wt carry the matt cinpltti line of Phonograph-., Camas, Art ad a 
Ud Vending Equipment WriTr for Compile list ! 

■IfVORLD WIDE distribute 



B WORLD WIDE 
2732 WEST FULLER TON AVENUE. C 

EVergUdt 4-2300 • 



CHICAGO 47. ILLINOIS 

CsMt: '6AMD'— Ckkaoo 



SEATTLE — Washington 
State Supreme Court Chief Jus- 
tice Richard B. Ott said a 
September 26 suit testing the 
constitutionality of the gam- 
bling-tolerance act will have to 
await Supreme Court determi- 
nation of a suit challenging a 
referendum on the act. 

He denied a motion to dis- 
miss the tolerance-act challenge, 
brought by Reps. Joel M. 
Pritchars, R — Seattle, and Harry 
B. Lewis, R— Olympia, it was 
reported. 

Chief Assistant Attorney Gen- 
eral Robert J. Doran requested 
the dismissal. He said Attorney 
General John O'Connell had not 
refused to test the law, as 
charged by the legislators. He 
said simply the time "was not 
ripe" for a determination until 
the court decides whether the 
referendum would be valid. 



E. Robert Fristoe, Olympia 
attorney, representing the legis- 
lators, argued if the law is un- 
constitutional "it would be 
meaningless to wait for action 
on the referendum." 

The court is scheduled to 
hear oral arguments October- 
18 on the referendum challenge, 
brought by a Seattle attorney, 
Louis Rousso. 

Rousso asserted Secretary of 
State Victor A. Meyers illegally 
certified the referendum be- 
cause the supporting signatures 
were not checked for authen- 
ticity. The referendum petitions 
had been stolen. 

If the court rules Meyers 
acted illegally, the act will go 
into effect immediately. If the 
court upholds Meyers and the 
tolerance act also is declared 
constitutional, the act will re- 
main suspended until a refer- 
endum in November, 1964. 



BARGAINS 

K>H Tfff wick • 
GAMES GAMES 
A BIG SELECTION 

•antra* • La* at Drink a-* Col- 
loo Vanning Machine! In Tra*B 

WHAT DO YOU NEED I 

Midway Carnival, I mil .moo 
Midway flutter Lfteaebett. 423.00 
Wrtii. Malor Laefue 

■aaettell 44*30 

United Avelen 425.00 

■ally Sawed Bowler 

Shuffle 200.00 

All above aeulpment li 
racendittoned. 

Mills Paneram SSSO.M 

>o*t 2700 Clearatla Vandart, 

repainted hatnmerlold 

finish and recondition ad 300.00 

Wo Iuyo 0.0-t largo bill Bowlers 
for tilt, as b. Whit orko do you 
tfltft 

Wrtto or Ul Us Colltcf. 
MAin 1351 1 

Write for Our Price List en Full 
Line of Coln-Oparaled Mechlna*. 





FRANK SCHULZ, ROCK-OLA FIELD ENGINEER, conducted a sarras 
of service schools, at Robinson Distributing Company, Atlanta, 
took to the road last week to show the new Rock-Ola phono- 
graphs. Showings were held in Augusta, Ga., August 25 and 
Chattanooga, September 1. 



Yondlng 


Shuffle 


HkMms 


Alloys 


Music 


Pool 
TiWei 


Amusements 


Rides 


Pin Games 


Bowlers 


Assorted Arcade Equip. 


PtfltiY Wttghlng kilts 


Records of AD Types 


Parts md supplies 



FROM THE WORLD'S 
LARGEST INVENTORY 



DAVID ROSEN 

firln'.|,r A M I til l la Pa 

H5 N 1. 1 ■'.mi shim, mil* ;i. 1.1 
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Soy You Sow It in 
Billboard 




Mr. Coin Man 



You're in business to make money. 
Billboard is in business to help you. 

Weekly dollars and sense information in every area 
of your fast-paced industry . . . profit ideas — 
current trends and forecasts — legislation affecting 
your operation — new machines — new products — new 
services — new money-making ideas. 



news 



............. Subscribe Today ----------- 

•IUBOARO, 2140 Patterton Street, Cincinnati, Okie, 45214 
rieoie enter my lubKriptton to BILLBOARD foe 

□ 1 YEAR $15 □ 3 YEARS $35 □ New a 

□ Payment enclosed □ 2 EXTRA iuvet for coin □ Mil me later 

Above •ubtcripnon rote* are for Continental U. S. and 
Canada only. 
Over tea a rotea on 
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Spirit High at W. Va. Meeting 

• Continued from page 54 



fast was also held, followed by 
a servicing seminar conducted 
by Frank Schultz, Rock-Ola 
engineer. 

Oilman R. De Haven. 
Martinsburg. was elected pres- 
ident; C. H. (Red) Flannery. 
Logan, first vice-president; Ed- 
ward M. (Mitch) Oliver. Mont- 
gomery, second vice-president, 
and I.coma Ballard, Belle, treas- 
urer. 

New directors are: William 
N. Anderson, Logan; James K. 
Hutzler, Martinsburg; Anthony 
Cupola, Charleston; Matthew 
M. Corey, Beckley; Ross Gir- 
ard. Grafton; Jone Hunt. Welch; 
Jerry Derrick, Charleston; James 
Kiser, Becklev; Carl Keesling. 
Bluefield; Joe* Dobkins. Wheel- 
ing; Andy Kniska, Clarksburg; 



Tom Hunt, Point Pleasant, and 
Chris Ballard. Belle. 

Among guests at the Satur- 
day evening banquet were: 
Dallas Bias, chief of police; 
Rev. R. C. Thornberry; Bill 
Cannon, president of the New 
Jersey Coin Machine Associa- 
tion; Hewlet Smith. State com- 
merce commissioner; John Kelly, 
State education commissioner; 
Joe Burdette. secretary of state; 
Jim Asbury, State constable, 
and Richard Howie, State fire 
marshal!. 

National Vendors showed its 
cigaret and candy venders; 
Allied Sales showed the Rock- 
Ola Rhapsody II and Capri II 
phonographs and Vend Rite 
candy and gum machines. 

Auto Vend showed its assorted 



confections for vending ma- 
chines; Atlas Music showed the 
Seeburg Console and Consol- 
ette wall box and coffee and 
cold drink machines. Cruze Dis- 
tributing showed a Tape-Thon 
background music unit designed 
for operators and the Wur- 
litzer 2710 phonograph and wall 
box with new stereo speaker 
attachment. 

Largest exhibit was put on 
by Jack Bess' Roanoke Vending 
Exchange. It included (he 
Rowe-AC juke box and cigaret 
machine, Midway Rifle Range, 
Chicago Coin Sun Valley pin- 
hall. Bally Three-ln-Line pin- 
ball, Williams Big Daddy pin- 
ball. Chicago Coin Strike Ball 
Shuffle, and Southland Fast 
Draw, and Irving Kaye pool 
table. 

Operators were also shown a 
large selection of novelty gift 
items by Gerry Frank and As- 
sociates. 



SPECIALS • 



75 BOWL A P.AMAS. 
30' sue. 3' sections 
available. 
WRITE FOR PRICES. 
34 A.M.I. L-200, 
SPECIAL PRICE. 



GUNS 



SO BALLY FUN- 
PHONES, <omp1«t« 
With tapri, 

s. t 65 oo each. 



6 BALLY DELUXE 
BOWLERS, 
1*' lengths, 
$750.00 each, i hopped. 



Bonus Oun SltS 

C.C. Ray Own 195 

C.C. Long R*nqp Gun 395 

Carnival 135 

Desert Hunter, new . 3*3 

Cruudcr 333 

Genco Circus Oun 

Rifle 233 

Midway Rifle Range 395 

Midway Beiooke .... 193 

Pop Oun Circus 233 

Polar Hunt tss 

Safari Oun US 

Space Glider 323 

Stat* Fair 173 

See burg Bear Gun . . 145 

Seeburs Coon Hunt . 14S 

Titan Gun 230 

Un. Sky Raider 233 

Vanguard Iff 

Un. Pirate Gun 325 

Bally Oun Smoke ... 225 

Hercules 245 

Keeney Sportsman . . ISO 
Midway Deluxe 

Shooting Gallery .. 223 
Midway Shooting 

Gallery 1*5 



UTE SHUFFLES 

Crystal 33 

Dolphin 4 

Avalon 3_ . 

Viking 545 

Sparky *M 

Action 075 

Caravelfe 675 

Crest 723 

Embassy ............ 625 

C.C. Pro 450 

C.C. 6 Game 305 

C.C. 4 Game 205 

C.C. Red Pin 253 

Sunny 325 

Big Bonus , . , 325 

Un. 3 Way 373 

Un. 4 Way 423 

UTE BOWIEM 

Challengers S4SO 

Pan American 450 

Dixie 330 

Continental 675 

Duchess 575 

King Bowler 305 

7 Stars 775 

Frolic 735 
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One of America's Oldest Manufacturers of Coin Operated Games 



BIG 

piNGAM£* r63! 

-TTZvZmM 111 Earning Champ "' 

All Haw, Location Proven, 
2 PLAYER 



[/alky 



NEW! SCORE-FRAME HAS STAINLESS STEEL TRIM ON 
THE FRONT, AND PROTECTIVE METAL CORNERS AT 
THE BACK to prevent damage during life of game! 
NEW) FRONT HAND-RESTS ARE MADE OF CYCOLAC 
PLASTIC. This is the same material from which telephones 
are made. It will not tarnish, has long life and remains clean! 
NEWI EXCLUSIVE "LIFT-OUT", SELF-LOCKING PLAY- 
FIELD! Instant access to interior mechanism! No screws! 
No levers! 

NUMBER MATCH FEATUREI 

NOW AT YOUR CHICAGO COIN DISTRIBUTOR! 



SEE AMERICA'S HOTTEST LINE OF COIN OPERATED GAMES 



new OFFICIAL 
"SPARE-LITE" 

6 player Bowling Game 




DIRECTIONAL W 
ARROW 

"LIGHTS-UP" 
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Chrome Plated 
GUARD RAIL 

for Official and 
Grand Prize 
Bowlers 

Now Available! 



Attached in 
minutes. 
Protects pins, 
hood and 
score glass. 




New 6-player 

STRIKE 
BALL 
PUCK 
BOWLER 



WITH 

"SERVICE-EEZ" 

TRIP-RELAY 

BANK. 
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"There's a 
secret 

between us..." 






ARNE SILVERMAN, right, opens the branch office for Amco 
Music & Vending in Los Angeles, of which he is general man- 
ager. Marshall Ames will manage the branch located in the 
building at 2251 West Pico Boulevard, which Amco occupied 
when it was first organized and purchased Badger Sales 
Company. -Photo by Sam Abbott 

COINMEN IN THE NEWS 



9 ROWE AC SERVICES 

18 South Michigan Avenue, Chicago 3. Illinois 



New York News Notes 

Abe Lipsky, scl to distribute 
the Coan U-Select-It automatic 
vendors in conjunction with 
Johnny Bilotta, Bilotta Dis- 
tributing of Albany. Johnny was 
in town to view the World 
Scries at the Stadium. . . . 
Others on hand for the series 
were Murray Krause and H. 
Fuentcs, operators from Puerto 
Rico who spent some time with 
Al D'lnzillo at Al Simmon's 
offices. 

Harry Berger, local coinman 
and co-owner of U. S. Billiards, 
planning to move his operation 
headquarters in the near future. 
. . . Howard Kaye held down 
the fort for Irving Kaye Com- 
pany, while Irving Kaye, Art 
Daddis and Arnold Kaye at- 
tended the National Recreation 
Show in St. Louis. . . . Bert 
Betti, Eastern Novelties, plans 
an open house October 13, 
marking the second anniversary 
of the new headquarters in 
North Bergen, N. J. Food and 
refreshments will be served be- 
ginning at noon through 8 p.m. 
All his many friends in the area 
are invited to attend. 

Milly McCarthy, New York 
State Coin Machine Association 
president urges all members to 
attend the annual meeting of 
the association at the Manger 
DeWitt Clinton Hotel in Albany 
on Monday, October 14 at 2 
p.m. 

Boston Briefs 

Bill Schwartz, W. S. Dis- 
tributing topper, plans a dinner- 
meeting at the Schine Inn in 
Springfield for members of the 
staff on Monday (7). . . . Bob 
Jones, Redd Distributing, re- 
cently celebrated his birthday. 
. . . Trimount Distributing's Irv 
Margold, Dave Bond and Mar- 
shall Caras flew to Chicago last 
week for the initial showing of 
the new Rowe-AMI models. Ac- 
companying them were Dan 
Brown and Dave Riskln of Tri- 
mount's vending and music divi- 
sion and Russ Eckel, back- 
ground music division. 

Philadelphia Flashes 

David Rosen, following his 
successful cocktail party for 
Jimmy Durante, last week, 
headed for Chicago and the 
Rowe-AMI showings. Accom- 
panying' him were Joe Wasser- 
man, Leo Crawford and Dave 
Weiss. 

Bill Witsen, Scott Cross, set 
for his European sales trek will 
look into possibilities for repre- 
senting some European manu- 
facturers here in the States. His 
itinerary is as follows: Cumber- 



land Hotel in London on Octo- 
ber 13; Milan, Italy, October 
17; Frankfurt, W. Germany, Oc- 
tober 20; Hamburg, October 
22, and Paris, October 24-27. 

Baltimore Bulletins 

State Sales' Sam Weisman 
and Dave Koenigsberg expect to 
move to new and larger quarters 
by spring. ... Irv Blumenfeld. 
General Vending, has appointed 
Arnold A. Kamenkow as his new 
office manager. 

Carolina Cullings 

Ashley Bradford, general 
chairman of the South Carolina 
Coin Operator Association Con- 
vention is hard at work on plans 
for the meeting to be held on 
October 12-13. Jack Bess, Roa- 
noke Vending and Bob Blun- 
dred, managing director of MOA 
will deliver keynote addresses. 
Factory representatives of all 
major music and games manu- 
facturers will also attend 
the convention at the Wade 
Hampton Hotel in Columbia, 
S. C. Royce Green, Rosemary 
Amusement, and president of 
the South Carolina Association 
is actively signing new members, 
and predicts a large turnout. 

Los Angeles Notes 

Blistering weather kept a 
number of operators from visit- 
ing Coin Row last week. The 
temperatures ranged from 102 
to 109 in the city. The five-day 
heat wave was broken early 
last week. ... A meeting of the 
operators is scheduled by Cal- 
ifornia Music Merchants Associ- 
ation for Tuesday (8) at Wurl- 
itzer's at 2920 West Pico Blvd. 
George Miller will be down 
from Oakland to conduct the 
session 

Philip Gianiano, shop foreman 
at Paul A. Laymon's, is handing 
out cigars upon the arrival of 
a son, PhD Jr. . . . Don Peters, 

formerly of the service de- 
partment at Laymon's, is now the 
owner of the town of Denio, 
Ncv. It consists of 65 acres and 
includes a filling station, res- 
taurant, bar, trailer court and 
the house where Peters and his 
family live. . . . Les Dechene 
was in the city from his G. F. 
Cooper Music in Riverside. 

Fred Allen of Bakersfield 
combined a vacation with busi- 
ness to visit Coin Row. . . . 
Walt Hemple was in the city 
from nearby San Fernando. . . 
Earl Fast of Santa Ana was in 
town. . . . John Malone is now 
in charge of background music 
for R. F. Jones in Los Angeles 

A. J. Bartholomew has joine 
the Wurlitzer staff and will be 
traveling Southern California for 
that firm. 
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Rowe-AMI Unveils New Model 



1 Continued from page 54 



pletely redesigned record mech- 
anism, magazine, selector and 
playmeter. The exterior of the 
machine has also been re- 
vamped. 

A number of other extras, 
including new speakers, wall 
boxes and unique point-of-pur- 
chase tools were also shown. 

Highlight of the meeting was 
the concluding address by Pat- 
rick O'Malley, Canteen's dy- 
namic and forceful president. 
Predicts Foreign Competition 

O'Malley predicted that in the 
next five to 10 years the music 
industry would be marked by 
increasingly strong competition, 
both from the U.S. and abroad. 

"I see higher profit, greater 
volume, more risk; the inef- 
ficient operators will fall by the 
wayside," O'Malley said. He 
predicted an even greater trend 
toward diversification. 

"The music industry is reach- 
ing its maturity and is at a cru- 
cial juncture," O'Malley said. 
He urged a concentration in 
areas of aggressive merchandis- 
ing. 

Sees Upswing 

In a dramatic pep talk on his 
own company, O'Malley said 
this was the first time in the year 
and a half he has been with 
Canteen that he could sincerely 
point to a dramatic upsweep. 

"Our company is no longer 
run by the banks," he noted. "A 
year ago we owed some $15,- 
000,000 to the banks — that fig- 
ure has been cut back to less 
than $5,000,000." 

Rowe AC Services also had 
good news on its Customusic 
background music system. Don 
Lunday noted he had probably 
"introduced, reintroduced and 
again introduced the system 
more than anything else." 

Can Deliver 

He added, however, that the 
delay in getting the system into 
full production was due to the 
careful field-testing of the novel 
tape mechanism. 

He said the firm's background 
music unit was now in full pro- 
duction, tapes were available, 
he was asking for orders, and 
could deliver. 

Lunday likened background 
music to insurance, which 
brought stability to an operator's 



business and helped guard 

against economic dips. 

Little Red Schoolhousc Back 

Richard Mueller, Rowe AC 
service chief, announced the 
firm was reinstituting its "Little 
Red School House" service 
school program. Sessions would 
start at the AMI factory in 
Grand Rapids, Mich., in mid- 
October. 

Rowe AC is also starting a 
vending training school to be 
held at its technical center in 
Chicago, with the first session 
slated for November. 

Other servicing innovations 
listed by Mueller included: (1) 
New vacuum-skin plastic pack- 
aging for parts, cardboard 
mounted for ease of hanging on 
pegboard. (2) Up-to-date parts 
parts price list. (3) Reorganiza- 
tion of Rowe AC Services' parts 
organization for greater effi- 
ciency. (4) Series of week-long 
regional schools by factory serv- 
icemen for distributor personnel. 
(5) New training manuals avail- 
able immediately on the new 
model "M." (6) New field bul- 
letin and telephone system and 
bill changer and detection serv- 
ice. 

Executive Parade 

Fred Pollak kicked off the 
meeting and was followed in or- 
der by Dean McMurdie, exec- 
utive vice-president; Jack Har- 
per, president; Harold Brogden 
and Richard Mueller from the 
factory; Jerry Marcus, financ- 
ing; Lunday and finally O'Mal- 
ley. 

Marcus noted that a series 
of distributor financing plans 
had been approved, including 
some that would permit opera- 
tors to finance machines at new 
low interest rates at up to three 
years. 

Discussing an elaborate mer- 
chandising program to accom- 
pany the introduction of the 
phonographs next week. Pollak 
listed: a four-color gatefold 
brochure; four-page, four-color 
operator brochure; 30 bv 40- 
inch location wall-piece; window 
streamers; duplex, four-color 
calline cards with reproductions 
of the phonograph and a new 
ciearet vender (not shown) co- 
operatine advertising mats, and 
a booklet on how to stage a 
showing. 
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Oak Files Infringement Charge 

Continued from page 60 

$750,000. But Probasco claims 
he was denied access to the 
books and records and a "true 
and correct financial report in- 
cluding balance sheets." 
Seeks Accounting 
Probasco asks for a full and 
complete accounting, dissolu- 
tion, distribution and winding 
up of corporate affairs neces- 
sary for his protection; appoint- 
ment of a receiver, accounting, 
and that all defendants be re- 
quired to deposit with the court 
all assets which it finds should 
be distributed to the stock- 
holders. The suit further seeks 
for a sum the court finds due 
the plaintiff but not less than 
$250,000, attorney fees of not 
less then $50,000; interest at 
7V4 per cent per annum from 
October 20, 1962, for all sums 
found to be due and equitably 
owing to plaintiff, punitive and 
exemplary damages of $100,000 
orders placing liens on de- 
fendants' properties to insure 
satisfaction of all court orders, 
and any other relief the court 
deems just and equitable. 

Weitzman and Bloom said 
that the suit was without 
foundation and would not ef- 
fect business in the least. 



The suit points out that each 
defendant corporation is not 
subject to the Bank Act, the 
Public Utilities Act or the Build- 
ing and Loan Act. 

Probasco Claim 
Probasco's claim is that for 
more than a year he has been 
and is still a shareholder of not 
than 25 per cent of the 
ber of outstanding shares of 
defendant corporations and 
■eves and alleges that Weitz- 
man and Bloom owned all 
stock not owned by him. This, 
he charged, permitted Weitz- 
man and Bloom, the only other 
two directors as a majority to 
control elections and selection 
of corporate officers and con- 
trol corporate activities. 

Probasco also charges that 
Weitzman and Bloom "inten- 
tionally and willfully and mali- 
ciously excluded plaintiff from 
further employment with de- 
fendant corporations" and dis- 
charged him, terminated all 
benefits and assumed sole con- 
trol. This, it is alleged, makes 
Probasco's stock investment of 
no value. 

The value of the said corpo- 
rations is set forth in the 
complaint as not less than 
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DeHaven Warns Against 
Discriminatory Taxation 



1 Continued from page 55 



over 5 cents, while retail mer- 
chants pay a flat 2 per cent on 
any sale up to $1 and 3 per cent 
thereafter. 

Thus, a dollar's worth of 10- 
cent candy bars is taxed 10 
cents when sold through vend- 



ing machines and only 2 cents 
when sold over the counter. 

Juke box operators pay a flat 
5 per cent tax on gross receipts. 
Repeal Possible 

DeHaven said there was a 
possibility of repealing the 



vending tax and getting a more 
equitable assessment. 

He termed business in the 
State good — "about on an even 
keel with last year." 

Commenting on the future of 
the West Virginia association, 
DeHaven said simply that he 
hoped to continue to do as good 
a job as has been done in the 
past. 

Cites Leadership 
"We've had some excellent 
leadership, and it's largely re- 
sponsible for the* good reputa- 
tion enjoyed by operators in the 




State today," DeHaven said. 

The new West Virginia asso- 
ciation president is an easy- 
going, genial, slightly greying 
businessman who's been an op- 
erator since 1943. 

DeHaven is in partnership 
with Jimmy Hutzler, who is a 
director of the West Virginia 
group, as well as a director of 
Music Operators of America. 
The pair operate out of Martins- 
burg. W. Va. and together have 
some 800 pieces of juke box, 
game and vending equipment. 

DeHaven is a life member of 
MOA and one of the founders 
of the West Virginia association. 
He's been a member of the 
board of directors since it was 
founded. 

Deceptively mild-mannered, 
DeHaven is nevertheless one of 
the staunchest members of the 
West Virginia group. 

"Oil has a quiet way about 
him, but I dr'.'. know anyone 
who can get a job done better," 
a long-time association man said 
admiringly after DeHaven's 
election. The comment seemed 
to sum up much of the senti- 
ment of those at the convention. 

In addition to his business 
interests, DeHaven is active in 
numerous civic and philan- 
thropic organizations. He's a 
member of the Moose and Elks 
and (no pun intended) mentions 
fishing and hunting as his hob- 
bies. DeHaven is married and 
lives with his wife and five 
children in Martinsburg. 

Joseph F. Hards 

• Continued from page 54 

and most recently was program 
director for Magne-Tronics. 

Hards is credited for intro- 
ducing the first library of re- 
corded magnetic tapes and was 
a principal in the establishment 
of the Magnetic Recording In- 
dustry Association. 

Born in Yonkcrs, N. Y., 
Hards has lived most of his busi- 
ness life in the East. Hell reside 
in suburban Barrington with his 
wife and six children. 



EUROPEAN 



• Continued from page 59 

organization, SIAE, and the is- 
sue in this dispute is one which 
the Italian operators will take 
before the European trade. 

SIAE is basing its performing 
rights fees on collections at ma- 
chines sited on the busiest loca- 
tions. These collections are then 
projected on a national basis, 
and fees fixed accordingly. 
SAPAR claims this gives a mis- 
leading picture of operator eco- 
nomics. 

The operator organization de- 
mands the constitution of a 
commission or board which 
would conduct an impartial, ex- 
pert survey of Italy's coin ma- 
chine economy and then recom- 
mend royalties scaled to what 
the trade can afford in relation 
to the benefits it receives from 
the performing rights. 

Royal Box 

ROTTERDAM — She shall 
have music wherever she cruises. 
Princess Grace of Monaco, that 
is. 

The motor yacht Albecaro II 
being built for Prince Rainier 
and Princess Grace at a ship- 
yard (Kerstholt) here will have 
a juke box as standard seagoing 
equipment. 

The Albecaro (the name is an 
amalgamam of Prince Albert 
and Princess Carolina — the two 
Rainier children) is being fitted 
as a seagoing salon for Mone- 
gasque court functions. The 
phonograph, with the coin 
mechanism intact, is located in 
the yacht's game room. 



MECHANIC WANTED 

Lm Amattwt Ami 

Dependable family man to service 
juke boxes, games and cigarette 
machines. Going wages, company 
benefits. Car furnished. Write: 

■ox >m 

UHboant fhsMsehlng Co. 
Ill West Rusoospk Sheet 

1, Illinois 



WURLITZER 

2700 

Greatest Money- 
Maker of Them All 



FOR THE BEST IN NEW AND RECONDITIONED 
VENDING, MUSIC, GAMES- 
SEE ATLAS! 




Serving tfc« 
Industry lor 
Over JO Yetari 



Terms. V> Dee., Sal. C.O.D. K 
or Sight Draft. * 
CaUe; iTimjslc "-ChicMo A 

I 



ATLAS MUSIC COM PAN 



2122 M. WESTtSN AVE., CHICAGO 47, U. 



6-5005 



WANTED 

UNITED BOWLARAMAS 
WILD WEST RAY GUNS 
LATE FIVE BALLS 



Cable; EMCOMACH 



BUY THE BEST -BUY WILLIAMS 




CALL COLLECT! 



OUN MACHINE 



Chicago 22, Illinois. EVerglide 4 2600 




You are cordially invited to inspect the 196b line of 
Rock-Ola Phonographs and the Caravelle Cigarette Vendor 
at the following Empire Coin Machine offices: 



EMPIRE COIN MACHINE EXCHANGE 

1012 N. Milwaukee Avenue 
Chicago, Illinois, 60622 
EV 4-2600 AC 312 
Jack Burns, Salesman 
for Southern Wisconsin 





Flaherty Sales Division of 
EMPIRE COIN MACHINE EXCHANGE 

1955 South Division Street 
Grand Rapids, Michigan 
452-5663 
Dick Flaherty 



LOOK TO ROCK-OLA FOR ADVANCED PRODUCTS FOR PROFIT 



ROCK-OLA MANUFACTURING CORPORATION 

800 NORTH KEDZIE AVENUE, CHICAGO 51, ILLINOIS 



CtX 
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CHUBBY GOES BILINGUAL: Chubby 
Checker, who recently cut two sides 
in German in Germany, is shown hero 
with producer Nils Noback (left) from 
Ariolo and arranger Friedel Berlipp. 




ROMAN WELCOME is given For RCA Victor's Little Peggy March (right) 
by Italian sensation Rita Pavone (left) and her manager, Teddy Reno. 
Peggy was introduced to Italian audiences over Rita's television show. 
When Rita comes to the U. S. (soon) Peggy promises her a guided tour. 




VISITING EMSEES on Hollywood's KHJ Hoolenanny spot recently were the Kingston 
Trio, who dropped in on deejoy Bruce Hayes while plugging their new Capitol album, 
"Sunny Side." For an hour each of the members of the trio took his turn at spinning 
the platters and in-between palter. Show is a Saturday regular. 



ITALIAN TV SEQUENCE 
turned the tables when 
guests Lou Monte, John- 
ny Dorelli and Connie 
Francis filmed RAI's 
"Johnny 7" show. Monte 
and Francis ore both of 
Italian origin, Dorelli is 
Itolian-bom but spent 
most of life in Brooklyn. 




FOR ALL INTENSIVE PORPOISES, Mitch Miller added 
Lucky to his singalong gang during his trip to Phila- 
delphia. Aquarette from the Theater of the Sea, 
Linda Kennedy, provided the dessert. Note dolphin 
is sporting a Miller-type beard. 



FIVE-YEAR CONTRACT with Mercury Records was 
officially signed by Jerry Lee lewis in Nashville. 
Mercury President Irving Green was on hand for 
signing. Lewis will appear on the Smash label. 




AT MOTOR CITY PRESS CONFERENCE for Tamla's 
Little Stevie Wonder, the youngster was introduced 
to one of his idols, George Shearing, who in turn 
introduced the boy to his faithful dog, lea. 



MONTOYA IN JAPAN: Victor's flamenco guitarist, 
Carlos Montoya, Steps off the plane in Japan *ith 
his wife. Montoya will concertiie in Tokyo and other 
parts of the Orient. 




PASSING THE 200 MARK: On September 28 Martha Schlomme and Will Holt celebrated 
their 200th performance of the "World of Kurt Weill in Song." MGM will releas* the 
original cast album soon, entitled "A Kurt Weill Cabaret." 



